
LinkedIn Thought Leadership Ads: 
What You Need to Know

What Are LinkedIn Thought Leadership Ads?
LinkedIn Thought Leadership Ads are a way for us to amplify content from the Smith community, 
showcasing their insights, experiences, and expertise to a wider audience. These ads highlight your 
perspective on industry trends, career growth, and the value of your Smith experience.

What Can You Expect?
If selected, your content—whether it’s a LinkedIn post, article, or video—will be featured in a 
targeted campaign. This means:

•	 Increased visibility for your ideas, experiences and personal brand

•	 Exposure to a network of industry professionals, recruiters, and prospective Smith students

•	 The opportunity to contribute to conversations shaping your field

Who Sees Your Content?
Your content will be promoted to prospective Smith students who are considering programs like 
yours. This helps them gain real insights from current students and alumni on industry topics/
trends, reflections on your time at Smith and the impact your program has had on your career.

Why Participate?
By taking part, you:

•	 Expand your professional network

•	 Build credibility and thought leadership in your industry

•	 Support the next generation of Smith students by sharing your experiences

Engagement and Follow-Up
If your post receives engagement, we encourage you to respond organically to comments and 
questions. This helps foster meaningful conversations and further establishes your presence as a 
thought leader. If inquiries require additional resources, feel free to direct them to the program 
website or the general program email for further support.

Content Requirements:
To ensure your post is eligible for promotion as a LinkedIn Thought Leadership piece, please follow 
these requirements:

•	 Images are optional but encouraged. If you choose to include an image, use only one, as posts 
with multiple images are not eligible for LinkedIn Thought Leadership.

•	 If using an image, choose a high-quality, relevant visual that supports your message.

•	 Tag the Smith School of Business account rather than the general Queen’s University page.

https://www.linkedin.com/school/smith-school-of-business-at-queen's-university


Example 1:



Example 2:

Questions?
If you have any questions about LinkedIn Thought Leadership 
or would like support developing your content, please contact:

smithmarketing@queensu.ca

mailto:smithmarketing%40queensu.ca?subject=

