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it was with great pride and excitement that i presided over the grand opening of the 
expanded Goodes Hall this past september. together with alumni, student leaders, 
benefactors and friends of the school, we celebrated the culmination of a project 
many years in the making.

i arrived at QsB in 2003, just a year after the opening of the original Goodes Hall, 
then the new home for the school of Business. With increasing enrollments and a 
growing suite of new programs, it quickly became apparent that we needed more 
space, and so began the expansion project.

it has been very gratifying to be part of something from concept to reality. Among 
the groups instrumental in the success of this process were the architects, the  
Ventin Group (+VG Architects). led by Peter Berton, the team artfully captured the  
essence of our concept for the new wing. We gave them a broad vision: A building 
that reflected the culture of the school—that fostered a sense of community and 
camaraderie, with informal open spaces that encouraged teamwork and enhanced 
the learning experience.

the feature story about the new wing that starts on page 22 portrays just how well 
Ventin captured this vision and made it a reality. the renderings of how the space was 
planned are a virtual copy of how the space is now being used. i’m sure you will enjoy 
the stories behind some of Peter Berton’s favourite design features in the new wing. 
From rooms that transform (the Kinnear Classroom) to spaces that sparkle with glass 
and light (Goodes Commons), Ventin created a remarkable space for all of us. 

We are very proud to call this expanded building the home of Queen’s school of 
Business. to all alumni, students, faculty and friends of QsB, i would like to say, 
“Welcome home.” We look forward to hosting you soon.

FROM THE DEAN



 WinTer 2013   magazine  3qsb.ca/magazine

LETTERS

Jock Harty memories evoked
Re: Parting Shot, p. 40, Summer 2012 issue

As clear as if it were yesterday, I can remember 
the dread when, ten minutes into a calculus exam 
at Jock Harty Arena, my calculator died. The roving 
proctor was unsympathetic to my situation. For a brief  
moment, I was captivated by the idea of standing up 
and throwing my now-useless calculator at the wall— 
I was close enough—but the unavoidable nature of 
my dilemma got the better of me, and I settled down. 
And I think I even passed.

David Thomson, BCom’83
Vancouver, BC

I remember my second-year macroeconomics 
course. We had a young professor, recently arrived 
from the Bank of Canada. He would set his exams 
based on an arbitrary total number of marks (e.g. 
212) and would then write a quadratic equation 
to shift the marks to more resemble a bell curve.  
I quickly figured out that the best exam-writing  
strategy was to just answer as much as I knew about 
as many questions as possible. This worked for the 
first three exams.

But when it came time for the final exam in Jock 
Harty, I guess I had taken my strategy for granted 
and perhaps did not prepare as much as I should 
have. It only took 30 minutes to exhaust my knowl-
edge of macroeconomics, and I spent the last two 
and a half hours trying desperately to come up with 
anything else. It was the longest two and a half hours 
of my life. I later figured out that I earned 35/100 on 
that exam. Fortunately, I still passed the course.

Philip Coppard, BCom’87
Calgary, AB

‘Old guard’ weighs in on QSB then and now

The issue just received (Summer 2012) is a high-quality publication 
and a credit to our School. For oldsters, news of the happenings 
and changes are of much interest and are covered well. QSB has 
certainly grown, in stature and facilities, overshadowing the old days 
of “the Commerce Department.” (Note: The Commerce Department, 
or School of Commerce, fell under the Faculty of Arts prior to the 
establishment of Queen’s School of Business as a separate faculty 
in 1963. —Editor)

How interesting it would be to attend some classes, talk to some 
of the students and just mingle. Yes, it’s a whole new world out there. 

The principles have to be the same, but the tools, procedures and 
personnel involved make for a completely different ball game. No 
wonder QSB is so popular! Amazing the number of applicants! The 
old guard—my department—are fast dwindling away, but our days 
at Queen’s were special and will always be part of what made us 
into what we became. Keep up the good work, and many thanks for 
sending the magazine.    

Herb Thiele, BCom’48, Arts’49
Tallahassee, FL, USA

LeTTerS weLCOme!

Send your letters to qsbmagazine@business.queensu.ca or to the address on page 1, Attention Shelley Pleiter, Editor. 
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Queen’s School of Business is set to continue 
its tradition of innovation by launching its new 
Master of Management Analytics (MMA) 
program in June at its Toronto facility. It’s the 
latest addition to a suite of innovative Masters 
programs that include the Master of Finance 
and Master of International Business, both of 
which have attracted top students from around 
the world. 

The field of management analytics is 
exploding, and companies are hard pressed to 
find people qualified to organize, analyze and 
create value from the data they collect. Demand for personnel 
with this specialized talent will outstrip supply by 50% across 
North America, according to a recent study by McKinsey 
and Company.

Dr. Yuri Levin, the program’s Director, saw the need for 
a program that would help close this gap. “We recognized 
the importance of offering a balanced curriculum that will 
develop students’ analytical capabilities and build team and 
communication skills and business acumen. We also structured 
the program so that people can pursue their studies while they 
work, although current employment and previous work experi-
ence are not required.” 

The new program is already attracting 
the attention of several blue chip companies.  
Paul Zikopoulos, Director of Information 
Management at IBM, says, “There is a critical 
demand for people with the ability to analyze 
and create value from big data, and I believe this 
program will provide the skills that are required.”

The 10-month program runs from June until 
March. Classes will be held on Wednesday even-
ings and every other Saturday at QSB’s downtown 
Toronto facility, supplemented by two on-campus 
sessions at Queen’s. Classes will be led by QSB 

faculty as well as industry specialists and practitioners. Students 
will also write the Predictive Modeling Certification Examina-
tion administered by SAS, a global leader in business analytics 
software and services. 

Dr. Levin and his team are currently recruiting students. 
“We’re looking for people with an undergraduate degree in 
business, mathematics, economics, engineering, science or 
computer science,” he says. “People with these qualifications 
combined with a strong aptitude and love of working with 
numbers would be ideal candidates.” 

For program details, visit qsb.ca/mma or call toll free 
855.533.6449.

Queen’s master of management Analytics coming to Toronto

44NEWS TICKER 29.06.12 17.08.12

sobey scholarships to six more top 
‘commies’ from atlantic canada
Patricia Quek of Fredericton, NB, is one of  
six outstanding students from Atlantic Canada 
awarded the 2012 D&r sobey Atlantic schol-
arship to study Commerce at Queen’s. the 
entrance scholarships recognize academic 
excellence, leadership skills and community 
involvement. issued in annual payments, each 
scholarship has a total value of $68,000. the 
other 2012 recipients are Alise MacFadyen 
(Halifax, Ns), lydia rowe (st. John’s, Nl),  
Anna Wall (Fall river, Ns), Adam Wells (rothesay, NB) and Ben Wilson 
(trenton, Ns). the awards are the gift of alumni Don sobey, BCom’57,  
and his son rob, BAH’88, of Nova scotia. 

travellers’ app a winner  
in summer institute pitch  
competition
Queen’s summer innovation institute 
(see p. 9, QSB Magazine, summer 
2012 issue) wrapped up its session 
for budding entrepreneurs with a 
pitch competition. teams of Engin-
eering and Commerce students 
participated in a Dragon’s Den-style 
contest for a chance to win up to 
$25,000 for their start-up companies. 
the winning team included Kurtis Hudge, Comm’13, whose Moja labs  
venture developed a mobile platform that makes it easier for travellers to  
explore a city’s attractions. 
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A survey of 400 Canadian business leaders commissioned by 
Queen’s School of Business revealed decidedly mixed feelings 
about social media. While four in ten (39%) bosses said social 
media is something they need to use—whether they want to or 
not—an almost equal number (35%) said they use it heavily 
because it’s a good opportunity for the business, and the remaining 
24% said using it doesn’t add any value. Despite these divisions, a 
strong majority of executives (72%) were planning to invest the 
same or more money in social media than they did last year.

The survey also revealed that many executives worry 
about how their employees’ use of social media might affect 
the company’s reputation. For example, 91% agreed that 
employees should be mindful they still represent the company 
when using social media on their own time. 

“What happens on Twitter doesn’t 
just stay on Twitter,” notes Kate 
Rowbotham, QSB Professor of Human 
Resource Management. “People may 
feel that their participation in social 
media is personal, but the boss doesn’t 
necessarily agree that your opinions are 
just your own. We have seen examples 
where an individual’s overexposure 
on social channels has had a negative 
impact on the overall organization.”

QSB commissioned the Environics Research Group to 
survey the attitudes and opinions of 400 Canadian executives 
in this biannual survey on topical business issues. One third 
of respondents were CEOs, Presidents or General Managers; 
the remainder were COOs, VPs and Directors. The survey was 
conducted between March 16 and April 13, 2012; results are 
considered accurate within +/- 5%, 19 times in 20. 

The mic is always on

•	 88%	of	respondents	said	that	participation	in	social	media	
after hours can potentially have an “extremely positive or 
negative” impact on the company’s brand.

•	 34%	disagreed	with	the	notion	that	what	their	employees	do	
on their own time is their own business.

•	 22%	believe	employees’	use	of	social	media	outside	office	
hours should be monitored.

•	 68%	reported	that	their	organizations	have	policies	on	the	
use of social media at work, while 18% forbid the use of 
social media there. 

It’s not what your company can do on social media but what 
social media can do for your company

Increasing brand awareness was perceived by executives as the 
top benefit of using social media (mentioned by 39% of respond-
ents), followed by (2) recruiting talent; (3) gaining a deeper 
understanding of their customers; (4) getting new business; and 
(5) growth and networking.

“Too many organizations are using social media to amass 
shallow acquaintances, when the goal should be to develop fewer, 
more meaningful friendships,” says Neil Bearse, who leads seminars 
on social media for Queen’s School of Business. “The fact that so 
few executives say their companies are using social media to get 
to know their customers better suggests that those who do may be 
enjoying a significant competitive advantage.”

Other thoughts from the corner office

•	 So	much	for	employee	engagement:	Only	a	tiny	minority	of	
execs cited retaining top talent (4%) or communicating with 
employees (3%) as the top benefit of using social channels.

•	 Execs	are	practising	what	they	preach:	Eight	in	ten	execs	
polled (82%) are personally using social media, with 
LinkedIn the clear front runner.

•	 Time	to	update	the	resumé:	When	considering	a	new	employee,	
33% of execs consider social media experience at least as 
important as speaking a second language or having inter-
national work experience, and 25% consider it just as important 
as years of overall experience or industry experience.

•	 What	Boomers	can	learn	from	Gen	Y:	51%	of	execs	“strongly	
agree” and a further 28% “agree” that social media is making it 
harder for older employees to compete in the workforce.

Canadian execs divided on social media, says QSB poll

04.10.1215.09.12

goodes hall new wing opens 
for business
the school held a sneak preview  
of its new wing for benefactors,  
fundraising volunteers and QsB’s 
Advisory Board on september 14.  
this was followed by the official  
opening with 250 alumni at the  
annual reunion Weekend brunch  
on september 15. Visionary donor  
Mel Goodes, BCom’58, llD’94,  
accompanied by his wife Nancy and 
other members of his family, rang a 
replica of Victoria school’s historic bell 
to officially open the wing. (see Alumni 
News on page 43 for details.)

what could possibly go wrong? tips for  
to alumni from risk management aces
QsB alumni in finance and insurance heard  
from a panel of risk management experts at  
QsB’s new downtown toronto facility. Hosted  
by George Cooke and organized by Ginnie 
Welsman (both MBA’77), the event featured  
sean Cleary, pictured, BMO Prof. of Finance;  
tim Deacon, BCom’00, senior VP, Enterprise  
risk Management, Manulife Financial; and  
Joan Mohammed, Head of risk Management  
& senior VP of Central risk Management,  
BMO Financial Group. 



6 magazine  WinTer 2013  

In the not-too-distant past, students 
in QSB’s MBA programs delivered 
across Canada via videoconference 
received binders containing all their 
course materials. Photocopies of 
articles, case studies, class assign-
ments and the like could easily fill 
a two-inch binder for each course. 
Multiply this by the number of 
courses and students enrolled in 
each one and you get an idea of the 
sheer volume of materials that were 
being produced and distributed. 

QSB’s Director of Materials 
Management, Leigh-Ann (Ottenhof) 
Fingland, EMBA’11 (BA’93, BEd’94), 

knew first-hand what it was like being on the receiving end of 
what seemed like a barrage of binders when she 
was studying for her MBA in 2009-10. “On the 
one hand, it was great to have all the materials 
neatly organized in one place for every course,” 
she recalls, “but when we had team meetings 
about a project for a course on a class weekend 
that included two other courses, we could be 
lugging three binders around. We also had our 
laptops with us, so it became a juggling act just 
to bring everything we needed to class.” 

After she took on her current post at the 
School in September 2010, Leigh-Ann and her 
Materials Management team came up with a 
solution:	digital	course	packs	that	are	uploaded	
to a web-based portal. Students can now access 
their course materials anytime, anywhere, 
and keep them secure on their laptops and 
tablet devices. Once the materials have been 
downloaded, students don’t need an internet 

connection to view them. Keyword searches make it easy  
to find a reference when studying for an exam or researching 
an assignment. 

“We’ve had overwhelmingly positive feedback from 
students since we launched the digital course packs in January 
2011,” says Leigh-Ann. “Students rave about the convenience 
of having the materials at their fingertips. They also appreciate 
such digital extras as interactive spreadsheets and the ability to 
share highlighted notes with their teammates.” 

Now that MBA students have given the thumbs-up and the 
administration is firmly on board, Commerce students will be 
the next beneficiaries when digital course materials for select 
classes are rolled out during the winter term.  

“QSB tends to be an early adopter of new technolo-
gies,” says Leigh-Ann. “We expect Commerce students will 
be thrilled to be able to access their reading material on their 
digital devices.” 

Digital course materials lighten the load

44NEWS TICKER 09.10.12 12.10.12

mbas descend on shanghai for international study module
A group of 40 Executive and 
Cornell-Queen’s Executive MBA 
students completed an intensive 
one-week program at the China 
Europe international Business 
school (CEiBs) in shanghai. this 
optional module covered a range  
of subjects related to doing busi-
ness in China and was taught by 
faculty from both QsB and CEiBs. 
taking a classroom break are 
students Michael li and Clemencia 
Fonseca, both CQ-EMBA’13, CEiBs 
Prof. Juan Fernandes, and John 
Milligan, EMBA’13.

students explore ‘change the world’ possibilities  
at responsible leadership summit
Close to 300 delegates, mostly Queen’s Commerce, 
MBA and Master of international Business students 
enrolled in the Certificate in socially responsible 
leadership program, attended QsB’s 8th annual 
responsible leadership summit.

Among the 33 speakers were Bruce Poon tip, 
pictured, founder of G Adventures; Dr. Anil Gupta, 
founder of india’s Honey Bee Network; Nicola 
Kettlitz, President of Coca-Cola Canada; George 
smitherman, former Deputy Premier of Ontario; 
David labistour, CEO of Mountain Equipment Co-op; and Andreas souvaliotis, 
founder of Air MilEs for social Change and Chair of QsB’s Centre for responsible 
leadership’s advisory board.

Visit qsb.ca/centres/crl for details, including video highlights. 
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On November 2, former colleagues, friends and family of the 
late Frank Collom (who passed away in 2005) gathered to mark 
the dedication of a classroom that now displays a plaque in his 
memory. Donor Paul Pancham, BCom’89, MD’94, paid tribute 
to his late professor in his remarks by extolling the pivotal 
role the former Chair of the Commerce program had played 
in helping Paul proceed to a medical degree. Paul also lauded 
his parents—his father, Dr. Soni Pancham, retired Queen’s 
Professor of Medicine, and his mother Ira—who joined him in 
contributing to the Goodes Hall expansion. In recognition of 
their generosity, a classroom was named in their honour. The 
plaque inside notes that the Pancham Family Classroom is 
dedicated to the memory of Prof. Collom. 

The photo shows Paul with Pat Collom, Frank’s widow, 
outside the Pancham Family Classroom. They’re holding chalk 
in a lighthearted nod to Frank’s idiosyncratic penchant for 
shocking his students by chewing on chalk during his lectures. 

Pancham Family Classroom dedicated to the memory of Prof. Frank Collom

02.11.1224.10.12

tech-free zone for commerce 
students’ mid-term cramming 
For students cramming for mid-
terms, a quiet place to study can 
be hard to find. Noise levels in 
common areas can be distracting, 
with classmates tapping on laptop 
keyboards, using cellphones, 
and checking out videos on their 
tablets. the solution for those 
seeking peace and quiet was a 
study hall where electronic devices 
were banned. students reviewed 
their notes without distractions in a designated classroom. Healthy snacks to aid in 
concentration were a bonus. As word got out, more students took advantage of the 
opportunity to cram, old school. 

research seminar features  
international scholars
QsB professors regularly invite colleagues 
from other institutions to present their 
research findings to faculty and graduate 
students. One such seminar on Nov. 2 
featured Yinghua li, City university of New 
York, on insider trading; Jonathan Wimter, 
Bank of Canada, on Money Market Mutual 
Funds; Arvind sainathan, Nanyang Business 
school, singapore, on Pricing and replenish-
ment of Perishable Products; and Jeanine 
Miklós-thal, university of rochester, on 
Brand Portfolio strategy. 

For the sixth consecutive ranking 
cycle, the Queen’s School of Busi-

ness MBA program holds the number one spot in Canada in 
Bloomberg Businessweek magazine’s biennial MBA ranking, 
announced November 15. Queen’s continues to rank in the top 
five for MBA education among international business schools 
outside the U.S. 

“Every year, Queen’s School of Business continues to raise 
the bar in delivering a world-class MBA experience to the next 
generation of business leaders,” said Dean David Saunders. 
“We’re pleased that for more than a decade, this influential 
magazine has seen Queen’s as the leading institution in Canada 
in this significant category.”

The	ranking	is	based	on	three	elements:	a	survey	of	the	most	
recent MBA graduates (45% weighting), a poll of corporate 
recruiters (45%), and a calculation of the school’s intellectual 
capital rating (10%), based on the number of articles published 
by faculty in a list of 20 key publications.

Bloomberg Businessweek’s ranking of Queen’s corrob-
orates a 2012 survey by the Environics Research Group that 
revealed Canadian executives rank Queen’s as the business 
school with the most innovative programs to prepare gradu-
ates for a rapidly evolving global marketplace. 

The complete results of Bloomberg Businessweek’s 2012 
business school rankings are available at www.businessweek.com/ 
bschools/rankings 

Bloomberg Businessweek ranking of business schools puts Queen’s mBA at #1 in Canada 
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executive wargaming webinar a 
prelude to executive education  
program in february 
Operations Management Prof. Paul roman 
led a webinar on Executive WarGaming that 
attracted 220 online participants. it previewed 
a three-day program on the same subject to 
run in toronto from Feb. 11 to 13. Adapted 
from historically proven military planning 
practices, the program will cover strategic 
collaborative processes and methodologies that 
can reinforce any strategic planning processes. 
Paul, who has 20 years of military experience, 
will be joined by fellow session leader lieut. 
Col. (ret) Fred Aubin, a 34-year veteran of the 
Canadian Forces.

Qsb student takes top prize at  
mit sloan international mba 
sales competition
Michal Dabrowski’s trip to Boston with 
fellow full-time MBA’13 classmates susie 
levesque and Kuljit singh paid dividends. 
He captured first place and $2,500 in the 
individual category of Mit sloan’s presti-
gious international MBA sales Competi-
tion. this annual competition explores 
real-life selling situations and is open to 
students from business schools around 
the world. the three QsB competitors 
vied in the team competition as well as individual rounds which saw Michal 
(pictured, at left, with susie and Kuljit) emerge as the individual winner. 

20.11.12

This year’s recipients of the Queen’s School of 
Business Research Excellence Awards were 
lauded at a reception at Goodes Hall on Nov. 20. 
The QSB Award for Research Achievement was 
presented by Dean David Saunders to Jana Raver, 
Associate Professor and E. Marie Shantz Faculty 
Fellow in Organizational Behaviour. New 
Researcher Achievement Award honours went 
to Wei Wang, Assistant Professor and Distin-
guished Faculty Fellow of Finance. PhD students 
Matthew Philp and Alec Cram are the inaugural 
recipients of awards recognizing research excel-
lence at the doctoral level.

Jana’s research interests include inter-
personal relations and group processes in the 
workplace. She focuses on the ways in which 
employees support each other and build high-
performance environments instead of engaging 
in counterproductive actions such as harassment 
and bullying. She impressed the award committee 
with her record of publications in top-tier jour-
nals and her role as editorial board member for 
leading publications. She has published articles in 
journals such as Science, Academy of Management 
Journal, Academy of Management Review, Journal 
of Organizational Behavior, and Human Resource Management 
Review. She is an associate editor at Applied Psychology and a 
principal reviewer at the Journal of Applied Psychology. 

Wei Wang’s accomplishments early in his scholarly career are 
impressive as well, making him a worthy recipient of the New 
Researcher Award. The award recognizes a faculty member whose 
research during the pre-tenure period is considered outstanding. 
Wei’s research focuses on bankruptcy restructuring, distressed 
investing, activist investors, corporate governance, capital struc-

ture, and behavioural finance. In 2012, he made a name for himself 
with several papers relating to creditor rights in large bankrupt-
cies. His research has been published in the Journal of Finance, 
Journal of Financial and Quantitative Analysis, Financial Manage-
ment, and the Journal of Fixed Income. 

Read more about Wei’s research on bankrupt companies in 
the feature story “Avoiding the Corporate Graveyard” on page 
28. Jana’s research on dysfunctional workplaces appeared in the 
Winter 2012 issue (“One Bad Apple” at qsb.ca/magazine).

Professors Jana raver and wei wang named top QSB researchers
PhD students Alec Cram and matthew Philp also recognized 

Wei Wang, Dean David Saunders, Jana Raver, Alec Cram and Matthew Philp
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A career path that started with a Queen’s Commerce 
degree in 1991 has taken Ann Fitz-Gerald around the 
world and brought her full circle to QSB as a Visiting 
Professor. In addition to her presentations to Commerce 
and graduate students, Ann is slated to teach the Stra-
tegic Planning for Security and Development program 
for Queen’s Executive Education Centre.

Ann comes back to QSB from Cranfield Univer-
sity in the UK, where she is Chair and a Professor in 
Security Sector Management. Following her Commerce 
graduation, Ann worked in the financial services sector, 
then moved to government and spent time at NATO 
Headquarters	in	Brussels,	the	UN	in	New	York,	and	the	Pearson	
Peacekeeping Centre in Cornwallis, NS. She moved to the UK and 
completed her PhD in 2000, focusing her thesis on the extent to 
which security interventions in Bosnia, Haiti and Northern Ireland 
addressed both short-term stabilization imperatives and longer 
term requirements for national growth.

Since joining Cranfield’s faculty in 2001, Ann has served 
as Associate Dean (Research) and has led Cranfield’s Centre 

for Security Sector Management for the past  
eight years. She is also Course Director for the 
Master’s program in Security Sector Manage-
ment that is delivered in both the UK and Addis 
Ababa, Ethiopia.

Ann is widely published on issues concerning 
international security interventions, strategic plan-
ning for national security and the role of non-state 
actors in promoting national stability and growth. 
She has advised the governments of a number of 
post-conflict and developing countries (Lebanon, 
Ethiopia, Haiti, Indonesia, Nepal, Botswana and 

Sierra Leone) on issues relating to national security policy 
and strategy issues and, in 2011, was appointed by the United 
Nations and the African Union’s High Implementation Panel 
as Facilitator for the post-referendum peace talks between 
North and South Sudan.

In recognition of her considerable achievements in the 
field of global security, Ann was awarded Queen Elizabeth II’s 
Diamond Jubilee Medal in December.  

Global Security expert Ann Fitz-Gerald returns to QSB as a Visiting Professor

11.12.1227.11.12

profs weigh in on Kingston’s 
economic outlook at 31st annual 
business forecast lunch
three professors and the Commerce CEO 
of a student-run investment program 
shared their predictions on what the New 
Year may have in store for the economy. 
their consensus: Expect low economic 
growth and approach financial markets 
with caution. Despite these cautions, the 
panel was optimistic that inflation, interest 
rates and unemployment levels will not 
rise. Pictured are panelists Gary Bissonette, 
Asst. Prof. of Business, robbie Mitchnick, Comm’14 (Queen’s university 
investment Counsel CEO), lynnette Purda, Assoc. Prof., Finance, and Barry 
Cross, Prof., Operations Management.

commerce students’ holiday 
toy drive breaks record
toys and goodies were wrapped with care  
by Commerce students who participated in 
the fourth annual Holiday Hope campaign. 
the students raised funds to purchase gifts 
for 120 children from 78 Kingston area 
families, the highest number of children 
yet. Each participating group of students 
had received a package with the names, 
ages, and wish lists of local children. the 
Commerce society Outreach fund matched 
up to $75 of the total amount raised by  
each group.

QSB’s new downtown Toronto facility was the place to be 
on Oct. 17 for MBA and Master of Finance (MFin) students 
interested in the investment industry. A blue chip panel of 
speakers offered insights on the Canadian hedge fund industry, 
including their assessments of current challenges and issues 
likely to impact the markets in the future. The full-day session 
was a joint effort of the Master of Finance program and the 
Queen’s University Alternative Asset Fund (QUAAF—see 
story on page 7 in the summer 2012 issue). 

Ably moderated by Saumil Desai, MFin’13, presentations 
covered a wide range of topics by panelists James Burron, 

COO, Alternative Investment Management Association; Neil 
Simons, VP, Northwater Capital Management; Esther Zurba, 
Director, Castle Hall Alternatives; Kripa Kapadia, Asso-
ciate Director, Prime Brokerage, Scotia Global Banking and 
Markets; and Mike Durland, PhD’91, Co-CEO, Scotia Global 
Banking and Markets. 

“It was a real eye-opener to hear from executives on 
the front lines of the Canadian hedge fund industry,” says 
Clarissa Leung, MBA’13, one of the student organizers  
of the event. “It brought to life what we’ve been learning in 
the classroom.”

Blue chip panel provides hedge fund primer  
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 LESSONS IN 
LOYALTY

Air MilEs’ BrYAN PEArsON, BsC’86, MBA’88,  
PENs AN ACCEssiBlE BEst-sEllEr ON  
“turNiNG CustOMEr iNFOrMAtiON iNtO  
CustOMEr iNtiMACY”
BY sHEllEY PlEitEr

There’s an anecdote in Bryan Pearson’s new book, The Loyalty Leap, that offers a 
telling insight into what makes him tick. The President and CEO of LoyaltyOne, 
famous for its AIR MILES program, was with his R&D team, testing a new 

customer data platform.  
“(We) were tossing about high-minded hypotheses to gauge the power of the tool,” 

Bryan writes. “‘Give us any product and we’ll run with it,’ someone from the team chal-
lenged,	and	so,	in	a	Monty	Python	moment,	I	blurted	out	the	first	word	that	came	to	mind:	
‘Coconuts!’ Guess what the third-highest product was that correlated with coconuts? 
Prepaid calling cards, and, yes, we were surprised too. Turns out that many consumers who 
buy coconuts emigrate from other parts of the world. And since coconuts are a staple of 
their native diet, the tropical food makes them homesick. So they buy calling cards.”

It was just an in-house test, but Bryan is quick to explain its broader significance. “This 
is	the	kind	of	information	companies	engaging	in	loyalty	should	be	looking	for:	insights	
that reveal more than mere demographics—the inspirational triggers of a customer.” 

Bryan’s enthusiasm for his 
subject is palpable, whether on the 
page, in his animated tone during 
the interview for this story, or at his 
Queen’s Business Club presenta-
tion in Toronto in late November. 
Even though he’s been promoting 
the book since its May 2012 launch 
by Penguin Portfolio, it’s obvious he’s anything but tired of the topic. The book’s early 
success likely helps. Within two weeks of its publication, The Loyalty Leap had already 
landed on multiple best-seller lists, including the non-fiction top ten of the New York Times, 
USA Today and the Wall Street Journal. 

This literary experience is quite a detour for a self-described data junkie who initially 
planned to become a doctor, following in the footsteps of his parents, both MDs. His first 
step was to enroll in Queen’s Life Sciences program in 1982 en route to his BSc. During 
the summers, he ran his own business painting houses and doing odd jobs. This awakened 
an entrepreneurial spirit he hadn’t known he possessed and also fueled an interest in the 
mechanics of business. His undergrad years were notable also for having introduced him to  
Sally Peterson, a Psychology major who shared his interest in business. They married 

The Loyalty Leap has landed on 
top ten best-seller lists of the 
New York Times, USA Today 
and the Wall Street Journal. 
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Another point of pride is the company’s success rate in 
reaching its customers. “We churn out service offers and targeted 
messaging as much as any other marketer,” Bryan writes, “but 
our customers are so receptive to our communications that, to 
date, only 10,000 of our 10 million active households have opted 
out of receiving targeted marketing from the program. To put 
it another way, 99.99 percent of our customers actively agree to 
receive our marketing communications.”

Bryan is quick to credit the 1,600 employees, spread across 
six global enterprises, who have contributed to LoyaltyOne’s 
success. Under his leadership as CEO since 2006, the company 
has expanded well beyond the AIR MILES program to offer 
specialized	 expertise	 in	 four	 areas:	 loyalty	 strategy,	 loyalty	
programs, customer analytics and relationship marketing. 

If there’s someone better qualified to write a book on 
how companies can make the most of customer data, Bryan’s 
original marketing mentor, Ken Wong, doesn’t know who that 
person could be. QSB’s Distinguished Professor of Marketing, 
and Marketing Hall of Legends inductee, remembers Bryan as 
having been a “larger than life” presence in his MBA classes. 
Professor and student have kept in touch over the years, with 
Bryan making regular trips to Kingston to be a guest speaker 
in Ken’s marketing classes. 

“Bryan Pearson is not only a great classroom speaker 
because he knows his subject inside out and has incredible 
passion for it,” says Ken, “but he also has been a mentor to 
many young people interested in getting involved in the field.” 
He has provided advice and guidance to many a QSB student 
through his involvement as a regular speaker and judge at 
student-run conferences and competitions like ICBC and as a 
supporter, with Sally, of the TriColour Venture Fund.

That mentoring now extends to the public at large, any of 
whom can learn more about the topic by reading Bryan’s book. 
His starting premise is that technology has made it easy for 
companies to accumulate vast stores of data on their customers. 
“But after gathering and crunching all this customer data, 
most companies have little or no idea how to use it,” he says.  

following their graduation in 1986 and, after a brief summer 
interlude, were back at Queen’s that fall to start their MBA 
studies. (There were three other married couples in their MBA 
class, hardly the norm for this intense program.) With MBAs in 
hand, in 1988 the couple moved to Peterborough, ON, where 
both had been recruited by Quaker Oats to work in product 
management. 

Though his career flourished, Bryan found that while he 
loved the idea of marketing, “the practice at the time seemed 
closer to voodoo.” It didn’t seem to reflect the same level of 
scientific method he had spent several years learning. 

Bryan took a leap of his own in 1992 when he joined a 
fledgling company then known as The Loyalty Group. He was 
intrigued by the firm’s then-revolutionary plan to launch a coali-
tion loyalty program in which numerous partners would offer 
a common currency (such as reward miles) redeemable with 
any of the program’s sponsors. Consumer spending information 
stored in a database would enable participating companies to 
better understand their customers’ buying patterns and deliver 
more relevant offers accordingly.

It certainly turned out to be a winning formula. Twenty 
years on, AIR MILES is the largest loyalty program in Canada, 
with 10 million accounts, which translates to seven out of every 
ten Canadian households participating. To date, members have 
accumulated more than 50 billion reward miles, redeeming 
$500-million in value each year. It is also among the top 10 most 
influential brands in Canada, according to a January 2012 Ipsos 
Reid survey. 

“In Canada, our brand has higher penetration than any 
credit card, higher usage than any laundry soap, and higher 
retention than any wireless service,” Bryan writes in his book’s 
introduction. Its program partners have also reaped rewards, 
namely two decades worth of customer spending information 
that has added value to more than 100 leading brands. 

Before his presentation to a Toronto Queen’s Business Club crowd,  
Bryan catches up with David Saunders and fellow alums.

Christmas in Tanzania in 2011. From left, Jeremy, Hayley, Robyn  
(a first-year Queen’s Commerce student), Sally (Peterson) and 
Bryan. Sally and Bryan have been long-time philanthropic  
supporters of QSB. 
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“They either let it go to waste or abuse it with ill-considered, 
irrelevant or even creepy marketing pitches.” 

He believes that it’s this information that companies need 
to understand in order to build lasting customer value. They can 
do so, he says, by shifting the conversation within companies 
from the analytics group (“buried in the bowels of most organ-
izations,” he writes) to the boardroom and eventually to the 
front lines, “where the consumer lives.” 

The timing is ideal for such a shift, or leap, to mirror the 
book title’s metaphor. “This is probably the most interesting 
time in business to be a marketer,” he says. “The forces that have 
been developing over the last couple of decades are conspiring 
to create a call to action for companies to rethink how they’re 
taking their products to market.” 

These forces include the technological advances that have 
enabled companies to gather vast amounts of customer infor-
mation, and the rise of social media. “We as marketers have lost 
control of the conversation about our brands. Consumers have the 
ability to share information and talk about how they feel brands 
are delivering, or not delivering, on their promises,” he explains. 

He also observes that during these challenging economic 
times, the bottom line has ruled. 
“Many companies defaulted to 
cutting costs and delivering profits 
through finding more efficient ways 
to operate. Now that these efficiencies 
have been pretty much exhausted, 
businesses need to find other avenues 
for growing the bottom line. One of 
the ways to do this is to increase what 
I call customer intimacy.”

The book has generated consider-
able media interest in Canada and 
internationally. That’s been grati-
fying but not particularly surprising, 
he says. “Loyalty programs are very 
topical right now. They’re a stra-
tegic element that many companies 
are trying to leverage as they look 
to retain customers. In Canada, 
there has been a lot of scurrying in 
advance of the arrival of U.S. retail 
giant Target by competitors anxious 
about retaining their customers. 
Privacy issues are another concern. 
Businesses know they need to use 
the data they collect responsibly and 
that things can go horribly wrong if 
they don’t. In this social media age, 
one company’s mistake can taint the 

well for everyone. There’s also a penalty if we don’t use the 
information to create value for our customers. If we don’t act on 
the data being shared, the willingness of our customers to share 
their information will deteriorate.”

Bryan has been known to collect his own data first hand. 
“With 70 percent market penetration, it’s difficult not to run 
into AIR MILES members at the grocery store or gas station,” 
he laughs. It’s not uncommon for him to offer program advice 
when chatting with people in the cashier’s line-up or seated 
beside him on his frequent flights. Most of the time he doesn’t 
let on that he’s the program’s CEO. 

One of the biggest rewards of that job comes from reading 
letters and emails from members who have realized life-long 
dreams by redeeming their miles for things like travel overseas to 
reunite with their families. “Some people manage their  member-
ship so well they’re able to take a trip each year through  AIR 
MILES redemptions,” he says. “It’s incredibly gratifying to know 
that I’ve been a part of the company that has made that possible.”

“There have been very few days in the last 20 years when 
my feet have hit the floor at the side of the bed without me 
feeling excited to go to work.”  

“After gathering and crunching customer data, most companies 
have little or no idea how to use it,” Bryan says.

Chapter headings 
hint at what’s on 
Bryan’s Playlist
Bryan Pearson didn’t want to write a 
text book or how-to manual. He did 
want to write a book that would be 
eminently readable and engaging—
proving, once again, that for Bryan,  
it really is all about the consumer.

Some cheeky chapter and section 
headings set the tone: “Taking the 
‘Pry’ out of Privacy” and “Data Data 
Everywhere and Not a Plan in Sight” 
are but two examples.

Others reveal Bryan’s taste in  
music. Check out some of his  
chapter headings, followed by  
their musical inspirations, at right.

QSB’s new Master of Management Analytics launches in June. See page 4 for details.



14 magazine  WinTer 2013  

P
R

O
F

IL
E

14 magazine  WinTer 2013  

D
av

id
 W

ile



 WinTer 2013   magazine  15qsb.ca/magazine

P
R

O
F

IL
E

It’s probably not surprising that Canada’s largest private 
sector employer—a company with more than 135,000 
people—has hired its fair share of Queen’s School of Busi-

ness graduates. What’s unusual about one particular group of 
senior executives is that all four graduated from Commerce 
in the 1980s and all joined Loblaw Companies Ltd. within  
16 months of each other in 2007-08.

Nepotism had nothing to do with it, says Loblaw’s CFO 
Sarah (Holmes) Davis, with a laugh. “Most of us didn’t even 
know each other when we were at Queen’s.” She knew only 
classmate Andrew Callum, Senior VP, Finance. Craig Hutchison 
(BCom’88), Senior VP, Marketing and Public Relations, Joe 
Fresh, Home and Entertainment, who was a year ahead of the 
pair, knew Andrew, but none of the group had crossed paths 
with Ian Gordon, Senior VP, Loblaw Brands, who had gradu-
ated several years before (in 1983). 

The company’s flagship store, the Loblaws at Toronto’s Maple 
Leaf Gardens, was the setting for an informal conversation with the 
four in early December, just two days after the facility’s one-year 
anniversary was celebrated. Seated in the store’s canteen, next to 
a giant gingerbread house where Santa Claus had welcomed and 
posed for photos with 3,000 children the weekend before, the four 
alumni discussed a wide range of topics. From aspects of the busi-
ness that were a revelation when they arrived (and would likely 
amaze the average customer) to their favourite President’s Choice® 
black label products, all were candid in sharing personal reflections 
on life in the C-Suite at Loblaw. Of course, the starting point had to 
be their early beginnings as Commerce students at Queen’s.

Memories of QSB 
After more than 20 years, memories of their time at Queen’s 
extend beyond lessons learned in the classroom for these 
four alumni. It was an experience that also connected them 
to people, places, and activities outside the lecture halls. 
Combined with what they learned within the four walls, it 
ultimately helped shape their future careers.  

Ian: In looking back, one thing that strikes me is that my 
Queen’s experience wasn’t just about the academics. It was 

about growing up, it was about life, and involvement in sports, 
in the community, the ghetto—it was everything wrapped into 
one. It wasn’t just all academics or all fun; it was a very good 
mix of everything. 

Andrew: What impressed me was the way much of our 
work was team based, which I think mirrors real life. Most of 
the work we do here at Loblaw involves teams. We rarely do 
projects on our own. 

Craig: Ken Wong was one of my professors I still keep in 
touch with. From my early days in Commerce, I knew I wanted 
to end up in marketing. To be in the fashion world, with Joe 
Fresh, is definitely not the career path I would have imagined 
for myself. It certainly wasn’t reflected in my clothing choices 
back then, that’s for sure. 

Sarah: I concentrated on accounting when I was at Queen’s 
and went on to do my CA. I never imagined myself in retail 
either. Like Ian and Andrew, I remember the team work and 
the social aspects. I have really great memories from Queen’s 
and good friends I’m still in contact with now. The whole experi-
ence provided a really good base for my future career. 

Ian: One of the things I remember is that most of the profes-
sors had real business experience, as opposed to just the theory. I 
still quote several of them to this day—profs like Frank Collom. 
(Andrew adds, “Norm MacIntosh was a big influence.”) Gordon 
Cassidy was a consultant in Ottawa; that was his day job, and he 
taught us as well. These professors were able to provide concrete 
examples that helped us understand the real world of business. 

Insiders report on food safety 
Looking back on their early days at Loblaw, the four 
alumni agreed that learning about the company’s 
complex and comprehensive food safety practices was an  
eye-opening experience. 

Sarah: I was like most shoppers; I never really thought about 
the steps involved in getting that particular package of chicken 
breasts or carton of eggs to my local grocery store. Now I know. 

Andrew: The work that goes on behind the scenes to 
support our reputation for food safety is incredible. 

iAN GOrDON, ANDrEW CAlluM, CrAiG HutCHisON   
AND sArAH DAVis lAND iN tHE C-suitE
BY SHELLEY PLEITEr

Parallel Paths 
at Loblaw
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Refined taste buds a job requirement? 
One of the perks of working at Loblaw’s headquarters 
in Brampton, ON, is being able to sample new products 
before they hit the shelves. These executives, food lovers 
all, shared some personal favourites while explaining the 
steps involved in bringing new products to market. 

Ian: Introducing new products and new lines is one of the 
things that Loblaw is famous for. Last year saw the launch of 
PC Premium black label products that have been really well 
received. We have a team of 12 new-product developers who 
work with two full-time and three freelance chefs. They’re 
always on the lookout for trends in the marketplace, what’s 
new in the chef community, what sorts of foods are popular 
in different regions. For a product to make it as a black label 
brand, it has to fit at least one of two criteria. It has to provoke 
a strong reaction of either ‘Wow! I’ve never tasted anything like 
that before!’ or ‘Wow! That’s the best thing I’ve ever tasted!’

Sarah: All of the product testing is done at our test 
kitchen at our headquarters in Brampton. There are volun-
teers among the 3,000 staff there who sign up to do product 
testing. They take the products home and try them out, then 
provide feedback. By doing this in-house, we can move quickly 
to bring a product to market if it has generated rave reviews. 

Ian: We	test	products	every	day	at	10:30	in	the	test	kitchen.	
It’s a part of my job that I particularly enjoy. 

Sarah: At monthly Management Board meetings, we also 
get a chance to test new products. And we’re always happy to 
provide our feedback. My latest favourite is the PC Spicy Herb 
and Pepper Olive Oil.

Ian: We have to check the ingredient list and the nutri-
tional information on all our suppliers’ labels. This is extremely 
important so that we can assure our customers that products 
don’t contain nuts or other allergens, for example. 

Andrew: Suppliers’ production facilities are audited for an 
incredible range of steps they have to go through, things like 
temperature controls, hygiene—it’s a very long list. While the 
federal government sets the regulations, the Canadian Food 
Inspection Agency (CFIA) staff use our audit results to verify 
that the food safety chain is safe.

Ian: The complexity of process still amazes me after almost 
five years. Even with all the processes that we go through, it’s 
remarkable how inexpensive groceries still are, how we can still 
deliver value. 

This is big business 
With 1,000 stores across the country that operate under 
22 banners, the company’s retail stores are known by 
different names in different regions. While Loblaw is 
widely known in Ontario and Quebec, in the West, the 
company operates Real Canadian Superstores. Atlantic 
Superstores are a fixture in the Maritime provinces, and 
no frills franchises dominate the discount grocery space 
across the country, except in Quebec where Maxie & Cie, 
is one of the company’s retail banners. These are just a few 
of the retail banners, both corporately held and franchised, 
that combine to make Loblaw Canada’s largest grocery 
distributer and a leading provider of general merchandise, 
drugstore and financial services. 

Ian: The store names may differ, but our private brands 
are among the most recognized in Canada. President’s Choice® 
and No Name® are the #1 and #2 consumer brands by sales 
in Canada. Canadians also rank President’s Choice® as one of 
the three most influential brands in the country. When a survey 
asked which company’s products best matched the statement 
‘I can’t wait to see what they come up with next,’ President’s 
Choice® took the top spot, beating out even Apple. 

Andrew: We’re also the largest trucking company in 
Canada, which makes sense when you consider how much 
merchandise we’re distributing to our 1,000 stores. 

Sarah: We employ a lot of part-time workers, including 
many students, so turnover is quite high, approximately 30,000 
employees each year. It’s a challenge for us, just keeping pace 
with our human resource requirements. 

Joe Fresh apparel appears on Sarah (blouse), Craig and Andrew (sweaters). Ian sported Joe Fresh socks as part of his business attire.
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Craig: And of course it’s 
a mecca for hockey fans, in 
addition to being an amazing 
conversion of an historical 
landmark. It’s fascinating 
to sit here and look at the 
paraphernalia from Maple 
Leaf Gardens, things like the 
seats from the old Gardens 
that people can sit in when 
having	a	 coffee	 in	 the	 café,	
the mural showing some of 
the Leaf’s greatest moments, 
and the maple leaf sculpture 
on the wall that’s a collage of 
the original seats (at right). 

Ian: Then there’s the 
red dot on the floor of aisle 
25 (above) that indicates 
where centre ice was. People 
come to have their photos taken at the spot and often end up 
dropping cans of tuna as if they’re dropping a puck. 

Ian’s right. Searches on Google and Flickr for images of 
‘Maple Leaf Gardens centre ice’ turn up numerous photos of the 
famous red dot. There’s a man using his cane as a hockey stick, 
a still life of Spam carefully placed in the centre of the dot, and 
several shots of guys faking face-offs using cans as pucks. 

The interview wrapped up as the in-store canteen began to fill 
up with customers. All four of these busy executives headed off to 
their next appointments, some making a pit stop for coffees to go. 
They lined up and paid for their purchases—full-price, of course. 
Grocery retail is a competitive business, after all.  

Andrew: I’m a big fan of the PC Black Label Marcona 
Almonds.

Craig: It’s the PC Black Label Bacon Marmalade Spread 
for me.

Ian: I love the PC Black Label Harissa Spice Blend—it’s 
terrific on rack of lamb. 

Frozen pizza in aisle 10,  
sequined t-shirts in aisle 12

Craig Hutchison is in charge of marketing the Joe Fresh 
brand, a stylish and affordable clothing and accessories 
line for men, women and children designed by Joseph 
Mimran, which is found across Canada and now in the 
U.S. He hosted a New York Queen’s Business Club event 
in April, 2012 (see Alumni News in QSB Magazine’s 
Summer 2012 issue for details). The event was held in 
the Flatiron store on Fifth Avenue in Manhattan where a 
capacity crowd enjoyed Craig’s presentation. Afterwards, 
they shopped till they dropped (motivated by an exclusive 
discount generously offered by Joe Fresh). 

Craig: Loblaw really took the retail grocery experience to 
another level seven years ago when it launched Joe Fresh in  
40 stores. The clothing brand is now available in more than  
350 Loblaw banner stores across the country, and we’ve also 
made inroads in the U.S. market with our four Manhatten loca-
tions, including the flagship in a landmark building on Fifth 
Avenue and two other locations. A partnership announced last 
July will see us roll out a portion of our women’s collection to 
nearly 700 Joe Fresh shops within U.S. retailer JC Penney stores 
by Spring 2013.

The Joe Fresh brand has the same DNA as President’s Choice®:	
It’s all about offering an outstanding product at an outstanding 
price. We’re not only on trend; we’re setting new trends, all at an 
amazing value. We’re now the second largest apparel brand in 
Canada, #1 in kids wear. The clothes have a really broad appeal, 
attracting urban professionals to suburban families. 

A mecca for hockey fans
The Loblaws store at Maple Leaf Gardens is the company’s 
flagship store, all 85,000 square feet of it. There’s a cooking 
school upstairs, a walk-in medical clinic associated with the 
pharmacy, Joe Fresh, of course, and an LCBO outlet. This 
heritage building maintained the façade of the old hockey 
arena while incorporating hockey memorabilia and ‘food 
theatre elements,’ such as an 18-foot-tall cheese wall, that 
make this anything but your typical grocery store.

Andrew: There’s always so much going on here—from the 
seasonable gingerbread house to an opera singer who seren-
ades weekend shoppers. 

Sarah:	 There	 are	 some	 amazing	 elements:	 a	 sushi	 bar,	
chocolate sold by the chunk in the Patisserie, the in-store Ace 
Bakery upstairs, a wall display of fresh and dried mushrooms, a 
pizza oven, and an incredible deli with hanging prosciutto and 
other cured meats. 
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IN 1878, the French impressionist Claude 
Monet took inspiration from a vibrant 
street scene to paint La rue Montorgueil  

à Paris, which hangs in that city’s famed 
Musée	d’Orsay.	Erin Maynes, BCom’07, was 
similarly impressed by the same locale, one of 
the oldest market streets in central Paris. She 
was drawn to the local bakeries and butchers, 
fresh produce stands and cheese shops that 
make this neighbourhood a mecca for food 
lovers. When looking for an apartment while 
on exchange studying at HEC Paris, it turned 
out to be the ideal location for the food-loving 
Erin and her roommates Natasha Myles and 
Jenna Greenspan, also BCom’07s. Erin would 
visit the shops nearly every day. 

“The fridge was tiny, so we could never 
stock up,” she explains. “It didn’t take long 
to get spoiled by always having the freshest 
ingredients close at hand.” Practising her 
French by chatting with shopkeepers also 
gave her the opportunity to learn more 
about their products—where that particu-
larly runny cheese was produced, where the 
tastiest tomatoes were grown. 

The lessons learned from Queen’s 
Commerce and la rue Montorgueil have 
served her well in her current Internet 
venture, FoodiePages.ca, which launched in 
August. As Erin explained on Global TV’s 
Morning Show on Nov. 1, “FoodiePages.ca is 
Canada’s largest and fastest-growing artisan 
food marketplace. It’s a way for Canadians to 
discover and buy the best artisan foods directly 
from food producers across Canada.”

What Erin has created is a virtual 
rue Montorgueil where online shop-
pers can browse vendors’ customized 
web pages that contain mouth-watering 
product descriptions, recipes and infor-
mation about the producers. Shoppers 
can fill their online carts with such prod-
ucts as Vancouver’s Monkey Butter 
salted-caramel peanut butter and pure 
wild blueberry juice from PEI. Foodie 
Pages then emails the order, complete 
with a printable Canada Post shipping 
label, to vendors who fill the order and 
send out the shipment. Vendors pay 
no fee to showcase their products on 
Foodie Pages; they only pay a commis-
sion when a sale is made. By connecting 
consumers with artisan producers in an 
online marketplace, Erin believes she’s 
created a recipe for success for her fledg-
ling business. Of course, sampling and 
sourcing the products are parts of the job 
that hold special appeal for this sophis-
ticated foodie. 

A passion for food is something 
Erin shares with her parents, Carolyn 
and Steve Maynes, both BCom’81, who 
encouraged their children to try new 
foods at home in Ottawa and on their 
travels as a family. Another Maynes 
family trait is a strong connection to 
Queen’s School of Business. Carolyn and 
Steve waited until after their last exam 
in fourth year to go on a date. Fittingly, 
it was a dinner date at Gencarelli’s 

FOODIES 
WITHOUT BORDERS
EriN MAYNEs’ FOODiEPAGEs.CA CONNECts FOOD lOVErs 
WitH ArtisAN PrODuCErs FrOM COAst tO COAst
BY sHEllEY PlEitEr

Above, Impressionist Claude Monet’s famous 
painting of la rue Montorgueil. Below, Erin 
and visiting friend Kathy Zhou, BCom’07,  
en route to the same Parisian street.
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restaurant, a Princess St. landmark that 
closed several years ago. Their youngest, 
Andrew, is also a proud alum, having 
graduated from Commerce in 2009. 

“I didn’t have a second choice,” 
Erin explains of her decision to apply 
to Queen’s Commerce. “I’d heard so 
much about Queen’s from my parents, 
and we’d go to Gaels football games 
and visit the campus often. I always 
had an image in my mind that Queen’s 
was the best, and that’s what I aspired 
to.” The reality exceeded even her high 
expectations. “It was a fantastic experi-
ence—terrific people, variety and scope 
in the courses, small class sizes, and an 
amazing international exchange in Paris. 
Some of the best friends I’ve made in 
my life were friends I met at Queen’s, 
and the bonds I formed with classmates 
continue to this day.”

After graduating, she landed a marketing research position 
in Toronto at CARA, owner of many of Canada’s favourite 
restaurant brands, including Swiss Chalet, Kelsey’s and Mile-
stones. In researching trends in the food and restaurant indus-
tries at CARA, Erin realized there was a huge opportunity to 
innovate within the culinary space. 

“I became aware of unmet needs for both small food produ-
cers and Canadian consumers who want to know where their 
food is coming from,” she explains. With food increasingly in the 
spotlight—on the Food Channel, on newspapers’ front pages 
regarding product recalls, in recipe and restaurant review columns 
and blogs—consumers are making more sophisticated food 
purchasing choices. On the vendor side, Erin’s research revealed 
that those who sell their goods at markets or specialty shops are 
so busy on the production 
side they often have little 
time, energy or exper-
tise for online marketing. 
What better way, she asked 
herself, to match food-savvy consumers with producers of the best 
artisan food products across the country than to offer an online 
market that would be open 24/7? 

Her business plan began to take shape in early 2012 and came 
together with the help of her parents, both CAs. At first they were a 
sounding board; soon they became mentors and advisors. Carolyn 
draws on her years in marketing and product management at 
MD Financial, and Steve, a former CFO of several Ottawa-area 
companies, helps with the financial and legal aspects. By negoti-
ating volume sales with an e-commerce vendor and Canada Post, 
Erin is able to offer attractive incentives for vendors to sign on. 

After testing the concept in her 
spare time among her network of family 
and friends (including many QSB 
alumni), Erin realized that for Foodie 
Pages to succeed, it would need her 
full attention. She left CARA in June, 
cheered on by supportive colleagues, 
and spent the next couple of months 
researching artisan food producers 
from coast to coast, from purveyors of 
strawberry lavender jam from Grand 
Pré,	NS,	to	wheat-free	peppered	crisps	
from Victoria, BC. By August, she’d 
signed up 30 vendors and was ready to 
take the plunge and officially launch 
the site. 

Its debut was announced through a 
social media campaign and media blitz 
of press releases enclosed in artfully 
assembled packages containing sample 
products. Some of the recipients bit—

literally. Food bloggers have been singing the site’s praises, and 
the mainstream media has also taken note. In addition to the 
Global TV interview, the site has been the subject of coverage in 
the Ottawa Citizen, the Toronto Sun and Chatelaine magazine’s 
November issue (“Let’s hear it for Can-Con yumminess!”). 

Since the launch, Erin has signed up more producers (75 
by early December) who are showcasing more than 700 artisan 
food products. They include condiments, oils and herbs, gluten-
free snacks and chocolates, among many other categories. 

On	Nov.	1	the	“Chef’s	Box”	was	unveiled:	“Chef-curated	
artisan food, delivered to your door.” The inaugural offering 
was created by Anthony Walsh, celebrated Corporate Execu-
tive Chef and Partner at Toronto’s Oliver and Bonacini restau-
rants. It features eight products, including birch syrup from 

Manitoba, maple smoked 
rock salt from Vancouver 
Island and dried cranber-
ries from Lunenburg, NS, 
as well as Anthony’s recipes 

incorporating these into dishes. (Cranberry-Date Pudding with 
a Birch Syrup and Whiskey Toffee Sauce, anyone?)

Erin has already lined up other top chefs to produce these 
curated collections that will change each month. “These chefs’ 
support has been tremendous,” she says. “They establish rela-
tionships with their suppliers and use only the best ingredients. 
They’ve volunteered their services to help our artisans raise their 
profiles and get the word out about quality Canadian food prod-
ucts. In turn, the website helps them market their own brands and 
promote their restaurants and cookbooks, but that’s not really 
what’s motivating them. For them, it’s all about the food.”

Products include strawberry lavender jam from Grand Pré, Ns, and wheat-free 
crisps from Victoria, B.C., as well as numerous gluten- and nut-free offerings. 

“let’s hear it for Can-Con yumminess!” 
says Chatelaine magazine of Foodie Pages.

Proud parents Steve and Carolyn Maynes (BCom’81) 
with Erin at her Queen’s graduation in 2007.  
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continuation of the trend towards specialty diets. “With books 
like Wheat Belly on best-seller lists and more people adopting 
gluten- and dairy-free diets, people are paying more attention 
to their health and wellness. Factor in food safety scares like 
XL Foods’ tainted beef crisis, and you’ll see more and more 
consumers wanting to buy from producers they trust. I believe 
there’s a definite market for smaller players to meet the needs 
of these niche audiences. I also think it’s just a matter of time 
before we have technologies that will make it more feasible to 
ship fresh products like produce and fresh meats.”

Her downtown Toronto home office is a long way from la 
rue Montorgueil, but it has a distinct advantage over her former 
Parisian apartment. “My fridge is much bigger,” she laughs. “That’s 
a good thing, because I have a lot of products I’m researching to 
see if they meet Foodie Pages’ high standards.”  

Food isn’t just a commodity anymore, Erin says. “People 
not only want to know where their food is coming from, they 
also want to know the story behind it. How many times have you 
gone to the grocery store and been confronted with 15 different 
types	of	olive	oil?	You	can	study	the	labels,	but	it’s	a	challenge	
to figure out where each is from, when it was produced, how 
long it sat in a warehouse before making it to your grocery store 
shelves. At Foodie Pages, you can read all about the product 
and find out about the people who produce it. 

“Some of our artisans’ stories are really fascinating, like Eric 
Whitehead from Untamed Feast in Crofton, BC, who carries a 
portable dehydrator on his back so he can dry wild mushrooms 
the same day he picks them. What our vendors have in common 
is a passion for food. Some of them left corporate jobs to start 
up their own businesses because they’re that committed to 
creating the best chocolates, or producing the juiciest cranber-
ries, or the highest quality gluten-free baked goods, to name just 
a few examples.” 

While Erin is currently her company’s sole full-time 
employee, she draws on the expertise of a virtual team that’s 
helping to put Foodie Pages on the map. In addition to her 
parents and a silent partner, who are co-founders, there’s a 
contracted web-master and three interns who volunteer four to 
five hours a week to help market the site through blogging and 
postings on Facebook and Twitter. 

After only four months in business, media interest and 
website traffic continue to grow and sales are climbing. Erin 
continues to sign up new vendors and hopes to reach her target 
of 100 by the end of 2012 and to double their number in 2013. 
Asked to predict The Next Big Thing in food, she anticipates a 

 One hour before preparing recipe, hydrate chanterelles 
by soaking in water for one hour, then remove and  
tear along the grain into smaller pieces.

 Coarsely chop tomatoes, white mushrooms, garlic, 
leek, celery, and basil. Process vegetables approximately 
5 seconds in food processor. Transfer to a large, heavy-
bottomed soup pot. Add nutmeg, egg whites, salt  
and pepper and 1.5 litres of water, and bring quickly  
to a boil. When raft forms, reduce heat and simmer  
2 hours. Strain consommé through cheesecloth. 

 To serve, place a generous spoonful of the chanter-
elles in a heated soup bowl. Pour the consommé 
over the chanterelles and serve immediately. 

 Garnish with bias-cut green onions.

This recipe is one of several featured in Chef Kennedy’s December 
Chef Box. The January offering comes from Chef Jennifer McLagan,  
author of the carnivorous trilogy Bones, Fat, and Odd Bits. February’s 
Chef Box comes courtesy of Chef Lora Kirk of Ruby Watchco,  
celebrity Chef Lynn Crawford’s Toronto restaurant. 

 1 bag of Gourmet Sauvage Chanterelles  
from FoodiePages.ca 

 2 lbs very ripe tomatoes
 2 lbs white mushrooms
 3 cloves garlic
 1 leek, well washed
 1 small celery heart or 2 stalks

 12 leaves fresh basil, or 1 Tbsp. dried

 1 tsp. freshly grated nutmeg
 4 egg whites
 1.5 litres of water
  salt to taste
 10 grinds freshly ground black pepper

Special offer for QSB Magazine readerS

Get $5 off 
a minimum $25 purchase 

(excluding taxes and shipping)

Just go to www.foodiepages.ca and choose your 
product(s) then proceed to the checkout

At the prompt, enter the code QSBfoodie 
Limit one discount per customer. 
Offer valid until February 28, 2013

chef JaMie Kennedy’S

Mushroom consommé with Wild foraged chanterelles
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DEBUT OF    THE WEST  WING
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After years of planning, excavation and construction, the west wing 
of Goodes Hall officially ‘opened for business’ on September 15. 
Just five days before, the fall term had commenced and business 

students of all programs wasted no time in staking their claim on the Goodes 
Commons, the centerpiece of the new addition, pictured at left. After figuring 
out the new building-wide room numbering system, students soon snapped up 
every available break-out and meeting room. New, tech-enabled classrooms 
have proven equally popular, and the ever-present line-ups at the in-house 
Starbucks attest to its appeal. 

“Goodes Hall is a source of pride for our students,” says ComSoc President 
Nicola Plummer, Comm’13. “The new wing gives us much needed space to 
work, but also to live and play—the ultimate home away from home!”

As described in previous issues of QSB Magazine, the new wing was built 
to accommodate program growth, including a 40% rise in Commerce enroll-
ment in the last five years. This fall, 450 students entered the program; 5,360 had 
applied. Dean David Saunders explained in his message in the Summer 2012 
issue:	“Business	education,	like	business	itself,	has	become	increasingly	global.	
In order to compete, growth is not a ‘nice to do,’ it’s a ‘must do’.” Even with the 
growth of the Commerce program, the acceptance ratio of one in 10 applicants 
remains unchanged from 10 years ago. The introduction of new programs, such 
as the Master of Finance and soon-to-launch Master of Management Analytics 
(see page 4), was also putting pressure on existing facilities. 

The excavation and construction phases certainly posed some operational 
challenges. Renovations and lack of space in the original building required a 
move of many staff to either Dunning Hall or off-campus to an office building 
near Hwy. 401. For those left behind, ear plugs were available on request to help 
reduce the noise from drilling and blasting.  Little wonder there was a universal 
sigh of relief from students, faculty and staff when renovations in the original 

building and the construction of the new wing were completed. Finally, all 
were back under one roof again, just in time for the start of the fall term. 

Alumni and donors who attended the official opening festivities 
during the School’s Reunion Weekend in September got an up-close-
and-personal look at the new west wing. Responses varied from 
“Wow!” to “It sure beats Dunning Hall!” The latter came from QSB 
alumni who graduated prior to 2002, most of them splitting their class 
time between Dunning and Mackintosh-Corry Halls. For those unable 
to attend the official opening or visit subsequently, this is a primer on 
the new, expanded Goodes Hall. It’s not just about the building; it’s 
also about how the building is already improving the learning experi-
ence of our students.

DAWN OF A NEW ErA As  
$40M GOODEs HAll EXPANsiON OPENs
BY SHELLEY PLEITEr

    THE WEST  WING
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The Goodes Commons, named in honour of benefactors Nancy and Mel 
Goodes, BCom’57, LLD’04, pictured, at left, in action, and as imagined in 
an early architectural rendering (inset).
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The Architecture
Peter Berton of Toronto’s Ventin Group (+VG 
Architects) was the principal architect of both 
the original Goodes Hall and the new west wing. 
“We must have done something right the first 
time,” he says of the firm’s design of the original 
Goodes Hall, “since the University chose us to 
design the expansion.” 

For Peter and fellow Ventin architects  
Nicole Crabtree and Chris Hall, the new wing 
offered a welcome chance to build upon some 
of the design innovations they introduced 
in the original building. “We didn’t want to 
simply mimic the design of Phase I.” (Phase I, 
the original Goodes Hall that opened in 2002, 
incorporated a modern east wing addition to the 
restored 1892 Victoria School.) “Repeating that 
wouldn’t have met the School’s needs since the 
operational requirements of both spaces were 
distinct,” he explains. 

A tour of the building with the archi-
tect uncovered the stories behind some of his 
favourite design elements. 

The Goodes Commons 
The Inspiration: The Pit, in Carleton University’s architecture 
building, where Peter hung out as a student in the late ‘70s. “It was 
the place for students to congregate when I was at Carleton,” Peter 
recalls. “The amphitheatre design gave it maximum flexibility as 
a study space—a spot to have a coffee and read the paper—as 
well as an event space.  It was in the middle of the building, so it 
was quite dark. I always wondered what a similar space would be 
like in natural light.”  His design of the Goodes Commons finally 
provided	an	answer:	it	would	be	beautiful.	

ThE BASICS
• 75,000 square feet

• 7 levels, including underground parking

• 6 new classrooms with the latest teaching  
technology including a large multi-purpose  
classroom

• Student break-out and study rooms

• A large undergraduate technology lab

• A renovated Commerce Society area

• A renovated and significantly larger  
Business Career Centre

• New space for two research centres  

• Additional offices and student common areas 

• LEED-certified sustainable design features,  
including a “green” garden roof 

• A full-service Starbucks coffee shop 

• Total cost $40 million; $22 million in donations  
from alumni and friends, $18 million from Ontario  
government grants and university funds

Architect Peter Berton in the Goodes Commons with Kinnear classroom doors 
closed on the level above.
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“I always wondered what a similar 
space would be like in natural  

light.” His design of the Goodes  
Commons finally provided an  
answer: it would be beautiful. 
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Design Challenge: One of the design strategies in the Univer-
sity’s campus master plan is to reveal Queen’s “community” 
culture and to facilitate more interaction and cross-pollination 
of ideas across faculties. “Creating a solid wall of glass on the 
façade facing Union Street opened the building up, enabling 
people inside to see out and those outside to see in,” Peter 
explains. Its welcoming appearance encourages passers-by to 
come in and have a look around. Locating the main feature 
at street level also grounded the building. “It no longer 
looks as though the building is raised up, which is how the 
original Victoria School building appears since it’s a half-level  
above grade.”

Vision vs. Reality: The architects’ initial artistic rendering of the 
space (see page 23) shows students congregating on the steps, 
studying	 and	 interacting	 with	 each	 other.	“You	 never	 really	
know how a space will end up being utilized,” Peter muses. “It 
turns out the Commons is being used exactly as we’d foreseen.” 
On the first day that Commerce students began arriving in 
numbers, he was emailed a photo of the Goodes Commons by 
Steve Millan, BCom’89, QSB’s Executive Director of Finance, 
Administration and Operations and Peter’s principal contact 
on the project. “It was so close to the rendering that I asked 
Steve if he’d staged it!” Peter laughs. “He assured me he’d just 
snapped a photo of the space in action.”

There’s a completely different vibe to the Commons 
when it’s compared to the heart of the original building, 
the BMO Atrium. Usually, the Commons is almost 
eerily quiet. Students tend to be engrossed in their 
laptop screens or reading their textbooks. When they 
talk with classmates, their voices are often hushed, even 
when they’re in line at Starbucks. Contrast these muted 
tones with the sound level in the Atrium, which is often 
a beehive of activity. It’s a traffic corridor when classes 
end and students stream in and out of the large lecture 
theatres located along the east wall. There’s usually a 
table or two with students selling baked goods for a 
worthy cause or encouraging classmates to sign up for 
a conference or competition. Plans are made, course-
work is reviewed, and the chatter is often exuberant. For 
those looking for some peace and quiet, there’s now a 
spot designed just for them, just around the corner in 
the new wing.

It’s a classroom, it’s an  
event room—it’s both!
By day, it’s the Kinnear Classroom, so named in recog-
nition of the generosity of donors Paul (BCom’63) and  
Tom (BCom’66, LLD’02) Kinnear. There are no tiers or 
fixed seating. Tables and chairs are configured as required 
for lectures or presentations. By night (and sometimes 
during the day, too), the walls facing the corridor over-

looking the Commons are retracted, opening up the room to 
serve as an event space. For extra-large gatherings, crowds can 
spill out from the classroom, down to the Commons and even 
out the doors to the front lawn. Since nature abhors a vacuum, 
students regularly take over the space to study or hold impromptu 
meetings whenever the room isn’t otherwise occupied.

Students take over the Kinnear Classroom to study for exams.

The Kinnear Classroom in action for the Dean’s Commerce Awards 
reception in November.
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How green is  
our building? 
Pretty green, it turns out. It incorporates 
Leadership in Energy and Environmental 
Design (LEED) certified design features. 
LEED is a third-party certification program 
and an internationally accepted benchmark for 
the design, construction and operation of high-
performance green buildings. In the case of the 
new wing, these features include a ‘green’ roof 
(pictured) with plantings that absorb rainwater, 

provide insulation and a habitat for wildlife, and 
lower the urban air temperature. The use of high 
energy-efficiency components (windows, HVAC, 
light fixtures) and environmentally friendly 
materials such as Forest Stewardship Council 
certified wood products, and the recycling of 
excavated rock and soil, ticked other LEED 
check-boxes. Fountains (pictured) track water 
consumption and provide instant feedback on 
the number of plastic bottles that would other-
wise have ended up in landfill sites (89,928 in the 
first three months).  

“The whole idea of building 
onto a historic structure  
is to have it maintain its  

prominence,” says principal 
architect Peter Berton. “You 
do not want to overshadow 

it. Nor should the new  
build-on just parrot the old 
building. What makes for  
a beautiful result is the  

contrast between the two.” 

Left and above, the green roof, a favourite retreat; 
below, the water fountain that tracks consumption.
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No SAD syndrome here! An exterior brise-soleil 
(sun shade) that runs the length of the Commons’ 
glass wall is angled to provide maximum sunlight in 
winter, when it’s often in short supply. In the spring 
and summer, it offers maximum shade so that the 
interior space doesn’t become overheated. 

Bay windows bookend each side of the 
west and east wings of Goodes Hall: on 
the east side, they’re crescent shaped; on the 
west, rectangular. They’re a modern twist on 
the traditional bay windows of Gordon Hall and 
the John Deutsch University Centre buildings 
just down the street in the heart of the campus. 

Imported building blocks. Although Kingston’s 
nickname is “The Limestone City,” mass quantities 
of that admirable local rock had been depleted 
by the 1950s. From that point on, the University 
had to truck in Queenston limestone for new 
buildings and facades. With those quarries 
now over-mined, too, general contractor Atlas 
Corporation’s hunt for the most cost-effective 
deal took staff all the way to Indiana (still within 
LEED’s prescribed 500 mile radius for trans-
porting materials). 

2,600 
dump truck  
loads (“Give  
or take a few”) 
were required 
to move the  
rock and soil.

There were 110 steps on the ladder 
leading to the cab of the 41-metre-high tower crane. 
The crane weighed about 120,000 lbs. (“without 
Daniel, the operator, in the cab.”)

60,000 metric tons of rock were excavated.  
(“That’s about 400 million pounds  
of rock!”)

The Cool Stuff

FUN FACTS & QUIrky STATS

regular building update emails to the QSB community from Steve Millan (pictured  
at right with David Saunders) contained important information on such things as 
alternate safety exits, detours around closed streets, and noise abatement  
during exam periods. They also included such fun facts as:
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Check out the video that features highlights of the new wing at qsb.ca/thankyou
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Wei took a winding path to his present career in academia. 
During his undergraduate studies in civil engineering and urban 
planning at Northwest University in China, Wei was turned on to 
business and finance by his uncle, a CEO of a trust company and 
investment fund. Intrigued, Wei decided to pursue a secondary 
diploma in finance, studying weekends and evenings. Putting theory 
into practice, he also started trading stocks. 

With an eye on an academic career, he pursued a Master of 
Arts degree in Economics at University of Liverpool from 1998-99, 
followed	by	two	years	in	the	PhD	program,	also	in	economics,	at	York	
University. Perhaps ironically, his studies led to an increased interest 
in finance rather than his chosen field. When an opportunity arose to 
complete his PhD specializing in finance at QSB, Wei jumped at the 
chance. In 2006, after four years at Queen’s, he graduated.

Looking to apply what he had learned, Wei signed on as a 
“financial engineer” at a risk solution company, where he developed 
mathematical models of credit risk for banks and other credit insti-
tutions. Corporate life, however, was not for him. “Too many meet-
ings and politics,” says Wei. “I prefer spending time on something 
else, like creating new knowledge.”

In 2007, Wei joined QSB and set out to create knowledge. From 
his experience in the financial industry, he realized that there was a 
lack of hard research concerning bankruptcy restructuring, mostly 
because of the difficulty in gathering information. 

It was a challenge Wei, a data hound at heart, was keen to 
tackle. “I love data,” he says. “I don’t know why, but I love collecting 
data, especially the kind that no one else can get. To do any study in 
bankruptcy you have to have a good data set, even though it’s hard 
to obtain from public sources.” 

Wei hung out at bankruptcy courts and the National Archives 
in the U.S., trolling for hard-copy documents that he and his 
colleagues then hand-coded to make searchable by key markers. 
“This way, I obtained a unique data set that allowed me to answer 
questions that no one else could,” he says.

Wei started plumbing his core dataset for insights, particularly 
in the area of creditor rights. In the 1990s, the bankruptcy process 
in the U.S. and Canada was largely controlled by shareholders 
and management. Over the past 20 years, control has swung to 
creditors such as hedge fund equity firms. Popular opinion is that 

If	YOU	THINk hedge fund investors are nothing more than 
predators feasting on distressed companies or that senior 
executives shouldn’t be paid big dollars to stay on with firms 

they led to ruin, Wei Wang	has	one	word	for	you:	Chill.
Turns out hedge funds actually play a productive role in 

getting bankrupt companies back on their feet. And those “key 
employee retention contracts”? Keeping senior operating offi-
cers involved during restructuring makes sound business sense. 
If you doubt it, Wei, QSB Assistant Professor of Finance, has 
research evidence to show you.

“Paying bonuses to executives of failing companies might 
seem counter-intuitive,” says Wei. “But our research shows it’s 
an effective strategy for creditors to achieve their objectives.”  

In the high-stakes world of finance, these types of against-the-
grain insights are big news, and Wei has attracted plenty of atten-
tion from the likes of The Wall Street Journal and The Globe and 
Mail. In fact, 2012 has been a very good year for the young scholar. 
Besides making the media rounds to discuss his work, Wei, 34, has 
presented his findings at eight seminars and research conferences, 
including prestigious forums in Paris, France, and Stanford, Cali-
fornia.	This	is	no	small	feat:	the	Paris	Spring	Corporate	finance	
Conference, for example, accepted only 12 papers from more than 
300 submissions. A recent paper Wei co-wrote was awarded Best 
Conference Paper at the European Financial Management Asso-
ciation Annual Meeting in Barcelona in June.

As icing on the cake, in mid-November Wei received QSB’s 
New Researcher Award in recognition of his scholarly work. In 
his acceptance speech at a ceremony at Goodes Hall, Wei gave 
a shout-out to professors Wulin Suo, Lynnette Purda, Lewis 
Johnson, and Louis Gagnon. These seasoned QSB scholars 
were at Wei’s side during his PhD studies at Queen’s, and they 
now count among his colleagues.  

On display that afternoon was Wei’s exuberance and sense 
of	style.	He	was	dressed	in	his	trademark	bold	colours:	a	cobalt	
blue shirt and black tie. At a research presentation months 
before, he sported a canary yellow shirt and matching yellow 
tie. In his photo on the faculty web page, he’s smiling back 
wearing a bright pink tie. This is an academic who doesn’t mind 
standing out in a crowd.

AVO I D I NG  THE 
CORPORATE GRAVEYARD
PrOF. WEi WANG’s rEsEArCH ON BANKruPt COMPANiEs  
rEVEAls surPrisiNG rEsults 
BY AlAN MOrANtZ
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turing process. Many observers see such plans as enriching failed 
and entrenched managers at the expense of creditors. In 2009, 
for example, 20 senior Canwest officials shared $8.9 million in 
KERP bonuses as part of the company’s creditor protection 
plan, a move that became a flashpoint.

Bad optics aside, KERPs significantly improve the outcomes 
for creditors, says Wei. Working with Vidhan Goyal of Hong Kong 
University of Science and Technology, Wei showed that firms with 
such plans in place move through restructuring faster and are 
more likely to be successful after emerging from Chapter 11. 

The pair looked at 417 public companies that filed for bank-
ruptcy between 1996 and 2007. Almost 40 percent offered retention 
plans to key employees.  Usually these plans featured bonuses tied 
to key targets, such as earnings. And, once again, strong creditor 
control, in the form of activist hedge funds, increased the likeli-
hood that bankrupt firms offered retention plans.

“One thing I found surprising was that the total cost 
devoted to these plans in the 417 companies studied was less 
than one percent of the firms’ pre-bankruptcy petition assets,” 
says Wei. “So why are people so skeptical about these plans? If 
you think of legal fees, lawyers account for eight to ten percent 
of assets, but people don’t argue about legal fees.”

He has two more studies in the works relating to the role 
creditors play in bankruptcy. He’s planning on looking at how 
costly bankruptcy is for top management and how the loan-to-
own strategy affects the governance structure of a company. 

Looking ahead, Wei is particularly eager to study the role of 
lawyers and law firms in bankruptcy restructuring. “These guys 
play	a	big	role,	but	there	have	been	no	studies,”	says	Wei.	“You	
know, the poison pill strategy for the deterrence of mergers was 
developed by lawyers, not corporate finance people. I want to 
be one of the first to document such things.”

To that end, he spent the past summer painstakingly 
collecting information on lawyers involved in big bankruptcy 
proceedings. For a data lover like Wei, that sounds like a summer 
at the beach.  

hedge funds take control of distressed companies with the inten-
tion of quickly dismantling them and maximizing profits. They can 
do so because there are fewer regulatory limits on their invest-
ments compared to those held in mutual funds or pensions.

Using his core dataset as a foundation, Wei and colleagues 
from UBC’s Sauder School of Business and Columbia Univer-
sity conducted a study that showed hedge funds are actually 
motivated to strengthen, not destroy, companies. Often, they 
strategically invest in bankrupt companies in order to become 
major shareholders once the companies emerge from Chapter 
11 (known as “loan-to-own” strategy).

Their study, described in an article published in the Journal 
of Finance, was based on 474 Chapter 11 filings in the U.S. It 
revealed just how prevalent hedge firm activity has become in 
the distressed debt market; hedge firms were involved in close 
to 90 percent of the sample cases. 

These activist investors tend to pick situations in which 
they can have a big impact on the reorganization process. And 
they get results. According to Wei’s data, having a hedge fund 
on board means better debt recovery for other lenders; stronger 
stock performance at the time of bankruptcy filing; and less 
leveraged debt one year after emergence from bankruptcy. In 
short, distressed companies have a better chance of recovering 
from bankruptcy if hedge funds are in the driver’s seat—clearly 
a story of “efficiency gains” rather than “value extraction.” 

A dramatic Canadian example of the power of hedge 
funds was front page news in May 2012. The American hedge 
fund Pershing Square Capital Management, which has a major 
equity stake in Canadian Pacific Railway, forced the resignation 
of CP’s CEO and five members of its board of directors.

Ironically, sometimes it makes perfect sense to keep 
existing senior management from leaving companies that 
are under Chapter 11 protection, as Wei showed in a recent 
working paper. Management bonus schemes, known as key 
employee retention plans (KERPs), are often given to leaders of 
bankrupt companies to entice them to stay through the restruc-

“Nortel and Lehman Brothers didn’t survive,” says Wei.  
“Steps taken at other failing companies helped  
them emerge from bankruptcy protection and  

continue to do business.”
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In the lead-up to the launch of this exciting new website, keep pace with the latest 
business insights by registering for QSB’s monthly webinars at qsb.ca/webinars

IRCLE MARCH 1 on your calendar. That’s when 
Queen’s School of Business will launch QSB Insight—
a source of information, knowledge and insights 

for alumni and the broader business community. Professor  
Jay Handelman, Associate Dean 
of Research and MSc/PhD 
Programs, is already counting 
down the days. 

“We’ve been generating a 
lot of content that we believe 
will be of great interest and value 
to the business community,” he 
says. “Now it’s simply a matter of 
collecting all these resources and 

making them accessible from one central location.” Develop-
ment of the new website is well underway, with March 1 the 
expected launch date. 

Since fall 2010, QSB has been offering monthly webinars 
at no charge, featuring QSB professors discussing a wide 
range of business topics. Subjects have included Workplace 
Incivility;	How	Social	Networks	Can	Make	or	Break	Your	
Brand; Turning Data into Gold; and Cross-Cultural 
Leadership, to name just a few. These webinars will be 
available on the new site and visitors will also be able 
to register for upcoming offerings. 

“Every year, QSB professors write and publish numerous research papers,” Jay says. 
“While these contain valuable insights, they tend to be written for an academic audience. 
Over the past several months, we have been producing white papers that are more access-
ible to a general business audience, based on these research papers.” 

Scholars and business executives from around the world regularly visit the School to 
speak to undergraduate and graduate students. Their presentations and interviews with them 
are being recorded and uploaded to the site. This will enable website visitors to watch online 
videos of lectures and presentations and learn from renowned experts in a variety of fields.  

“Visitors will be able to search the website by topic, and then review all of the resources 
we have in that subject area, regardless of the medium,” Jay explains. “Our goal is that QSB  
Insight will become the ‘go-to’ site for leading-edge thinking in all aspects of business.”

The launch of QSB Insight is just the first step. Jay and his team are keen to increase 
the level of the website’s interactivity to fully engage users in discussion and debate. “From 
my perspective, the sky’s the limit,” he says. 

“We’ve been generating a lot of content that we believe will be  
of great interest and value to the business community.”

insight website
Coming soon…

C
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A N E W  W E B S I T E 
designed to make it 
easier than ever for 

corporate recruiters to hire QSB 
students is also open to alumni 
to help them meet their staffing 
needs. “After all, who are better 
placed than our alumni to know 
the value of a Queen’s School of 
Business education?” says Brian 
Marchant, Director of QSB’s 
Business Career Centre (BCC). 

“Our graduates know first-hand the exceptional quality of 
our programs,” he says. “When they’re looking for candidates 
to fill positions in their organizations for full-time, part-time, or 
summer placements, we encourage them to look to QSB first.”

The new website—qsb.ca/recruit—makes the task that 
much easier by providing a ‘one-stop-shop’ capability. Users 

can post jobs, find out how to participate in an on-campus or a 
special recruiting session, and use the online search function to 
identify potential candidates. They can also create a profile of 
their	ideal	candidate,	hit	“submit”	and	instantly	receive	resumés	
for everyone who meets their requirements. Search criteria 
can include career and industry interests, specific academic 
programs, previous degrees, professional designations, work 
experience, and language fluency.  

Through an online contact system, website users can request 
the assistance of BCC staff to book on-campus meeting rooms, 
assist with interview scheduling, and arrange videoconference 
interviews.

“It’s a terrific new resource that we’re actively promo-
ting to corporate recruiters,” says Brian. “We’d be delighted 
to have alumni use it themselves for the benefit of their own 
organizations, or to have them spread the word to their Human 
Resources departments.”  

The new website can be found at qsb.ca/recruit  

Explore the site at qsb.ca/recruit

“It’s a terrific new resource that we’re actively  
promoting to corporate recruiters,” says Brian.

Hiring QSB students
just got a lot easier
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1947
John william Bannister (BCom), retired 
Secretary of Queen’s University, passed 
away peacefully in Kingston on Sept. 11. 
Predeceased by his first wife Betty (Lasenby), 
John is survived by his widow Eleanor 
(McGee Shantz), children Patti Cox, Sally 
Macrae, and David, his stepchildren and 
their families. John’s Queen’s studies were 
interrupted by World War II, in which he 
served as a Lieutenant with the Canadian 
Army Services Corps. After graduating, he 
worked in the investment department of 
the Canada Life Insurance Company in 
Toronto until Queen’s asked to “borrow” 
him, thus beginning what became in 1966  
a permanent career at his beloved alma 
mater. He was appointed Secretary of the 
University and Secretary to the Board of 
Trustees, remaining in these positions until 
his retirement in 1984. He served two terms 
as an alderman on Kingston City Council, 
was elected to the Board of Education, 

was President of the Junior Chamber of 
Commerce, a rotarian, a founding member 
of the Probus Club, a member and Treasurer 
of the Kingston Historical Society, a member 
and Director of the Horticultural Society, 
and a Trustee of St. Margaret’s United 
Church. John was awarded the University 
Council’s Distinguished Service Award on 
his retirement from the University in 1984 
and, shortly thereafter, the Kingston Award 
from the Queen’s Alumni Association. John 
continued to be very active in retirement and 
was a benefactor of many local charities. 

1948
Angus michael Curry (BCom) died March 16 
in Toronto. Predeceased by his first wife, 
Barbara, he is survived by his wife Janie 
Hersenhoren, children Angus, Christine, 
and robin, and extended family. Michael 
was a flight instructor for the rCAF during 
WWII. He enjoyed a long career in the 
investment business and served a term as 

1944
Helen emily (mcCaffrey) ramin (BCom) 
died in Kingston on May 20. Predeceased 
by her husband Bob, she is survived by 
her children Jeff, Jane, and Charlie, five 
grandsons, and one great-grandson. After 
graduation from Queen’s, Emily travelled 
in Europe, then worked for IBM, first in 
Winnipeg, and then in Toronto, where she 
met Bob. They married in 1952 and moved 
to the Windsor area, where they lived until 
Bob’s retirement in 1982. There, Emily 
was an active member of the University 
Women’s Club, All Saints’ Anglican Church, 
the United Way, and the YM/YWCA, where 
she served on the Board of Directors, 
including a term as President. Emily  
played piano and was an active golfer, 
tennis player and bridge player who also 
enjoyed skiing, hiking and sailing. An avid 
reader, she was instrumental in making 
books available in the communities where 
she lived. 

Juno Beach centre founder leaves indelible memorial
Garth webb (BCom’47) died May 
8 in Burlington, ON, aged 93, on 
the 67th anniversary of VE (Victory 
in Europe) Day. Most famously 
known as the founder and driving 
force behind the creation of the 
Juno Beach Centre in France, 
he was also a devoted father (of 
Susan, Andrew and Peter), grand-
father and great-grandfather.  

As Lieutenant Webb, he landed 
on Juno Beach in Normandy with 
the Canadian 14th Field Artillery 
on the morning of D-Day, June 
6, 1944. His unit experienced 
significant casualties shortly after 
leaving the beach, but continued their advance that fateful day 
to begin the liberation of Europe. After the war, Garth resumed 
his Queen’s Commerce studies. Upon graduation, he embarked 
on a successful career as a real estate broker and appraiser in 
Toronto, married Camilla (Cunningham) (BA’44—deceased, 
1992) and raised a family. 

In June 1994, for the 50th anniversary of D-Day, he returned 
to the beaches of Normandy with many of the veterans from his 
unit. The group realized there was little for their children and 
grandchildren to see there in commemoration of the Canadian 
involvement in World War II. As a result, Garth and his partner 

Lise Cooper spearheaded an  
initiative of Canadian WWII 
veterans, widows and children of 
veterans to perpetuate the memory 
of Canada’s wartime contributions, 
especially the D-Day sacrifices. 

After years of raising awareness 
and funds ($10 million), the Juno 
Beach Centre was officially opened 
at Courseulles-sur-Mer, France, 
on the 59th anniversary of D-Day 
in 2003, with then Prime Minister 
Jean Chrétien and his French 
counterpart Jean-Pierre raffarin  
in attendance, along with hundreds 
of veterans. Garth continued to 

serve on the Centre’s Board as President of the Association 
until his death.

In addition to his many commendations and military medals, 
he also received the Meritorious Service Cross, presented by 
the Governor General in 2003 in recognition of his contributions 
to the Centre. He was honoured by the French government in 
2005 with the Legion of Honour Medal and was proud to learn 
that a new school in Halton region that opened in September 
had been named after him. 

Visit www.junobeach.org to read more tributes, including one 
from broadcaster and writer Ted Barris. 

Hiring QSB students
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Chairman of the TSX. He was also a life-long 
volunteer. Whether it was teaching Sunday 
school as a young father, delivering books to 
hospital patients, or serving breakfast to the 
homeless in downtown Toronto, Michael gave 
freely and generously of his time and talent.

Joseph Viner (BCom) reports that he is 
very proud of his grandson Noah Viner, 
a Queen’s Geology major. Noah works 
part-time as a lifeguard at the Queen’s 
Athletic and recreation Facility and plays 
bi-monthly in a Clark Hall house band. 
Noah is following in his grandfather’s  
footsteps: 64 years ago, Joe also played in 
a band at Grant Hall dances. Joe has been 
retired since 1996 after a successful career 
in real estate. He and his wife ruth have 
enjoyed many wonderful trips abroad in 
addition to playing golf, bridge and sharing 
their time with family at homes in Ottawa 
and Boca raton, Florida.

1953
richard Gilbert (Dick) Stackhouse (BCom), 
FCA, passed away peacefully in Missis-
sauga, ON, on June 11 at the age of 82. 
Predeceased by Edna (1988), he is survived 
by Jean, his wife of 22 years, his children 
Brent (Lori), Kerry (Marvin), Nancy (Glen), 
Julia (Gordon), Paula (Nicola), and Darcie 
(Michael) and 11 grandchildren. Dick joined 
Price Waterhouse in 1953, was admitted to 
partnership in 1967, was elected an FCA 
in 1976, and retired in 1992. He was a 
passionate woodworker, was never far from 
his golf course, and loved to travel. He was 
initiated into Freemasonry in 1962 and, 
as a member of its Harcourt Lodge, was 
an active participant in many community 
activities. Dick served as Chairman of 
Queen’s Board of Trustees, established the 
r.G. Stackhouse Scholarships, and the 
Arts’53 Queen’s Bands Fund. (See the In 
Memoriam tribute in the Fall 2012 issue of 
the Queen’s Alumni Review.)

1964
David williams (mBA) has been appointed 
Chairman of the Board of Toronto-based 
Atlantis Systems Corp. 

1972
John Abbott (BCom) and Laurie (Gauchie) 
Abbott (BA’71), sent a big “Howdy” from the 
100th anniversary of the Calgary Stampede 
where they cheered on the Queen’s Band in 

the parade. “What a party! Sort of reminded 
us of Friday night at the Portsmouth Manor,” 
they say. Email: abbottj@shaw.ca

Jacques Baylaucq co-authors  
book on WWi hero 
retirement 14 years ago to the south of his 
native France has hardly slowed down Jacques 
Baylaucq, BCom’55. Thanks to a family connec-
tion to their subject, he and his brother Domi-
nique have co-written a book about the founder 
of the Canadian Machine Gun Corps: Brutinel—
The extraordinary story of a French citizen 
Brigadier-General in the Canadian Army. It’s the 
tale of a little-known hero of The Great War who, 
after emigrating to and making his fortune in 
Canada, raised funds to equip a machine gun 
brigade that fought from armoured vehicles, the 
first of its kind in the world. 

Brutinel returned to France after WWI and became a close 
friend of the Baylaucq family when Jacques’ mother befriended 
Brutinel’s daughter raymonde (robert). It was thanks in part to 
his influence that Jacques decided to emigrate to Canada. His 
Queen’s Commerce experience was a life-altering one, he says.  
Not only did he meet his wife Sylvie, Arts’58, daughter of cele-
brated Swiss-Canadian painter André Bieler, founding Director  
of the Agnes Etherington Art Centre and head of what would 
evolve into Queen’s Fine Arts program, but he was also greatly 
influenced by legendary marketing professor Dan Monieson.  
The men became friends. “I experienced the excitement that 

Dan’s lectures generated,” Jacques recalls. “He would teach us wearing pink shirts  
to show us what marketing could do for fashion.” 

Jacques’ career took him first to DuPont Canada then in 1964 to the new field of 
consulting with P.S. ross and Partners (later Deloitte) in Montreal. He rose to senior 
partner before leaving to join St. Lawrence Cement as Vice-President. He returned 
to consulting in 1981, when he opened the Montreal office for Spencer Stuart, later 
becoming its Canadian President. He returned to France in 1991, working for DBM, 
an international outplacement firm, becoming its European Chairman before retiring  
to the southwest of France in 1998. 

He and Sylvie are the proud parents of Philippe, a well-known filmmaker in Canada; 
Veronique (Artsci’82), an actress and film producer in Paris; and Nathalie, a graphic 
designer who founded Studios Baylaucq in Paris (designers of the Brutinel book). 
Jacques can be reached at baybiel@bbox.fr 
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1983
Kathleen e. mackay (BCom), CA, is now  
the Executive Director of the Canadian 
Trade Office in Taipei that is responsible  
for facilitating trade ties between Canada 
and Taiwan. From 2008 to 2012, Kathleen 
was Director, Technical Barriers and regu-
lations, at Foreign Affairs and International 
Trade Canada in Ottawa. There she led  
a team that worked on market access  
issues and free trade negotiations. Email: 
kathleen.mackay@international.gc.ca

1984
Sheilagh Campbell (BCom) is an Assistant 
Professor at the University of regina’s  
Paul J. Hill School of Business, where  
she teaches Business Ethics and Hr/
Industrial relations. Sheilagh, who has 
a Master’s degree in Industrial relations 
(MIr) from U of T, earned her PhD in 
Management from St. Mary’s University  
in Halifax last year.

elizabeth Christo (BCom) died April 19  
in Simcoe, ON, aged 52. She had worked 
at the Multi Service Centre and Michael 
Bossy Group in Tillsonburg, ON.  
She is survived by her son Carl and  
three brothers. 

1985
mike Brown (mBA) is currently attending 
Leicester University in the UK, reading law 
as a Senior Status Student. He plans to 
graduate in 2014.

1982

Carol Devenny (BCom) has been appointed 
Office Managing Partner for Pricewater-
houseCoopers’ Ottawa practice. Over the 
past 30 years of her career with PwC, Carol 
has played a leading role in providing audit 
and assurance services to many clients. She 
has given back to the community by serving 
on several high-profile boards. As part of 
her new role, she is focused on increasing 
market awareness of PwC’s vibrant local 
office, and its thriving practices in the federal 
government and private sectors.

Lee D. wetherall (mBA, 
BEd’76) is an Invest-
ment Advisor and Vice 
President with rBC 
Dominion Securities 
and is pleased to 
announce that she 
has recently been 
elected President of 
the Kingston Branch of the Queen’s Alumni 
Association. Kingston alumni interested in 
getting involved can contact her at  
lee.wetherall@rbc.com

eric windeler (BCom) thanks  
the entire Class of 1982 for 
choosing The Jack Project as  
its charitable partner at its  
recent 30th anniversary reunion! 
The Jack Project @ Queen’s  
was established to help raise 
awareness and support mental 
health initiatives both at Queen’s 
and within the broader high 
school and post-secondary 
sectors across Canada. Find out 
more at www.thejackproject.org   
Email: eric.windeler@ 
thejackproject.org 

1975
Alan N. Alsop (BCom) is set to retire on  
Jan. 31, 2013, after 37 years with John 
Deere. Alan and Janis (Haggerty) will be 
making their permanent residence in 
Bonita Springs, Florida, but plan to spend 
significant amounts of time with family  
at their home in Brooklin, ON. Email:  
alannalsop@gmail.com

Keith Bennett (mBA) passed away at home 
on Aug. 19 in his 88th year. He is survived 
by his wife Helen (nee Dickinson), children 
Craig, Hugh (Cynthia), David (Anke), and 
Stephen (Sophie), and five grandchildren. 

1979
Karen Flavelle (BCom) has received the 
21st Annual Henry Singer Award from  
the Alberta School of Business. This  
award was established in 1992 to  
recognize exceptional leaders in the 
retailing and service sectors. Karen is the 
sole owner and CEO of Vancouver-based 
Purdy’s, the largest retailer of premium 
chocolates in Western Canada and  
second-largest nationally.

Graham Jones (mBA, BA’70), a marathoner 
and long distance solo hiker, is emigrating 
to New Zealand to marry a local landowner, 
Mrs. Elle Muntz, who he met while hiking 
that country’s Te Araroa National Trail. 
Graham will be returning to management 
consulting and technical writing and 
intends to teach at the Southland Institute 
of Technology. He will be living in riverton, 
on the south coast, near the “brown trout 
and Country and Western capital” of New 
Zealand. “Now all I have to do is learn  
how to play rugby!” he says. Email: 
almostheaventf@gmail.com

Follow us on  
Facebook & LinkedIn

facebook.com/ 
QueensschoolofBusiness

linkedin.com/company/ 
queen’s-school-of-business
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Jo-Ann mcArthur (BCom) is Chief Strategist 
and Partner at fisheyecorp.com, a firm 
that creates “Marketing with Meaning” for 
companies across Canada. Her daughter 
Katherine (Scott) is a member of the 
Queen’s Commerce Class of 2016. Email: 
jo-ann.mcarthur@fisheyecorp.com 

1986 
Nick Petruzzella (mBA) has been elected to 
the Board of Directors of Ontario One Call 
(“Call before you dig”) and also appointed 
its Treasurer. He recently graduated with 
academic honours from the Certified 
Sommelier program at Niagara College. 
Nick is General Manager of Six Nations 
Natural Gas and lives in Burlington with 
his wife Lynn and daughter Olivia. Email: 
npetruz@cogeco.ca

1987
James Hughes (BCom) has been appointed 
President of the Graham Boeckh Founda-
tion in Montreal, an organization focused 
on improving the lives of those suffering 
from mental illness. James, a lawyer by 
training, previously served as Deputy 
Minister of New Brunswick’s Department  
of Social Development.

1988
Peter Kozicz (mBA) has been appointed 
President and CEO of Strata Minerals Inc. 
in Toronto.

Bob ripley (mBA) has retired as Deputy 
CAO/CFO of the City of Orillia, ON. He 
began working for Orillia in 1999 as  
City Treasurer.

John wenek (mBA) founded Navatar 
Communications in April 2011. The 
company offers writing, editing and quality 
review services to the public, private and not-
for-profit sectors. A wide variety of subject 
matter is covered, but the primary focus 
is technical subjects, for technical or non-
technical audiences. Other services include 
quality reviews of Hr postings, public 
tenders and bid proposals. Prior to launching 
Navatar, John held progressively more 
responsible positions in the Canadian Armed 
Forces and the private sector, including the 
Canadian subsidiary of a Japanese multi-
national and a California-based division of an 
American company. He lives in Ottawa and 
may be reached at johnwenek@gmail.com

1990
Alexander F.G. rueben (mBA), retired 
after more than 35 years of service in the 
Canadian Armed Forces, has started a 
company focused on providing strategic 
human resource and capital asset solutions 
to BC’s resource and industrial marine 
sectors. Alex chaired BC’s resource 
Training Organization and is one of the 
co-founders of the Industrial Marine 
Training and Applied research Facility 
being built in Victoria, where he resides 
with his partner, Natalka rueben, BEd’90, 
and their three daughters. 

Daniel A. Szpiro 
(mBA) has been 
appointed Dean 
of the Jack Welch 
Management 
Institute (JWMI) at 
Strayer University 
in Herndon, VA. 
JWMI was founded 
by Jack Welch, the 
legendary former CEO of General Electric, 
and currently offers an online Executive 
MBA and certificate programs. From 2004 
to 2012, he was a faculty member and Asso-
ciate Dean for Executive Education at the 
Johnson Graduate School of Management at 
Cornell University. Email: dszpiro@gmail.com

1991
Chris Davis (BCom) was appointed Executive 
Director of russell reynolds Associates in 
Toronto, ON. 

1992
martin Pradier (mBA) has been appointed 
Global Equity Analyst, Emerging Markets 
and Global Equity, at Westwood Holdings 
Group, Inc. in Toronto.

marcia (Gidley) Tupling (BCom) and 
husband rob welcomed William robert 
on Sept. 4, 2010—Labour Day weekend! 
Their lives have been significantly busier 
since William was born. Big sister Alison  
is thrilled with her little brother and  
enjoys teaching him all sorts of new  
things. Marcia currently works with TD 
Bank in Human resources in Toronto. 
Email: marcia.tupling@td.com

1994
Victor Pakalnis (emBA) is President and 
CEO of MIrArCO Mining Innovation, 
a mining research company based at 
Laurentian University in Sudbury, ON. 
Vic has worked for the Ministry of Labour, 
Falconbridge, and the former Inco, and 
has taught at Queen’s in the Department  
of Mining as the Kinross Professor in 
Mining and Sustainability.

Scott Tizzard (mBA) 
completed the Tough 
Mudder endurance 
run in Whistler, BC, 
in June and reports, 
“It was great fun!” He 
is currently Director, 
Energy Services, with 
the royal Bank of 
Canada in Calgary, AB. 
Scott is travelling to 
Ireland in April 2013 
to visit his mother’s 
ancestral homeland. 
Email: scott.tizzard@
rbc.com

ALUMNI NOTES
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1995
Jason Gould (BCom) 
married Leela 
Hemmings, BSc, LLB, 
at the Banff Springs 
Hotel on Aug. 17. A 
very large contingent of 
Queen’s alumni joined 
in the celebrations. The 
couple continues to 
reside in London (UK). 
Email: jason_gould@
mac.com

1996 
Barry Cross (mBA) 
has written a book, 
Lean Innovation: 
Understanding 
What’s Next in 
Today’s Economy, 
published by 
Taylor & Francis in 
December. Barry 
is a professor of 
Operations Management at QSB and 
speaks regularly on operations, innovation, 
projects and execution. Email: bcross@
business.queensu.ca 

richard Hildebrand 
(BCom) and Joanne 
Badida (BCom,  
MIr’97) are happy 
to announce the 
arrival of their son 
Tyler on Jan. 22, 
2012. Big brother Evan (4) is thrilled 
to have a little brother who idolizes him 
already, Joanne reports. 

Susan Larosa (emBA, BEd’78) retired from 
her position as York Catholic District School 
Board Director in December. She leaves her 
post after a successful career in education 
that spanned more than four decades, 15 
years of which have been spent with the York 
board. Her dedication and skill have been 
recognized over the years with a Woman 
of Distinction Award from York region, an 
Administrator of the Year Award from Niagara 
University’s College of Education, and the 
President’s Award from the Council of  
Exceptional Children of York region.

1997
ric Charron (emBA) has been appointed 
President and CEO of Calgary’s Seair Inc. 
ric started Latigo Capital Inc. in 2008 and 
merged it with Cumberland Oil and Gas in 
January 2010. He also acquired a control-
ling interest in DI Energy Services Ltd. and 
operates the company as the CFO.

Alison Gardiner (BCom) with daughter reiko 
and her son Akira are pictured below. This 
photo should have appeared with Alison’s 
Alumni Note in the Summer issue that 
announced reiko’s May 2011 birth.

Doug mcFarlane (emBA) has been appointed 
Senior Vice-President U.S. Operations at 
Canadian Pacific rail in Minneapolis, MN. 

Kerry munro (emBA) has been appointed 
Group President, Digital Delivery Network, 
at Canada Post. He is responsible for the 
creation and management of all digital-
related initiatives that connect Canada Post 
with Canadian customers, businesses and 
government agencies.

Greg Skotnicki (mBA) is President of 
Manderley Turf Products, which was 
named one of Canada’s Best Managed 
Companies for 2011. Greg received the 
company’s award at a gala event in Toronto 
in March. The award is co-sponsored by 
Deloitte, CIBC, the National Post, and 
Queen’s School of Business.

1998
Janice (Lam) Cairns (BCom) died in a tragic 
highway accident on Oct. 5 while on vaca-
tion with her family in British Columbia, one 
month before her 37th birthday. Janice was 
born and raised in Vancouver, BC. After 
completing her Commerce studies at QSB, 
she moved to Calgary to start her career in 
Information Technology and landed at Shell 

Canada, where she met her husband, Nigel. 
Together, they travelled the world and were 
blessed with two wonderful boys, Liam and 
ryan. In addition to her husband and children, 
she is survived by her father, Arthur Lam, sister 
Jessica Farrugia (Jim), brother richard Lam 
(Jennifer) and several nieces and nephews. 

1999
David Boone (emBA) is the new Vice President, 
Strategic Projects, at The Economical Insurance 
Group in Waterloo, ON.

ellen Fry (emBA) has been appointed the 
National Capital Commission Ombudsman 
in Ottawa. She is a mediator, arbitrator, and 
adjudicator with ADr Chambers Banking 
Ombuds Office.

Jamie Leong-Huxley (emBA) has been 
welcomed to Cohn & Wolfe West as Executive 
Counsel. In her new role Jamie is focusing 
on strategic counsel duties and business 
development. Email: jamie.leong-huxley@
cohnwolfe.ca

2000
marie Delorme (emBA) 
graduated this year 
with her PhD from 
the University of 
Calgary. She is 
the CEO of The 
Imagination Group 
of Companies in 
Calgary. 

Dave rodgerson (mBA) 
has assumed a new 
role at IBM Canada, 
where he is a Senior 
Managing Consultant 
in the retail Strategy 
and Transformation 
practice. In addition  
to helping clients 

develop new approaches to their customer 
experience, he has been speaking across  
the country on consumer adoption of new 
technologies. Email: rodgerso@ca.ibm.com

michael Vladescu (emBA) has been appointed 
COO at Wi-LAN Inc., an intellectual property 
licensing company headquartered in Ottawa. 
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2001
Jane Flower (emBA) has joined DDB 
Canada, a marketing communications 
agency, as Group Account Director at  
the company’s Edmonton office.

ryan Kalt (BCom), Founder and CEO of 
Gold royalties Corporation, recently took 
the Calgary company public on the TSX 
Venture Exchange under the symbol GrO. 
He has also been appointed to the Board 
of Directors of Eagle Plains resources Ltd. 
and Yellowjacket resources Ltd. 

michael J. mahon (mBA) and his wife 
Laurie have moved from Montreal to 
Kitchener, ON. Michael splits his time 
between Toronto and the Waterloo region 
as Director, Strategic Investments and 
Initiatives at BDC Venture Capital, thereby 
earning a lot of Aeroplan points from his 
frequent travel. The family has recently 
expanded with the addition of Murphy, 
their second Bernese Mountain dog.  
Email: mahon.mj@gmail.com

2002
David Hart (emBA) 
was appointed Group 
General Manager for 
Avweld Australasia, 
robtec and Alloys 
International in 
September. These 
companies specialize 
in the repair and 
reclamation of critical wearing components 
used in many different industries, including 
mining, cement, agriculture, pulp and 
paper, etc. He is based in Melbourne, 
Australia. Email: kwdhart@yahoo.com

2003
Blair Guilfoyle (BCom) and Anne (Kozak) 
(BCom), along with son Connor (18 
months), happily announce the arrival 
of James robert on June 4. Anne works 
as a Senior Brand Manager at Unilever, 
and Blair is an independent life insurance 
broker and investment advisor in Toronto. 
They look forward to seeing the Comm’03 
class at their 10-year reunion in September 
2013. If interested in helping organize  
the event, please contact Blair at blair@
guilfoylefinancial.com.

2004
rob Garden (BCom, Artsci’05, BEd’06) is the 
youngest-ever recipient of the prestigious 
Mackenzie Bowell Award for Educator of the 
Year, given by the Hastings and Prince Edward 
County School Board. rob is a math and  
business teacher at Prince Edward Collegiate 
Institute in Prince Edward County, ON.

2005
Peter Carter (emBA) was promoted from  
Vice President, Engineering, to Chief  
Operating Officer at riverstone resources  
in Vancouver, BC. 

Andrew van der Gugten (emBA) died suddenly 
on Aug. 7. Andrew worked in the pharma-
ceutical industry for many years. After earning 
his MBA, he joined ratiopharm Canada as 
Head of Market Access. He later joined Cobalt 
Pharmaceuticals as Vice-President, Sales.  
His family and friends remember him as  
a man of character who placed a high  
premium on hard work and friendship. 

Jeff norton’s futuristic adventure novel 
MetaWars targets young adult readers
It’s an unorthodox use for a Commerce degree, but 
’97 graduate Jeff Norton has drawn on his QSB 
experience to create a fictional, futuristic world in 
his new young adult novel, MetaWars (from the UK 
publishers of the megapopular Twilight saga). 

“Constructing a convincing future started with 
extrapolating today’s economic trends,” explains 
Jeff, now based in London, UK, founder of Awesome 
Media and Entertainment Ltd., a creative incubator 
he launched in 2010. “In MetaWars, today’s tech 
wars have escalated into an all-out battle for control 
over a future internet, a global online virtual world 
called ‘The Metasphere.’ The underlying premise is 
that in a future world where oil supply has peaked, 
whoever controls the web controls the world.”

While economics may underpin the narrative, 
Jeff insists that “at its heart, MetaWars is a coming-
of-age story about self-discovery, about two young 
people growing up and discovering the complex 
wider world—not unlike the Queen’s student experience!” he laughs. Described by 
reviewers as “The Hunger Games meets The Matrix”—a pretty good formula for attracting 
teen readers back to books, MetaWars has already been launched in the UK and Australia 
by the Hachette Book Group and will roll out globally in 2013-14. Meanwhile, his company 
has 11 titles slated for publication within the next 18 months. www.jeffnorton.com 

Canada House in London, UK, was 
the setting for a panel discussion 
and book signing by Jeff Norton 
(center) and fellow Canadian author 
Moira Young in late November.  
Event host Martin Chilton (right), 
culture editor of The Telegraph 
newspaper, hosted.



 WinTer 2013   magazine  39qsb.ca/magazine  WinTer 2013   magazine  39qsb.ca/magazine

work for an employee portal. Juanita is an 
advisor at Vantage Point, which inspires 
and builds leadership in the non-profit 
sector, and has been mentoring students 
in UBC’s Computer Science program for 
nine years, for which she received an 
Amazing Mentor Award. 

Zach Sonnleitner (mBA) 
and Chantelle welcomed 
Xavier Isaac on Aug. 14. 
The family continues to 
reside in Calgary. Email:  
zach.sonnleitner@
hotmail.com 

2010
Adam Brown (AmBA) is 
now a Partner in the 
Performance Enhance-
ment Advisory practice 
at Deloitte & Touche 
LLP in Toronto. Email: 
adbrown@deloitte.ca

John Paul de Silva (mBA) is proud to 
announce that Social Focus Consulting, 
headquartered in Toronto, is now operating 
in the Kingston area. Commerce (and soon, 
MBA) students are providing affordable 
marketing solutions to local non-profits. Visit 
www.SocialFocusConsulting.ca and follow 
them on Facebook and Twitter. Email:  
JohnPaul@SocialFocusConsulting.ca 

Jaffar malik (emBA) relocated to Lahore, 
Pakistan, from Calgary in June to become 
the International Business Development 
Manager and Strategic Planning Manager 
at Descon Engineering Ltd., a large engin-
eering, procurement and construction (EPC) 
company. Jaffar looks forward to connecting 
with alumni who travel to this part of the 
world and/or are in the EPC business. Email: 
jmalik2010@queensbusiness.ca 

since coming to Canada from Iran. Email: 
sarshoghi@sympatico.ca; cal.bowry@
queensu.ca

Juanita Lohmeyer 
(CQemBA, BSc), PMP, 
CMA, was awarded 
a Next Generation 
Leadership award 
on Nov. 5 in Ottawa. 
Presented at Canada’s 
Government Tech-
nology Exhibition and Conference, the 
award recognizes and celebrates projects 
and individuals in public sector roles who 
have demonstrated leadership excellence 
in the innovative management and applica-
tion of information technologies. The award 
particularly recognizes outstanding leader-
ship of individuals with less than five years’ 
experience. She recently led a technology 
modernization project for the Insurance 
Corporation of BC’s 26 contact centres and 
the development of a governance frame-

2008
Dan Clark (mBA) has moved to Indiana to join 
the PhD program at Indiana University. His 
area of focus is Management and Entrepre-
neurship. Email: dr_clark@yahoo.com 

2009 
Cal Bowry (emBA) and 
reza Sarshoghi (emBA), 
teammates in the Class of 
2009, recently published 
a book on small business 
management, Dream 
Beyond Borders: Priceless 
Lessons for Every Entrepreneur  
(www.dreambeyondborders.com). Written for 
business owners and aspiring entrepre-
neurs unable to seek business advice from 
a consultant (“…or the Queen’s EMBA 
program,” they say), the book contains 
reza’s insightful and practical experi-
ence in starting many small businesses 

entrepreneur of the Year kudos to  
somen mondal
Ernst & Young has been celebrating the 
achievements of Canada’s entrepreneurs 
for 19 years. This year, it was MBA’06 alum 
Somen Mondal’s turn to be fêted. He and 
Shaun ricci, co-founders of N4 Systems Inc. 
(Field ID), were honoured in the “emerging 
entrepreneur” category at this year’s gala in 
Toronto on Oct. 12. 

No stranger to QSB Magazine readers, 
Somen was featured in the cover story of the 
Spring 2009 issue. At that time, his Toronto 
company’s premiere product, Field ID, a safety 
compliance and inspection management 
system for the web and mobile devices, was 
beginning to establish itself as an industry leader. Since then, it has continued to thrive 
and grow under Somen’s leadership as CEO and Shaun’s as COO. 

“Our mission is to make safety and compliance as simple as possible through industry-
leading software and technology,” says Somen. “Entrepreneurship and innovation are 
embraced by every member of our team, and everyone at Field ID has contributed to 
the success that this award represents.”

When announcing the 2012 winners, Ernst & Young’s Colleen McMorrow, National and 
Ontario Director of the Entrepreneur of the Year program, commented that “entrepreneurs 
like Somen and Shaun are great examples of the leadership, focus and vision needed to 
fuse innovation with business success.” 

More at www.fieldid.com. Email: somen.mondal@fieldid.com 

Somen Mondal and Shaun ricci
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head coach in 2008-09. Most recently, he 
was Head Coach of the Chicago Wolves. 
Craig was profiled in issue #1-2012 of the 
Queen’s Alumni Review. 

mukul mehta 
(mBA) rode in 
the 2012 ride to 
Conquer Cancer, 
cycling from 
Toronto to Niagara 
Falls along with 
4,800 other riders 
who raised more 
than $18 million 
for the Campbell Family Institute at Prin-
cess Margaret Hospital in Toronto. Email: 
mukul.qsb@gmail.com

2012
Jean P. Gladu (mBA) was recently appointed 
President and CEO of the Canadian 
Council for Aboriginal Business, headquar-
tered in Toronto.

David Lemay (emBA), 
after 25 years in the 
construction industry, 
is now President and 
Acting CEO of the 
Churchill Corpora-
tion, a Calgary-based 

construction and industrial services 
company. Previously, he was President 
of the company’s subsidiary, Churchill 
Services Group.

Blake macdonald (BCom) recently joined 
PwC in North York, ON, and is working 
towards attaining his CA designation. 
Email: blakejmacdonald@gmail.com

rebecca Porter (BCom) 
is working as a market 
researcher for AT 
Kearney in India. She’s 
a cyclist at heart, but 
since biking isn’t advis-
able in Delhi due to the 
traffic, she’s taken up 

running as an alternative. She recently ran 
the Delhi Half Marathon, her first, and is 
now committed to doing a full marathon 
this winter. 

2011
Andrew J. Bailes 
(CQemBA) 
married Dana 
Dingman (MIr’06, 
JD[Law]’09) in 
September. He also 
started a new job in 
October as COO of PatientWay in Ottawa. 
Email: qsbmagazine@bailes.co.uk

Craig macTavish 
(emBA) has joined 
the Edmonton Oilers 
as Vice-President, 
Hockey Operations. 
This is a return to 
the Oilers for Craig; 
he was the team’s 

Send an Alumni 
Note Update

 Tell your classmates what’s 
new with you!

 latest updates will appear on 
QsB magazine online and in 
the next print issue

 don’t forget to include a  
recent photo!

it’s easy!
go to qsb.ca/magazine

or mail your submission to: 
Queen’s school of Business 
Kingston, on, canada K7l 3n6
attn: shelley Pleiter

Zanzibar, an exotic African archipelago off the east coast of 
Tanzania, is home-away-from-home these days to Sana Kazani, 
BCom’09. As a volunteer with Cuso Inter-
national, North America’s largest non-profit 
international development agency, Sana is a 
Management Advisor with the Association of 
People with Disabilities Zanzibar (UWZ). It’s the 
only cross-disability organization in Zanzibar 
and one of the oldest NGOs on the island. 
Sana’s role is to advise on policy and constitu-
tional amendments, human resource practices, 
as well as resource- and capacity-building.

“Better management will enable us to 
improve the delivery of programs that benefit 
more than 7,000 disabled individuals across 
Zanzibar,” she reports. “Men, women and chil-
dren with disabilities are gaining independence 

through rehabilitation, income generating activities, and increased 
rights through UWZ’s advocacy program. As a result, they are now 

able to contribute more to their commun-
ities and enjoy a better quality of life.”

It’s been an “amazing” experience thus 
far, says the former Markham, ON, resident, 
and not just for the impact of her work. 
“I’m enjoying the stunning beaches on 
the island, eating the delicious local pilau 
(spiced rice), practising my Swahili with 
the friendly Zanzibaris, and getting lost in 
the narrow, winding alleys of the main city, 
Stone Town. The city comes together in the 
evening with a nightly street food festival. 
It’s definitely worth a visit!”  

Sana welcomes friends to contact her  
at sana.kazani@gmail.com 

Sana and a very old friend at the Aldabra 
Tortoise Conservation area at Prison  
Island, Zanzibar.

sana Kazani says hamjambo (“hello”) from Tanzania
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DRESSED FOR THE PART
Annette Paul (BAH’98), at left, and Jeanette Hepburn (BCom’89) recently donned their old Queen’s 
jackets in the BMO Atrium of Goodes Hall. As proud grads, they’re especially well suited to their 
current roles, Jeanette as the Development and Alumni relations Executive Director and Annette as 
Associate Director. They joined the School within two months of each other in 2011, bringing exten-
sive experience in the field of educational advancement (16 years for Jeanette; 12 years for Annette).

“We’re both delighted to be back at our alma mater,” says Jeanette. “It’s been a pleasure to 
connect with our alumni and encourage their support of the School’s many impressive initiatives. 
It’s also a privilege to be working towards the goal of improving the educational experience and 
opportunities for our incredible students.” 
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HONG KONG
An event at Hong Kong’s 
Queen’s Business Club 
on Dec. 4 brought out 
an enthusiastic group of 
Queen’s grads. Dean David 
Saunders proudly joined 
them in hoisting the Queen’s 
Tricolour flag.

TORONTO

Bryan Pearson, mBA’88, BSc’86, was the featured speaker 
at a November Queen’s Business Club event at Toronto’s 
National Club. His presentation touched on highlights from 
his best-selling book The Loyalty Leap. (See his profile 
on page 10.) Pictured are Dean Saunders, QBC Toronto 
President ryan Garrah, mBA’04, randy Carter, emBA’11, 
and Bryan Pearson.

Amanda Lang signs copies of 
her book The Power of Why 
at a December QBC event 
held at the School’s new 
downtown Toronto facility. 
Many fans of the CBC Senior 
Business Correspondent 
and co-host of “The Lang & 
O’Leary Exchange” came out 
to hear her presentation and 
share in some holiday cheer.

AlumNi SHARE ExPERTiSE wiTH  
mbA STuDENTS
A series of round table discussions with MBA students 
brought the following grads back to QSB: John mcLaughlin, 
BCom’79, CFO, Concert Properties Ltd.; michael Borden, 
BCom’80, VP, Phillips, Hager & North (pictured, with students); 
Jos wintermans, mBA’72; and monika Federau, mBA’88, VP, 
Marketing & Brand Development, Intact Insurance Co.

AlumNi AwARD
Corry Bazley (BCom’92, 
Artsci’93) was the recipient of 
the Queen’s Alumni Associa-
tion’s 2012 Marsha Lampman 
Award for her contributions to 
Branch activities in New York 
City. She received her award  
at the Alumni Awards Gala at 
Ban righ Hall on Oct. 13. 
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CAlGARY

NEw YORK

mike macSween, emBA’07, EVP Major Projects at Suncor 
Energy, was the guest speaker at a Calgary Queen’s  
Business Club event in October. His talk on the 
economic, social and environmental impacts of oil sands 
development brought out a record crowd. Dean David 
Saunders provided an update on QSB news. Pictured, 
from left, are QBC executives Alex Danzinger, emBA’05 
(outgoing President), Adrienne Bellehumeur, BCom’03, 
mikael Sears, emBA’00, speaker mike macSween,  
David Saunders, André Baribeau, AmBA’06, QSB’s Director 
of Principal Gifts Catherine Purcell, BSc’78, BEd’85, 
MEd’98, Tim Onyett, emBA’95 (incoming President),  
and erin Thomson, mBA’12. 

FAll HOmECOmiNG RETuRNS iN 2013!
After extensive discussions between the University and its internal and community 
partners, Principal Daniel Woolf announced in December that Fall Homecomings 
will be reinstated beginning this October. 

Homecomings/Class reunions will be held on two weekends, October 4-6 and 
October 18-20, giving alumni better access to hotel rooms, restaurants and other 
services. It will blend familiar Queen’s traditions—including home football games 
and the QSB reunion Brunch—with new and innovative programming for alumni, 
students and members of the Kingston community.

Details will be coming soon to reunion Coordinators; in the meantime, contact  
alumni@business.queensu.ca for more information.

Celebrate your 

5th, 15th, 25th, 35th or 45th 

Anniversary 

(years ending in ‘3’) 

on oct. 4-6, 2013

Celebrate your 

10th, 20th, 30th, 40th or 50th 

Anniversary 

(years ending in ‘8’) 
on oct. 18-20, 2013

QSB alumni and friends gathered at the home of 
Jane and mBA’87 grad Jerry del missier for the 
NYC launch of the School’s fundraising campaign. 
Pictured are mustafa Humayun, BCom’07, The 
Honourable John Baird, BA’92, Canada’s Minister 
of Foreign Affairs, Ken Grewal, BCom’96, and John 
Prato, mBA’91, MPA’89, Consul General of Canada 
in New York. 

VANCOuVER

A Queen’s Business Club networking event in October at 
the Pink Elephant Tai gave Vancouver area alumni the 
chance to reconnect and meet incoming QBC Executives 
Adam Fischer, AmBA’11, Chris Johnstone, BCom’05, and 
Craig Buvyer, AmBA’11.
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FlASHbACK: FAll REuNiON 2012
Goodes Hall was packed to the rafters for the annual Queen’s School of Business Fall 
reunion Brunch on Sept. 15. Fifteen classes celebrating anniversaries were on hand for 
the official unveiling and tours of the new wing. Visionary donor mel Goodes, BCom’57, 
LLD’94, rang a replica of an historic school bell as he declared the new wing open. The 
lead gift of $10 million from the former Chairman and CEO of Warner-Lambert Company 
helped build the original Goodes Hall; his gift of an additional $5 million contributed to  
the building of the new wing. Check out the video at qsb.ca/thankyou

In 1962, John Diefenbaker was Canada’s Prime Minister, U.S. 
President John F. Kennedy tackled the Cuban missile crisis,  
and Saskatchewan introduced Canada’s first publicly funded 
medicare system. It was also the year that saw 13 young men 
obtain their MBA degrees, the first conferred by Queen’s. 

Fifty years on, a reunion on campus brought back vivid 
memories shared during a full weekend of activities  
organized by classmates John Gordon (QSB Dean,  
1978-1988), Don Thurston and Bob willoughby. After  
taking their bows at the School’s reunion Brunch on  
Sept. 15, the nine surviving class members and their  
spouses were guests of honour at a dinner that evening  
hosted by Queen’s Chancellor David Dodge and Dean  
David Saunders. Also present were former professors  
Derm Barrett and Brian Dixon, both of whom had left  
indelible impressions on the Class of ’62. 

A souvenir booklet compiled by QSB staff contained  
photos and reminiscences and an introduction by  
Don Thurston. “There was a real sense of adventure,”  
Don wrote, “an anticipation of embarking on something  
new and refreshing; a breakout to take us through to  
something ahead of the curve. We soon learned that  
this crowd could, and did, turn into a lean and mean  
learning machine.” 

The dinner took place in the Goodes Commons,  
centrepiece of the School’s new wing. For a class  
that had helped break in Dunning Hall, opened  
nine months before their studies began in 1960,  
another new venue was a fitting location in which  
to celebrate these pioneers. 

Anniversary dinner in 
the Goodes Commons.

The surviving members of the 
Class of ’62: bottom row (from left)  
Bob Willoughby, Melvyn Swain, David  
Hennigar, John Marling, John Gordon; 
top row, Ernest Jury, Wayne Hypponen, 
Don Budge and Don Thurston. 

Bob Willoughby presents David Saunders 
with a painting by Susan G. Scott in  
recognition of classmate and former  
Dean John Gordon and a sculpture by  
the class’s former professor Brian Dixon.

A prime table at reunion Brunch.

A proud graduation day for the inaugural 
MBA Class of 1962.

iNAuGuRAl mbA ClASS OF 1962 CElEbRATES GOlDEN ANNiVERSARY
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the commons
the Commons, home to the Commerce society, 
was a fixture on campus from 1979 to 1992.  
it occupied prime real estate on university Ave., 
just north of union st. and opposite Alfie’s. 
(A coincidence?) the construction of stauffer  
library, on said prime land, spelled the end  
of the Commons. rather than tear the Victorian 
building down, the university chose to sell it, 
intact, and relocate it, along with two  
neighbouring houses. 

in a two-day procession that began on  
Aug. 8, 1992, the three houses were paraded  
on a circuitous route of city streets wide enough  
to reduce the need to cut trees. Miles of power  
lines had to be moved as they passed. By the 
evening of the next day, they’d reached their  
destination: the northeast corner of union st.  
and sir John A. Macdonald Blvd. 

Currently part of the regional Headquarters 
of the Correctional service of Canada, the former 
Commons provides overnight accommodation  
for out-of-town staff attending meetings and  
training sessions. 

in a nod to its storied history, QSB Magazine 
invited members of this year’s Comsoc Executive 
to mark the 30th anniversary of the Big Move  
at the house’s current site. Pictured, from left, 
are Jaril valenciano (Chief Marketing Officer), 
nick pateras (Advisory Board Director), nicola 
plummer (President) and dave Koke (VP, External). 
they were thrilled to see “the Commons” still 
etched on the glass of the front door. 

do you have a commons story to share? 
Email spleiter@business.queensu.ca and we’ll publish readers’ reminiscences in the next issue.
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QsB/Kari Knowles Queen’s archives: michael lea photo for the Kingston Whig Standard



 WinTer 2013   magazine  45qsb.ca/magazine



mba programs

Queen’s mBa (full-time) 888.621.0060

Queen’s executive mBa/ 
cornell-Queen’s executive mBa 888.393.2622

Queen’s accelerated mBa  
for Business graduates 888.460.5869

graduate studies

Phd & msc 613.533.2303 

master of finance 855.253.9697

master of international Business/ 
graduate diploma in accounting 855.861.1615

master of management analytics 855.533.6449

executive education

QsB executive education

Kingston: 888.393.2338 

Toronto: 416.214.9655

centres

QsB centre for Business Venturing 877.955.1800

QsB centre for responsible leadership 613.533.2366

ca-Queen’s centre for governance 613.533.3254

The monieson centre for Business  
research in healthcare 613.533.2350

Queen’s executive decision centre 613.533.6681

office of the dean 613.533.2305

development & alumni relations 855.572.1536
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commerce’80 raises  
largest-ever class gift!

to initiate or contribute to a class fund, please contact Jessica duggan  
at jduggan@queensu.ca or 855.572.1536. 

With donations being committed right up until the presentation of the 
cheque, Commerce’80 volunteers Lisanne Hill (left), Sharon Ranson,  
and John Gleeson proudly present Dean David Saunders with their  
class’s 30th anniversary gift of $1,005,853 at the QSB Fall Reunion  
Brunch in September. 

This was the highlight of a campaign begun at the class’s reunion in  
2010 that set an ambitious goal of raising $1 million to help qualified 
students in financial need enroll in the Commerce program. 

congratulations to the bcom’80s for  
exceeding their goal and raising the  

largest class gift in Qsb history!


