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FROM THE DEAN

2 

David m. Saunders, PhD
Dean, Queen’s School of Business 
dsaunders@business.queensu.ca

QSB ADvISORy BOARD MEMBERS

Karyn Brooks, BCom’76, Senior VP & Controller, BCE Inc.

Iain Bruce, BCom’81, Managing Director,  
risk Management, AMBAC Assurance Corp.

Jeff Carney, BCom’84, President & CEo, Mackenzie  
Investments and Co-President & CEo, IGM Financial Inc.

David Cheesewright, President & CEo, Walmart EMEA    

Chris Clark, BCom’76, Former CEo,  
PricewaterhouseCoopers LLP

Greg Cochrane, MBA’74, Managing Director, VrG Capital

Shawn Cooper, BCom’87, Managing Director &  
regional Leader, Latin America/Canada,  
russell reynolds Associates

David Court, BCom’79, Director (Senior Partner),  
McKinsey & Company

Jerry del Missier, BSc’85, MBA’87

Andrew Dunin, BSc’83, MBA’87,  
Dunin Management Services

Mike Durland, PhD’91, Group head & Co-CEo,  
Scotiabank Global Banking and Markets

The hon. Gloria Epstein, BCom’72, Justice of the Court  
of Appeal for ontario

Ian Friendly, BCom’83, Executive VP and Coo,  
u.S. retail, General Mills Inc.

ryan Garrah, BSc’00, MBA’04, General Manager,  
Emerson Climate Technologies

Paul hand, BA’69, MBA’73, Managing Director,  
rBC Capital Markets

Eve heersink, MBA’74, Managing Director, oNEX Corporation

Lisanne hill, BCom’80, President, Contor Industries Ltd.

Glenn Ives, Chairman, Deloitte Canada

Michael Kehoe, BCom’78, CEo,  
Cosmetica Laboratories Inc.

Tom Kinnear, BCom’66, PhD, LLD’02, Eugene Applebaum  
Professor of Entrepreneurial Studies, Executive Director,  
Zell Lurie Institute for Entrepreneurial Studies,  
university of Michigan ross School of Business

Sam Kolias, Chairman & CEo, Boardwalk real Estate  
Investment Trust

Jim Leech, MBA’73 (Chair), President & CEo,  
ontario Teachers’ Pension Plan

Valerie Mann, BCom’86, Managing Partner, Lawson Lundell LLP

Doug McIntosh, BCom’82, Managing Director,  
Alvarez & Marsal Canada uLC

Gord Nixon, BCom’79, LLD’03, President & CEo,  
rBC Financial Group

Thomas o’Neill, BCom’67, LLD’05, Chair of the Board,  
BCE & Bell Canada

Sam Pollock, BCom’88, Senior Managing Partner,  
Brookfield Asset Management

Sharon ranson, BCom’80, President,  
The ranson Group Inc.

David Sculthorpe, BCom’83, CEo, heart and Stroke  
Foundation of Canada

John See, BSc’79, MBA’81, Vice Chair, 
TD Wealth, TD Bank Group

David Shaw, BCom’75, CEo, Knightsbridge  
human Capital Management

Michael Sifton, BCom’83, Managing Partner,  
Beringer Capital

Donald Sobey, BCom’57, Chairman Emeritus,  
Empire Company Limited

robert Sobey, BAh’88, President & CEo,  
Lawtons Drug Stores Ltd.

Penny Somerville, BCom’78

Colin Taylor, BCom’84, Partner and Managing Director,  
DLJ Merchant Banking Partners — Credit Suisse  
Alternative Investments

Bill Thomas, CEo & Senior Partner, 
KPMG Canada

Mary Ann Turcke, BSc’88, MBA’97, Executive VP-Field  
Services, Bell Canada Enterprises

robert (Bob) Wardrop, BCom’86, Managing Director,  
Belvall Investments Ltd.

Benita Warmbold, BCom’80, Senior VP and Coo,  
CPP Investment Board

I often speak to our alumni about QSB’s bold vision to continue to be one of the 
world’s most innovative and influential business schools. Some of the recent 
developments that are advancing our vision include the expansion of Goodes 
hall, the hiring of new faculty in Accounting and Finance, and the new Master of 
Management Analytics program, which welcomes its inaugural class in June.

While alumni support is vital to all of our initiatives, you played a particularly 
important role in our most recent innovation by helping us redesign a cornerstone 
of QSB programing — the full-time MBA. After consultation with our community 
of alumni, students, faculty and recruiters, we proudly relaunched the Queen’s 
MBA program (qsb.ca/newmba) in April. The new approach enables students to 
enhance their credentials with greater specialization in high-demand sectors and 
earn an additional business Master’s degree, and the January start better aligns 
with corporate hiring cycles (see story on page 4).

I want to thank the many alumni who play a role in our continued success. 
We look forward to welcoming graduates back to campus this fall for the newly  
reinstated Queen’s homecoming. While we welcome all of you at any time of the 
year, special celebrations are planned this fall for classes with years ending in ’8’ 
(oct. 4-6) and ’3’ (oct. 18-20). Visit qns.bz/qsb_homecoming for more details. 

We look forward to seeing you soon. Stay in touch!

http://business.queensu.ca/mba_programs/mba/
http://www.queensu.ca/alumni/networking/reunions.html
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i.C.B.C. #35 brings the  
world to Queen’s
The 35th anniversary of the  
Inter-Collegiate Business  
Competition (I.C.B.C.) kicked 
off the New Year on Jan. 3-5, 
attracting more than 200 
competitors, judges and  
sponsors from around the world. 
universities from Thailand to 
Norway, as well as many from 
Canada, sent representatives to 
compete in this three-day annual 
event organized by Commerce 
students. Visit icbconline.ca  
for details.

Lean Innovation by Prof. Barry Cross 
tops best-seller list
“understanding What’s Next in Today’s 
Economy” is the subtitle of QSB operations 
Management Prof. Barry Cross’s new book,  
Lean Innovation. his topic certainly struck a 
chord. Published in December, the book reached 
the #1 spot on The Globe & Mail’s list of business 
book best sellers in early January. A member  
of QSB faculty since 2007, Barry combined 
his extensive experience in the automotive  
and manufacturing sectors with his academic  
credentials when penning the book. 

David Cheesewright is the President and 
CEO of Walmart EMEA, responsible 
for the company’s operations and busi-
ness development in Europe, the Middle 
East, and Sub-Saharan Africa (EMEA), 
as well as Canada. He joined Asda, 
Walmart’s UK operation, in 1999 and held 
senior leadership positions there and at 
Walmart Canada. Previously, David had 
held leadership positions in the UK at 
Mars Confectionery, the world’s leading 
confectionery company. He holds a first-
class honours joint degree in Sports 
Science and Mathematics from Lough-
borough University in England. He and 
his wife Clare are the proud parents 
of Jack, a Queen’s Commerce student 
entering his second year. 

The Honourable Justice Gloria Epstein, 
BCom’72, is a Justice of the Court of 
Appeal for Ontario. After graduating 
from Queen’s, she owned and operated a 
fishing camp in Northern Ontario before 
studying law at the University of Toronto, 
graduating in 1977. She practised with two 
large Toronto law firms before starting 
her own firm, Gloria Epstein and Associ-
ates, in 1985. A Queen’s Counsel, she was 
appointed to the Superior Court of Justice 
(Ontario) in 1993 and to the Court of 
Appeal for Ontario in 2007. While a trial 
judge, she was appointed by the Premier 
of Ontario to review the government’s 
involvement in the lives of the Dionne 
quintuplets. She was awarded the Arbor 
Award for volunteer service to the Univer-
sity of Toronto in 2007, and was recognized 
as a YWCA Woman of Distinction in 2013. 
She and her husband Seymour Epstein 
have five children and five grandchildren. 

Valerie Mann, BCom’86, is the Managing 
Partner of Lawson Lundell LLP, one of 
western Canada’s largest business law 
firms with three offices, in B.C., Alberta  
and the north. She carries on a transactional 
(mergers and acquisitions/corporate 
finance) as well as an advisory practice. 
Valerie has been involved in transactions 
for private and public companies in the 
resource, manufacturing, technology, 
consumer packaged goods and service 
industries, including acting for private 
equity and venture capital funds. Prior to 
obtaining her law degree from Osgoode 
Hall Law School in 1991, Valerie worked 
in marketing with a large consumer pack-
aged goods company. Valerie was named 
by the Women’s Executive Network as 
one of Canada’s Most Powerful Women:  
Top 100 in 2011. She is married to John 
Condon, BSc(Eng)’85. 

Meet QSB’s new Advisory Board members

http://icbconline.ca/
http://qsb.ca/magazine/
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In April, QSB announced that it is intro-
ducing a redesigned 12-month full-time 
MBA program. This new approach allows 
students to stand out with career-focused 
options matched to their individual goals. 
These include specializations in high-
demand sectors, the ability to rapidly earn 
an additional business Master’s degree, 
and a January start date in synch with 
corporate hiring cycles. 

“The changes we’ve made to the 
Queen’s full-time MBA were driven 
by the needs of the market,” said Shai 
Dubey, the program’s director. “This is the  
MBA degree that business wants.  
Students, alumni, faculty and recruiters 
told us about the importance of greater  
specialization, flexibility and the ability to 
stand out with enhanced credentials, and 
we’re delivering.”

After acquiring key business funda-
mentals in the first half of the program, in 
the second half students can choose from 
several areas of specialization, such as Consulting, Finance, 
Entrepreneurship and Innovation, and Marketing and Sales. 
Those who specialize will earn both a Queen’s MBA and a 
certificate in the area of specialization.

Students aiming to elevate their credentials even more 
can apply qualifying MBA credits toward a second specialized 
Master’s degree in Law or in a business-focused discipline, 
such as Finance or Management Analytics. Conversely, candi-
dates also have the flexibility to pursue a specialized Master’s 
degree first, and later apply qualifying credits from that degree 
towards a Queen’s MBA.

Jim Leech, MBA’73, President and CEO, of the Ontario 
Teachers’ Pension Plan, agrees. “In today’s complex, evolving 

global economy, we’re looking for graduates who possess know-
ledge that goes beyond the fundamentals and into emerging 
areas, such as management analytics. The move by Queen’s 
School of Business to incorporate more specialization into its 
MBA program answers that need.”

Recruiting is in full swing for the January 2014 intake 
for the new MBA program. In addition to the new program 
enhancements, the redesigned MBA will continue to offer its 
existing suite of popular program features such as: Career 
and Lifestyle Coaching, International Exchange Programs, 
Personal Coaching and Experiential Learning opportunities.

Visit qsb.ca/newmba for more information and to view a 
video about the newly redesigned program.

A redesigned MBA program offers unmatched flexibility

44NEWS TICKER 16.01.13 08.02.13

Jail-n-Bail raises  
$10K for the Canadian 
Cancer Society
Student, faculty and staff 
jailbirds were behind bars in 
the BMo Atrium of Goodes hall 
until bailed out by supporters, 
who contributed in person and 
online. In one day, $10,000 
was raised to benefit the 
Canadian Cancer Society at  
this annual event organized by the Commerce Society’s outreach Commission. 
Jailbirds included Prof. Kate rowbotham, Commerce office stalwart  
Julie Carty and Prof. David McConomy, and numerous Commerce students 
nominated by their peers. There was an outpouring of support for Prof. 
McConomy — more than $2,000 was raised in his name. 

Who let the goats out?
As snow drifted up against 
the glass wall of the Goodes 
Commons during a major 
blizzard, a man and his two 
goats ambled by. The photo, 
by Ann orr, was published 
on thewhig.com site. 

http://business.queensu.ca/mba_programs/mba/
http://www.thewhig.com/
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Teamwork and return on investment are 
concepts Queen’s full-time MBA students 
understand all too well. When the Class of 
2013 was looking for a charity to support, its 
members employed some of the methods they 
learned in the program to select Right To Play 
as its charity of choice. 

“Right To Play was a great fit,” explains 
Mitch Gudgeon, the initiative’s head chair. 
“Its focus on teamwork, sports and play aligns 
with the Queen’s MBA team-based approach. 
We were also impressed with Right To Play’s 
low administration costs.” 

With the due diligence phase complete, 
a 17-member organizing committee kicked into action. First 
up was a combo Kingston Frontenacs hockey game and disco-

skating night that raised $1,200 and brought out 
120 students, faculty and staff. A Feb. 9 gala at a 
local hotel featured Perdita Felicien (pictured), a 
Canadian Olympian and world champion hurdler 
who gave a powerful speech that brought the crowd 
of 130 to its feet. “Your darkest hour does not define 
you: Rebuild!” and “Surround yourself with excel-
lence” were just two of her inspirational messages. 

A silent auction raised nearly $2,000, bringing 
the overall total to $10,000 to benefit Right To 
Play. Sponsors and donors included Continental 
Corp, Molson Canadian, Gananoque Brewing Co., 
Pelee Island Winery, the Kingston Frontenacs and  
Vineland Estates Winery.

The class hopes that this initiative will become a legacy 
project that future MBA classes will adopt.

MBA student organizers put together a 
challenging two-day program that posed 
the question, “How can we drive the 
edge of innovation to lead business and 
society to new frontiers?” More than 180 
Queen’s students in business, engineering 
and health sciences were joined by MBA 
students from across Ontario, as well as 
professionals from the public and private 
sectors, at the fourth annual Innovation 
Summit held at Queen’s March 1 and 2.

Speakers and panelists included 
executives from organizations such as 

Deloitte, IBM, Staples, Experience Point 
and SAP Canada, among many others. 
Thought leaders discussed innovation 
in health care, finance, entrepreneurship, 
energy, analytics, strategy, food, leader-
ship and more, all within the context 
of the summit’s theme — Edge. Three 
subthemes, Imagine, Discover and Create, 
delved into the ways organizations can 
thrive on the edge of innovation.  

Visit qsbis.ca for bios of speakers and 
panelists and for more information on  
the Summit. 

MBA class raises $10K for Right To Play with help from Olympian Perdita Felicien

Innovation Summit: 2 days, 4 keynote speakers, and 39 industry panelists  
give 180 attendees the Edge

28.02.1323.02.13

QSB alumni celebrate 
chartered accountant 
exam success at  
Toronto reception
QSB graduates celebrated 
their success on the 
annual Chartered Account-
ants’ uniform Evaluation 
(uFE) exam at a reception 
in Toronto. The country’s 
newest CAs were also in town for the Institute of Chartered Accountants of ontario 
annual convocation ceremony. The reception was hosted by accounting professors 
George Boland and David McConomy. A highlight of the evening was the announce-
ment that $760 had been raised by these appreciative Commerce grads. Their dona-
tion to the Canadian Cancer Society was made in honour of Prof. McConomy.

Bolivian orphans capture the 
hearts of ComSoc volunteers
Queen’s Commerce students 
descended on Cochabamba, 
Bolivia, during reading Week in late 
February to volunteer their services 
at C.A.T.D, a local government-
run orphanage for children with 
disabilities. During their 10-day trip, 
the students helped build a new 
water restoration/filtration system, 
painted murals and relished the 
opportunity to interact with the children through games and other activities. The 
23 Commerce students were chosen as part of the Queen’s Commerce Initiative 
Abroad, an annual international volunteer initiative that targets a different country 
in the developing world. View the video at qns.bz/Bolivia_qcia.

Keynote speaker Ron Tite, named one of the Top 
Ten Creative Canadians by Marketing Magazine, 
wowed with his presentation, “Be the Brand.”

http://queensmbastudents.com/qsbis/
http://business.queensu.ca/news/blog/bolivian-orphans-capture-comsoc-volunteers-hearts-during-reading-week
http://www.qsb.ca/magazine
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Three teams of new graduates are going into business with a 
little help from the Queen’s Centre for Business Venturing. 
Its “Dare to Dream” internship program provides critical 
resources to help new graduates turn their entrepreneurial 
plans into reality. 

Many Commerce and MBA students who develop busi-
ness plans as part of their studies face a dilemma upon gradua-
tion. They can take full-time jobs to pay the rent and/or repay 
student loans and sacrifice, or postpone, the opportunity to 
bring their business plans to fruition. Or they can pursue their 
entrepreneurial dreams while finding other ways to make ends 

meet. The “Dare to Dream” internships are designed to make 
it possible for graduates to pursue the latter course, by not only 
covering living expenses, but also providing office space and 
access to an invaluable Queen’s network of contacts.

Each internship provides funding up to $15,000. Students 
who are about to graduate apply for the internships and are 
selected based on the strength of their business opportunity, 
plan of action and passion for their ventures. The three-month 
internships enable the winners to work extensively with select 
faculty and contacts at Queen’s School of Business and the 
Centre for Business Venturing.

Dreams come true for new grads’ mobile apps and digital publishing ventures

Brothers Chris (MBA’11, Artsci’02) 
and David (MBA’13, Artsci’11) 
Sinkinson have developed AppArmor, 
a provider of custom mobile apps that 
leverage the latest technology to pro-
vide tools to foster community safety 
for college, university and corporate 
campuses. apparmor.com

Michael Warshafsky (Artsci’15), at left,  
Nicholas Klimchuk (BCom’13), at right, 
and Steven Heidel, a third-year computer 
science student from the University of  
Saskatchewan, are moving ahead with 
Encore, a free mobile app for concert-goers. 
Encore was a winner at this year’s Queen’s 
Entrepreneurs’ Competition (see story on 
page 28) and its founders are all members 
of this year’s cohort of The Next 36  
(see alumna Jane Wu’s story on page 18). 

Another set of brothers Aaron and Royston 
Sequeira (MBA’13), at right, and Aaron’s 
fellow york University grad Delia D’Souza are 
building their new venture PageType, a digital 
publishing platform for authors, designers 
and layout artists to collaborate and sell their 
works across multiple devices. 

44NEWS TICKER 04.03.13 16.03.13

Commerce students nab 2nd 
place at prestigious U.S. 
national sales competition
Commerce students Natalie Fisher 
and Gary Tam made quite an  
impression on judges at the u.S. 
National Collegiate Sales Competition 
(NCSC) at Kennesaw State univer-
sity, outside Atlanta, GA. Gary  
placed fourth overall while Natalie 
was 7th in a field of 134 competitors 
representing 67 universities across 
the u.S. (QSB was the only international team that competed at the under-
graduate level.) Based on a points system, QSB placed second overall in this 
prestigious annual competition, now in its 15th year. Natalie and Gary were 
coached by QSB Sales and Marketing faculty member Jim hamilton.

Social innovation Boot Camp arms students 
with ideas to drive social change
A full weekend of speaker presentations and 
discussions on social innovation attracted 
45 Queen’s Commerce, MBA, Arts & 
Science, and Policy Studies students to the 
inaugural Social Innovation Boot Camp at 
Goodes hall. The event, hosted by the QSB 
Centre for responsible Leadership, featured 
nine inspirational speakers including, 
pictured at right, Tania Carnegie, Executive 
Director, Community Leadership at KPMG, 
Joyce Sou of the MarS Centre for Impact 
Investing, Norm Tasevski of Venture Deli, 
and Adam Spence of the MarS Centre’s 
Social Venture Exchange Project.

2013 Dare to Dream interns

http://apparmor.com/
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Dame Pamela Gordon Banks, EMBA’98, received 
an honorary degree at the May 24 convocation 
ceremony for the full-time and accelerated MBA 
Classes of 2013. Principal Daniel Woolf lauded 
her many accomplishments: Bermuda’s first 
woman Premier and youngest person to hold the 
position; an articulate voice for women, workers’ 
rights and racial desegregation, who also worked 
to strengthen economic development and inter-
national trade in her country; and a supporter of 
the Montepelier Foundation and other charitable 
organizations in Bermuda that seek to improve 
children’s health and education opportunities. 
Dame Commander of the Most Excellent Order 

of the British Empire, she was knighted by 
Queen Elizabeth II in recognition of her record 
of exceptional public service. A proud alumna 
of Queens, she currently serves on the Queen’s 
School of Business Global Council.

“Life is about choices, so choose well,” 
Dame Pamela said in her convocation address 
at Grant Hall. “Choose to minimize your 
regrets. Choose to create a legacy of honour 
and integrity that will make your family proud 
for generations to come.” 

QSB alumni guest speakers at spring convocation ceremonies

Convocation 2013

Former Premier of Bermuda, a Queen’s MBA grad, receives honorary degree

05.04.1328.03.13

Business plan competition winner 
takes $5K top prize
Jeffrey ralphs, Comm’14, took top 
honours at the annual Paul and Tom 
Kinnear Business Plan Competition. 
his venture, KrG racing, is a paddling 
equipment company that engineers, 
manufactures, and markets high-
performance products to help flat-water 
paddlers at all levels excel in their 
sport. Jeffrey faced some challenges 
in competing. he was on exchange in 
Australia, studying at the university of 
Adelaide, but managed to deliver his 
presentation via Skype, at 1:00 a.m. 
Adelaide time. 

Commerce students  
sent off in style at  
the Dean’s Scene
Commerce graduating 
students were out in full  
force to celebrate the end  
of their four-year journey.  
The Dean’s Scene —  
an evening of presentations,  
a few speeches and a  
reception in the Biosciences 
building — brought together 
the Commerce Class of  
2013, faculty and staff for  
the festivities.

Honorary degree recipient Dame Pamela  
Gordon Banks and her son Ron.

Benita Warmbold, BCom’80, Senior vP 
& Chief Operating Officer of the Canada 
Pension Plan Investment Board, and QSB 
Advisory Board member, spoke to new 
Commerce graduates and their guests  
at the June 3 ceremony. 

Mike Durland, PhD’91 (left), Group Head 
and Co-CEO of Scotiabank Global Banking 
and Markets, and QSB Advisory Board 
member, with Dean David Saunders at the 
May 23 ceremony for the Master of Finance 
and Master of International Business  
graduating classes. 

Dino Trevisani, CQ-EMBA’09, Managing 
Director of IBM’s Citigroup account, spoke  
at the ceremony for the newest graduates 
of the Cornell-Queen’s Executive MBA and 
Executive MBA programs the morning  
of May 24. 

http://www.qsb.ca/magazine
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Both Shannon Goodspeed, (MBA’83, BSc’76) and Tom Anger, 
(MBA’82, BSc’78) — Executive Directors of the Commerce and 
QSB Executive Education programs respectively — are moving 
on from their current roles, but, fortunately for the school, 
staying within the QSB family. After their terms expire on July 
1, following years of dedicated commitment to their manag-
erial duties, both will continue to make their presence felt as 
members of the school’s faculty. Tom will be teaching Finance 
in the full-time MBA program and Shannon will continue to 
have an impact on Commerce students as a Communications 
and Business Ethics lecturer. 

Shannon joined the school 
in 2004, originally as Associate 
Director then Director of the 
full-time MBA program after 
having taught at Calgary’s Mount 
Royal College (now Univer-
sity) and the Royal Military 
College in Kingston. She has led 
the Commerce program since 
2007, during a period of signifi-
cant change. During her tenure, 
the school welcomed a larger 
Commerce class, but never at the 
expense of quality. She was also 
instrumental in overseeing the 
development and implementation 
of a complete curriculum review.

“Thanks to her leadership, there is even more of what 
makes Commerce great,” says Dean David Saunders. “These 
enhancements include leadership opportunities and extra-
curriculars that stretch and excite our students.” Her commitment 
to students has been unflagging, from coaching and supervising 
competitors at case competitions to encouraging students to 
pursue their aspirations and helping them surmount academic 
and personal challenges. 

Stepping into the Executive Director’s role is Lori Garnier, 
AMBA’08, (BCom, Memorial University), the current 
Commerce Director of Operations. Since joining QSB in 
2002, Lori has gained extensive management experience as 
a Program Manager with QSB Executive Education and as 
Associate Director of the full-time MBA program.

Tom Anger has led QSB Executive Education since 2003, 
during a ten-year period that has seen great change and pres-
sures such as a very unstable market due to the recent recession. 
Tom and his team grew the custom executive education business 

significantly, and both introduced 
new short-format and certificate 
programs and expanded their 
delivery to cities across Canada 
and overseas, specifically to 
the Middle East-North Africa 
(MENA) region. “By introdu-
cing many new innovations, Tom 
ensured we held our own in the 
new executive education market,” 
says David Saunders. 

On July 1, Salman Mufti takes 
on the challenge of continuing to 
enhance the school’s position as 

one of Canada’s most respected 
executive education providers 
as Associate Dean and Execu-
tive Director of QSB Executive 

Education. A graduate of the Queen’s Executive MBA Class of 
’97, Salman has a PhD from McGill University in Educational 
Psychology. He has extensive experience teaching in Queen’s 
MBA and Executive Education programs, along with manage-
ment experience as a past Director of the full-time MBA and 
Executive MBA programs. Prior to joining QSB in 1997, Salman 
spent 12 years as a manager, entrepreneur and consultant in the 
private and public sectors.

Changes at the top in QSB Commerce and Executive Education 

44NEWS TICKER 17.04.13 08.05.13

Women of influence 
speaker inspires
A capacity crowd attended the 
Women of Influence Luncheon 
in ottawa that featured keynote 
speaker Betty DeVita, President 
of MasterCard Canada. Queen’s 
School of Business is one of 
the sponsors of these events, 
which are held in major cities 
across Canada. Pictured are 
oana Labes, MBA’10; Teresa 
Pires, Assistant Director, MBA 
Program; and Betty DeVita. 

Women of mfin event 
combines networking 
and high-powered 
speakers
More than 40 attendees 
gathered at QSB’s down-
town Toronto offices for an 
evening of networking and 
presentations by a panel of 
women in senior positions 
in finance. organized by 
Master of Finance (MFin) 
student Kimberley richards, 
the event also featured an address by keynote speaker Margaret Franklin, 
President and CEo of Marret Private Wealth. 

Incoming Commerce Executive 
Director Lori Garnier (left) 
helps Shannon Goodspeed 
pack up her office.

Incoming Associate Dean and 
Executive Director of QSB  
Executive Education Salman 
Mufti (front) and Tom Anger. 



 SUMMER 2013   magazine  9qsb.ca/magazine

Leading-edge research and ideas 
have made Queen’s School of 
Business one of Canada’s leading 
business schools.

We’re proud to announce a new platform to better share 
these insights with the world. 

QSB Insight is frequently updated with useful articles, 
thought-provoking white papers, and a library of live and 
archived webinars; all optimized for both desktop and mobile 
browsers.

Join our growing business community

qsbinsight.com
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*Originally known as Technologies for Growth, the company name has since been shortened to T4G.

WHEN T4G* appeared on the Best Workplaces in 
Canada list for the sixth consecutive year in April, 
it was hardly surprising that its CEO extolled the 

strength of its people. 
“The quality of our teams defines the quality of the  

solutions we deliver. Everything stems from the calibre  
of the people at T4G,” said Geoff Flood, the company’s  
founder and President, in a press release announcing this  
prestigious recognition. 

Typically, a company’s participation in the Best Work-
places program is championed by a VP of Human Resources. 
That’s not the case at T4G, probably because it doesn’t have 
one and never has. There’s never been a formal organization 
chart drawn up either. 

“We don’t have a hierarchy,” Geoff explains, “but it’s not 
anarchy. We have a very deep process for people to understand 
their roles and how these link to the strategic objectives of the 
business. We publish online everyone’s role and their personal 
commitments, and have systems in place to ensure that there 
are ample opportunities for interaction.”

This interaction is key, because T4G’s nearly 275 employees 
operate out of six offices in Canada and one in the U.S. They 
work within high-performing teams that provide technology 
and digital marketing solutions for customers across North 
America, often solving complex problems that customers’ 
in-house teams aren’t equipped to handle. From analytics to 
software development and digital marketing, content delivery 
and mobile solutions, and more, T4G teams cover a wide range 
of disciplines. For example, an award-winning website for New 
Brunswick Tourism (T4G is its Agency of Record), delivered 
a Content Management System that dynamically generates 
content based on user profiles and uses web analytics both 
to evaluate the site’s performance and to influence future 
campaigns. Another project, for Cadillac Fairview, one of 
Canada’s leading real estate leasing companies, involved 
developing a solution to assure the quality and accuracy of 
millions of digital messages published each year via email 
campaigns, web updates, and articles. In both cases, T4G’s staff 
was up to the challenge.

Finding, motivating and keeping the very best talent  
are challenges for most companies. Geoff argues that the  
challenges are even greater in the technology sector, where 
competition for the top talent is particularly fierce. 

A high staff retention rate and its longstanding status  
as one of the Best Workplaces in Canada are just two  
indicators of the company’s success in the talent wars. Here 
are some of the strategies Geoff and his team have employed 
to get there. 

The standard model for companies is to set up shop where 
their customers are located. T4G’s approach is to assemble  
high-performing teams in the communities where people want 
to live.

“We choose a location because it has an environment that 
attracts bright and creative people,” Geoff explains. “We build 
teams in these communities, and then have the teams service 
customers across North America.” 

Currently, T4G teams operate out of offices in Halifax, 
Moncton, Fredericton, Saint John, Toronto, Vancouver and 
Saco, a suburb of Portland, Maine. The concentration in the 
Atlantic region makes good business sense, but it also reflects 
Geoff’s roots. Born and raised in Saint John, N.B., he’s an ardent 
supporter of the Maritimes region and knows first-hand that 
it is home to a highly trained, creative, and tech-savvy work-
force. Its high-quality postsecondary institutions are educating 
a wealth of talent, with many graduates electing to stay and 
work in the region. Vancouver and Toronto are more obvious 
choices, given the depth of their talent pools. The company’s 
team in Maine had been orphaned as a result of a merger and 
its members were looking for a new home. “We happened to 
know about this group, and when the opportunity presented 
itself, we hired them,” says Geoff. 

LOCATE whERE SMART 
PEOPLE wAnT TO LIvE

GEoFF FLooD, MBA’79, LEADS A TEAM oF TEChNoLoGY AND CrEATIVE 
ProFESSIoNALS Who EMBrACE ThEIr INNEr GEEK IN DELIVErING  
SoLuTIoNS For ThEIr CuSToMErS. ATTrACTING AND rETAINING  
ThE BEST PEoPLE IS WhAT SETS ThIS CoMPANY APArT. 
By Shelley Pleiter

Black Sheep

http://www.qsb.ca/magazine
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Employees at T4G rarely settle for being merely ‘engaged’ with 
the company. They are several levels beyond engaged; they 
thrive on solving problems and are excited about technology’s 
capacity to change the world. “They really do live and breathe 
their work,” says Geoff.  

They’re also given the freedom to do what they do best. 
“Team leaders run their businesses  from the top line to the 
bottom line, and everything in between. They do their own 
thing while we provide the platform on which they can operate. 
We take care of all the administration and overhead, all the 
stuff that gets in the way of doing what they do best.” 

While there are plenty of opportunities for staff to get their 
technical juices flowing when delivering services and solutions to 
their business customers, many crave an additional fix. That’s one 
of the reasons the company launched Geekfest six years ago. 

“Geekfest is like a science fair for grown-ups,” says Geoff, 
“but it also produces real-world, practical outcomes. It’s a 
competition that enables our employees to apply what they 
know to solving wickedly difficult problems, and some mundane 
ones, too. It’s a way to celebrate the passion and the joy that our 
people have for building things, creating new things, making 
ideas work, and changing the world.”

Some employees operate out of home offices as far as  
200 kilometres away from the closest T4G office. Unlike Yahoo, 
which recently pulled the plug on its employees working 
remotely, T4G accommodates such preferences. “We don’t  
care where people work or when they work,” Geoff says. “We 
only care that they get the job done and do a great job while 
they’re at it.” 

When Geoff uses the term ‘black sheep’ to describe many of his 
employees, he means it in the nicest possible way. 

“We often look for people who are operating outside  
the norm,” he says. “They tend to think differently. They’re 
doing great things and have the track record to show it.  
They’re the ones who are in the thick of things, whatever their 
technical specialty.” 

Most of the recruiting is done at the local level, with 
team leaders constantly on the lookout for top talent in 
various technology specialties. It’s a given that prospects are 
able to check off all the boxes regarding their core technical 
competencies. What elevates prospects to serious candidates 
are passion for technology, a proven record of achievement 
(people who can, or intend to, ‘write the book’ on their 
specialty) and the likelihood that they would be a good fit 
with the company. 

Once on the team, these black sheep often attract others to 
join the company. “They often have direct access to other talent 
whom we might like to hire,” says Geoff. “We’ve found that for 
the best of the best, nothing less than working with others of the 
same calibre is acceptable.

“We look for high-performing teams already 
in existence. They might be in other companies 
— not necessarily technology companies — and 
they’re looking for a new home. We’ve made 
deals in which we’ve taken a team out of a 
company’s IT department, and brought it over 
to our side, while still maintaining the team’s 
work for that company, which has then become 
our customer. It’s a win-win-win situation, for the 
customer, the employees and for us.”

In some cases, high-performing teams 
themselves have knocked on T4G’s door. Some 
had worked in the IT department of a large 
corporation and found the experience stif-
ling. Being surrounded by like-minded people, 
those who get excited about technology, is the 
environment they crave. And it’s an environ-
ment T4G delivers. 

T4G’s Geekfest hosts take to the stage in 2013.

“Geekfest is like a science fair  
for grown-ups,” says Geoff,  

“but it also produces real-world,  
practical outcomes.”

KnOw hOw TO hOLD ‘EM

FInD ThE SMARTEST BLACK ShEEP  
AnD OThERS wILL FOLLOw
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Employees from all T4G offices can participate, and the 
event is equally popular with the company’s customers. More 
than 300 spectators turned out to watch competitors duke it 
out last year, when the event was held at the Ontario Science 
Centre in Toronto. The 2012 winner took home the $10,000 
prize for his application that tracks hospital ER wait times. 

Day-to-day empowerment is another cornerstone of the 
company’s corporate culture that appeals to its employees. 
Embedded in that culture is the notion that, when in doubt, 
employees need only do the right thing.

“We believe in this as a guiding principle,” says Geoff. “Not 
only is it the morally and ethically right way to behave, we also 
think it’s a very efficient way to run any organization. If you 
and your employees apply that principle to any given situation, 
you’re not going to need a set of rules, policies, procedures, 
hierarchy, and bureaucracy. All that nonsense just gets in the 
way of doing what we need to do.”

Doing the right thing extends to the company’s commit-
ment to give back to the community. Through its charitable 
organization, Future Focus Foundation, it has committed to 
raising the equivalent of two per cent of its annual revenue 
for children’s education with the objective of helping children 
succeed. Beneficiaries include Portage Atlantic, a residen-
tial treatment centre for youth with alcohol and drug addic-
tions, and Pathways to Education, a charity created to reduce 
poverty and its effects by lowering high school dropout rates 
and increasing access to postsecondary education for disadvan-
taged youth. 

“We’re involved with the organizations we support,” says 
Geoff. “It’s not just about writing a cheque, it’s about investing 
our time and money in organizations that have superior 
track records, organizations that are making a difference and 
changing the world.”

Charity may begin at the top, but it’s embraced by 
employees at all levels of the company. The company’s news 
section of its website has more postings about the fundraising 
activities of its employees than it does corporate press releases. 
From a dragon boat team in Saint John that raised $8,000 for a 
local hospital, to a team in Toronto that built a playground from 
the bottom up in a depressed neighbourhood, T4G employees 
have more than taken up the cause; they’ve embraced it. 

Geoff’s corporate bio on the T4G website opens with a 
quote, variations of which he repeated often in the interview 
for this story: “We do think, naively or not, that we can change 
the world.” It’s a tall order, but with a zealous workforce  
of nearly 275 like-minded, equally passionate employees who 
think differently, it’s probably just a matter of time before  
they do.     

GeOFF FlOOD
An entrepreneur’s path mimics the 
growth phases of a new venture

Early phasE Born and raised in Saint John, N.B., Geoff 
moves to Antigonish, N.S., to attend St. Francis Xavier University, 
graduating with a BA in Economics in 1976. 

r&D A tour of Ontario universities in search of the best-fit 
MBA program brings Geoff to Kingston in 1977. “It was a hot, 
sweltering, miserable week until I drove down Princess Street,” he 
recalls. “Then the air cleared, I saw the lake, and I hardly needed 
to look any farther.” 

Geoff bonded with classmates who remain close to this day. 
Professors who made an impression included John Gordon,  
Jim Ellert and Peter Richardson. His second year spent on 
William Street in the ghetto with “a bunch of guys from the class” 
also generated some memorable moments of another kind.

CorporatE phasE His corporate career started at 
George Weston Ltd., where Geoff was responsible for coordin-
ating IT activity across the Weston/Loblaw group of companies. He 
moved to North American retail giant Dylex Ltd. as Chief Informa-
tion Officer and VP in 1994; Dylex would eventually outsource its 
IT business to Geoff’s new company, T4G. 

start-up T4G opens its doors in Toronto in 1996, with 
ex-Dylex IT specialists and other external hires, including a black 
sheep or two. 

Maturity More clients follow, including those in health care, 
government, energy, travel and hospitality, among other business 
sectors. Offices in Atlantic Canada attract high-performance teams 
and build the business to its present scope (seven offices, nearly 
275 employees, annual revenues of $30-40 million.)

lEgaCy Giving back to the community includes both phil-
anthropic support and thought leadership. In addition to T4G’s 
support of several charities, it also hosts regular ‘Leading Thinkers 
and Doers’ events for current and potential customers. These 
big events, which attract hundreds of C-Suite executives, bring 
together idea generators that spark conversations for change. 
Says Geoff, “Our goal is nothing less than promoting great strides 
in business practices: practices that focus on sustainability, 
technological innovation, and that serve the greater good.”

Serving the greater good is part of his mandate as the recently 
named co-chair of New Brunswick’s Research and Innovation 
Council. “Securing Geoff Flood as co-chair will definitely help us 
accelerate the growth of innovation-based entrepreneurship in 
New Brunswick,” said Premier David Alward, the other co-chair, in 
announcing this $80-million initiative in January. 

www.T4G.com

DO ThE RIghT ThIng 
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A four-hour drive north of Kingston, Algonquin Park is 
a pristine wilderness, famous for lakes and forests that 
inspired the Group of Seven. 

Janet Longmore, BCom’79, knows the park well. For two 
summers between her Commerce studies, she volunteered at Camp 
Outlook, a Queen’s-affiliated summer camp for at-risk local kids. 
After her first summer leading canoe trips in the park with crews of 
kids, she returned the next year as the Camp’s unpaid Director. 

“Camp Outlook was a brilliant program,” Janet says. “I saw so 
many positive changes in a number of young people whose lives 
were enriched and whose confidence grew. It was a very influential 
experience that sparked my interest in helping youth achieve their 
potential, in spite of the obstacles they face.” 

When a lake is as smooth as glass, the dipping of a paddle 
creates a ripple effect that seems to go on to infinity. It is a fitting 
analogy to describe the trajectory of Janet’s career. Sometimes, 
from small ripples comes great change. 

JANET LoNGMorE, BCoM’79,  
IS EMPoWErING YouTh IN  

SoME oF ThE WorLD’S MoST  
ECoNoMICALLY DISADVANTAGED  

rEGIoNS, hELPING ThEM SPrEAD  
ThE MESSAGE ThAT TEChNoLoGY  

AND CoMMuNICATIoNS CAN  
TrANSForM ThEIr CoMMuNITIES  

For ThE BETTEr.   
BY ShELLEY PLEITEr
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True to her early ambitions, Janet turned her attention to the 
non-profit sector in earnest when, at 27, she became the Execu-
tive Director of a Toronto storefront operation for kids at risk. 
Five years later, she was heading up a national youth-leader-
ship organization. Marriage to David Newing meant a move 
to England, where the couple started a family, welcoming son 
Greg in 1989 and daughter Suzanne in 1991.

When the family returned to Canada, Janet re-entered 
the workforce to establish the Canadian arm of a U.S. non-
profit organization dedicated to helping keep young people 
in school. Subsequently she was recruited to become the CEO 
of Communities In Schools, the largest U.S. agency for at-risk 
youth, based in the Washington, D.C., area. It was a big job, and 
a tough one, which involved extensive restructuring and forging 
relationships with the private sector. Challenging and fulfilling 
as the job was, the family yearned for a return to Canada.  
In 2000 they moved to Ottawa and Janet contemplated the next 
chapter of her life.

Her ‘aha’ moment occurred during a taxi ride in New York 
City, where she had been advising a U.N. organization on youth 
unemployment and the growing digital divide. “I was focused 
on the excess capacity and talent that under-employed and 
jobless youth represent throughout the world,” she recalls. The 
prevailing view expressed at the meeting she’d just left was 
that adults needed to be sent to the developing world to ‘help’  
the locals.

“It hit me — my personal moment of inspiration; we had 
to turn the model upside down. We had to build the capacity 
of youth to lead change in their own countries, mould the 

Janet has been helping young people, in the various roles 
she’s held in the non-profit sector, ever since. In 2002, she 
founded Digital Opportunity Trust (DOT), an Ottawa-based 
organization with offices around the world. Since its inception, 
DOT has reached over 800,000 people in Africa, the Middle 
East and the Americas through its youth-led programs and 
network of over 4,000 young leaders of change. DOT Interns 
— local college and university graduates trained in technology 
and business — return to their communities to pass on their 
skills to locals struggling to make a better living for themselves 
and their families. 

STARTIng yOung
Janet’s philanthropic leanings began at an early age. She and 
her three brothers were taught to give back to their Sudbury, 
Ont., community by their father, a local doctor/GP, and mother, 
a phys-ed teacher. Janet volunteered at the local hospital and 
the Red Cross, and taught swimming and canoeing. After a visit 
to the Queen’s campus, where several friends were studying, her 
choice of university became clear. She loved the campus and 
Kingston’s small size. An entry scholarship to the Commerce 
program also helped tip the scales in Queen’s favour.

“Even at that young age,” Janet says, “I was very interested 
in figuring out how to study business and apply that knowledge 
to the non-profit sector.”

During her four years in Commerce, Janet juggled course-
work and part-time waitressing with ComSoc and Alma Mater 
Society duties. Favourite courses included Professor Rick Jack-
son’s labour-relations and negotiations classes (including the 
infamous Bargaining Game), and an eclectic array of electives, 
from drama to astronomy.

To the surprise of no one who knew her 
well, Janet’s first job after graduation was an 
unusual one. She was Frontier College’s first 
female Labourer-Teacher, posted to an open-
pit mining town in northern B.C., where she 
drove a giant truck capable of hauling 100 tons. 
She served as the union’s shop steward and 
volunteered her services after hours to teach 
life skills and tutor local children. When a new 
union tried to raid the members of Janet’s local, 
she was front and centre in the negotiations with 
the opposing union’s “big boys from Detroit.” 
Although only 24, Janet more than held her 
own. Those same negotiation skills served her 
well when she led women mine employees 
in launching a discrimination suit that they  
eventually won.

“I couldn’t have asked for better experi-
ence,” says Janet. “I was also respected in that 
community. It didn’t matter how young I was. In 
some ways, I was an example of the DOT model 
in action — the belief that young people can 
effect real change in their local communities.” Janet Longmore meets with DOT Interns in Nairobi, Kenya in May.

http://qsb.ca/magazine/
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users of technology. With increased self-reliance, these people 
are then able to take charge of their own personal development  
and livelihoods.”

DOT In ACTIOn
From the outset, Janet was committed to ensuring that an equal 
number of men and women would participate as both interns 
and beneficiaries of DOT’s programs. Although barriers to 
women’s progress still remain in many parts of the developing 
world, Janet is encouraged by the progress she’s witnessed. 

“I will never forget being in northern Jordan,” she recalls. 
“I was with a group of young women interns who had been 

invited to the mayor’s office. He had all this new 
technology, but he didn’t know how to use it. These 
young women, covered from head to toe, showed 
him how to use it. We’re really pushing the envelope 
in terms of young women being out there, using 
technology to better their lives and those of others 
in their communities.” 

DOT Interns work for the organization for a full 
year, each one reaching hundreds of people in their 
local communities by teaching basic life skills, tech-
nology and entrepreneurship skills, among others. “The 
beauty is that technology is expanding so rapidly,” says 
Janet. “There are iHubs in Africa full of young people 
redefining the world of work, using smartphones, 
mobile payment systems, and developing apps, using 
technology in ways North Americans haven’t adopted 
yet. Cell-phone penetration in Kenya is greater than in 
Canada, for example.”

She travels the world to spread the message, 
inspire the troops, and learn first-hand about DOT 
projects and success stories from interns, program 

role models in their own communities, embed the 
change-makers in their societies. We had to move 
away from the old model of importing the leaders 
of change. Eureka!”

DOT IS BORn
On her return to Ottawa, Janet set to work, and  
Digital Opportunity Trust (DOT) was launched. 
Tapping into her extensive network of contacts, 
she lined up private-sector support. Cisco was a 
founding sponsor, providing a grant that would 
cover the first three years, thereby starting a rela-
tionship that continues to this day. She brought 
on two staff members and put together a board of 
directors led by David Johnston, then-President of 
the University of Waterloo and currently Canada’s 
Governor General. 

Janet and her team worked with partners 
in-country to create local social enterprises that 
would recruit university and college graduates who 
faced unemployment. After going through DOT’s extensive 
‘train the trainer’ sessions, the interns would be ready to make 
an impact in their home districts.

The model was tested, first in Jordan then in Egypt and 
Lebanon, as the trio mobilized new partners along the way. 
Eleven years later, DOT operates in 14 countries around the 
world and maintains offices in the Middle East, Latin America, 
and throughout Africa.

“Our learning programs transform these interns,” Janet 
explains. “They become confident local role models who go into 
their communities and train, coach, and encourage their out-of-
school, out-of-work peers and neighbours to become productive 

Learning technology in Jordan through DOT training.

Janet with Kenyan DOT Interns in May.
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world, and line up new private-sector partners and clients. The 
organization currently relies on government funding (primarily 
through CIDA) for only 30% of its budget. Foundations, private-
sector partners and paying clients make up the rest.

“We’ve always had a revenue-generation component,” 
Janet explains. IBM, for example, has secured DOT’s 
services to facilitate the company’s Corporate Service Corps’  
philanthropic activities in the developing world. DOT is also 
being asked by governments to replicate its model in their coun-
tries. In Canada, Janet is particularly encouraged that Aborig-
inal leaders have approached DOT to find out more about  
its model. Although Aboriginal peoples constitute the 
fastest-growing population segment in Canada, unemploy-
ment rates are higher than the national average, especially  
among youth. 

Where others may despair at the prospect of continued 
disengagement, Janet sees opportunities. “I’ve seen people 
triumph in the face of terrible hardship. I was invited to speak 
at a Palestinian refugee camp in Lebanon a while ago. DOT had 
delivered a program there in support of women’s empower-
ment, teaching them ICT (information and communications 
technologies) and business skills. I was at a ceremony for 200 
Palestinian women who had taken the program, not only for 
business-development purposes, but also for their own advo-
cacy — a way to support each other and have a voice. It was 
incredibly moving to see the DOT model in action. The way it 
plays out — from a Palestinian refugee camp to the slums of 
Kenya and the poverty of Ethiopia — it’s the young people who 
make this happen, who step up and show incredible courage. 
That’s what it’s all about.”     

beneficiaries and teams of locally engaged staff. 
Choosing just one such story is a challenge, but 
Janet decides to share Monica’s story. 

“At DOT sessions led by a local intern in her 
Kenyan village, Monica learned basic business and 
entrepreneurship skills. She went to a local cyber 
café and did some research after finding out that 
poor girls in her community were missing school 
because of their monthly periods. Through her 
research, Monica learned how to use recycled 
materials to create hygienic, reusable sanitary 
napkins. She set up a business, developed and 
sold the product at very cost-effective prices. As a 
result, young girls were no longer missing school 
and falling behind in their studies. Monica then 
blogged about it and put her business plan online. 
Since then, numerous other young women in Kenya 
and beyond have set up similar enterprises. It’s the 
multiplier effect that creates such a huge impact.”

That impact is further demonstrated by some impressive 
statistics: 90% of DOT Interns find jobs, start new careers, or 
start their own businesses. Beneficiaries of DOT programs 
number 800,000 and counting. Of these, 60% have more than 
doubled their use of technology; and 40% of women program 
participants report that they are contributing more than before 
to their families’ incomes. 

ATTRACTIng ThE wORLD’S ATTEnTIOn
Success rates like these have attracted attention to DOT and 
its founder/leader. In addition to awards bestowed by Canadian 
Advanced Technology Alliance’s Canadian Women in Tech-
nology (Entrepreneur of the Year in 2011), and the International 
Alliance for Women (a World of Difference 100 Award, 2011), 
Janet was selected by the Schwab Foundation for Social Entre-
preneurship as a Social Entrepreneur of the Year in 2013. She 
was the only Canadian among the 24 recipients chosen from 
around the world and only the second Canadian recipient in 
the award’s history. 

There was no cash prize associated with the last award; 
the prize was far more valuable than that. Janet joins the 
234-member Schwab Foundation community of social entrepre-
neurs that is fully integrated into the events and initiatives of 
the World Economic Forum. It’s at these latter events that Janet 
will be an active participant, as well as networker extraordin-
aire, tapping into this prestigious gathering of the world’s top 
leaders in business, government, civil society and the media.

It’s the perfect opportunity for Janet to continue to spread 
the word about DOT, roll out its model in other parts of the 

College and university graduates from Rwanda deliver skills training to out-of-work 
young people through DOT’s youth-led ReachUp! program.

90% of DOT interns find jobs, 
start new careers or start 

their own businesses.
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18 magazine  SUMMER 2013  18 magazine  SUMMER 2012  18 magazine  SUMMER 2013  K
ar

i K
no

w
le

s



 SUMMER 2013   magazine  19qsb.ca/magazine

P
R

O
F

IL
E

MEET JANE Wu, BCoM’12, Co-FouNDEr AND ChIEF hAPPINESS  
oFFICEr oF PENYo PAL, A TECh STArT-uP ThAT ProDuCES  
LITErACY APPS IN MANDArIN, FrENCh AND ENGLISh  
‘For KIDS, AND KIDS AT hEArT.’
BY ShELLEY PLEITEr

WHAT’S A NICE GIRL like Jane Wu doing, living in 
a big house in Toronto’s suburbs with seven guys? 
The big house is a social experiment in action, a mix 

of young entrepreneurs, some who lease office space, and some, 
like Jane and her business partner, Rafal Dittwald, who live and 
work there. 

“We’re doing the Facebook/Social Network thing,” Jane 
laughs, referring to the film about Facebook founder Mark 
Zuckerberg. “We joke that we have a lot less money and we’re 
a lot less attractive.” 

Jane and Rafal are living the entrepreneur’s dream of 
building Penyo Pal, their tech start-up that has garnered awards, 
rave reviews and the attention of Forbes Magazine, the National 
Post, The Globe & Mail, BNN and CBC. 

Penyo Pal delivers digital stories that are educational and 
entertaining for children. Led by an animated character named 
Penyo Pal, young children practise reading, using tablets and 
smart phones, to improve their literacy in English, French  
and Mandarin. 

It’s not the career path one might have predicted for this 
high-achieving Calgary native. Jane could have had her pick 
of jobs during the recruiting season that brings the cream of 
corporate Canada to QSB to hire the best and the brightest of 
the Commerce graduating class. 

Jane’s resumé would surely have landed at the top of any 
recruiter’s pile: Chancellor’s Scholar (one of only 50 scholar-
ship recipients nominated as the best student in their Canadian 
high school’s graduating class); Cansbridge Fellow Summer 
Associate (a plum summer job in Hong Kong with Avantage 
Ventures, made possible through the generosity of MBA’87 
graduate William Yu); Valedictorian of The Next 36 in 2012  
(a very big deal — more on this life-changing experience to 
follow); recipient of a TD Scholarship for Community Leader-
ship (a prestigious national scholarship that covered all her 
tuition and a portion of her living expenses through her four 
years in Commerce); Canada’s Top Teen Philanthropist in 2008 

(cited for her role in having founded Beauty and Brains, a 
program to inspire young women in Calgary, an initiative since 
adopted by the Telus World of Science). And, oh yes, she’s also a 
Queen Elizabeth II Golden Jubilee medal recipient, recognized 
for her many contributions to her community.   

Jane excelled at QSB, as a fourth-year student who landed 
on the Dean’s List (with distinction, the highest level of 
academic achievement), and through her involvement in extra-
curricular activities,  such as the Queen’s Women in Leadership 
conference and Commerce Outreach, the Commerce Society’s 
philanthropic arm. She broadened her horizons by spending 
her entire third year studying at Hertsmonceux Castle in the 
UK and HEC in Paris. As a Cansbridge Fellow and the only 
Canadian and only undergraduate intern at Avantage Ventures 
in Hong Kong, she made her mark by planning the first Social 
Investment Forum in China and working on social enterprise 
projects in Bhutan, Vietnam and China. 

In her graduating year, she took advantage of on-campus 
recruiting sessions that bring top firms to campus to hire QSB 
graduating students. She was gravitating toward a career in 
management consulting when opportunity, of a completely 
different type, knocked.

At the start of her fourth year, Jane had applied to The Next 
36, having heard about it from program alumni Emily Dimytosh, 
BCom’12, and Dan McCann, BCom’11. Championed by founding 
patrons W. Galen Weston, Paul Desmarais Sr., Jimmy Pattison 
and a long list of prominent Canadian business leaders, The Next 
36 is billed as “Canada’s entrepreneurial leadership initiative.” 
This annual program selects 36 promising undergraduates from a 
variety of academic disciplines after a rigorous national selection 
process. The young entrepreneurs are then grouped into teams 
of three or four to build a business in the mobile or tablet space. 
For eight months, they are provided with mentoring by some of 
Canada’s top business leaders, up to $80,000 cash from venture 
capitalists, and a comprehensive offering of in-kind resources and 
academic instruction from some of the world’s top faculty.

Games that teach,
No nagging required

http://qsb.ca/magazine/


20 magazine  SUMMER 2013  

business. They shared the spotlight with start-ups that had raised 
more than $10 million in capital or whose founders had deliv-
ered TED talks. The audience at The Next 36’s Venture Day in 
August was equally impressed. Jane was selected by her peers 
to be Valedictorian and fellow co-founder Rafal was named the 
Satchu Prize-winner, the highest individual honour bestowed by 
the program, and won the previous year by Emily Dimytosh.

The intangible benefits of participating in the program 
were as invaluable to the co-founders as the financial ones. 
Tapping into a network of advisors and mentors with first-hand 
experience in launching their own successful ventures offered 
insights and encouragement that boosted the team’s morale and 
motivation. One of the team’s more enthusiastic supporters was 
Alex Moorhead, BCom’91, Managing Partner of Toronto-based 
Tandem Expansion Fund, one of Canada’s largest venture 
capital firms. “Ten minutes of his time is worth a lot,” says Jane. 
“He not only spent hours poring over our business strategy, he 
also helped us with our personal goals.” 

“Working with Jane, Raf and the rest of the Penyo Pal team 
was a great experience,” says Alex. “I learned a lot from these 
talented young executives. It was a real privilege to contribute 
in some small way to their future success.”

At the program’s conclusion in August came decision time; 
would Jane make the same choice as two of Penyo Pal’s co-founders 
by taking a corporate job, or would she join Rafal in taking the 
business to the next level? In June, the team had launched its first 
game, Food Frenzy, on the Apple App and Google Play stores, and 
early reviews were more than encouraging. 

Both Emily and Dan sang the program’s praises and prom-
ised it would be a transformative experience if Jane were to nab 
one of the coveted spots. Jane was among the 72 finalists brought 
to Toronto, all expenses paid, for the final selection weekend 
in November 2011. It was an intense experience that saw the 
field whittled down to The Next 36, of which Jane was thrilled 
to be one. She was soon paired with her teammates Jessica 
Fan, a BBA Joint Major in Interaction Design and Business 
Administration from Simon Fraser University; Rafal Dittwald, 
an Engineering Science student at the University of Toronto; 
and Ryan Wagner, a University of Waterloo, Nanotechnology 
Engineering major. 

They lost little time in coming up with a business idea. They 
discovered that they all shared a passion for using technology to 
improve educational accessibility. “We were reminiscing about our 
younger days,” Jane recalls. “We had all tried to learn Mandarin 
and/or French in school. It was overwhelming and often just plain 
boring.” After researching current methodologies in teaching a 
second language, they learned that little had changed. Meanwhile, 
it was difficult to miss the proliferation of young kids glued to 
their mobile phones or tablets, spending hours playing games.  

“We wondered how powerful it would be to channel even 
a tiny fraction of that time into something just as fun but more 
educational.” That led to the idea of Penyo Pal, providers of 
mobile apps and resources that combine language technology 
and play to create games and interactive stories that change the 
way kids learn language. 

The next five months were all-consuming. “During my 
last term, I became very anti-social. My roommates didn’t see 
much of me after I made it into the program,” Jane laughs. Her 
team collaborated via email and Skype, took online courses and 
connected with The Next 36 mentors. With funding of $80,000 
($50,000 directly from The Next 36 and $30,000 from its part-
nership with the Federal Economic Development Agency 
for Southern Ontario), they juggled their coursework while 
spending every other available moment working on their start-
up. In May, as a freshly minted BCom grad, Jane joined the rest 
of The Next 36 cohort and moved into a residence at U of T. 
Teams continued to work on their ventures, attended classes led 
by faculty from Harvard, MIT, and U of T, among other world-
class institutions, and took advantage of networking events 
with Canadian business leaders. One such event, the Women 
Leaders Luncheon, with special guest Margaret Atwood, was a 
highlight for Jane, as was Venture Day, the culmination of the 
program. At this Aug. 14 event, all participants pitched their 
start-ups to investors and business leaders from across North 
America. This was their chance to make an impression on an 
audience of 700 attending via webcast or in person at Toronto’s 
MaRS Discovery District.

Penyo Pal scored well on several fronts. The team’s pres-
entation wowed on its merits, but also had the added cachet 
of having been named ‘Best Overall 1.0 Startup’ at Launch 
EDU in Silicon Valley in June. Of the 300 start-ups vying for 
the honour, Jane and Rafal were the youngest presenters and 
represented the only Canadian venture chosen to pitch its  

Penyo Pal was named 
‘Best Overall 1.0 Start-up’ 

at a prestigious Silicon  
Valley competition. 

Jane (third from right) and Rafal (top, second from right), along  
with interns and Next 36 participants, do impressions of the  
pointy-eared Penyo Pal character as a team-building exercise.



 SUMMER 2013   magazine  21qsb.ca/magazine

In the months since their social experiment began, Penyo 
Pal has grown with the addition of a web developer and part-
time illustrator. Two Rotman MBA students have donated their 
services as the venture has grown from its initial offering to 
its current slate of games and downloadable crafts, worksheets, 
and activities in Mandarin and French, and for the English-as-
a-second-language [ESL] audience. 

Like many tech start-ups, this one eschews the usual 
corporate hierarchy and titles. Jane is ‘Co-founder and Chief 
Happiness Officer” to Rafal’s ‘Co-founder and Chief Code 
Wrangler.’ Jane explains her moniker: “It sounds fluffy, but what 
it comes down to is this: As a start-up, our earliest customers 
are the people whom we absolutely have to satisfy; we have 
to ensure they’re delighted. I’ve been getting into the heads of 
parents and kids and working with teachers to understand what 
they want and need. The other element of my job is ensuring 
that our team is in a really good place in terms of morale,” she 
says. There’s also a lot of pitching in to do whatever is needed 
to keep the business moving forward. 

“There’s no better way to learn about business than by doing 
it,” Jane says. “That’s what Professor John Pliniussen used to say in 
my Com132 class, and I’ll always remember it. I learned so much 
in Commerce, but it’s only been since I’ve applied it (to Penyo 
Pal) that I realize just how valuable those lessons were. It wasn’t 
until I started living it that I realized what a great foundation I 
have for starting my own business.”  

“I remember thinking, ‘I’ve got no kids, no mortgage, 
I’m already used to living like a college student, pinching my 
pennies,” Jane recalls. “I’d always wanted to start my own  
business; I just didn’t think I would be doing it straight out of 
school. I thought I’d work for a few years, earn enough money 
and then do it. But I figured this was actually the best timing.  
I often tell friends, ‘I don’t want to have a midlife crisis —  
I want to be able to say I gave it a shot.” 

The decision to rent a house large enough to sublet rooms 
certainly made sound economic sense to Jane and Rafal. “We 
got a great deal on our rent,” Jane explains. “For the same price, 
we could probably get just a bachelor pad downtown.” 

The house soon filled up with like-minded tenants, one 
of whom is a fellow Next 36 alumnus, another a founder of a 
videography start-up. “We throw business leads each other’s 
way and are all really focused on getting our ventures off the 
ground,” says Jane. Their home’s minimalist décor reflects their 
budget-consciousness. Furniture was found on Craig’s List and 
Kijiji, with donations also gratefully accepted. “Alex Moorhead 
donated a beautiful wood table, affectionately known as Alex’s 
table, even though it’s being used as a desk,” says Jane. 

Their initial seed funding is holding out and investors who’ve 
expressed an interest have been politely declined. “We’ve been 
offered investment funding several times,” Jane admits. “Right 
now, we’re trying to bootstrap it, that is, generate revenues from 
our own games and other products to sustain ourselves.” 

Step 1  Go to Penyopal.com and download a free trial 
for your tablet or iPhone.

Step 2  Hit ‘play’ and figure it out as you go. 

Step 3  See an animated frog dressed like a chef 
appear above the apple on the screen. The word is 
spelled out in phonetic English while a narrator clearly 
pronounces, “píngguŏ.”

Next, a mango appears onscreen, along with its 
Mandarin name in phonetic English. The narrator  
intones, “mángguŏ.”

Step 4  An apple appears, with both píngguŏ and 
mángguŏ spelled out beneath it. 

A click on mángguŏ elicits a rude, clanging sound 
as the frog chef grimaces. Oops, wrong choice.

Clicking on píngguŏ makes the frog chef smile 
broadly and raise its arms.  

He or she who hesitates causes beads of 
sweat to drop from the frog chef’s brow as it 

excitedly gestures at 
its wrist, as if checking 
its watch.

After several  
repetitions and correct 
choices, an apple appears, but this time 
accompanied by two text options, this time in Mandarin 
characters: 苹果 and 芒果 

Trial and error soon reveals the correct answers: 苹果 
is for “apple” 芒果 is for “mango.”

Then the real fun begins: two options of Mandarin  
characters appear and the narrator says, “píngguŏ.”  

Is it the one that includes a sideways ‘u’ shape? 
Or the busy one that looks a bit like an elaborate 
patio umbrella?

More trial and error ensues, but within 
minutes, the user is able to match the correct 
Mandarin text to the fruit’s image and to the 
narrator’s clue. 

It’s fun, a bit addictive, and much as the 
website promises: “Screen time well spent.”

taking penyo pal for a spin—in Mandarin

http://www.penyopal.com/
http://qsb.ca/magazine/
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UNLESS YOU’RE INTO ECONOMICS, you might be 
surprised to learn that traditional finance theories — 
from investor decisions to the rules of arbitrage — rest on 

the assumption that the marketplace is efficient and rational. That 
view seems to contradict the less-than-rational, downright messy 
world of modern finance that we see in the news. It’s precisely this 
confounding world that captivates Fatma Sonmez.

Fatma is an up-and-coming QSB professor who specializes 
in behavioural finance, a hot field for both scholars and invest-
ment professionals alike. During a time of chaos and confusion in 
financial markets, behavioural finance offers fresh perspectives by 
studying the influence of cognitive psychology on the behaviour of 
investors and the subsequent effects on markets. 

“Especially as the finan-
cial crisis continues to unfold, 
people are saying that the 
rational finance view has to 
be questioned,” says Fatma, 
Assistant Professor of Finance 
and founding force behind 
QSB’s Behavioural Finance 
Conference, the only academic 
gathering of its kind in Canada. 
“Market efficiency has to be questioned. We have to find different 
explanations, and behavioural finance offers different views.”

Behavioural finance offers possible explanations for 
nagging questions: Why do investors overreact to glamour 
stocks or bad news? Why do some investors hold bonds over 
the long term when equities offer much higher yield? Does an 
optimistic bias skew forecasting and expectations? What is the 
role of overconfidence in trading behaviour? Some researchers 
are even studying the link between testosterone levels and risk-
taking behaviour in investors.

Research in this field started in earnest only in the late 
1980s, although some of the major themes were suggested in 
John Maynard Keynes’s 1936 classic, The General Theory of 

Employment, Interest and Money. “Keynes outlined all sorts 
of investor behaviour, investor biases, and how investors form 
their beliefs,” says Fatma. But during the 45 years that followed, 
finance and economic thought centred on rational finance and 
market efficiency, which seemed to preclude any need to study 
the behaviour of the actors within the system.

The tide began to turn when early behavioural finance 
researchers started questioning the traditional theory that funda-
mental value is accurately reflected in the market. Traditional 
theory could not offer convincing explanations for obvious 
mispricing, and those in the behavioural camp looked for alter-
nate explanations. As their papers began to be published in 
academic journals, researchers branched out to explore investor 

trading behaviour — investors’ 
belief systems or expectations 
and how these expectations  
are formed. 

They also studied the role 
of behaviour in financing and 
investment decisions in the 
corporate sphere, such as those 
impacting mergers and acquisi-
tions. “When you’re a manager, 

there are two important questions,” says Fatma. “First, how to find 
money, and second, how to invest that money. Behavioural finance 
says there are behavioural biases that we have to understand in 
order to understand financing and investment decisions.” 

Some researchers are going a step further, delving into the 
field of neuroscience to study how biases can be predicted by 
studying the workings of the brain. 

Like other researchers in the field, Fatma comes to behav-
ioural finance with a hardcore mathematics and finance back-
ground. Because she and most of her colleagues do not have 
formal education in psychology, they turn to extensive experi-
mental evidence in cognitive psychology and behavioural biases 
to better understand finance anomalies.

WhAT DoES PSYChoLoGY hAVE To SAY ABouT ThE SoMETIMES 
PuZZLING AND LESS-ThAN-rATIoNAL DECISIoNS MADE BY  
INVESTorS? ProFESSor FATMA SoNMEZ’S rESEArCh IN  
BEhAVIourAL FINANCE IS ShEDDING LIGhT oN ThE ISSuE.
BY ALAN MorANTZ

pUTTING INVeSTORS  
ON The cOUch

Behavioural finance offers possible  
explanations for such questions as: 

Why do investors overreact to glamour 
stocks or bad news? Does an optimistic 
bias skew forecasting and expectations?

http://qsb.ca/magazine/
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The answer seems to be that they do not; AAA-rated financial 
service companies are deemed more risky than similarly rated 
manufacturing firms.

Fatma and Sean Cleary, Bank of Montreal Professor of 
Finance, are studying how investors view firms engaged in building 
up their cash reserves. Policymakers have decried such corporate 
strategies and have implored firms to put “dead money” to use. 
But the markets like these cash hoarders just fine. According to 
research by the QSB professors, a strategy of buying stocks from 
“high cash” firms and selling those of “low cash” ones would have 
generated abnormally high returns of approximately seven per 
cent per year.

These research subjects are diverse, reflecting a strategy 
Fatma has consciously adopted. 

“There are costs and benefits of focusing,” she says. “If you’re 
focused on one area, you’ll publish many papers and be the expert 
in that area. But I like to learn more about different areas. Being 
innately curious is who I am.” 

Fatma’s behavioural finance focus, shared by a number of 
QSB colleagues, “is an important and emerging area of business 
research,” says Jay Handelman, Associate Dean of Research and 
MSc/PhD Programs. “Queen’s is well positioned to create new 
knowledge for both scholars and anyone interested in investing 
and investor behaviour.” 

So when a financial advisor suggests purchasing a specific 
stock, in addition to asking about its performance history, the 
canny investor may also want to ask what kind of a day the advisor 
is having. If he or she just got a speeding ticket on the way to work, 
or had words with a colleague who drank the last of the communal 
coffee, Fatma cautions: “Let the buyer beware.”    

“We are really fascinated by this idea of understanding 
human behaviour,” she says. “We know that mathematics is just 
a tool, and it’s not a complete picture of what we see in real life. 
What makes finance different from other areas, like physics, is  
the human interaction. Once there’s a human aspect, you have to 
understand behaviour.”

In the early 2000s, Fatma pursued dual graduate degrees, in 
pure mathematics and in engineering management, at Middle East 
Technical University in her native Turkey. She got her first taste of 
finance at an international conference she had attended out of 
curiosity, and decided then and there to pursue a PhD in finance.

She was turned onto behavioural finance during her doctoral 
studies at the University of Toronto. A workshop by Cornell 
scholar Ming Huang, who discussed new approaches to finan-
cial theories, was a turning point. “I started to look at the same 
questions from a different perspective,” says Fatma. “It was like 
rereading the same book from a totally different angle.” 

Another chance encounter years later would give Fatma the 
opportunity to pursue this interest. Shortly after joining the QSB 
faculty in August 2009, she attended a mathematics seminar, where 
she met Frank Milne, a finance professor in Queen’s Economics 
Department. They talked about the financial crisis and behav-
ioural finance, and mused that it would be great to invite the top 
researchers in the field to a conference at Queen’s.

Although she was a junior faculty member with no published 
papers to her credit, Fatma quickly drew up a list of possible 
speakers and started calling. By the next day, she had five speakers 
lined up and within ten days, the conference was officially on. “I 
have a very determined personality,” says Fatma. “After all, I did 
my PhD in just four years.”

The Queen’s Behavioural Finance Conference has run for 
three years, with Fatma sharing Chair duties with Frank Milne in 
the first year and finance professor Fabio Moneta in the subse-
quent two. The event has developed a reputation for attracting 
leading and emerging researchers from some of the top univer-
sities in the world (the Wharton School, Purdue University, and 
Boston College were among those represented at the 2012 confer-
ence). The next conference is scheduled for Spring 2014.

Meanwhile, Fatma continues to pursue a number of her own 
research projects. She has written three papers (in various stages 
of publication) examining the behaviour of investors in ‘lottery 
stocks’—inexpensive and wildly speculative stocks favoured by 
those looking for the next Facebook. She wants to explore how 
investors value firm-specific risk as opposed to market risk that is 
inherent in an industry or type of business. 

She is collaborating with fellow QSB scholars, as well. 
Fatma has teamed up with Lynnette Purda, RBC Fellow of 
Finance, to examine whether investors view companies with 
AAA credit ratings in the same way across different industries. 

Some researchers are even studying 
the link between testosterone levels 

and risk-taking behaviour in investors.

This article originally appeared on the QSB Insight website 
at www.qsbinsight.ca. Check out the site for more articles,  
whitepapers on faculty research, webinars, videos and more.
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COMMUNICATION
THE

REVOLUTION:
8 LESSONS FROM THE FRONT LINES

EVEN AS ECONOMIC POWER has become increas-
ingly concentrated in large corporations, communication 
power has become more diffuse. Most of us now carry 

global publishing power in our pockets, and we are connected to 
one another like never before. This combination of access and  
interconnection gives us the ability to make or break reputa-
tions and brands.

For the last two years, I’ve had a unique vantage point 
on this tumultuous change, as Chair of the Global Alliance 
for Public Relations and Communication Management, the 
confederation of the world’s PR and communications profes-
sional associations. 

Professional business communicators are on the front lines 
of the communications revolution. Having met thousands of 
communicators on every continent, from at least 30 different coun-
tries and many different cultures,  I can share a few insights about 

how communication is changing the world of business — and how 
business communication itself must change as a consequence.

ThE BALAnCE OF POwER hAS ChAngED BETwEEn  
ORgAnIzATIOnS AnD ThEIR AuDIEnCES.
Whether we act as citizens, consumers, investors, activists or 
employees, we now have the power to shape corporate reputa-
tions; we can build up governments or bring them down; we can 
start social movements in a moment and spread truth or lies, hope 
or fear, peace or violence, clarity or ambiguity. The Arab Spring is 
the most prominent of many examples. (Read my blog post “The 
Arab Spring, a year later: When mainstream journalism meets 
social media, revolutions happen” at qns.bz/tisch_arab_spring.)

This power has transformed our expectations of business, 
and therefore requires organizations to engage their audiences 
in different ways.
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DANIEL TISCh, EMBA’96, BA’88, IS PrESIDENT oF ArGYLE CoMMuNICATIoNS. 
hE ShArES hIS INSIGhTS oN hoW CoMMuNICATIoN IS ChANGING ThE 
WorLD, AND ChANGING EXPECTATIoNS For MANAGErS EVErYWhErE. 

http://www.argylecommunications.com/blog/?p=1242
http://qsb.ca/magazine/
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AS ExPECTATIOnS ChAngE, BuSInESSES  
nEED A nEw KInD OF LEgITIMACy.
The legitimacy of a corporation does not come only from its 
shareholders, and the legitimacy of a government does not 
come only from an election result. Legitimacy flows from 
ongoing accountability to all stakeholders, and from public 
consensus about the moral right of a party in power to govern 
or a business’s licence to operate. Traditionally, this account-
ability flowed through channels such as shareholder meetings, 
legislatures and the media. Now, however, the public’s new 
communication power is changing the public’s expectations. 
Organizations therefore need a new kind of legitimacy — one 
earned through ongoing and transparent communication. While 
ignoring media or stakeholders can sometimes yield short-term 
safety, in the long run such evasion enhances organizational risk 
— particularly in an age when intangibles such as reputation 
comprise the bulk of a typical company’s market value.

In BuSInESS COMMunICATIOn, 
ThE nEw IMPERATIvE IS InFLuEnCE.
As a Queen’s MBA grad and frequent speaker in the Queen’s 
MBA, Queen’s Executive MBA and Bachelor of Commerce 
programs, I’ve seen how managers are trained to value control. 
The great paradox of 21st-century communication is that while 
it’s never been more important to control what we say, it’s never 
been more important to accept that we cannot control what 
others say about us — even when they work for us. (Read my 
blog post “Communication without control: Why ‘message disci-
pline’ is important but overrated” at qns.bz/message_discipline.) 
If we surrender some control — while being disciplined about 
what we say and clear about the values for which we stand — 
we can gain something that’s arguably far more useful, and that 
is influence.

PuBLIC RELATIOnS ISn’T 
juST ABOuT whAT yOu SAy; 
IT’S ABOuT whAT yOu DO.
Arthur Page, an American 
PR-industry pioneer, said: “Public 
perception of an organization is 
determined 90 per cent by what 
it does and 10 per cent by what it 
says.” This is more true today than 
ever before.

Old-school managers still 
view public relations as a one-way 
process of communication: the 
speaker trying to reach an audi-
ence. Today’s smart managers 
understand that PR is about an 
ongoing, often chaotic, multilateral 
conversation in which their goals 
are to gain influence, nurture rela-
tionships, and build social capital to 

the mutual benefit of the business and all its stakeholders. Success 
demands going beyond words, and being genuinely open to 
changing what the organization actually does. This is why modern 
public relations is less driven by the marketing and sales function, 
and more by a CEO’s strategic direction that fosters authentic 
engagement and builds a strong reputation and brand. 

LISTEnIng IS EvERyOnE’S jOB — 
nOT juST ThE PR DEPARTMEnT’S.
Too many companies worry obsessively about what their 
employees might be doing wrong on social networks, rather 
than helping them do things that are right for the organization. 
In a networked society, every employee is a company communi-
cator at some level. Smart organizations set guidelines that 
encourage employees to detect both opportunities and threats, 
while respecting the organization’s official communication 
channels. This is not easy to do. Success demands communi-
cating proactively to employees so that they can understand 
the context behind organizational decisions.

ThE MEDIA MIx hAS ChAngED:  
uSE IT TO hELP, BEFORE yOu SELL.
The advent of social networking and ever-more sophisticated 
data is enabling businesses to forge one-on-one relationships 
with customers. It’s also strengthened a key tool in the public 
relations arsenal: ‘owned media’ — i.e., content generated by 
the business as a supplement to earned and paid media adver-
tising. What kind of content should you create? The smartest 
businesses are using these tools to help potential customers 
first — with no strings attached — in order to pave the way 
for a future sale. (I recommend Jay Baer’s posting “The Key to 
Social Media Success is Just 2 Letters” at qns.bz/baer_social.)      

Dan (seated, second from right) with the Kenyan delegation at the annual meeting of the Global  
Alliance for PR and Communication Management in Sao Paulo, Brazil, in April 2012.

http://www.argylecommunications.com/blog/?p=1286
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RESPOnSIBILITy MATTERS, BuT SuSTAInABILITy  
MATTERS MORE.
Many North American businesses have embraced the idea of 
corporate social responsibility (CSR) — the notion that organ-
izations have a duty to ‘give back’ to society. In many countries 
— Brazil being a great example — business communicators 
focus more on sustainability, a concept that suggests mutual 
benefit and shared value for the company and its stakeholders. 
(Read my blog post “Communication for sustainability:  
Blogging from Brazil” at qns.bz/tisch_brazil.) 

The problem is that, for many organizations, CSR and 
sustainability remain peripheral or ‘feel-good’ activities driven 
by factors such as regulation or social pressure, rather than 
an imperative embedded in an organization’s DNA and its 
strategy. Today, there’s a compelling opportunity to shift execu-
tive thinking to business-building terrain; using sustainability 
to strengthen a company’s relationships with its stakeholders, 
including society at large, thus influencing its reputation and 
its value.

ThE SIngLE BEST wAy TO EngAgE An AuDIEnCE  
IS ThROugh CO-CREATIOn.
In many countries, nationhood has been achieved through 
either conquest or compromise; Canada is an example of the 
latter. There is, however, a third way: co-creation. In creating its 
new constitution in the 1990s, South Africa may be the world’s 
greatest example of the value of creating content together. 
(Read my blog post “A letter from South Africa: the co-creation 
imperative” at qns.bz/tisch_cocreation.) The same lesson applies 
to an individual business’s relationships with its stakeholders. 
Whether you’re dealing with one influential stakeholder or 
seek to influence all stakeholders, there’s no better way to get 
everyone on the same side than through co-creation. 

The world feels a little bit broken these days, and there’s 
never been a greater need for communication to help bring 
about economic recovery, political freedom, technological 
advancement and social justice.

According to legend, the Greek mathematician Archi-
medes once said: “Give me a lever long enough and a fulcrum 
on which to place it, and I shall move the world.”

Today, communication can be that lever. And on a fulcrum 
of stability that comes from redesigning business communica-
tion for a new era, intelligent, ethical two-way communication 
truly can move the world.    

DaNIel TISch

The GlOBal allIaNce FOR pR & 
cOMMUNIcaTION MaNaGeMeNT 

the Global Alliance for Pr 
and Communication Management 
(www.globalalliancepr.org) is the 
confederation of the world’s major 
public relations and communication management associa-
tions and institutions, representing 160,000 practitioners and 
academics around the globe. 

its mission is to unify the public relations profession, raise 
professional standards all over the world, share knowledge for 
the benefit of its members, and be the global voice for public 
relations in the public interest. 

the GA is the convenor of the World Public relations Forum, 
to be held next in Madrid, Spain, in September 2014. 

Daniel Tisch (EMBA’96, BA’88) is President and CeO of 
toronto-based Argyle Communications, one of Canada’s most 
acclaimed public relations firms, which has been in business 
for more than 30 years. For the past two years, he has been 
Chair of the Global Alliance for Public relations and Communi-
cation Management.

Dan has consulted for some of the world’s biggest brands 
and all three levels of government in Canada, earning more than 
150 industry awards. Previously, he held various senior roles 
in the federal government, including serving as Senior Policy 
Advisor to Canada’s Minister of Foreign Affairs and a member 
of the Canadian delegation to the G7 economic Summit.

After completing his Queen’s executive MBA, he was named 
one of 16 ‘star alumni’ from Canada’s top eMBA programs by The 
Globe and Mail’s report on Business magazine. he has lectured 
at Queen’s School of Business for 17 years, is a member of the 
Queen’s University Board of trustees, and was thrilled last year 
to become a Queen’s parent (to eric, Artsci’16).

Among Dan’s other major volunteer commitments was the 
co-founding of Social Venture Partners toronto and being a 
leader in Scouts Canada. you can follow his commentary on 
twitter (@Dantisch) or on his blog (www.argylecommunica-
tions.com/blog).

The world feels a little bit broken  
these days, and there’s never been  
a greater need for communication to  
help bring about economic recovery, 

political freedom, technological  
advancement and social justice.

http://www.argylecommunications.com/blog/?p=1591
http://www.argylecommunications.com/blog/
http://www.argylecommunications.com/blog/
https://twitter.com/DanTisch
http://www.argylecommunications.com/blog/?p=1399
http://qsb.ca/magazine/
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several Queen’s faculties at the first QEC. The 2013 winners, 
University of Chicago students Mohamad Abdallah and Usman 
Akhter, took home $16,000 as first place and innovation prize 
winners, besting 15 teams from Australia, Bangladesh, Canada, 
China and the U.S. at the Final Weekend held in January. 

Gerald and Robert’s bagel venture never saw the light of day, 
but their $1,000 top prize helped plant the seeds for later career 
choices in the entrepreneurial space (see page 30). In contrast, 
Mohamad and Usman have already signed up more than 100 
research labs to alpha test their MouseHouse software and are 
using their QEC prize money to continue to grow their business. 

As the QEC’s founder at the inaugural event in 1989 and as 
a judge and speaker in 2013, Meredith (Quinn) Van Binsbergen, 
BCom’90, was a witness to the presentations that pitched each 
of these new ventures. In her role as the Commerce Society’s 
Careers and Alumni Commissioner in 1988-89, she had argued 
successfully that an entrepreneurs’ competition should be 
added to the mix of ComSoc events. “There were accounting, 
marketing and finance conferences, but nothing for students 
who had business ideas of their own,” she says. 

“I am amazed and delighted that the QEC has thrived since 
our inaugural year,” says Meredith. “The international reach, 
high number of participating teams and the sophistication of the 
business ventures put forward reflect that the entrepreneurial 
spirit is alive and well among today’s university students.” 

While the QEC has grown exponentially from its early days, 
the vision remains the same:  to foster innovation and provide 
aspiring entrepreneurs with the opportunities they need to turn 
their ideas into reality. While the $25,000 in cash prizes is an 
obvious motivator, 2013 co-chairs David Warshafsky, BCom’13, 
and Ken Sekiguchi, Comm’14, emphasize the unrivalled learning 
opportunity the event affords all who participate. “The QEC 
Final Weekend never fails to foster a vibrant exchange of ideas, 
unparalleled innovation, and the beginning of new relationships,” 
they write in the introduction to the QEC’s Delegate Handbook, 
which includes a greeting from Prime Minister Stephen Harper.  

The handbook is also a veritable Who’s Who of some of 
Canada’s top business leaders. Among this year’s comple-
ment of 30 were Bryan Pearson, MBA’88, BSc’86, President 
of LoyaltyOne (see his profile in the Winter 2013 issue);  

LOW TECH MEETS HIGH TECH when comparing the 
bagel truck brainchild of Gerald Risk and Robert Guarasci  
(both BCom’90s), to an iPad and web application that 

allows researchers to track experimental data on lab mice. Both 
ventures won the top prizes when they competed, 25 years apart, 
at the Queen’s Entrepreneurs’ Competition (QEC). Gerald and 
Robert collected $1,000 by beating out seven other teams from 

The first QEC operated on a shoestring budget and 
was open to Queen’s students only. Meredith and six fellow 
Commerce students organized the one-day event, which 
featured two speakers and a gala dinner. Twenty-five years later, 
the QEC attracted business plans from 40 teams from around 
the world for the preliminary round, with the top 18 invited to 
attend the two-day Final Weekend. 

FROM BaGel TRUckS  
TO laB MIce SOFTwaRe
ThE QuEEN’S ENTrEPrENEurS’ CoMPETITIoN CELEBrATES 25 YEArS 
By ChArlOtte GADOn, COMM’14 with Shelley Pleiter

Thurs. 5:06 pm Signage in place Sat. 8:21 am Technology checkFri. 6:52 pm Meredith van Binsbergen, centre, with the QEC team
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eye on his investment. In 2010, to mark their 40th anniversary, 
Bob and his classmates donated $125,000 to help fund the QEC 
over a five-year period. “I’ve been extremely impressed by the 
calibre of the competitors,” he says, noting the number of final-
ists who already have businesses up and running by the time 
they pitch their ventures at the QEC. 

One such venture is TDot Performance, the third-place 
winner in 2013, led by Ryerson Commerce student Charith 
Perera. This e-commerce retailer of automotive parts caters to 
car enthusiasts keen to customize their vehicles at a reason-
able price while avoiding the hassle of ordering products from 
foreign suppliers. In its first year of operation, the company 
hit the $1-million mark in sales and is on track to double its 
numbers in 2013. 

Team FishCycle impressed the judges with its plan to recycle 
fish by-products into animal feed and nutritional supplements. 
Biomedical engineering students Albert Hu and Mike Du from 
Duke University in Durham, North Carolina, recognized an 
opportunity when researching the wild-fish harvesting industry 
in Alaska, which yields more than one billion pounds of wild 

Steve Bollinger, BCom’83, Senior VP of Marketing for Constel-
lation Brands, Canada’s leading wine company; and Grant 
Rasmussen, BCom’87, Senior VP, CIBC Retail Bank.

Not only do the judges and speakers brave Kingston’s blus-
tery January weather, they also cover their own transportation 
and accommodation expenses. They must not begrudge either the 
expense or the frigid January temperatures since so many return 
year after year, often citing how much they enjoy the experience. 
“QEC allows corporate executives to get away from meetings 
where a lot of time is spent on discussing why things can’t be done,” 
says Grant Rasmussen. “In contrast, we come to an environment 
where dreaming is encouraged and opportunities abound, and we 
leave feeling our batteries have been recharged. It’s also incred-
ibly motivating to realize that your own organization would be 
lucky to have any one of the team members join it.” 

Another judge, Bob Shoniker, MBA’70, has returned often, 
not only to lend his expertise to the panel, but also to keep an 

fish per year. Most fish-processing plants there don’t have the 
capacity or incentive to recycle fish by-products, so these are 
thrown back into the ocean, altering the ecology and creating 
environmental challenges. Meanwhile, the nutritional-supple-
ment industry is growing and farmers, particularly in China, are 
finding animal feed increasingly expensive. FishCycle aims to 
marry supply and demand of this underdeveloped resource. In 
addition to its $6,000 second-place prize, the team also captured 
the Sustainability Award of $1,000, funded by Dr. Grant Bart-
lett, a veteran of oil-patch new ventures, former QSB Entrepre-
neur-in-Residence, and past professor in Queen’s Department 
of Geological Sciences. 

Although the MouseHouse team captured top honours, 
the going wasn’t easy when Mohamad and Usman faced the 
judging panel after their 20-minute pitch during the final-round 
presentations on the Saturday morning. The team had shown 
that its software solution would save researchers $60,000 per 

FROM BaGel TRUckS  
TO laB MIce SOFTwaRe

 40 Business plans submitted

 15 Countries represented in the  
  Preliminary Round

 35 Preliminary Round Judges

 16 Teams competing at the QeC final Weekend   

 20 minutes to pitch business plans to judges 

 30 Judges at the QeC final Weekend

 34 QeC student executive committee members   
  and volunteers

 $60K Operating budget, all raised through  
  sponsorships, including:

 $25K Prize money

Qec 2013 By The NUMBeRS

F
E

A
TU

R
E

Sat. 8:45 am Michael  
Warshafsky pitches

Sat. 10:36 am Team Golden Eye pitchesSat. 8:52 am Judge Bryan Pearson 
makes a point

Sat. 10:40 am Judge Steven van 
Binsbergen weighs in

http://qsb.ca/magazine/
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the Top 6 with its online platform for high school football players 
to showcase their talents to college coaches. Says Raleigh Fatoki, 
“Participating in QEC was our first trip to Canada and an experi-
ence we will remember forever. Even though we didn’t leave with 
prize money, it was a great learning opportunity that definitely 
helped us further develop the business. Because of QEC, our 
university offered us office space when we returned and that has 
been such a blessing. Our QEC experience helped validate our 
idea, but also gave us ideas to improve upon it.”  

Visit theqec.com and follow the competition on  

ShARE yOuR QEC ExPERIEnCE
were you a QEC chair or on the executive, a volunteer or competitor?

Share your story with QSB Magazine online at qsb.ca/magazine.qec  
or email spleiter@business.queensu.ca. 

Photos are welcome! The records are very sketchy on past QEC  
events. Future generations of organizers would welcome your insights,  
anecdotes, and, especially, your photos. we’ll publish a sample of  
these in the next issue. 

year, per lab — money that could be better spent on research. 
Several judges critiqued their projections, suggesting the pair 
had underestimated the market and should consider increasing 
their margins. There was some levity, too. One judge asked, 
“How do you fill the execution gap? And don’t tell me you’ll 
just build a better mousetrap!”

Michael Warshafsky, a second-year Queen’s biology major, 
received in-kind legal services valued at $1,000 for his venture, 
Encore — a mobile application that enhances the concert 
experience before, during and after the show. He also made 
some invaluable connections. “The competition was fantastic 
and acted as a kick-starter for Encore,” he says. “I’ve teamed 
up with another competitor I met at the QEC, Nick Klimchuk, 
BCom’13, as well as a talented developer. We worked super 
hard for weeks and are now part of The Next 36!” He’ll be able 
to learn from Jane Wu, a past participant in this national young 
entrepreneurs’ program, who is profiled on page 18.

Another team has also reaped the benefits of participating 
in the QEC. Golden Eye Recruiting, a venture fronted by four 
students at Howard University in Washington, D.C., made it to 

Meredith Van Binsbergen, BCom’90, is an entrepreneur who 
provides image-consulting and personal shopping services to 
women. She began her career in marketing at Procter & Gamble, 
where she led initiatives in the laundry, cosmetics and hair-care 
categories. Following P&G, Meredith oversaw sampling programs 
for PepsiCo and Kraft at the Sales and Merchandising Group. She 
and her husband, Steven Van Binsbergen, MBA’91, also a QEC judge 
this year, have two teenaged daughters and live in Toronto. 

Gerald Risk, BCom’90, is Vice-Chairman of Asurion, the world’s 
largest provider of technology protection services to the wireless 
and retail industries, and lives in San Francisco. He joined Asur-
ion’s then-250 person team in 1999 and has played a key role in 
its subsequent growth (12,000 associates serving more than 200 
million consumers globally). Previously he served as Chief Financial 

Officer then President of the company after a career in investment 
banking with Goldman Sachs, the firm he joined after his Queen’s 
graduation. He is an active private investor, always on the lookout 
for young entrepreneurs with promising ventures to support.

Robert Guarasci, BCom’90, recently joined Sherpa Asset Manage-
ment, one of Canada’s fastest growing alternative asset manage-
ment firms, founded by his brother David in 2007. With this venture, 
Robert will combine his entrepreneurial drive and strong back-
ground in finance and international business to help build Sherpa 
into a multi-billion-dollar firm. Previously, he was a founding partner 
of Parador Asset Management in San Francisco and a Senior 
Managing Director at Bear Stearns, in London and San Francisco.  
Robert and his British/Italian wife Sophie live in Sausalito, California, 
where they are active in ocean and wildlife conservation. 

MAGAZINE MAGAZINE

where are they now? 

Sat. 8:59 pm QEC exec Connor Matheson 
and Gerald Risk

Sat. 11:14 pm QEC exec and feature writer 
Charlotte Gadon and Tia Peric, Comm’15

Sat. 8:02 pm David Warshafsky, Mohamad 
Abdallah, Usman Akhter & Bob Shoniker

http://theqec.com/site/
http://qsb.ca/magazine/qec
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ALUMNI NOTES

1964
Rod mcLeod (BCom), QC, is starting his 
fourth year as a public director and Chair  
of the Board of The Mutual Fund Dealers 
Association of Canada, a self-regulating 
organization under the jurisdiction of the 
Canadian Securities Administrators. he 
and his wife Mary Anne McLeod (NSc’64), 
continue to reside in Markham, ont., and 
spend time in Southampton, ont., and Fort 
Myers, Fla.

1968
michael Howe (BCom, mBa’69) has retired 
from KPMG, “finally,” he says.  Most recently, 
he was the Partner in charge of Quality and 
Compliance in the global firm’s risk manage-
ment group; previously he was responsible 
for risk management for the Canadian firm’s 
Advisory Services practice. he now considers 
himself a “professional in transition” and 
is actively seeking out new challenges. he 
splits his time between his home in Niagara-
on-the-Lake, ont., and Toronto. If you have 
such a challenge, please contact him at 
michaelnchowe@gmail.com

1970
Derek funnell (BCom) died Jan. 26, 2012, 
in oakville, ont. he is survived by his 
wife Darlene (orser), sisters Lynn Pady 
and Sandy Gregg, and numerous in-laws, 
nieces and nephews. he was highly 
regarded and respected in the business 
world, from his early days in the sporting 
goods industry through to his retirement 
as Vice President, Fabricated Products, at 
MTI-PolyFab in Mississauga. his interests 
included golfing, kayaking, skiing, playing 
hockey and biking. he was active in his 
community as a volunteer with Fareshare 
Food Bank in oakville and as the unofficial 
mayor of his neighbourhood. 

1971
Paul Cherry (BCom) 
has been appointed 
an officer of the 
order of Canada in 
recognition of “his 
commitment to 
improving financial 

reporting, notably through his leadership 
in developing international accounting 
standards.” he continues in his role as 
Chairman of the International Financial 
reporting Standards Advisory Council and 
resides in St. John, N.B.

1972
Sid Huff (mBa’72, BSc’68, MSc’70) (PhD 
MIT) and his wife Cairn have returned 
to Canada after 14 years in Wellington, 
New Zealand. Sid recently retired from 
the School of Information Management 
at Victoria university of Wellington. Last 
year Sid was honoured by the Association 
for Information Systems by being named 
an AIS Fellow—one of only four such 
designations made annually by this global 
organization. Sid and Cairn are now living 
on the shore of Lake huron in their new 
home, on the site of their former cottage.   

1973
Harry Keays (BCom) died Mar. 15, in 
Smiths Falls, ont., aged 63. Predeceased 
by his son Kevin, he is survived by 
Barbara, his wife of 40 years, his son 
Derrick (Chantal), and his sisters-and 
brothers-in-law, nieces and nephews.

1974
Dan Kasaboski (BCom) and spouse Carol 
Ann (Curry) (ArtSci’86), have three 
daughters who attended Queen’s: Brooke 
(ed’13, Artsci’12), and twins Michelle 
(Artsci’13 — Music), and Paige, who 
completed her first year in Arts before 
transferring to St. Mary’s School of  
Business in halifax, from which she  
will graduate in December 2013.

1945
Donald gordon 
mathieson (BCom) 
died May 15 in 
Kingston, aged 
88. Born in 
Winnipeg, Don 
returned there 
following gradua-
tion to work at 
the Great West 
Life Assurance 
Co. There he 
met his wife Dorothy and stayed until his 
retirement in 1983. A computer pioneer, 
he became the company’s manager of 
computer education. As early as 1966, 
he had predicted the arrival of personal 
computers, long before such devices 
existed. he was passionate about his 
work, loved jazz and was an authority on 
his favourite musician, Duke Ellington. 
retiring to Kingston, Don consulted for a 
short time with Empire Life before retiring 
completely and continuing his travels 
with Dorothy throughout North America 
and Europe. Predeceased by Dorothy, 
he is survived by sons Peter (mBa’94) of 
Kingston, Evan of Vancouver, and grand-
children heather, Courtney and John.

1948
Lawrence (Larry) Lloyd (BCom) died  
Jan. 9 at the age of 92 in ottawa. 
Predeceased by his wife Knelda (Servage) 
in 2008, he is survived by their chil-
dren Peter (BA’71), Pat (Spear) (BA’73, 
BEd’74), and Peggy (BA’78), and their 
families, and siblings Marion (Kelsberg), 
Keith, and Evan. (his youngest brother 
Philip died in Nov. 2012.) Larry was a 
WWII veteran who played a commanding 
role in the liberation of holland. he used 
his service benefits to return to Queen’s 
to complete his Commerce studies. 
After attaining his registered Industrial 
Accountant designation, he pursued a 
career in business in Cornwall, Montreal 
and ottawa until his retirement in 1985. 
he and Knelda travelled extensively,  
especially in retirement, prompting Larry  
to pen It Was a Good Trip, a memoir of 
their adventures. 

http://qsb.ca/magazine/
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1975
H. Doug evans 
(mBa, Sc’73), 
President and 
CEo of Gulf Inter-
state Engineering, 
was elected 
President of the 
International Pipe 
Line & offshore 
Contractors  
Association 
(IPLoCA) for 2012-2013. he was elected 
by the Board of Directors at the annual 
convention, held in Istanbul in September 
2012, after having served as First Vice 
President (2011–2012). he is also the 
association’s Director of America North 
and Chairman of the New Technologies 
Committee. IPLoCA represents more than 
255 key players in the on- and off-shore 
pipeline construction industry worldwide.

Peter Rose (BCom) is now CFO for Arctic 
Construction Canada ltd. Peter lives in 
Okotoks, Alta. his company does most of 
its work “north of 60” in the northwest 
territories and nunavut.

Duncan Shirreff (BCom) died nov. 26, 
2011 while watching sports in his beloved 
Picton, Ont. he is survived by his wife 
Jean, children Caitlin (Jared Macleod), 
Ben and erin, sister Angie (Doug Blaney), 
and twin brother Bruce (Caroline). 

1977
gordon (gord) Hayhurst (BCom) died Nov. 12, 
2012 after a brief period of failing health. 
he is survived by his spouse Jacqueline 
(Jackie) hushion, mother Shirley Alice 
hayhurst and siblings alice (BCom’82), 
Daniel (BCom’89) and Laurie Cruess 
(BSc’75), as well as several nieces and 
nephews. Following his Queen’s gradua-
tion, Gordon worked at ridout & Maybee 
LLP in his native Toronto before earning his 
law degree from the university of Warwick 
in the uK. After his return to Canada, he 
joined Lang Michener. At the time of his 
death he was a Legal Advisor with the 
federal Immigration and refugee Board, 
where he dedicated more than twenty 
rewarding years to public service. 

Jennifer Parnell (mBa, Ba’75) died nov. 16, 
2012, and is survived by her husband 
richard Dickinson and son Jay, as well 
as brothers Mike and Murray (Victoria). 
Originally from Peterborough, Ont., Jennifer 
enjoyed a 20-year career in marketing 
and advertising at Warner lambert, Stan-
dard Brands, nabisco, American express, 
leo Burnett, Case Associates and DDB 
needham. She took a career break to travel, 
and then resumed her career, this time in 
the not-for-profit sector, working at easter 
Seals, FACe and, most recently, as executive 
Director of raising the roof, a position she 
held for 12 years.

1978
Louis O’Brien (mBa), having retired from 
Canada Post, tried to live the relaxed life of 
a pensioner. “That worked for about three 
months,” he reports. “Now, I am President 
of my eponymous consulting company, 
and on four governing bodies. Between 
my roles as Vice Chair of Waste Diversion 
ontario, board member of the Peterbor-
ough regional health Center, advisory 
board member of Delivery Net, and 
member of the Audit Committee of Canada 
Border Services Agency, I can barely fit in 
two to three cruises and vacations a year!”  

1980
alexander mcRae Douglas (BCom) died 
Feb. 2, aged 54. he is survived by his 
wife Mary, daughters Megan, Erin and 
Natalie, and sister Alison o’Dwyer (Arthur). 
A devoted family man, Alex was also 
an avid Calgary Flames fan (an original 
season ticket holder), downhill skier and 
tennis player. he never missed a Calgary 
Stampede. Alex spent more than 30 years 
working at several companies in the  
oil-and-gas industry in Calgary. 

1981
Diane Perry (BCom) has retired from  
Loyaltyone (Air Miles) after 20 years.  
She and her husband DJ have opened  
an online steak shop for BBQ enthusiasts 
in Toronto, DJSteaks.com. “only the best, 
only online! Check it out!” says Diane.

gary Reynolds (MBA) is pleased to announce 
the addition of two of his daughters to the 
Queen’s Alumni Association this spring. 
lindsay (pictured middle left) graduated with 
an honours BA (Psychology and Biology) 
and begins working as an Assistant Brand 
Manager for Proctor and Gamble this 
summer. Jennifer (pictured left) graduated 
with a Bachelor of Commerce and will begin 
working toward her CA designation with 
KPMG in the fall. youngest daughter Caroline 
(pictured middle right) has now completed 
her second year in Music at the University of 
toronto. Gary expresses his sincere thanks to 
all the teaching and support staff at Queen’s 
for continuing to provide a great education 
and life experience. he resides in Calgary, 
Alta., where he is a consultant for the power 
and energy industries. 

1982
Sandra Springer (BCom) has opened Fare 
Blend restaurant, following an 8-month 
renovation of a turn-of-the-century home 
in downtown ottawa. Since graduating, 
Sandra has been fortunate to have lived 
in Africa, Europe and North America. 
Fare Blend is the culmination of a life-
long passion for African food, music and 
culture. The venue’s international cuisine is 
steeped in West African cooking traditions 
and the musical offerings feature the very 
best Caribbean and African artists from 
around the globe. www.fareblend.com

https://www.djsteaks.com/
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Jennifer Wootton Regan (BCom),  
(LLB, Western), Sara Luther (BCom’98), 
(LLB, Western), and fellow lawyer Sarah 
Atkinson have recently formalized an alliance 
called Workplace resolutions, bringing 
added value and creativity to their clients 
in the fields of workplace investigations, 
assessments, policy development and 
education. www.workplaceresolutions.ca.

1990
Stephen Thomson (MBA, BSc’81) was 
appointed Coo, Geophysical Services 
and Subsea at Fugro World Wide in 
Leidschendam, the Netherlands. Fugro 
provides the people, equipment, expertise 
and technology that support the exploration, 
development, production and transportation 
of the world’s natural resources. Stephen 
joined Fugro in 2000, following its  
acquisition of Geoterrex. 

1991
Bart Adlam (MBA) 
is now President 
of Siggi’s Dairy, a 
u.S.-based yogurt 
company. Bart 
continues to live in 
New York City, where 
the company has its 
headquarters. 

Mark Deep (BCom) recently joined The 
Marketing Store Worldwide as Senior Vice 
President and Managing Partner, responsible 
for leading the customer relationship 
marketing and loyalty practice for North 
America. he lives with his family in 
Markham and would be happy to hear 
from friends and classmates from Queen’s 
through Facebook or LinkedIn.

Leigh Puddester (MBA) 
is the Chair of the Multi-
Material Stewardship Board 
(MMSB), and also served as 
the agency’s Chief executive 
Officer until his appointment 
in 2013 as Deputy Minister of 
Procurement reform with the 
Government of newfound-
land & labrador. Prior to 
joining the MMSB in 2009, 

for ExxonMobil. Their three eldest children, 
all Queen’s grads, are pursuing further 
studies in New York. Their youngest is 
completing her BA at the university of 
Guelph. Friends can contact hugh at 
hugh.helferty@gmail.com

1988 
Peter J. Dravers (mBa) celebrated his 
20th year with CIBC Wood Gundy. he is 
currently an Investment Advisor and Vice 
President at its York Mills office. Peter’s 
wife, Christina Caney, is President of  
Toronto’s Granite Club for 2012-2013.  
They are the proud parents of Anna (3) 
and Claire (16 months). Peter enjoys 
attending Queen’s Business Club  
events in Toronto to exchange ideas  
with fellow alumni and can be reached  
at Dravers@CIBC.ca

1989
Sharon Onishenko-Santoro (mBa) and her 
husband are thrilled to announce the birth  
of their son Alessandro Michael Aron 
Santoro, born Nov. 3, 2011, a brother for 
four-year-old Francesca. Sharon reports  
that Francesca loves being a big sister 
and the family feels very blessed.

1984
Jeff Carney (BCom), 
in May was named 
President and CEo 
of Toronto-based 
Mackenzie Invest-
ments, a leading 
investment manage-
ment firm with $64.2 
billion in assets 
under management 
(as of Apr. 30) and Co-President and CEo 
of IGM Financial Inc. A longtime member 
of QSB’s Advisory Board, Jeff and his wife 
Carolyn, BCom’86, look forward to spending 
more time in Toronto. 

janet Mann (MBA) received the Queen’s 
elizabeth ii Diamond Jubilee Medal in 
Dec. 2012 in recognition of her volunteer 
contributions to the community, notably 
her more than 25-year involvement with 
Girl Guides of Canada at both the local and 
national levels. 

john Molloy (MBA), President and CeO of 
PArteQ innovations, was honoured by 
the Association of University technology 
Managers (AUtM) with its AUtM Canada 
Award in recognition of his outstanding 
service to the technology transfer 
community. he is the President and CeO of 
PArteQ innovations, Queen’s technology 
transfer office that helps bring early-stage 
technologies to market. 

Christopher whyte (MBA) has joined 
toronto-based Davis + henderson  
Corporation as Vice President, Strategic 
Accounts, responsible for managing D+h’s 
key mortgage lender relationships.  
Previously, he worked at several of 
Canada’s largest retail banks, including tD 
Bank, Bank of Montreal, national Bank 
and, most recently, CiBC, where he was 
Vice President, Alternate Channels. 

1985
Hugh Helferty (mBa) 
and his wife Sarita 
Karve have moved to 
houston, TX, where 
hugh will serve as 
Global Chemical 
research Manager 

http://qsb.ca/magazine/
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he was President of K&D Pratt Group, 
one of the largest independent industrial 
distribution companies in Atlantic Canada. 
leigh is active in the community as a 
member and past president of the rotary 
Club of St. John’s east, and member of the 
Community investment Committee of the 
United Way. he has also served as a part-
time lecturer with Memorial University’s 
Faculty of Business Administration. he 
resides in St. John’s with his wife tammy 
and their three daughters.

1993
Kimberly (Saegert) Darlington (BCom) 
recently founded refined Substance Inc., 
a Montreal-based marketing communica-
tions company specializing in the mining 
industry. refined Substance combines the 
strategic expertise of seasoned communi-
cations professionals with the technical 
know-how of mining and construction 
engineers with decades of on-the-job 
project experience. For more information, 
visit www.refinedsubstance.com

Stephanie (Pettit) Peters (BCom) and her 
husband Bill are proud to announce the 
birth of their fourth son, Colby Walker, on 
Sept. 7, 2012. Colby joins big brothers 
Steven (10), tyler (8) and Brady (5). the 
family lives in Southampton, ny. 

1995
Ron guidinger (EMBA) 
has embarked on a 
new career path as 
an Executive Coach 
and Chair for The 
Executive Committee 
Canada, a peer-to-
peer mentoring program for Canadian 
business leaders. ron and his wife Cindy 
continue to enjoy life in the Calgary area, 
with the added pleasure of having two 
grandchildren in the clan. They delight in 
regular travel adventures, most recently 
to Crete and Vienna, and find balance in 
their lives by combining family, fun, mean-
ingful work, and adventure. ron has also 
renewed his ties with his Air Force family 
by accepting the appointment of honorary 
Colonel of 419 Tactical Fighter Training 
Squadron in Cold Lake, Alta.

1996
Alice Abbott (MBA) 
was appointed Chief 
Compliance officer, 
Chief Anti-Money-
Laundering officer 
and General Counsel 
at Jameson Bank 
in April. her other 
positions include 
Corporate Secretary, 
Chief Privacy officer, and dishwasher-loader 
in the staff kitchen. Jameson Bank is a 
Canadian Schedule I Bank, Canada’s first 
treasury bank, and the first privately owned 
bank in ontario. Alice lives in Toronto with 
her three active boys—otis, Cyrus, and 
Felix—and very patient husband Desmond.

Rob Renaud (BCom), of toronto, is President 
(Central Chapter) of the Society of industrial 
and Office realtors (SiOr) Canada. rob has 
been active in the real estate community 
for more than 15 years and was the 2011 
recipient of SiOr’s Office Broker of the 
year Award, which recognizes the superior 
performance and achievements of a real 
estate brokerage advisor.

1997
Christine Keeling (EMBA) has recently 
relocated to Brisbane, Australia, as 
regional Director Asia Pacific for Garner, 
a company that provides project solutions 
for the oil-and-gas, mining, and pipeline 
industries. Chris can be reached at chris.
keeling@garnercorp.com

Eric wong (BCom) decided in July 2012 to 
accept a position with a software company 
in order to return to the toronto area after 
having spent nearly six years in Asia. 
he and his wife Shalyn are now living in 
Oakville and look forward to reconnecting 
with many Queen’s alumni. 

1999
Patrick Bliley (BCom) 
has joined Toronto-
based Spencer Stuart 
to lead the firm’s 
Canadian technology, 
communications, and 
media practice. 

2000
Robyn Rutledge (BCom) is a managing 
director and partner at investment firm TSG 
Consumer Products in San Francisco, CA.

2002
mark Bain (mBa) won the Progressive 
Conservative nomination to represent his 
home riding of Kingston and the Islands in 
the next provincial election. Mark can be 
reached at www.markbain.ca

zulfikar Causer (BCom) and his partner 
Sanaa are pleased to announce the birth of 
their second son, hassan Zulfikar Causer. 

jeffrey veffer (MBA) 
is leaving the 
corporate chapter 
of his life behind to 
pursue a career in 
architecture. After 
graduating from the 
university of Water-
loo’s architecture 
program nearly 20 
years ago, he was 
offered a job at the Discovery Channel, 
which led to his completing his Queen’s 
MBA. After working in marketing roles in 
corporate Canada, including at Bell Canada 
and Air Miles, he has opened Incite Design, 
an architecture practice in Toronto. he and 
his partner have a wide range of experi-
ence, from large commercial architecture 
projects to residential additions. “I’m 
looking forward to helping clients solve their 
problems, such as getting that new addi-
tion built, redesigning a corporate office, 
or even just chatting about the best way 
to plan their cottage,” says Jeffrey. Visit 
www.incited.ca or call 416.477.5636 or 
855.464.6248 (toll-free).
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Mark (left) with Ontario Progressive  
Conservative Leader Tim Hudak
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2003
Karsten Cramer (BCom) lives in Singapore 
and thinks it would be fun to hold a small 
Homecoming event in October 2013 for 
Queen’s alumni living there. Any Queen’s 
alumni in Singapore interested in helping 
him organize a dinner, drinks or BBQ 
should contact him at karstencramer@
gmail.com

2004
michael Sherman (emBa) has been elected 
President of the Great Lakes Association of 
Orthodontists (GLAO). Michael is the owner 
of Sherman Orthodontics in Thornhill, Ont.

Lesley (Coughtrey)  
Sloggett (BCom) and her 
spouse joyfully announce 
the birth of their son, 
Cooper Bruce Sloggett, 
born Sept. 17, 2012,  
in Toronto.

2005
Peter Lukomskyj (emBa) 
has been appointed 
Chief Operating Officer of 
QuickMobile, a Vancouver-
based developer of 
enterprise social mobile 
solutions. Previously, he served as Vice 
President of Strategic Sales Programs 
at Sophos, a global IT security and data 
protection company. In his new role, he 
oversees QuickMobile’s daily operations 
and directly manages the sales and 
product delivery teams. 

40TM. This recognition acknowledges  
business leaders in British Columbia under 
the age of 40 for their business achieve-
ments, inspirational leadership, and 
community contribution. In February, she 
was awarded the Leadership Excellence 
Award in the Trailblazer category from 
Canadian Women in Communications.This 
organization honours seven leaders from 
across Canada who have demonstrated 
outstanding achievements, leadership, 
and support in the communications and 
technology sectors. Juggy is currently the 
TELUS Vice President of Client Experience 
Strategy and Development in Vancouver.  

2006
isabelle ménard (amBa) was recently 
appointed Vice President, Business Banking, 
at TD Bank, where she is responsible for 
leading the downtown Montreal commercial 

Juggy (centre) with her parents Tarsem 
(left) and Nirmal Sihota at the Canadian 
Women in Communications award  
ceremony in Ottawa in April. 

Somen Mondal’s Field  
ID start-up acquired 
Field ID, the start-up led by co-founders Somen 
mondal, mBa’06, and Shaun Ricci, was acquired 
by Master Lock Canada Inc. in February in a 
deal reportedly worth tens of millions. Since the 
company’s full-time launch in 2007, it has amassed 
a roster of more than 300 clients. Field ID offers 
safety inspection and compliance management  
software, with iPad and mobile device-based field-
use applications, to help inspectors, auditors and 
safety managers perform their jobs. 

Master Lock is the world’s largest manufacturer of padlocks and related security  
products for consumers and industry. Its acquisition of Field ID marks its entry into the 
software market. 

The cover story in our spring 2010 issue recounted Field ID’s early growth and the 
involvement of angel investors Greg Cochrane, MBA’74, and former [inaugural] QSB  
Entrepreneur-in-Residence Paul Hyde, among others. Somen and Shaun were also 
featured in our winter 2013 issue after they were honoured at Ernst & Young’s  
prestigious Entrepreneur Of The Year Awards in the “Emerging Entrepreneurs” category. 

The pair will continue to operate Field ID independently from its Toronto headquarters, 
with Somen as Vice President, Sales & Marketing and Shaun as Vice President,  
Technology and Product.  

“We’ll continue to focus on growing the business, as we have been doing,” Somen 
explains. “There will be an emphasis on recruitment of new staff and ramping up our  
offerings, with most of the integration with Master Lock taking place on the sales and 
marketing sides, effectively doubling our resources in these areas.”  

Somen and Field ID are definitely going places, so stay tuned for more updates and 
follow their progress at fieldid.com 

Follow us on  
Facebook, Twitter  

& LinkedIn
facebook.com/ 
QueensSchoolofBusinessMAGAZINE

linkedin.com/company/ 
queen’s-school-of-business

Twitter.com/QSB

MAGAZINE

MAGAZINE

Juggy Sihota (EMBA) recently received two 
prestigious Canadian awards. At a January 
reception she was named to Business in 
Vancouver magazine’s Top Forty Under  

http://www.fieldid.com/
http://qsb.ca/magazine/
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2008
Roy Sudipto (emBa) 
was promoted to 
Supervisor, Corporate 
Contracts at Cono-
coPhillips Canada, 
effective october 
2012. Assisted by 
a team of contracts 
specialists reporting to him, roy is respon-
sible for managing all corporate contracts 
of the company’s operations in Canada. 

2010
james Armstrong (AMBA) is teaching 
courses in petroleum land management 
at the university of Calgary’s haskayne 
School of Business. he continues to work 
at Nexen and gained invaluable experience 
during the company’s acquisition by the 
Chinese National offshore oil Corporation 
(CNooC), the largest Chinese purchase of 
a Canadian company to date. he and his 

banking centre and district. Founded in 
1855, TD Bank is the second largest bank 
in Canada and the sixth largest in North 
America. For any commercial banking 
needs, please contact her at 514.289.8192 
or isabelle.menard@td.com

2007
alberto Heredia 
(BCom) and 
Kristen Shamess 
(Artsci’07) were 
married in Aug. 
2012 in Toronto. 
Close friends and 
family, including 
many alumni, 
joined the couple 
in celebrating the 
occasion. Alberto 
is a CA at Detour 
Gold and Kristen 
is the Manager of Customer relations at 
Porter Airlines in Toronto.

wife Laura welcomed their second child, 
Molly, on May 2—a sister for big brother 
Caden (2 ½). 

Abed Saab (EMBA) co-founded 
rhexia, inc. with Pierre 
lermusieaux (MA’87) in 2010. 
this Ottawa-based GiS company 
then created ReRouteme.com, a 
web-based application that evolved 
from Abed’s master’s thesis. the 
app helps commuters proactively 
avoid traffic, construction, and 
accidents. the pair officially 
launched the platform in Ottawa and in the 
Greater toronto Area (GtA) in early 2013.
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Scott Macdonald and 
fellow entrepreneurs on 
top of the world in nepal
Scott MacDonald, EMBA’10, enjoyed a March Break of 
a totally different kind. he joined 140 fellow members 
of the entrepreneurs’ Organization (eO) in Kathmandu, 
nepal, to attend the eO everest Summit 13. it was  
organized by the local chapter of this global organization 
of 8,000 business owners in 40 countries. 

the President of noise Solutions inc., Scott is also 
President of the eO Calgary Chapter, a proponent of the 
benefits of lifelong learning, and a married father of four. 

the everest Summit was an awe-inspiring experience, 
Scott reports. “Members from all corners of the world 
came together and exchanged ideas and experiences 
against the backdrop of the majestic himalayas and amid 
the mystical heritage of the ancient land of nepal,” he says. 

highlights that were beyond memorable included a helicopter 
ride to Mount everest, with a champagne breakfast overlooking 
the peak, a trip to the birthplace of lord Buddha, and a gala 
dinner at a medieval heritage site. 

“i went to Kathmandu to share and exchange ideas with other 
leading entrepreneurs from around the globe,” says Scott. “this 
network of people with whom i enjoyed an “instamacy” (instant 

connection) will remain lifelong friends and business confidants. 
it was also a kind of personal journey because i took with me to 
everest a photograph of my friend Brock Myrol, one of the four 
rCMP officers murdered in Mayerthorpe, Alta., in 2005. i knew 
that this was something he would have enjoyed doing.”

his verdict: “the overall experience was life-changing, 
amazing and awesome!”

Visit everestsummit2013.com for details. 

Scott MacDonald with hindu monks in nepal 

http://www.rerouteme.com/
http://www.rerouteme.com/everestsummit2013.com
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Aaron Mitchell (MBA) is excited to announce 
the launch of his new company, human 
logistics, specializing in aircraft charters 
of all kinds—from helicopters to executive 
jets, cargo and passenger airliners. After 
five years in aviation, Aaron started this 
company in order to introduce a new level 
of precision to the industry, and reports that 
the response in the first quarter has been 
heartening. Aaron encourages readers to 
check out www.humanlogistics.com and 
contact him with feedback.  

2013
on May 26, immediately after attending 
their convocation in Kingston, several 
members of the EMBA Class of 2013 
ran the ottawa half Marathon. runners 
Rhonda Devine, Jody Seerup, michael 
James, ian Ball and Dan Robillard were 
supported by fundraising classmates 
Jessica Hulsman and Rose Harrison.  
Calling themselves “The Graduates,”  
the team raised more than $7,000 to 
benefit the ottawa hospital Foundation  
as part of the run for a reason charity 
initiative. The team wishes to thank all  
who generously supported them.

Craig MacTavish 
(EMBA) was 
appointed General 
Manager of the 
edmonton Oilers 
in April. A former 
Oilers head Coach 
(2000 to 2009), 
Craig returned 
to the club last 
summer as Senior 
Vice President of hockey Operations. As a 
player, Craig logged 701 career games with 
the Oilers and was the seventh captain in 
the franchise’s history. 

2012
muneet Bhatia 
(mBa) recently 
joined urS Flint 
in Calgary as 
Assistant Business 
Manager in the 
Production Services 
division. In 2012, 
urS—a large 
u.S.-based global 
engineering, 
procurement and 
construction (EPC) 
organization—acquired Flint Energy as its 
construction arm to establish its presence 
in the Alberta oil sands. Muneet is excited 
to be a part of the firm’s transition from 
being a Canadian construction company  
to a full-service EPC organization.

Erik Flakstead (AMBA) and wife Krystal 
were excited to welcome their first son, 
Benjamin Markus, in January. 

2011
joshua Amiel (AMBA) started a new role at 
hogg robinson Group as Sales leader for 
Canada. the company handles all aspects 
of corporate travel for a wide variety of 
businesses and recently won a major 
contract from the federal government. 

Send an Alumni 
Note Update

 Tell your classmates what’s 
new with you!

 latest Updates will appear on 
QSB Magazine online and in 
the next print issue

 don’t forget to include a  
recent photo!

it’s easy!
go to qsb.ca/magazine

Or mail your submission to: 
Queen’s School of Business 
Kingston, on, canada K7l 3n6
attn: Shelley Pleiter

Joshua, Albert and natalia Amiel

http://qsb.ca/magazine/


38 magazine  SUMMER 2013  

TORONTO

LONDON, UK

Drew Green, founder and CEo of Shop.ca, spoke on trends 
in Canadian online retail at a Queen’s Business Club event in 
March. Pictured are QBC Executives Steve albiani, BCom’03; 
Courtney Paterson, BCom’09; norman Ho, mBa’04; Drew green; 
Ryan garrah, mBa’04; and Christina Raheja, BCom’96. 

Alumni descended on Toronto’s Google office to hear its 
head of Mobile Advertising, eric morris, BA’99, speak on 
innovation at Google and to enjoy a tour of the company’s 
innovative facilities. Pictured are Jeffrey Veffer, mBa’02; 
Damian Bartolomucci, BCom’05; Daniel grossi; and  
Judith Kirkness, emBa’11. 

The second annual Queen’s “Students Today, Alumni Tomorrow” 
luncheon brought together 65 Commerce students and 15 alumni in 
February. Pictured are current students with alumni Roger Vandomme, 
emBa’04, (third from left) and Barbara mcWhirter, BCom’78 (front, right).

An information session in March on reunion and class giving helped 
inspire alumni interested in giving back to the school. An expert panel of 
class-giving champions included mike gilbert, BCom’78 (not pictured); 
John gleeson BCom’80; Ken grewal, BCom’96; Ryan Pedlow, BCom’98; 
and Robert marsh, BCom’07. For information on class and reunion giving, 
please contact Shelley hamill at shamill@business.queensu.ca.

Blair Look, BCom’90; Paul Sandford, BCom’89; and Christine miyag-
ishima, BCom’98, were on hand to hear a presentation by Jim Leech, 
mBa’73, CEo of the ontario Teachers’ Pension Plan, at a London 
Queen’s Business Club event at Canada house in January. 
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OTTAWA
KINGSTON

VANCOUVER

CALGARY

Professor Barry Cross, third from right, spoke on “how Great Companies 
Succeed in a Tough Economy” at a February event at The hub.

QBC Calgary President Tim Onyett, emBa’95, is shown (far 
left) with fellow alumni at the April event that showcased 
Cherry Dodge, VP and CIo of upstream Americas, who 
spoke on “how IT Trends Affect the oil and Gas Industry.”

Grads network at Calgary’s QBC April event headlined by 
Jacqui mcgillivray, Senior Vice President and Chief People 
officer at Cenovus Energy; her topic: “Creating a Strong 
Company Culture in an Industry under Attack.”

Co-Presidents Scott Perrett, BCom’92, and  
matt Hutcheon, BCom’94, along with fellow QBC 
executives a.J. Keilty, BCom’02, and ahmad Bakhshai, 
BCom’10, were excited to relaunch the Kingston Queen’s 
Business Club. Peng-Sang Cau, BCom’94, President 
and CEo of Transformix Engineering (pictured), was 
the featured speaker at the inaugural event held in the 
Goodes Commons in March.

Chris gear, BCom’95, llB’98, VP and General Counsel of Canucks 
Sports and Entertainment, gave an insightful talk in April at a business 
club event that also included a behind-the-scenes tour of the rogers 
Arena, home of the Vancouver Canucks. Pictured are Kam Palak, 
amBa’12, at right, and guest harry Palak.

http://qsb.ca/magazine/
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Going Places
Queen’s School of Business graduates  
are eagerly sought out by some of the  
top organizations in Canada and  
around the world. 

Their team and leadership skills, broad 
global perspective, exceptional hands-on 
experience, and awareness on how to 
leverage personal strengths mean QSB  
candidates are in high demand.

recruiting our students has never been 
easier. Employers can post job openings  
and use a sophisticated search function to 
review resumés of potential candidates.

qsb.ca/recruit  
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Fall Homecoming  
   returns to Queen’s in 2013!

Join fellow QSB alumni for the annual QSB Reunion Brunch in Goodes Hall  
on the Saturday of each weekend (Oct. 5 or Oct. 19), from 10 am to 12 pm. 

Registration for the brunch is now open at business.queensu.ca/events.  
Please register early to ensure preferred seating with your classmates.

Contact alumni@business.queensu.ca for details.

mBa PROgRamS

Queen’s MBa (full-time) 888.621.0060

Queen’s Executive MBa/ 
cornell-Queen’s Executive MBa 888.393.2622

Queen’s accelerated MBa  
for Business graduates 888.460.5869

gRaDUaTe STUDieS

Phd & MSc 613.533.2303 

Master of finance 855.253.9697

Master of international Business/ 
graduate diploma in accounting 866.861.1615

Master of Management analytics 855.533.6449

exeCUTiVe eDUCaTiOn

QSB Executive Education

Kingston: 888.393.2338 

Toronto: 416.214.9655

CenTReS

QSB centre for Business Venturing 877.955.1800

QSB centre for Responsible leadership 613.533.2366

ca-Queen’s centre for governance 613.533.3254

The Monieson centre for Business  
Research in healthcare 613.533.2350

Queen’s Executive decision centre 613.533.6681

office of the dean 613.533.2305

development & alumni Relations 855.572.1536

Business career centre  613.533.6715

commerce  613.533.2301

cONTacT QUeeN’S SchOOl OF BUSINeSS
BUSineSS.QUeenSU.Ca   877.533.2330

If undeliverable, please return to:

Queen’s School of Business
Goodes Hall, Marketing
Queen’s University
Kingston, ON K7L 3N6

Canada Post Publications Agreement Number 40063794

Celebrate your 

5th, 15th, 25th, 35th or 45th 

Anniversary 

(years ending in ‘8’) 

on oct. 4-6, 2013 Celebrate your 
10th, 20th, 30th, 40th or 50th 

Anniversary 

(years ending in ‘3’) 
on oct. 18-20, 2013
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