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QSB ADviSORy BOARD MEMBERS

Karyn Brooks, BCom’76, Senior VP & Controller, BCE Inc.

Iain Bruce, BCom’81, Managing Director  
Risk Management, AMBAC Assurance Corp.

Jeff Carney, BCom’84, Executive VP, Branch Network  
Services, Charles Schwab & Co.

Chris Clark, BCom’76, Former CEO, PricewaterhouseCoopers LLP

Greg Cochrane, MBA’74, Managing Director, VRG Capital

Shawn Cooper, BCom’87, Managing Director & Regional  
Leader, Latin America/Canada, Russell Reynolds Associates

David Court, BCom’79, Director (Senior Partner),  
McKinsey & Company

Jerry del Missier, BSc(Eng)’85, MBA’87,  
Co-Chief Executive, Barclays Capital & Co-Chief Executive,  
Corporate & Investment Banking, Barclays Capital

Andrew Dunin, BSc’83, MBA’87, Dunin Management Services

Mike Durland, PhD’91, Group Head, Global Capital Markets & 
Co-CEO, Global Banking and Markets, Scotiabank 

Ian Friendly, BCom’83, Executive VP and COO, US Retail,  
General Mills Inc.

Ryan Garrah, BSc’00, MBA’04, General Manager,  
Emerson Climate Technologies

Paul Hand, BA’69, MBA’73, Managing Director,  
RBC Capital Markets

Eve Heersink, MBA’74, Managing Director, ONEX Corporation

Lisanne Hill, BCom’80, President, Contor Industries Ltd.

Glenn Ives, Chairman, Deloitte Canada

Michael Kehoe, BCom’78, CEO, Cosmetica Laboratories Inc.

Tom Kinnear, BCom’66, PhD, LLD’02,  
Eugene Applebaum Professor of Entrepreneurial Studies,  
University of Michigan Ross School of Business

Sam Kolias, Chairman & CEO, Boardwalk Real  
Estate Investment Trust

Jim Leech, MBA’73 (Chair) President & CEO,  
Ontario Teachers’ Pension Plan

Doug McIntosh, BCom’82, Managing Director,  
Alvarez & Marsal Canada ULC

Gord Nixon, BCom’79, LLD’03, President & CEO,  
RBC Financial Group

Thomas O’Neill, BCom’67, LLD’05, Chair of the Board, 
BCE & Bell Canada

Sam Pollock, BCom’88, Senior Managing Partner,  
Brookfield Asset Management

Sharon Ranson, BCom’80, President,  
The Ranson Group Inc.

Don Robinson, President and CEO,  
Cara Operations Limited

David Sculthorpe, BCom’83, CEO, Heart and Stroke  
Foundation of Canada

John See, BSc’79, MBA’81, President,  
TD Waterhouse Discount Brokerage

David Shaw, BCom’75, CEO, Knightsbridge 
Human Capital Management

Michael Sifton, BCom’83, Managing Partner,  
Beringer Capital

Donald Sobey, BCom’57, Chairman Emeritus,  
Empire Corporation

Robert Sobey, BAH’88, President & CEO,  
Lawtons Drug Stores Ltd.

Penny Somerville, BCom’78, Executive Vice  
President, Technology & Operations Initiatives,  
BMO Financial Group

Colin Taylor, BCom’84, Partner and Managing Director,  
DLJ Merchant Banking Partners—Credit Suisse Alternative 
Investments

Bill Thomas, CEO & Senior Partner, KPMG Canada

Mary Ann Turcke, MBA’97, BSc’88,  
Executive VP-Field Services, Bell Canada Enterprises

Robert Wardrop, BCom’86, Co-CEO, Belvall Capital

Benita Warmbold, BCom’80, Senior VP and COO,  
CPP Investment Board

David m. Saunders, PhD
Dean, Queen’s School of Business 
dsaunders@business.queensu.ca

One of the distinct benefits of being Dean is 
the opportunity to meet with alumni across 
Canada and around the globe to discuss 
the exciting initiatives at QSB. Our alumni 
are very proud of their School and eager to 
inquire about favourite professors, Queen’s 
traditions, and the Goodes Hall expansion. 
From time to time, such as at a recent  
Business Club event in Vancouver, I am 
asked why the School is growing, and how 
this growth will affect things like class size, 
camaraderie, and the quality of the Queen’s 
experience. It’s a great question.

Business education, like business itself, has become increasingly global. In 
order to compete, growth is not a “nice to do,” it’s a “must do.” Some commenta-
tors suggest that in the future the business school universe will comprise a handful 
of global business schools, with the rest left behind to compete regionally. In order 
to remain competitive, Queen’s School of Business must be a globally relevant 
business school.

To compete internationally, business schools must be highly innovative—this 
has always been a strength of Queen’s School of Business. But being globally 
competitive also requires scale, and this is where we have lagged. This does not 
mean we strive to be the largest. We are already a comprehensive, competitive 
school that competes on the global stage, and we must continue to expand 
our world view. Strategic, measured growth increases our footprint, international 
network and global relevance. 

Our strategy is clear: Be among the most innovative and dominate in the  
delivery of our programs. We are pursuing this in three ways: first, in addition to our 
flagship degree programs, we are delivering a suite of professional and direct-entry 
Masters programs; second, we recruit top students and faculty from around the 
world; and third, we strive to be the best in the world with the programs we offer. 

So, let’s get back to the question I heard in Vancouver. Can we grow in size 
without jeopardizing quality? The answer is yes, and casting our gaze south of 
the border to another high quality, innovative and spirited school called Harvard 
provides a helpful comparison. Last year, Harvard had an acceptance rate of 
12 percent, admitting a class of 905 MBA students. This year, the Queen’s 
Commerce program received a record 5,300 applications, and we admitted  
a class of 450—that’s an 8.5 percent acceptance rate. Both the class size and 
acceptance rates are important, and I hope this allays any concerns about growth 
and quality.

Queen’s School of Business continues to build upon its outstanding legacy 
of quality and innovation and is well positioned to continue establishing itself 
as a globally relevant business school long into the future. Thank you for your 
continued support—it has been critical to our success. 

P.S. Don’t miss the official opening of goodes Hall’s  
new west wing on September 15. 

http://qsb.ca/reunion

FROM THE DEAN
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Preferred mode  
of transPortation

academic cred BMath’74 (Waterloo), MBA’77 (York),  
PhD’85 (Minnesota)
Specialty: Information Technology Management

BBA’86 and PhD’96 (Iowa)
Specialty: Accounting

QsB track record Arrives as Associate Professor, 1986 
Promoted to Full Professor, 1993
Appointed Associate Dean (Faculty) 2003

Arrives as Assistant Professor, 1996
Promoted to Associate Professor, 2003
Appointed Associate Dean (Faculty)  
effective July 1, 2012

What’s next? A return to full-time teaching and research in  
Information Technology Management at QSB,  
and continuation of his position as a Visiting  
Professor in the Department of Information  
Systems and Operations Management at the  
University of Auckland in New Zealand.  
And having more time to enjoy driving  
and tinkering with his TR-4.

Balancing her role as Associate Dean  
and Professor of Accounting with extra- 
curricular interests that include tending  
to her family’s hobby farm, which boasts  
six llamas, one donkey, numerous chickens  
and a menagerie of house pets.

1962 Triumph (TR-4)
1995 Harley-Davidson  
883 Sportster

Validation
The European Foundation for Management Develop-
ment (EFMD) awards QSB EQUIS re-accreditation.  
The European Quality Improvement System (EQUIS) 
is the leading international system of quality assess-

ment, improvement and accreditation of higher education institutions in  
management and business administration.

QSB received its initial accreditation for a five-year term in 2006 and, 
following a thorough review process in the fall of 2011, its re-accreditation  
was confirmed.

2012’s Best Small & medium employers in Canada
QSB releases its annual list of the 50 Best Small & Medium 
Employers in Canada. The study, conducted with partner 
Aon Hewitt—the global human resource consulting and 
outsourcing business of Aon Corporation—measures employee 
engagement. Survey results are shared with participating 
companies and are considered an invaluable management 
tool. Visit www.bsmestudycanada.com to view a list of this year’s 
winners and to register for the upcoming study. The list also 
appeared in the March issue of PROFIT magazine.
 

Changing gears
The Associate Dean, Faculty, oversees  
all aspects of the hiring, renewal and  
promotion of faculty and also assists  
professors in achieving their career  
objectives. Equally crucial is the  
assignment of teaching responsibilities  
for all academic courses, taking into  
account professors’ areas of expertise  
and experience.

Brent Gallupe turns over the  
keys to Teri Shearer as the  
new Associate Dean, Faculty,  
on July 1
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These are just four of the students 
at a grade school in Kenya whose 
lives have been enriched by the 
generosity of the AMBA’12 class. 
Throughout their intense 12-month 
program, while focusing on their 
own education, they also found 
the time and resources to finance 
a classroom for children a half a 
world away. 

“This was our Legacy Project,” 
explains Robin Greschner, BCom’08, 
AMBA’12, who persuaded her 
classmates to support this worthy cause. “It was our way to 
commemorate our MBA experience and demonstrate our 
belief in the power of education and the leadership values we 
absorbed through our studies.”

Robin pitched the idea to her classmates after spending two 
weeks in Kenya volunteering with Free the Children and visiting 

her friend Emily MacDougall, 
BCom’08, who works for the 
Canadian NGO. “It took some time 
management to take a two-week 
break from my MBA studies,” Robin 
laughs. “My Calgary team mates were 
really supportive and helped make  
it happen.” 

By the time their course work 
had ended in November 2011, nearly 
all 85 members of the class had 
contributed, exceeding the $8,500 
target for a stand-alone classroom 

by nearly $500. They hope future MBA classes will continue 
the tradition of giving back. 

“You might not think a group of high-achieving MBA 
students would have much in common with grade school students 
in Africa, but we did. We shared a similar goal: to improve our 
lives through education.”

Class of amBa’12 chooses literacy as its legacy 

44NEWS TICKER 08.02.12 23.02.12

The Suncor Energy 
Foundation has 
donated $500,000 
to QSB’s Centre 

for Responsible Leadership (CRL) to support its education, 
community development and sustainability initiatives over the 
next five years. More specifically, the Suncor grant will enable 
the Centre to expand its programming in aboriginal educa-
tion, community development, environmental sustainability 
and support for volunteerism. The Centre supports educa-
tion, research, outreach and advocacy to develop outstanding, 
socially responsible leaders across undergraduate and graduate 
business programs at Queen’s.

“This funding will support our ongoing development of 
responsible corporate and community leaders through programs 

that have a positive impact on society,” says the Centre’s Director, 
Professor Tina Dacin. “We are very excited to welcome Suncor as 
one of our Signature Sponsors.”

Speaking for the donor, Patricia O’Reilly, the company’s 
Director of Environment and Social Issues Management, says, 
“There is great alignment between our Foundation’s focus on 
building skills and knowledge for our current and future work-
force and what Queen’s School of Business seeks to achieve 
through its Centre for Responsible Leadership. What we hope will 
emerge from this collaborative partnership are socially respon-
sible leaders with the ability to creatively solve problems and 
develop stronger, more sustainable communities for the future.” 

Learn more about the CRL’s initiatives at www.responsible 
leadership.com and about Suncor Energy Inc. and its community 
investment at www.suncor.com/community 

Suncor energy Foundation’s $500K gift fuels the Centre for Responsible Leadership

management Consulting  
Designation for mBas
A partnership between QSB and  
the Canadian Association of  
Management Consultants (CMC-Canada) is announced. To attain the CMC 
designation, candidates must complete 3,600 hours of consulting experi-
ence. Students in all QSB MBA programs can now submit experience gained 
through the MBA program towards this criterion. After completing required 
courses and attaining the prerequisite consulting experience, they can then 
begin the certification process, which includes other deliverables.

innovating mBas meet 
RBC’s Challenge and  
net cash
The Dream Builders team 
captures second-place 
honours and $10K, while the 
Goodes Hall Warriors and 
ToRC teams each receive a 
$5K prize in the RBC Next 
Great Innovation Challenge. 
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Lessons the healthcare sector 
can learn from the business 
world was the topic addressed 
by Don Drummond (MA’77, 
LLD’10), former Chief 
Economist for TD Bank 
and Chair of Ontario’s 
Commission on the Reform 
of Ontario’s Public Services. 
His presentation on April 
15 drew a capacity crowd of 
students, faculty and staff. 

Having recently made 
more than 100 recommenda-

tions on healthcare reform to the Ontario government, Mr. Drum-
mond reflected, “I think we need to have an honest assessment of 
the healthcare system. It dramatically needs an overhaul.”

Citing an aging population and rising healthcare costs that 
see Canada spending in excess of 30% more per capita than 
the average Western nation, he argued in favour of finding new 
ways to organize the country’s healthcare system. “We are not 
running it efficiently; we are spending more than we need to 
spend,” he said. 

While healthcare spending needs to be better managed, the 
solution, he emphasized, is not the drastic cuts seen in Ontario in 
the 1990s. An integrative approach to healthcare that focuses on 
quality of care, instead of quantity of services performed, is the key 
to improving the end results of healthcare investment, he said.

The presentation launched The Monieson Centre’s new 
research theme that explores ‘The Business of Healthcare.’ 
According to Centre Director Dr. Scott Carson, “The Business of 
Healthcare is related both to the role that management processes 
can play in healthcare delivery, and what business innovation and 
discovery can contribute to the quality of patient care.”

Driven by collaboration, the Centre engages researchers from 
business, health sciences, applied sciences, policy studies and other 
related disciplines, to create breakthrough knowledge at the inter-
section of business and public policy. The Business of Healthcare 

theme continues the Centre’s tradition of linking academics, busi-
ness leaders and policymakers to develop research-based solu-
tions to real-world problems. The ultimate goal, Dr. Carson noted, 
is “to link ideas to action” through dissemination of research in 
top-tier academic journals and at conferences, as well as by hosting 
industry-oriented speaker series, summits and events. 

Don Drummond on healthcare reform 
Speaker launches series tied to The monieson Centre’s new research theme: ‘Business of Healthcare’

28.02.1227.02.12

K
in

gs
to

n 
W

hi
g-

S
ta

nd
ar

d 
ph

ot
o

international executive Program in mining Leadership
Mining executives descend on Toronto for the second one-week module in a  
two-week program designed for executives within mining and related service 
industries around the world. Bob Buchan, founder and former CEO of Kinross 
Gold, was a keynote speaker during the inaugural session in November, with 
other notable industry experts contributing to both modules. Upon completion  
of the program, participants receive a Queen’s International Executive Program  
in Mining Leadership Certificate of Achievement—a widely recognized symbol  
of excellence in executive education.

Visit www.qsb.ca/execed for more information about this and other QSB 
Executive Education offerings. 

Queen’s Journal’s new app courtesy of  
QSB entrepreneurs
The Queen’s Journal launches a mobile app for tablets and 
smartphones courtesy of Newsapper, a new venture launched 
by Chris (MBA’11) and David (MBA’13) Sinkinson and Daniel 
Weinshenker (BCom’12). Chris is continuing his entrepreneurial 
ways after having won the PELA CFDC Business Plan Competi-
tion in 2011 (see QSB Magazine, Summer 2011). Check out 
www.newsapper.com for more on Chris’s latest venture.

4Chris, left, and David Sinkinson show off their app.
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How can individuals ignite the spark of innovation and trans-
form ideas into business innovations that work? More than 200 
Business, Law, Engineering and Policy Studies students, industry 
representatives, alumni and the general public descended on 
Goodes Hall on March 9-10 to find out. 

This third iteration of the annual MBA student-organized 
event, originally the first of its kind in Canada, featured more 
than 30 thought leaders on innovation and creativity from 
leading companies, institutions and think-tanks from across 
North America, including 3M, Bombardier, RBC, Xerox, IBM, 
Exxon, Industry Canada, the National Research Council (NRC), 
Queen’s-based PARTEQ and Ontario Centres of Excellence. 

“Spark” was the Summit’s theme, showcased in presen-
tations that offered strategies on how to create those elusive 
“Eureka!” moments and transform them into viable business 
innovations. Other sessions included the best ways to use 
innovation to create sustainable competitive advantage. 

Judges of the Paul and Tom Kinnear Business Plan Competition 
were wowed by Jane Wu, BCom’12, and her Waterloo, Simon 
Fraser and U of T teammates’ pitch of a virtual community 
that teaches Mandarin Chinese to children in an engaging and 
experiential way. Their new venture, Penyo Pal, took home the 
$5,000 top prize in this annual competition funded by Dr. Tom 
Kinnear, BCom’66, LLD’02, and his brother Paul, BCom’63. 

Stylsize, a mobile and web app that enables online shop-
pers to visualize how garments would fit and flatter their bodies, 
was the winning entry in the international category of the NYC 
Next Idea Global Business Plan Competition. Dan McCann, 
BCom’11, and Amy Bergenwall, BCom’08, MSc’10 and current 
PhD candidate, took the top prize of $17,500 in a field of 270 
applicants from around the world. In addition to the cash, the 
pair received six months of free office space in New York to 
help them launch their business there. 

Online ventures proved to be winners for five MBA’12 
students who scored three-month Dare to Dream internships 
at QSB and up to $15,000 per project, funded by Cogeco, CIBC, 
alumni Dany Battat and Gia Steffensen, both BCom’78, and 
Queen’s Centre for Business Venturing. Clement Tse is starting an 
online market connecting people through social media for small 
tasks such as grocery pickup or baby-sitting. Fahad Siddiqui intends 
to launch an online service to change how people look for and give 
presents to their friends and family. Pranab Pandey is building a 
site to facilitate the prototyping and production of objects to be 
designed by a user community and built using 3D printing tech-
nologies. Robin Daultani and Bipul Das are intending to partner 
with airlines to help them improve profitability by managing over-
booked seat inventory and underutilized cargo capacity. 

Watch out for these new ventures, coming soon to a laptop 
or mobile device. 

“The Canadian and world economies are at a crossroads,” 
said Christina Waters, MBA’12, who co-chaired the Summit 
along with classmate Andrew Cormier. “Strategies used in the 
past will not necessarily work in the future. That’s why this 
year’s Summit focused on how innovation is a key strategic tool 
for future personal, corporate, and societal success.”

Visit www.qsbis.com or follow the Summit on Facebook or Twitter@qsbis. 

innovation Summit sparks creativity

mandarin lessons, anyone? Or help with online shopping?
Student entrepreneurs’ new ventures launched with funding from QSB and new York investors

The ‘Spark’ Summit’s keynote speaker, Avi Pollock, vP, innovation 
and Strategic Planning at RBC

44NEWS TICKER 29.02.12 14.03.12

Tim Ray is one of CBC Dragons’  
“most memorable entrepreneurs”
A special edition of CBC-TV’s hit Dragon’s Den features 
a deal by AMBA’11 alum Tim Ray’s FoodScrooge group-
buying website. The episode highlights some of the shows 
“most memorable entrepreneurs.” Tim’s deal with Dragons 
Arlene Dickinson and Bruce Croxon saw the pair invest 
$125,000 for a 35% stake in the company. Scant weeks 
later, FoodScrooge was purchased by industry leader 
WagJag, “the quickest exit in Dragon’s Den’s history.”

Reading Week’s nicaraguan reno 
Queen’s Commerce students descend on Jinotepe, Nicaragua, 
to spend Reading Week renovating a local elementary school. 
The students raised funds to cover their trip expenses and 
donated $400 worth of school supplies as well as 50 teddy 
bears collected by students at a Waterloo high school. The 
25 students were chosen as part of the Queen’s Commerce 
Initiative Abroad (Q’CIA), an annual international volunteer 
operation benefitting countries in the developing world. 

4Commerce students lend a hand at Nicaraguan school.
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Each week, the members of the executive team 
of a brand new company called QUAAF must 
make a tough call: Do they meet in the students’ 
pub or at the campus coffee shop?

The company’s full title is Queen’s Univer-
sity Alternative Asset Fund (QUAAF) and the 
four members of the executive are all MBA 
students. Although the company’s name might 
suggest the four senior executives are all about 
imbibing, in reality, these guys are much more 
interested in hedging their bets about the future.

Their mandate is to play with the big boys 
on Bay Street in the sometimes murky world 
of hedge funds, helped along with financing to 
the tune of six figures provided by Queen’s. The 
four students—CEO David Yao, chief risk and 
compliance officer Peter Szaflarski, chief invest-
ment officer Brendt Lambert, and business 
development officer Joe Sauret—were part of 
an original eight-person group that pitched the 
idea to QSB. To persuade the administration 
they were serious about their proposal, the group 
of eight each sank $6,000 of their own savings 
into an investment fund and invested in commodities and options 
producing a quarter’s worth of solid returns.

“The main purpose was to show the staff that we were serious 
about this and willing to put our own skin in the game,” said CEO 
David Yao, 25, of Regina. “We’re students, and any amount of 
money is hard to come up with. It showed our dedication.”

The gambit worked. The University has since helped the 
students to create a notional firm with proper corporate struc-
ture and backed them with start-up funds in six figures to invest 
in hedge funds.

“One of the challenges is that the MBA is a one-year 
program, and, if this is to be a sustainable fund, how do we ensure 
it can be turned over from one class to the next and still have a 
consistent investment theme?” said Peter Copestake, Executive-

in-Residence at QSB and the man with his hands on the steering 
wheel of the new venture.

“Because you need some kind of continuity, the four individ-
uals in the initial executive group cast around among their MBA 
peers and said we’d like to hire on a whole group, including port-
folio managers and analysts, to look at this universe of investment 
opportunities,” he said.

In return for a chance to get in on the action, the MBA 
students recruited all had to sign contracts promising to stay in 
touch with QUAAF even after they graduate and to become 
alumni supporters of the fund to ensure that the next round of 
MBA students will be able to “fill their shoes when they leave.”

The first order of business for the MBA students was to do 
their homework on hedge funds.

Hedging their bets: 
Students start fund with their own money and Queen’s cash to do battle on Bay Street
By PAUL DALBy, THE TORONTO STAR—FEB. 11, 2012*
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MBA’12s Peter Szaflarski, back left, Joe Sauret, Brendt Lambert and David yao, back 
right, helped start the fund and secure Queen’s investment. 

17.03.1217.03.12

mBa team wins Sustainability Challenge
A team of four Queen’s MBA students capture 
first place honours and the $4,000 top prize at 
a case competition on business and sustain-
ability held as part of the Montréal Sustainability 
Weekend organized by McGill and Concordia 

Universities and HEC Montréal.

‘One Team—One Hundred Dollars— 
One idea to Change a Life’ 
The slogan, above, of the Queen’s Micro-Credit 
Challenge (QMCC) sums up the task given to 
Commerce students: take $100 in start-up funding, 

develop and run a profitable business for a week. All proceeds from the competi-
tion are donated to support Kiva, a not-for-profit micro-financer to entrepreneurs 
in developing countries. On March 17, QMCC organizers announced the results: 
profits in excess of $2,600, enough to jump-start several new ventures around the 
world. Visit comsoc.queensu.ca/qmcc/ to learn more. 

4The winners: Saumya Baunthiyal,  
Gleb Nikitashenko, viraj Gupta  
and Siddharth Banerjee
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Copestake, the former global treasurer of Manulife Insur-
ance, believed the safe strategy going forward was to create 
a “fund of hedge funds,” a short-list of hedge fund managers 
with the best track record for investing. “We’re going to be 
able to develop a database of hedge funds, which doesn’t exist 
today, and do a true apples-to-apples comparison, which is 
a big exercise, but will be very valuable in its own right,” he 
explained. “Part of what we are doing here is trying to identify 
those hedge funds which we believe will outperform but do not 
entail excessive risk.” 

Creating a short-list of surefire winners has been a 
challenge, because there is no public database available and 
private databases cost big money. So the Queen’s MBA team 
did its own research to whittle down 100 hedge funds in Canada 
to a shortlist of eight, attempting to limit QUAAF’s exposure to 
risk. “We hope to do the fi rst investment within the next month 
[March],” said chief risk offi cer Peter Szafl arski, 30, of St. Cath-
arines, ON. 

“With any start-up, there is some uncertainty about the 
future and there’s a learning curve attached to that, but the 
whole team is really looking forward to going forward.”

The only member of the QUAAF executive with real 
hands-on experience of hedge funds is also the only American 
student in the group, chief investment offi cer Brendt Lambert, 
30, of Dillon, SC. Lambert was working on the trading fl oor of 
the Chicago Board of Trade in 2008 when the Bernie Madoff 
scandal broke.

“On a commercial desk, we got to see the execution of a 
lot of these hedge funds and got to see the nitty-gritty details 
of the actual funds,” Lambert said. “You saw that there was no 
clarity in the fi eld of hedge funds. It seems to be a very dark, 
lack-of-information universe.”

The fourth member of the executive, 26-year-old Joe Sauret 
of Toronto, can at least claim that his business experience equips 
him to see the big picture. While taking a philosophy degree he 
supported himself by running a successful painting business.

“I think it’s important in terms of the executive committee 
to come from a well-rounded background,” he said with 
a laugh.

“The support we received was tremendous. This school 
defi nitely has a culture of innovation and excellence and they 
saw our idea as a way to continue with that tradition.”

* This Toronto Star article by Paul Dalby has been abridged with the author’s 
kind permission. 

Peter Copestake updates QUaaF’s progress

“As of mid-May, almost six months into the project, 
QUAAF has made three investments after a detailed 
review of more than 20 hedge funds. The inaugural 
team built a valuable database of hedge funds in 
Canada, noting their relative performance, investment 
strategies and risk profi les. There has been a high 
level of interest among incoming MBA and Master of 
Finance students in continuing the great work done 
by the pioneering team members from the MBA Class 
of 2012. A new leadership team is expected to be in 
place by June.

“Alumni and friends of QSB are welcome to contribute 
to the Fund to help us reach our target of $1M within 
fi ve years.” 

 Visit quaaf.com for more information. 
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mBas take the pledge
MBA students pledge an oath to lead with integrity 
and to use the knowledge and skills they acquired 
at Queen’s to create value for society. The Queen’s 
MBA Oath was modeled on the MBA Oath Project, 
a movement started in 2009 at Harvard Business 
School that has been adopted by graduating MBAs 
around the world. The QSB students who partici-
pated verbally pledged the Oath as a group, signed 
a ledger and received a framed copy to serve as a 
visual reminder of their commitment.

all dressed up 
and a grad 
formal to go to
The Commerce 
Class of 2012 in 
their fi nery outside 
Goodes Hall, en 
route to their 
graduation formal. 

14.04.12
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Twenty Commerce and Engineering students are developing 
new ideas while learning organizational leadership skills at the 
Queen’s Summer Innovation Institute that launched May 9  
in Kingston. 

“We’ve encountered countless Queen’s students who excel 
at both Engineering and Commerce, yet find that they have to 
choose one program over the other when they apply to univer-
sity,” says Kim Woodhouse, Dean of Engineering and Applied 
Science. “This program bridges the gap while building a solid 
foundation for unique leaders with both technical know-how 
and business savvy.”

This pilot program is a unique collaboration between 
the Faculty of Engineering and Applied Science and Queen’s 
School of Business aimed at developing innovators and entre-
preneurs who can thrive in the rapidly changing, technology-
driven business world. 

“It’s clear that the ‘old way’ of doing business just doesn’t 
cut it anymore,” says Elspeth Murray, Associate Dean, MBA 
Programs, QSB. “Management teams need to make smart 
decisions based on a sound knowledge of both technology and 
business and be willing and able to take their ideas that one 
step further than the competition. Our goal is to give students 
the tools they need to do just that.”

The pilot program kicked off with a two-week “boot camp,” 
an intensive session featuring workshops, seminars and talks led 
by business and technology experts from Queen’s and beyond. 

The students then work in interdisciplinary teams 
throughout the summer on an innovative business or corporate 
project under the guidance of an expert mentor. Each student 
receives $7,000, and the teams have a chance to win up to $25,000 
through a business competition that caps off the program.

“I see the Institute as a great opportunity to combine the 
valuable skill sets of the Commerce and Engineering faculties 
with existing opportunities to start a social entrepreneurship 
venture,” says participant Diana Menzies, a Civil Engineering 
student who worked with Engineers Without Borders last year 
to chair the Queen’s Global Innovation Conference.

To learn more, check out the Spring/Summer issue of The Complete engineer, 
available at www.thecompleteengineer.ca

Commerce & engineering students team up at new Queen’s  
Summer innovation institute

Glen Murray, Ontario’s Minister of Training, Colleges and Universi-
ties, visited the institute on May 13. The students had one minute 
to pitch their ideas. Top Photo: Principal Daniel Woolf, 6th from 
left, and Glen Murray with institute students.
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Faculty score prestigious research grants
Three of the School’s top researchers receive SSHRC Insight 
Grants. Julian Barling, Professor of Organizational Behaviour and 
Queen’s Research Chair, is researching “Leaders’ Psychological 
Well-Being and Leadership Behaviours”; Jean-Paul Roy, Toller 
Family Fellow of International Business, is working on a project 
entitled “A Study of the Capabilities That Facilitate Trustworthy  
International Joint Venture Partner Behaviour Across Governance Contexts”;  
and Laurence ashworth, Distinguished Faculty Fellow of Marketing, has titled  
his project “How Does This Make Me Look? The Basis and Accuracy of 
Beliefs About Observers’ Reactions to Product Usage.” 

#1 awesome Thing 
neil Pasricha, BCom’02, unveils his #1 Awesome Thing at the Indigo 
bookstore in downtown Toronto to a crowd of fans of the best-selling 
author’s ‘1000 Awesome Things’ blog and books. His time-ticking count-
down of awesome things debuted in June 2008, with a new entry posted 
every weekday until April 18 when the #1 thing was revealed: “Anything 
you want it to be.” Fans at the Indigo event appreciated hearing the last 
awesome thing in person several hours before it appeared online. The 
chocolate milk on tap was a bonus. AWESOME!

Check out Neil’s blog of all 1000 postings at 1000awesomethings.com and 
read about Neil in the cover story of the Winter 2011 issue of QSB Magazine 
and in the Alumni Review, Issue 2, 2012.
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In January, Diana Drury, 
BA/BPHE’83, BEd’84, was 
appointed Director, Coaching 
Group, MBA Programs, 
responsible for Team Perform-
ance, Personal Coaching and 
the Fit to Lead programs. She 
is no stranger to QSB, having 
been a part-time Team Coach 
in the MBA programs since 
2004. Team-based learning is a 

pivotal part of the MBA experience and is facilitated by Team 
Coaches who provide coaching on best practices, overcoming 
barriers and resolving confl icts, all to support the development 

of high-performance teams. Personal Coaches provide similar 
services to individuals on a one-to-one, confi dential basis. The 
Fit to Lead program that Diana manages encourages students 
to lead a healthy, balanced and active lifestyle to help prepare 
them for the rigours of business leadership.

Prior to joining QSB, Diana worked at St. Lawrence College 
in Kingston for 25 years in a number of roles, including Student 
Life Counsellor and Athletic Director. She is a celebrated local 
athlete, coach and builder in her own right, having been named 
to six athletic Halls of Fame, including Queen’s Golden Gaels 
Coaches Wall of Fame. She competes internationally in softball 
and will be travelling to Turin, Italy, with her Canadian team-
mates to defend their gold medal in women’s fastball at the 
World Masters Games next summer.

 For more information on hiring Queen’s Business graduates—in alberta or 
elsewhere in Canada or for international postings—contact bcc@business.
queensu.ca.

Diana Drury is QSB’s new Director, Coaching group, mBa Programs

alberta’s labour shortage an 
opportunity for QSB grads
Alberta may have a booming economy, but businesses there 
are faced with a major challenge when it comes to recruiting 
top talent. A labour shortage has employers scrambling to fi ll 
positions with qualifi ed, top-quality candidates. Enter QSB’s 
Business Career Centre with the message that the School has a 
wealth of talent from which employers can draw to meet their 
staffi ng requirements.

At an event in Calgary in March, the Centre hosted 37 of 
Alberta’s top employers to showcase QSB’s programs and the 
high calibre of its Commerce, MBA and other post-graduate 
alumni. Also on the agenda was the announcement of a new 
partnership with BluEra, a leading Calgary-based executive 
search and team transformation fi rm led by Catherine Bell, 
EMBA’02. This partnership gives QSB a visible presence in the 
city and the opportunity to offer recruiters a local resource to 
consult for assistance in recruiting QSB grads. Catherine’s role 
also involves advising graduating students on how to tap into 
Alberta’s lucrative market and the QSB network when investi-
gating their career options.

Calgary (above) and other Alberta business hubs need top-quality 
executives; enter the QSB-BluEra team.

44NEWS TICKER 25.05.12 31.05.12

Former Speaker Peter milliken 
receives Honorary Degree
Spring Convocation ceremony for Full-time 
and Accelerated MBA, Master of Finance and 
Master of International Business grads honours 
the former and longest-serving Speaker of the 
House of Commons, Peter milliken, Ba’68. 
Dr. Milliken delivers an inspirational Convocation 
address after receiving his honorary LLD from 
Chancellor David Dodge.

QSB unveils new Toronto facility
Just steps from the CN Tower and Union Station, 
QSB’s new downtown Toronto location features a 
state-of-the-art meeting facility with conference and 
meeting rooms and an 80-seat tiered classroom. 
Home to QSB Executive Education program offerings 
as well as Toronto-based Master of Finance, Execu-
tive, Cornell-Queen’s Executive, and Accelerated 
MBA students, the facility offers the School a new 
presence in the heart of Canada’s fi nancial district. 
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Usually, it’s the professors who get to ask the questions. 
In this fi rst installment in a series of Faculty Q&As, 
QSB Magazine Editor Shelley Pleiter knocked on 

Professor Bill Cannon’s offi ce door to pose some questions 
about what he’s taught—and learned—in his 38 years teaching 
Finance at Queen’s School of Business. 

What stands out as a memory of your early teaching days?
I was a fresh PhD grad, very enthusiastic about my subject, and 
I felt that I had a wealth of material to impart to my students. I 
was excited to share it with them. I’d fi ll 12 legal-sized pages with 
my notes, then would just race through the material in class.

In retrospect, I realize I was asking the impossible. There 
was no way that the students could absorb it all. But one class 

I taught in my second year was very smart. Rather than 
moaning and complaining, the students chose one of their 
classmates to deliver a message. Angela Biever (BCom’75)
came to my offi ce and was extremely complimentary about 
my class. She told me how much the students appreciated my 
teaching efforts, how it was the best course they’d ever taken, 
and so on. After a few minutes of this, she had me eating out of 
her hand, and I swallowed her suggestion that everyone would 
learn even more if I would narrow the focus a bit and cut down 
on the volume of material. 

I reduced my notes to about eight pages, and now I prob-
ably cover only three legal-sized pages. Just think of the thou-
sands of students who benefi ted from this class’s tactic of 
catching more fl ies with honey than vinegar!
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What lesson from another professor has left a lasting  
impression on you?
When I was studying at Oxford as part of my MBA, I took a 
course taught by Sir John Hicks, one of the world’s foremost 
experts on Keynesian economics. We were in class one day in 
his huge office that was the size of one of the large classrooms 
at Goodes Hall. We were sitting cross-legged on this big Persian 
rug beneath a leaded glass window, listening to this learned 
gentleman who must have been in his eighties at that time. 

He was talking about how monopolies can increase their 
revenue by restricting supply and maximizing price. Then he 
paused (and I could see that he was about to impart a pearl of 
wisdom) and said, “You all realize, of course, that the best of all 
monopoly profits is a quiet life.” 

I interpreted this to mean that if you have some monopoly 
advantage—brainpower or energy or whatever—you can use it 
to become the head of an investment bank, and work 18-hour 
days to maximize profits. But if you’re smart, you’ll realize the 
best profits are a quiet life—having a family life, living to 90 or 
100, not having a heart attack at age 50 because you’ve been 
working so hard. 

So, I took it to heart. I thought, here’s a person who could 
have had it all in the business world, and yet, in looking back, he 
thinks of all the profits he had. He lived a quiet life as an Oxford 

What do you hope your students remember from your courses?
I hope they would remember always to keep their overall goals 
in mind. Whether just entering the business world, or later in 
their careers, or even in their personal lives, people should 
always be aware of the overall goals they’re trying to achieve 
through all their efforts. 

In many situations people just assume that everybody 
knows what the goals are. That’s not always the case. In the 
business world, you need to know what your organization’s 
overall goals are and to be clear about how your actions and 
recommendations are going to link to the achievement of  
these goals. 

This advice also applies to people’s personal lives. If you 
ask yourself, “Why am I working so late every night?” that can 
open up an internal conversation. “Because I want to make 
money. But why do I need to make more money when I already 
have enough? And by working late, I’m liable to lose my wife, 
and I won’t be able to help my kids.” 

Instead of just getting locked into doing something because 
it made sense at one time, you need to keep asking, “Is what I’m 
doing consistent with what I ultimately want to achieve, or who 
I ultimately want to be?” As long as the answer is “yes,” you 
won’t make the big mistake of spending a lot of time on things 
that aren’t really helpful to achieving your ultimate goals. 

Professor Bill Cannon

loCation:

Winnipeg, MB (born/raised), 

Kingston, ON (since 1974)

aCCreditations:

BCom’67 (Manitoba), 

MBA’69 (York, with modules  
at Harvard, Oxford, INSEAD), 

PhD’76 (Harvard) 

PerformanCe to date:

ProsPeCtus

2008
Distinguished Faculty 
Professorship in Finance  
& University Council’s  
Distinguished Service  
Award

1974
Joins QSB 
as Assistant 
Professor of 
Finance

1981
Queen’s Alumni 
Award for  
Excellence  
in Teaching

1994
MBA Teaching  
Excellence Award

1996
MBA Teaching  
Excellence Award

1999
Commerce Teaching  
Excellence Award 

2002
Commerce Teaching 
Excellence Award 

2005
Com’83 Teaching  
Fellowship in Finance

2003
ICBC longstanding  
service award
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I often have students in my 
office and I regularly get emails 
from them, so they definitely 
take advantage of the offer to 
help them perform to the best 
of their abilities. 

What’s next for you? 
If I had been thinking about 
retirement before, I’m not now, 
thanks to a DVD my wife Tensia 
and I watched recently. It was 
about what retired men should 
do to keep healthy. According 
to a doctor in the video, there 
are three rules to follow: 

•	 Keep reading in your field 
of interest.

•	 Get out of the house, get 
involved in the community.

•	 Associate with young 
people so you keep up 
with how the world is 
evolving. 

I said to Tensia, “I’m 
already doing all those things—
at work!” So it doesn’t make 
any sense for me to retire as 
long as the students still appre-
ciate my efforts and the School 
still needs Finance professors. 

I really love what I do, and 
I really love the students. It 

always picks me up when I’m around them, they’re such bright 
and talented individuals. Our job as faculty is to not misdirect 
them. They’re so motivated, all we have to do is point them and 
help them along their way, and they’ll be just fine. 

On the cover page of my exams, I always write a personal 
message to my students. Over the last 30 years, it’s usually been, 
“Remember, when you have just missed your child’s birthday 
party or first gymnastics competition, and you are slaving away 
at your office past midnight for the fourth day in a row, trying 
to get out that pitch book on which you feel your $300,000/
year job hangs … remember that you always have a choice, and 
some people believe that “the best of all monopoly profits is a 
quiet life.”  

 Send your suggestions of professors you’d like to see featured in future 
issues. email spleiter@business.queensu.ca, fax 613.533.6978, write to the 
address on page 1, or comment on this article online at qsb.ca/magazine. 

professor, was respected, and 
had all these young people 
sitting on his office floor, 
soaking up his wisdom. Well, 
I was not so obnoxious as to 
think that old people didn’t 
know things.

It’s become a motto in my 
life. I’ve even had the phrase 
inscribed in Chinese callig-
raphy, framed and displayed in 
my office as a daily reminder 
of what’s important to me. 

What lesson from your 
students has left a lasting 
impression on you?
I learned that what they 
really value is knowing that 
their professor is “on their 
side.” They appreciate when 
a faculty member is really 
committed to helping them 
achieve success in the course 
and in their careers. Some-
times, when we talk about 
things beyond the course 
work, the discussion turns 
to finding success and fulfill-
ment in both their careers and 
personal lives.

They appreciate profes-
sors who are welcoming in 
their offices when students appear with questions after class. 
They don’t feel that the prof is the opposition or someone 
who’s trying to put obstacles in their way. Instead they value 
the professor who’s trying to break down obstacles and show 
them the best paths to achieve success. 

What’s one thing your students likely say about you  
behind your back?
Well, I wouldn’t be surprised if it was something along the lines 
of, “I work so hard in Cannon’s course, I wish he would give 
me credit for my efforts rather than just my performance.” I 
explain every time that I have to grade based on what’s on 
their exams or in their papers. I often tell them, “I expect you to 
work hard, but if you are working hard and you’re not getting 
the grades, then either I’m explaining it badly or there’s some 
blockage.” Then I encourage them to come to my office and 
we’ll try to sort it out. 

“I really love what I do, and I really love the students. It always picks me up 
when i’m around them, they’re such bright and talented individuals.”
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what do his former students say?

Steve Priebe, BCom’80

I remember not answering an essay ques-
tion very well on one of Prof. Cannon’s 

exams. When I got my marked exam back, 
he had written more on that question than 
I had! My answer, in blue ink, ran to about 
half a page and he fi lled an entire sheet 
in red ink, meticulously showing me where 
my points had missed the mark. 

I was fl abbergasted that a professor 
would take that much time and effort to 
help me understand the material. It turned 
out to be a pivotal point in my academic 
career. I had been an average student, 
and this experience really improved my 
approach to problem analysis and motiv-
ated me to do better. I started earning 
A-grades throughout the rest of my studies 
at Queen’s. Later, during my MBA studies 
at U of T, I was the gold medalist in my 
class of 200 students. 

Prof. Cannon was renowned not only for 
his intense and challenging Finance courses, 
but also for his efforts in helping students 
land jobs after graduation. He wrote person-
alized reference letters that were knowledge-
able about individual students’ strengths 
and abilities. I still have the two-page letter 
he wrote about me that helped me land a 
job at the Bank of Montreal. 

In my 27-year career at BMO, I hired 
close to a dozen students recommended 
by Prof. Cannon. Most are still with the 
bank, and some have made it to executive 
positions. It’s just another example of how 
Bill has helped his students succeed over 
the years.

Steve retired from his position at the 
bank in 2008 but still works occasionally 
on management consulting projects in 
treasury, risk management, and corporate 
governance.

Douglas Dethy, BCom’75

I had the good fortune to take my fi rst 
course with Prof. Cannon the year he 

arrived at the School. He was young, 
fresh-faced, extremely bright, funny and 
self-effacing. He was also intense but so 
obviously in love with his subject, it was 
infectious. Some students found his inten-

sity intimidating, but if you did the read-
ings, prepared for his class and made an 
effort to work at it, he was behind you all 
the way. 

After graduation, I studied for my fi nal 
chartered accountancy examination along 
with classmate Mike Dyer. I had kept in 
touch with Prof. Cannon and casually 
remarked that Mike and I were having 
trouble with the case questions being 
covered in our prep course. Within days, 
he’d sent us two new cases to work through 
which he then thoroughly critiqued. We 
both passed the exam and obtained our 
CA designations. 

It’s no exaggeration to say that without 
Bill’s thoughtful advice and persistent 
encouragement, I would not have even 
contemplated applying to Harvard Busi-
ness School for my MBA studies. He 
not only helped me with the application 
process, he wrote a comprehensive refer-
ence letter which surely contributed to my 
being accepted. 

I submitted a letter in support of his 
nomination for the [Queen’s] Alumni Award 
For Excellence in Teaching, which he won 
in 1981. I concluded with a sentiment 
that I feel to this day: Beyond the know-
ledge he instilled, he convinced me that a 
key measurement of success is how well 

you contribute to those around you. I am 
extremely thankful to have studied under 
Prof. Cannon and feel great sorrow for 
those many students who do not have the 
opportunity. 

Douglas Dethy worked for Arthur 
Andersen in Toronto, Wood Gundy in Calgary, 
and Goldman Sachs in New York City before 
founding his own investment fund company, 
DC Capital Partners, also in NYC.

Share your recollections of Bill Cannon by 
writing to the address on page 1, emailing 
spleiter@business.queensu.ca, or commenting 
on this article online at qsb.ca/magazine.

Chili party for MBA’96 class: Kent Campbell, Chris Chandler, Laurie Garland, Susie Chu, 
Bill Cannon, Rimas Ciplijauskas and Hazel Lee. A tradition since 1981, Bill hosted chili 
parties at his home following mid-term exams. initially funded by the $1,000 Alumni 
Teaching Award (“back when interest rates were 10% and food and beer costs totaled 
$100”), that source has long since dried up. Current students are treated to pizza and 
pop in the Atrium of Goodes Hall as they leave the examination room.

BCom’80 classmates Tricia (Linney) Lewis 
(left) and Elspeth Gaukrodger pay tribute to 
a favourite professor.

14 magazine  SUMMER 2012  
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BESTBESTBESTBESTBESTBESTBESTBESTBEST
 Aligning with the

TWO FIRST-CLASS 
BRANDS LOOKING AT 

THE BUSINESS WORLD 
THROUGH THE SAME LENS

By AMBER WALLACE

ON MARCH 27, nearly 2,000 members of Canada’s business elite 
converged on the Metro Toronto Convention Centre to celebrate their 
organizations’ status as Canada’s Best Managed Companies. Among 

the award presenters at the gala that evening was Dean David Saunders, repre-
senting the School’s long-time partnership in this prestigious national program. 
Introduced by TV personality Ben Mulroney and doing the honours before Juno-
Award-winning band Great Big Sea took the stage, the Dean helped honour the 
best of the best at this annual event that QSB has co-sponsored since 2001. 

It was a 1998 call “out of the blue” asking Ken Wong, Distinguished Professor 
of Marketing, to be a speaker for the Best Managed program (then known as 
the 50 Best) that began the QSB connection. The following year he was asked 
to sit on the program’s adjudication panel. It was Ken’s involvement as a judge 
that ultimately led to QSB becoming a national partner. “I was impressed by the 
quality of the program,” he says. “It seemed like a great opportunity to align two 
fi rst-class brands that were looking at the world through the same lens.”

There are many advantages the partnership affords QSB, most notably the 
chance to get in front of Canadian business leaders and management teams with 
Queen’s hallmark high-quality executive education, such as this year’s sessions led 
by QSB professors Douglas Reid, John Pliniussen and Julian Barling. Companies 
in the Best Managed network employ more than 250,000 people across Canada—
a prime market for the School’s executive education offerings. Many of the 
executives in attendance are the prime decision makers on sourcing executive 
development opportunities for their employees. 

F
E

A
TU

R
E

Davis yung, EMBA’02, whose company 
was one of this year’s 50 Best winners, 

with Dean David Saunders at the gala
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tional business leaders, access to QSB’s regular faculty-led 
webinars (qsb.ca/webinars), and year-round resources through 
the dedicated program site (www.bestmanagedcompanies.ca)
and the Best Managed channel on the FP Executive site 

(http://business.financialpost.com/category/executive/best
managed/). Professional development at the Best Managed 
Symposium is exclusive to program winners and this year featured 
The New Yorker magazine writer and renowned author 
Malcolm Gladwell as the keynote speaker and presentations 
by Deloitte, QSB faculty and other leaders at the forefront of 
business thinking.

This year’s Symposium presentations by Professors Barling, 
Pliniussen and Reid covered topics that are top-of-mind in today’s 
challenging business environment: transformational leadership, 
creativity and innovation, and employee engagement. Here are 
some of the highlights from each of these well attended and top-
rated presentations and reactions from some of the attendees. 

Founded in 1993, Canada’s Best Managed Companies 
program offers a mark of excellence for Canadian-owned and 
-managed private companies with annual revenues above $10 
million. Each year, hundreds of businesses vie for the honour 
of being selected a Best Managed company by undergoing a 
rigorous and independent process that evaluates their manage-
ment capabilities and practices. 

An adjudication panel chooses winners in four categories: 
fi rst-time winners (the 50 Best); Requalifi ed members that meet 
the criteria for two years in a row (57 this year); Gold Standard 
members that have requalifi ed for four to six consecutive years 
(66 this year); and Platinum Club members (91 in total) that 
exceed six consecutive years. 

Serving on the adjudication panel along-
side counterparts from Deloitte, CIBC, and 
the National Post, the program’s other spon-
sors, Ken Wong enjoys the opportunity to sit 
at the table with great minds. “It’s a parade of 
amazing case studies and a continuing educa-
tion for me,” he explains. It also keeps him in 
touch with the evolution of business—a great 
benefi t to the hundreds of students he teaches 
and mentors each year at the Business School. 

The benefi ts winning companies receive 
are legion. They include extensive media 
coverage, use of the Best Managed logo, 
networking opportunities with fellow excep-

Implemented correctly, creativity and innovation are key factors 
in helping organizations boost revenues, margins, productivity and 
morale, said Professor John Pliniussen in his session’s introduc-
tion. An expert on innovation, sales management and e-marketing, 
he began by defi ning creativity as the ability to be resourceful. 
“Conceptual—as opposed to artistic—creativity focuses on iden-
tifying problems and fi nding solutions, fi lling a need relevant to 
an organization, team or stakeholders,” he explained. Innova-
tion then kicks in when the team takes the best creative idea and 
implements it successfully.

But what if you are part of an organization that is lacking in 
both? There is hope because creativity can be taught. “It’s a skill 
that can be increased by practice and positive reinforcement,” 
John assured the audience as he discussed new research showing 
how to spark creativity at work. Through a variety of case studies 
and video examples, he demonstrated how time devoted to exam-
ining a problem can produce the most innovative results.

Ultimately, organizations need to think creatively to get 
employees to do the same. Employee recognition, incentive and 
evaluation programs can be used to instill creative thinking. John 
suggested evaluating employees based on the number of ideas they 
put forward for product development or business improvement, 

Companies in the Best Managed 
network employ more than 250,000 

people across Canada—a prime 
market for the School’s executive 

education offerings.

“Creativity is a skill that can be increased 
by practice and positive reinforcement,” 

said Prof. John Pliniussen.

50 Best Judge, 
Prof. Ken Wong

Creativity and innovation
are you state-of-the-art or state-of-the-ark?
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people who are attracted to working in such a setting. It calls to 
mind an “If you build it, they will come” approach. In building 
that creative environment, organizations should think about 
diversity in thinking and training. “Big break-throughs often 
come via cross-pollination and with the help of people from 
diverse areas of expertise,” John noted. 

Throughout his engaging session, complete with YouTube 
video clips showing examples of creativity in action, John shared 
several tips to help improve organizational creativity. Here are 
just a few:

•	 Be	hands	on…build,	create	and	fi	x	things.	
•	 Help	people	laugh,	smile	and	relax.
•	 Hire	or	involve	different	thinking	styles	and	preferences	

(left brain vs. right brain).
•	 Support	imagination	boosters—time,	freedom,	conversa-

tion, goals, even meditation.
•	 Ask	questions—many	questions!	They	lead	to	the	

greatest ideas.
•	 Leadership	creates	the	culture	of	innovation.
•	 Build	your	creativity	library—you	are	what	you	read.
•	 Use	Queen’s	School	of	Business	to	get	ideas	

[www.execdev.com].

 To read a Q&a with John, visit the Best managed channel on FP executive 
at http://business.fi nancialpost.com/2012/03/30/getting-the-creative-juices-
fl owing/.

 See John’s bio at http://qsb.ca/pliniussen

for example. “If innovation is important, it needs to become 
part of your training and evaluation process,” he explained, 
noting that in business, what gets measured, gets done. 

Davis Yung, EMBA’02, CEO of Fresh Direct, a fresh 
produce importer and wholesaler, was encouraged to learn 
that there are more structured ways to inspire innovation in 
the workplace, rather than relying on random efforts. “We plan 
to set goals and incentives to encourage creative and innova-
tive ideas in our company,” he said. Operating out of western 
Canada with more than 100 employees, Davis and the Fresh 
Direct team were at the Symposium to celebrate their new 
status as one of Canada’s 50 Best Managed companies.

Celebrating the successes that result when creativity leads 
to positive change is another critical step, according to John. 
Jim Thorne, MBA’90, BA’87, planned to take this tip back to 
his company. As President and CEO of Marsan Foods, he left 
this session determined to fi nd more ways to publicly celebrate 
and champion accomplishments and innovations of this Plat-
inum Club company, a leading processor of private label frozen 
foods and branded healthcare products. “Marsan has done 
many innovative and creative things over the course of our 
42 years in business, making us who we are today. But we are 
interested in taking it to the next level and creating a culture of 
creativity, so that our entire organization is engaged in fi nding 
ways to continuously improve. An important way to do that is 
to increase our celebration and recognition of great ideas.” 

Beyond recognition programs, John addressed the direct 
correlation between a fun, creative environment and the talented 

So what’s working in organizations that are seeking to 
improve employee engagement? Collaboration is the main driver. 
But to “get to we,” Douglas cautioned that management teams 
need to ensure that all employees have a clear sense of who “we” 
are. “Engagement is organizational culture,” he explained, citing 
the drastic cultural differences between Southwest Airlines (highly 
engaged) and Air Canada (fragmented). Management should take 

Through his teaching and consulting, Strategy Professor 
Douglas Reid has found that many executives believe that 
employee disengagement hinders organizational change. His 
session concentrated on how to improve engagement and, 
hence, an organization’s overall performance. 

An authority on competitive strategy with a focus on 
understanding how busy executives learn, Douglas believes that 
increased employee engagement may offer the sole remaining 
opportunity for companies seeking a step-function improve-
ment in productivity and competitiveness. 

He began with a simple question: What does an organiza-
tion with highly engaged employees look like? Engagement 
is not happiness, he explained. It’s exemplifi ed by a focused 
workforce that demonstrates intensity, enthusiasm, persis-
tence and proactivity and is also adaptable. This last attribute 
is key because engaging employees is a change process. Recent 
research from QSB showed that 20 percent of a workforce wants 
change, 10 percent will resist and 70 percent will be neutral. 
To make change happen and drive up engagement, organiza-
tions need at least 20 percent of this last group to move into the 
“wants change” category.

Beyond employee engagement
generating real attention, focus, and profi tability

“People want to be masters of their work, 
so enable them,” said Prof. Douglas Reid. 
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Michael Burrows, MBA’80, CEO of Maple Lodge Farms, 
chose this session to challenge himself to think differently about 
the vast resource he has in the company’s 2,500 employees across 
Canada. After taking in Douglas’s session, he plans to formalize 
an employee engagement strategy. “Employee engagement is 
a continuous journey and an aligned and committed strategy 
can make a difference.” Michael’s fi rst step in the process is to 
do more listening, across all levels of the organization, and let 
employees’ feedback inform his strategy. 

During the session, some indicators of a motivated work 
force were identifi ed, including: 

•	 Makes	ground-breaking	innovations
•	 Is	inspirational
•	 Generates	creativity
•	 Has	positive	energy
•	 Goes	above	and	beyond
•	 Say	their	work	doesn’t	feel	like	work!

 See Douglas Reid’s bio at http://qsb.ca/reid

Transformational leadership is a much discussed management 
theory and concept, but its implementation in the workplace is 
not well understood. QSB Organizational Behaviour professor 
Julian Barling’s session brought clarity to the topic by focusing 
on some of the critically important outcomes derived from 
transformational leadership and how these concepts can be 
applied in the workplace.

“Leaders hold in their hands the power to infl uence 
others,” said Julian. “And transformational leadership can do 
just that—it helps people change.” Research has shown that 
organizations or teams headed by transformational leaders have 
improved corporate performance as measured by such criteria 
as increased sales and employee creativity, and decreased 
absenteeism and turnover. 

“Faced with wonderful leadership, people will aspire to 
superior performance,” Julian said. To achieve this effect, leaders 
need to think about how they can elevate someone with their 
actions. The approach is employee-centric, not leader-centric, 
Julian told the audience.

He reported that people, not surprisingly, are remarkably 
responsive to the way in which they are treated. “When you 
show people they are important, they will react as if they are.” 

Michael Burrows took great inspiration from Julian 
Barling’s talk. “You have an opportunity when engaging with 
employees to have a meaningful interaction and help them be 
all that they can be,” he said. He plans to do just that when he 
returns to the offi ce by increasing his interaction with employees 
across the organization.

By far the most important characteristic of a transforma-
tional leader is humility, Julian explained. Using humour, which 
is appropriate and self-deprecating, and offering apologies are 

two ways a leader can demonstrate 
humility. Apologies, especially those 
that are properly executed, can rebuild 
trust with employees. 

Employees watch and evaluate why 
leaders behave the way they do. Julian 
offered several examples of transforma-
tional leadership behaviours:

•	 “Walk	the	talk!”	Employees	
trust and respect leaders who 
consistently choose to do the 
right thing, rather than the 
merely expedient.

•	 “Optimism	is	infectious!”	Telling	employees	“you	can	do	it”	
inspires them to go the extra mile and accomplish great things.

•	 “How	would	you	solve	this	problem?”	Encourage	
subordinates to think about work-related problems in new 
ways, provide them opportunities to develop, and prepare 
them for their next position in the organization.

•	 “What	can	I	do	to	make	my	employees	feel	respected	and	
appreciated?” Be compassionate (listen!), appreciate and 
recognize staff (say thank you!), and establish a relation-
ship (use names, make eye contact).

“Ultimately, it’s the smallest things that leaders do that 
have the power to effect major changes in people’s lives and 
organizations,” he concluded.  

 See Julian Barling’s bio at http://qsb.ca/barling

stock of how “we-centric” their organizational culture is.
This message, too, resonated with Davis Yung, who saw its 

application to his expanding fresh produce business. “One key 
take-away for me is to really understand the power of ‘we’ and 
determine how to get the team to ‘we’ more often.”

“Employee disengagement is a bad habit,” Douglas continued, 
“but, organizationally, which of our habits are we really prepared to 
change, permanently and forever?” While engagement is necessary, 
it is not suffi cient for survival and growth, Douglas explained. 

Engagement can be a competitive differentiator, he continued, 
citing Zappos.com as a prime example. “An employee’s relation-
ship with the organization is not transactional. People want to be 
masters of their work, so enable them,” he urged, as Zappos did 
with its employee empowerment approach.

How do organizations get there? An employee engagement 
strategy that is tied to evaluation and championed at the board 
level is vital. Saying “there is no one-size-fi ts-all engagement 
policy,” Douglas advised his audience to “match what you are 
doing as an organization to the employees’ mandate.”

“When you show people they are 
important, they will react as if they 

are,” said Prof. Julian Barling.

make an impact
Transformational Leadership
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QSB faculty explore a wide range of business topics in free monthly online seminars open to all.

Each one-hour webinar provides the latest in business research concepts and tools that can 
be applied immediately in the workplace, as well as an interactive Q&A session. 

For details and to register for upcoming webinars, visit qsb.ca/webinars

Check out these archived sessions

Accounting Professor John moore on “Cash Flow—Show me 

the money/Understanding cash fl ow” at qns.bz/cashfl ow

Organizational Behaviour Professor Jana Raver on 

“Bad Apples at Work—Dealing with incivility, harassment 

and bullying in the workplace” at qns.bz/bullyingwebinar

Marketing Professor Jay Handelman on “Building and 

Managing the Iconic Brand” at qns.bz/iconicbrand

Coming soon

QsB WeBInars
A MONTHLy DOSE OF BUSINESS INSIGHT

A new website that will feature archived webinars on such topics as 
“What’s really going on in the global oil market?” and “How social 
media can make or break your brand.” If you miss a live webinar, 
catch it when it’s most convenient for you.
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WHILE IVAN DOESN’T APPEAR on the organ-
ization chart, he’s still an important member of the 
team led by Jennifer (Kooren) Sullivan, MBA’03, at 

Toronto’s Pearson International Airport. As General Manager of 
Safety and Security, Jennifer oversees a staff of 85 employees and 
hundreds of contractors whose shared responsibility is to main-
tain the safety and security of the facility and the 33.4 million 
passengers who pass through its doors each year. 

Ivan is a bald eagle, and his role isn’t the only one omitted 
from the chart. Two dozen falcons and hawks, and the seven 
canine members of the unit are absent too, but all are equally 
important members of the larger team. Ivan and the falcons and hawks help keep the runways clear 
of birds, which can be lethal enemies of aircraft landing and taking off from any one of Pearson’s five 
runways. The dogs patrol the terminals, checking on unattended bags and vehicles and sniffing out 
suspicious substances, such as explosives. Their role, along with that of their human counterparts, is to 
safeguard Canada’s largest and busiest airport. 

Pearson is owned and its workforce of 1,100 is managed by the not-for-profit Greater Toronto 
Airport Authority (GTAA).Its ambitious new mission is to become a global hub. What Frankfurt 
Airport is to Europe, Pearson intends to become for North America: the destination of choice for 
North American passengers making connections to the four corners of the globe. 

As Jennifer and her team do their part to realize this global aspiration, one thing won’t change: 
her commitment to protecting the flying public and aviation staff. “People talk about the trade-off 
between offering good customer service and ensuring safety and security,” she says. “I come at it from 
a different perspective. I think keeping people safe is damn good customer service.” 

For as long as she can remember, Jennifer wanted to be a pilot. She grew up in Toronto, close to 
the airport, and remembers visits with her father and brother to the parkade beside the old Terminal 
One building. “We’d stand at the railing at the edge of the roof for ages, watching the planes landing 
and taking off,” she reminisces. There was no single ‘aha’ moment; she just knew that she wanted to 
fly airplanes when she grew up. Not just any planes, but military aircraft, influenced perhaps by her 
father’s stint in the Dutch military before he immigrated to Canada.

Safeguarding 
Pearson
JENNIFER SULLIVAN, MBA’03, ENSURES THE SAFETy 
AND SECURITy OF THE MILLIONS WHO PASS THROUGH 
CANADA’S BUSIEST AIRPORT ANNUALLy, WITH A LOT  
OF HELP FROM HER STAFF—OF THE HUMAN, CANINE 
AND WINGED VARIETy. 
By SHELLEy PLEITER
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As a U of T Political Science student in the late 1980s, 
Jennifer joined the Canadian Armed Forces Reserves. Her job 
in logistics at the nearby Downsview Squadron helped cover 
some of her expenses and served as her introduction to the 
military. Upon graduation, she applied to the regular Forces 
(Air) and was put through a battery of written and physical 
tests. One of the first ruled her out as pilot material because she 
wore glasses, but she made the grade as air crew, one of the few 
successful candidates in her group.

After boot camp (the “marching and saluting, no sleep 
and running drills” period), followed by French language and 
navigation training, she started flying on operational missions 
out of CFB Trenton in 1994 as a Navigator on CC130 Hercules 
transport aircraft. This was after the Berlin Wall had fallen and 
the Canadian Forces had shifted from Cold War readiness to 
peacekeeping and humanitarian missions around the world. “It 
was a fascinating time,” she recalls fondly of her 15 years in the 
Forces. She travelled around the world on missions to Bosnia, 
Haiti, East Timor, Kosovo and to several countries in Africa.

“A lot of people think of the military as being very regi-
mented, with people marching around, saluting and saying ‘Yes 
Sir, No Sir,’ but it wasn’t like that at all,” she explains. “It was a 
dynamic and interesting job that gave me a lot of responsibility 
at a young age.”

She fell in love with Africa, visiting countries tourists 
wouldn’t dare to set foot in. One such visit left a lasting impres-
sion. Her crew had landed in the Central African Republic in 
support of a peacekeeping mission that was at risk due to the 
conflict in the Democratic Republic of Congo. Jennifer noticed 
crowds of young people outside the terminal entrance, all clus-
tered beneath street lights. When she asked what they were doing 

there, she was told, “Oh, they’re just university students. They 
come here at night to study because this is the only place in town 
with electricity.” She hasn’t taken electricity for granted since. 

September 11, 2001, was another memorable day of a 
completely different sort. She was about to leave on a training 
mission when images on the Trenton squadron’s TV showed 
a gaping hole in one of the World Trade Center’s towers. “The 
commentators were talking about an accident with a ‘small’ plane, 
and we were all saying, ‘That was no small plane!’ Later someone 
said, ‘We know where we’ll be spending Christmas.’ Sure enough, 
by November, our crew was flying missions to Afghanistan.”

Much as she loved her job in the military, Jennifer saw the 
writing on the wall when the advent of GPS and other new 
aviation technologies began diminishing the navigator’s role. 
In 2002, as a 36-year-old Captain, the contract that she’d signed 
on enrollment was about to expire. She could either commit to 
an additional extended period or take a buy-out and leave the 
Forces. Embarking on a second career in her 30s was preferable 
to starting over at 47 when she could retire with a pension, so 
she began exploring options in civilian life. 

“I realized I had all these great skills that I’d learned in the 
air force, but I knew the business community wasn’t looking for 
navigators. There are things you don’t do in the military—busi-
ness planning, budgeting, marketing—and I realized I wouldn’t 
get far in business if I couldn’t read an annual report.” 

Her partner of 17 years, Jim Sullivan—a former military 
fighter pilot, now with Air Canada—supported her pursuit of 
an MBA degree. Queen’s was chosen for several reasons: the 
requirement for work experience and the resultant older demo-
graphic, emphasis on team work, and the program’s 12-month 
duration. “I liked the intensive, jam-it-all-together and get ‘er 
done aspect,” she explains.“And of course, the Queen’s MBA 
reputation was unrivalled.” 

Her MBA experience exceeded even her high expectations. 
“It was a really great transition from the military into the School 
and then out into the business world.” Professor Douglas Reid’s 
Strategy class left a particular impression, since he frequently 
touched on the aviation industry. “The economics of it are a 
disaster,” she laughs, “but there are those of us who can’t help 
ourselves because we love it. We know we could make a lot 
more money in plastics or widgets, but we’ve been bitten by the 
aviation bug.” 

Friendships made during her MBA studies were lasting, with 
one couple, classmate Paul Arhanic and his wife Bree, becoming 
regular vacation mates. A 2010 sailing trip in the Caribbean 
included a stop at a beach where Jim and Jennifer had arranged 
to get married, surprising their sailing buddies in the process. 

It didn’t take long for Jennifer to find out if her MBA had 
been worth the investment. After graduation, she spotted an 
ad in the Globe and Mail for a position with the Vancouver 

Pearson’s new mission is to become a global hub. What Frankfurt  
Airport is to Europe, Pearson intends to become for North America.

Jennifer and ‘her’ Herc, poised for take-off from El Gorah,  
Egypt, in 2000
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is managed by the Canadian Air Transport Security Authority 
(CATSA), the federal agency that staffs the airport’s 14 
security checkpoints. Numerous surveys have shown that 
prefl ight security restrictions are the major ‘dis-satisfi ers’ of 
the fl ying public. While CATSA oversees the checkpoints, the 
GTAA team is responsible for a demand management system 
that enables screening points to be staffed in accordance with 
passenger volumes. Both groups work closely together to ensure 
the process runs as smoothly as possible, especially now that 
Pearson has set new standards governing the length of time it 

takes for passengers to make their 
connections. The current one-
hour standard is being shaved to 
45 minutes as part of Pearson’s 
mission to become a global hub. 

 “We’re competing for passen-
gers far beyond our regional and 
even national base,” Jennifer 

explains. Of the 33.4 million passengers who use Pearson each 
year, 27% are actually connecting to other destinations. “We 
want passengers travelling from Los Angeles or Sao Paolo to 
choose Pearson for their connecting fl ights to Europe. Who 
wouldn’t choose a 45-minute layover in Pearson’s new terminal, 
with all its amenities, over a two-hour stopover at Chicago’s 
O’Hare Airport or the old and ineffi cient terminals at New 
York’s JFK?” 

Unlike most air travelers, Jennifer makes a point of 
choosing fl ights that provide the longest connection times. She 
regularly visits other similar airports worldwide to keep tabs 
on best practices in her fi eld. When doing so, she’ll choose two- 
and three-hour layovers, all the better to roam the terminals 
and take photos on her BlackBerry of things like eye-catching 
signage or corridor designs that improve passenger fl ow. 

Now that nearly 11 years have passed since she left the 
military, she has no regrets. “I sometimes think that I’ve spent 
the last seven years protecting people from another 9/11. 
Meanwhile, my friends who are still in the military have spent 
the last ten years in Afghanistan preventing another 9/11. We 
all have the same objective, we’re just going about it from 
different directions.”  

Airport Authority. “Yes, I am that person who got hired 
through a Globe ad!” she laughs. 

She had a whirlwind introduction to the world of civil 
aviation since the airport at that time was in a state of perpetual 
renovation and construction in advance of the 2010 Olym-
pics. Of course, the Games themselves were a highlight, with 
athletes, offi cials, VIPs and visitors descending on Vancouver 
by the planeload.

Jennifer and Jim led a jet-setting existence during her 
fi ve years in Vancouver while Jim was based in Toronto. They 
commuted between the two cities, enjoying both. Just as their 
initial ‘let’s try this for fi ve years’ plan was nearing its expiry 
date, a colleague at Pearson sent along a job posting for the 
GM of Safety and Security position. Here was a chance to move 
from an operation of 400 employees to Canada’s largest and 
busiest airport and all the opportunities that would entail.

Jennifer landed the job in 2010 and hasn’t had a dull day 
since. “My job is to ensure the safety and security of Toronto 
Pearson Airport, from the airfi eld fences and parkades to 
the terminals. Anything that happens on GTAA property 
involving the safety and security of people and their property 
is my team’s responsibility.” 

Her team patrols the terminals and property and deals 
with hundreds of thousands of calls received annually by the 
airport’s operations centre. Reported issues run the gamut 
and include car accidents on road-
ways and in the parkade, aircraft 
emergencies, unattended baggage 
and vehicles, medical issues, and 
licensing and policing airside 
vehicles such as fuel tankers and 
massive tractors that push back 
aircraft from departure gates. 

Toronto Pearson’s Safety and Security Officers are 
another fi rst line of defense against potential terrorist threats. 
This latter function carries unique challenges. “It’s really hard 
to measure the things that don’t happen,” Jennifer muses. 
“When you’re doing a really good job, everyone takes you for 
granted because nothing happens.” 

Thanks to a proactive Wildlife Management Program, 
systems are in place to minimize the risk of ‘bad things’ 
happening—things like bird strikes that can cripple aircraft 
engines and deer that can wander onto runways. While the eagle, 
falcons and dogs keep wildlife at bay, a comprehensive habitat 
management program tackles the problem at its roots. The 
length of the grass between runways is maintained in accord-
ance with the dislikes of migratory birds: When it’s nesting 
season, the grass is kept short so that birds are more visible and 
therefore at risk from predators. When it’s migrating season, the 
grass is kept long to deter them from landing to feed. Ponds fed 
by the run-off from runways are covered in netting to discourage 
waterfowl nesting and feeding. 

One of the fi rst things people think of when they hear 
‘airport safety and security’ is an area over which Jennifer has 
no jurisdiction: the passenger screening process. This function 

On being part of the fi rst line of 
defense against terrorist threats: 

“It’s really hard to measure 
things that don’t happen.”

PEARSON BY THE NUMBERS

4,464 acres = total area
1.2 million square feet of cargo space

33.4 million passengers per year
90,000 passengers per day

65 airlines fl y to/from 180 destinations 
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DAVID MACK’S CLOSET offers some tantalizing clues about 
the man. A tailored dinner jacket hangs beside an academic robe 
(“straight out of a Harry Potter fi lm,” he says). A Black Watch regi-

mental kilt and battle fatigues brush up against his current daily uniform—a 
dark business suit. 

The academic robe and dinner jacket date back to his days studying 
Theology at Oxford University when robes were worn at formal academic 
gatherings and frequent undergraduate balls called for black-tie attire. The 
kilt was proudly worn at mess dinners and on parade with fellow members of 
the illustrious Black Watch (Royal Highland Regiment). The battle fatigues 
are in sandy shades of camoufl age, the better to fade into the background 
of desert terrain in Afghanistan and Iraq. The business suit is a more recent 
acquisition, designed to fi t into the corporate culture of RBC’s Bay Street 
headquarters where David now works as a Project Manager in IT. 

Clothes may make the man, but in this case, these seemingly incongruous 
items say more about the life choices made by the wearer than about his 
sartorial style. They’re the clothes of a man who has seen much in his travels 
around the world, who has surmounted hardships beyond measure, and 
landed safely back on home turf at last.

OXFORD THEOLOGy, 
SANDHURST AND QUEEN’S 
MBA’11 GRAD,EX-BRITISH 

ARMy CAPTAIN DAVID MACK 
LANDS AT RBC ON CIVVy ST.

By SHELLEy PLEITER

FROM 
FOXHOLES 
TO THE

CORPORATE
LADDER
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After completing an intensive 12-month 
leadership training course at the Royal 
Military Academy, Sandhurst, he was 
commissioned as an offi cer. He elected 
to serve in the famed Black Watch regi-
ment for the opportunity to be on the 
front line in the infantry, his choice of 
specialty. Part of its appeal was its rich 
history, having been founded in 1739 by 
King George II to “calm the troubled 
Highlands of Scotland.” With its strong 
clan traditions, it attracts not only a 
large contingent of enlistees from Scot-
land, but other Commonwealth citizens, 
too. During David’s tenure there were 
30 Fijians, even a tribal chief or two. 

His first command as a Rifle 
Platoon Commander took him deep 
into ‘The Troubles’ of Northern Ireland, 
supervising a joint military and police 

base that conducted aviation patrols of a region known for 
harbouring Republican insurgents and black marketeers. He 
alternated counter insurgency missions with riot control training. 
Even when he was off-duty and in civilian clothes, danger was 
ever-present. “There were places in Belfast I was forbidden to 
go by the Army for my own safety,” he recalls. “Even in other 
areas, I drove with a pistol tucked into my jeans. These places 
weren’t dangerous for everyone, but they 
were for everyone with a short haircut.” 

A secondment in 2007 to a Danish 
battle group took him into the thick of the 
Iraq War. He and his troops conducted 
numerous strikes against enemy insur-
gents in the Basra region of Southern 
Iraq. It was a time of heavy casualties, 
with the prevalence of Improvised Explo-
sive Devices (IEDs) taking their toll. “Our 
mission was to conduct strike operations 
on enemy compounds. Using armoured 
vehicles, we would enter a compound and 
extract insurgents who would be fl own out 
in helicopters,” he says. 

Next up was a seven-month tour in 
Afghanistan as part of an aviation assault 
battle group with responsibilities similar to 
those he’d had in Iraq. Based in Kandahar, 
he and his unit were deployed from chop-
pers with enough gear and supplies to last 
24 to 48 hours. “Each of us had to carry 

Perhaps the fi rst of David’s unusual 
life choices was the decision to 
forego the Ontario universities 

within miles of his native Oshawa and 
study instead at St. Stephen’s University 
in New Brunswick. This small, Christian 
university on the NB/Maine border offers 
an intimate learning environment and 
an international study component that 
David embraced. An extensive study trip 
throughout Western Europe in second year 
solidifi ed his love of travel while fostering 
an appreciation for the region’s history and 
culture. Three months in Africa working on 
humanitarian projects as part of his course 
work showed him he had the power, even 
as one person, to make a positive contribu-
tion to the world.

After graduating with a BA, David 
decided to explore his Christian faith 
more fully by studying theology. “Oxford 

is the centre of theological thought for the Anglican Church 
and has been for centuries,” he explains. “I wasn’t thinking 
about a church career at this point. I was more interested in 
my personal development and in challenging myself intellec-
tually.” He challenged himself physically, as well, as a member 
of an Oxford College’s rowing and rugby teams. As one of many 
international students, David fi t right in after experiencing a 
slight case of culture shock on his arrival. “I went from the City 
of Smoke Stacks to the famed City of Spires,” he laughs.

Pushing himself, taking the more arduous path, are traits 
that David continued to display when he applied to take a 
prerequisite training course for entry into the British Army 
Reserves, an option open to citizens of Commonwealth coun-
tries. What started out as a desire to test himself by completing 
the grueling course took on a deeper meaning after the events 
of September 11, 2001. 

“The world changed that day,” he recalls. “It was pretty clear 
from the outset that there would be serious repercussions.” 

If there is a contradiction between holding strong Christian 
beliefs and taking up arms, David didn’t feel it. “In studying 
Christian theology—its examples of the service and sacri-

fi ce of Jesus and his disciples—it didn’t feel like a stretch for me 
to commit myself to service to protect humanity.” 

He was accepted into the Reserves and spent the remainder 
of his undergrad at Oxford alternating between hitting the books 
and hitting the ground running in full gear on drills and oper-
ational exercises. Upon graduating in 2003, David was drawn to 

If there is a contradiction between holding strong 
Christian beliefs and taking up arms, David didn’t feel it.

Graduation day at Oxford

FROM 
FOXHOLES 
TO THE

CORPORATE
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terms Corporate Canada 
would understand and 
helped him explore his 
career options. “There 
is a lot of support in 
Canada just now for the 
military, but there isn’t 
a corresponding under-
standing of the leader-
ship and operational 
management skills that 
veterans can bring to 
the table,” David says. 

The other disadvantage was his lack of a professional 
network. His contacts were either theologians, academics, 
soldiers or veterans an ocean, or more, away. One of the 
lessons BCC staff conveyed was the importance of tapping 
into various networks, including LinkedIn, the online profes-
sional networking site. David typed in “British Army offi cer” 
and “Toronto” and was fortunate to connect with James Mayo, 
a corporate recruiter who lined up an interview for him with 
RBC. Within three weeks, David landed a job as a Project 
Manager in the bank’s IT department. As a member of a cross-
functional team, David is responsible for tracking technology 
projects from start to fi nish. He operates within a matrix organ-
ization that is consensus-driven—a different style from the one 
he was accustomed to in the military, but one he appreciates for 
its interface with diverse parts of the bank’s operations. 

His network has also expanded through his involvement 
with Treble Victor, an organization that helps Canadian veterans 
“achieve their full potential in the marketplace, through common 
values, teamwork, mentorship and the network’s connectivity.” 
David is an Executive Board Member and has been active in 
mentoring other returning soldiers in their transition to civilian 
careers. He has also become a polished spokesperson, interviewed 
on CBC Radio and by the National Post about his experiences. 
“We’re making progress in getting the word out that ex-military 
personnel can really make a positive contribution to both private 
and public sector organizations across this country.”

It may be a sedate life compared to jumping out of chop-
pers and storming compounds, but that suits him just fi ne. “I 
survived,” he says softly. “I don’t believe in luck, I don’t believe 
in chance. And I’ll never know why I survived and so many 
other guys didn’t.” 

Even a theologian with a Queen’s MBA doesn’t always 
have all the answers.  

10-12 litres of water plus food and equipment, and we’d often be 
subjected to temperatures in the 50ºC range. It was a pretty chal-
lenging time,” he recalls with classic understatement. 

Of even more enduring effect was the loss of two of his men 
in battle. Having absorbed the lesson that one of an offi cer’s prime 
responsibilities is to ensure the safety of the men and women 
under his command, David saw his role as that of being a shep-
herd to his fl ock. To have lost two men, to have to convey the news 
to their families and deliver eulogies extolling their considerable 
virtues—these are memories that don’t fade. 

While in Canada on leave in the summer of 2009, David 
decided it was time to move on to the next chapter 
in his life. His army career was always meant to be 

temporary, and with his next posting a mandatory desk job, the 
time seemed right to make a change. His family’s worry over 
his safety, the allure of home, and his keen awareness that he’d 
survived when others had not, also entered into the equation. 

In considering his options, David recognized that his military 
experience would be diffi cult to translate for a corporate audi-
ence. His professional network was composed almost exclu-
sively of fellow soldiers—invaluable to have at his back on the 
battlefi eld, but of little help in job hunting on Civvy Street. And 
so, while on leave that summer, David met with representatives 
of Ivey, Schulich, Rotman, and Queen’s MBA programs. He 
was impressed by Queen’s and with Kingston’s strong military 
context, but the selling point in Queen’s favour was its emphasis 
on the team approach. 

“I knew the importance of having a team I could rely on,” 
he says. “There would be areas I’d need help with, but also areas 
where I was strong and could help my teammates.” 

Back in Afghanistan after his leave, he studied for his GMAT 
each evening while his comrades found other ways to relieve the 
tensions of the day. He applied to Queen’s and was thrilled to 
be accepted into its acclaimed MBA program in 2010. While 
the heavy workload was daunting and the initial modules were 
“quants-heavy” in some unfamiliar subjects, David was one of the 
more unfl appable members of his team. “I was just six months 
out of Afghanistan. My threshold for stress was a bit different 
from that of the other members of my team,” he recalls drily. “I 
remember saying, ‘We’ve got a lot of work ahead of us, but we’ve 
got air conditioning, a roof over our heads, food and water. We’re 
going to be ok.’” 

The staff in the School’s Business Career Centre (BCC) 
coached him on how to translate his Army experience into 

“We’re making progress in getting the word out 
that ex-military personnel can really make a positive 

contribution to both private and public sector 
organizations across this country,” David says. 
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BRUCE SELLERy,
BCOM’93, TV JOURNALIST, 

AUTHOR, FINANCIAL GURU, 
LANDS HIS DREAM JOB 
ON OPRAH’S NETWORK

By SHELLEy PLEITER

IT WAS PETER MANSBRIDGE’S call that sealed the deal. Bruce Sellery
was in his fi nal year in Queen’s Commerce and didn’t have a plan. This 
was not Bruce’s natural state: Bruce always has a plan. While his class-

mates were fi elding job offers, Bruce was torn between getting a journalism 
degree or industry experience before trying to break into TV news. Who better 
to advise him than his CBC idols Peter Mansbridge, anchor of The National, 
Valerie Pringle, then host of Midday, and Robert Scully, host of Venture and a 
fl uently bilingual CBC and Radio-Canada interviewer?

Bruce wrote to all three asking for advice and was astonished when all 
replied: a letter from Scully and phone calls from Pringle and Mansbridge. 
“Valerie was very down-to-earth and Peter was very encouraging,” Bruce 
recalls. “He said not to worry about going to journalism school and that I 
should go out and get some experience in the world.”

Bruce took the advice. His next steps would take him from corporate Canada, 
to the anchor chair on CTV’s Business News Network (BNN), to his own personal 
fi nance training company as a speaker, consultant and author, to co-host of Million 
Dollar Neighbourhood on the Oprah Winfrey Network (OWN). 

The kid who used to read newspaper stories aloud in front of the bathroom 
mirror has spent a lifetime preparing for the cue, “Lights, camera, action!”

Born and raised in London, ON, one of six siblings in a family that prized 
hard work and the value of a dollar, he remembers being bitten by the TV 
bug early. President Ronald Reagan had just been shot when ten-year-old 
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Bruce sat glued to the TV, fl ipping channels to watch 
how each of the network anchors covered the story. 
“I knew then that TV was what I wanted to do,” he says. 

By the time he was in Grade 8, he’d read the biog-
raphies of several broadcast journalism greats and was 
broadcasting basketball game highlights during morning 
PA announcements. “I had sound effects and music—
the full deal,” he laughs. In his fi nal year of high school, 
he considered a journalism degree, but decided business 
was a better choice, in part because it was such a diffi cult 
program to get into. An out-of-town school was a must 
(“just for the experience”) and Queen’s Commerce won 
out because it had the highest entry standards. “I’m a 
pretty competitive guy,” Bruce confesses. “I wanted to 
be challenged. I knew I’d be surrounded by very smart 
people in Commerce.”

He recalls an “amazing” Frosh Week experience, the 
exhilaration of competing in the Inter-Collegiate Business 
Competition (ICBC), and going on exchange to France 
in third year. Queen’s opened other doors, too. His TV 
debut occurred on Studio Q, a Queen’s program broad-
cast from the local cable studio. “I went for an interview 
in my second week of fi rst year—a green, know-nothing 
kid. And they said, ‘Sure, you can be a reporter.’” Soon he 
was also assignment editor and news anchor.

Over the next four years, he covered a variety of campus 
news stories, including a presentation by Reform Party 
leader Preston Manning that was interrupted by protestors 
unhappy with his conservative policies. When a disruptive 
heckler was escorted from the hall by security, Bruce and his 
TV camera covered his ignominious exit. “That was Ali Velshi, 
BA’94, who tended to be a bit of a, ahem, disturber,” Bruce 
laughs. The two subsequently became friends when both 
were based in New York City, where Ali is CNN’s Chief 
Business Correspondent. 

Post-graduation, Bruce accepted a job at Procter 
& Gamble in Toronto. He worked his way through the 
ranks, eventually becoming a Brand Manager for P&G’s 
Royale Facial Tissue. “I was challenged, well paid, and 
worked with bright, fun people,” he recounts in his book, 
Moolala: Why Smart People Do Dumb Things With 
Their Money (and what you can do about it). Five years 
into the job, while in a meeting to discuss new packaging 
designs, he had an epiphany: “It wasn’t a bad job. But it 
was the wrong job for me.”

It was time to come up with a plan and make the 
break. After clearing his debts and setting up a line 
of credit, he left P&G and “started networking up a 
storm.” Within six weeks, he landed an entry-level job 
at CBC Newsworld. Even though he’d be making one-
third his prior salary, he’d fi nally landed where he’d 
always wanted to be: in television.

After learning the ropes and appearing on-air, he 
left Newsworld to become one of the founding staffers 
at ROBTv (the forerunner of BNN). He worked his 
way up to reporter, then anchor of his own daily busi-
ness show before heading to New York City as Bureau 
Chief. It was a dream assignment to cover business 
news in one of the world’s fi nancial capitals while living 
a life of adventure in The City That Never Sleeps. 

When Dennis Garnhum, his partner of 12 years whom he 
wed in 2004, landed a position as Theatre Calgary’s Artistic 
Director, it was time to return to Canada. Bruce landed in 
Toronto as host of BNN’s workopolis tv and head of its docu-
mentary unit. Commuting between Toronto and Calgary worked 
for three years, but when the couple decided to become parents, 
living in the same city full-time became a prerequisite. Bruce left 
BNN and headed west in advance of daughter Abby’s arrival on 
the scene in 2010. “She has been a joy and a delight,” says the 
proud co-father, who chairs Friends of Adoption Options, the 
private agency that handled Abby’s adoption. He and Dennis 
agreed to an open adoption and travel with Abby frequently 

to Red Deer, AB, to visit with the 
birth mother and her family. 

Settling into Calgary full-time, 
Bruce cast about for his next chal-
lenge. “Nature abhors a vacuum,” 
he explains, “so I had to fi nd some-
thing to fi ll it. That’s how Moolala 
started.” He was inspired to enter 
the fi eld of personal fi nance educa-
tion by a classmate (“one of the 

Bruce with fellow Studio Q-sters Sharie Ross, 
BSc’94, and Ron Tite, BPhE’93

Bruce, daughter Abby and 
husband Dennis GarnhumBruce with fellow Studio Q-sters Sharie Ross, 

Bruce has spent a lifetime preparing for the cue, “Lights, camera, action!”

to Red Deer, AB, to visit with the 
birth mother and her family. 

Bruce cast about for his next chal-
lenge. “Nature abhors a vacuum,” 
he explains, “so I had to fi nd some-
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brightest in our class!”) who asked him 
for advice on her personal finances. 
Bruce thought if this high-achieving, 
very smart woman felt incapable 
of managing her money, how many 
others feel the same way? 

The answer appeared to be ‘a 
whole lot of people’ since the personal 
finance workshops he delivered under 
the cheeky banner ‘Moolala’ attracted 
crowds of individuals and several 
corporate clients. Within months, he 
was working on a book proposal. A 
Queen’s friend from his Studio Q 
days sent the proposal to a contact in 
publishing, who in turn sent it to three 
publishers, including McClelland & 
Stewart, who snapped it up. While the 
subject matter was dear to Bruce’s 
heart, he says writing the book was the 
hardest thing he’d ever done. “It nearly 
killed me,” he confesses. He persevered 
with the help of ‘terrific’ M&S Editor 
Anita Chong and his ‘Accountability 
Partner’ Marty Avery.

“Every morning, I’d email Marty with my plan for the day: 
what time I’d start writing, what I’d write that day. At the end 
of the day, I’d email her again and report how much I’d actually 
accomplished.” After 12 months of steady slogging, the book was 
finished and released in early 2011. 
Friends say its breezy and highly 
accessible style is pure Bruce: encour-
aging, funny and highly motivating. 
Its stated mission is “to inspire you to 
get a handle on your money so you 
can live the life you want—whatever 
that life may be.” 

While promoting the book on 
a tour that included several stops at 
Queen’s Business Clubs, Bruce was 
approached by Vancouver-based 
TV production company Force Four 
Entertainment, producers of CBC-
TV’s successful Village on a Diet. A 
new show, Million Dollar Neighbourhood, was in development 
and needed a financial expert to co-host. Its concept involved 
challenging 100 families to raise their collective net worth by $1 
million in 10 weeks. In each episode, neighbours were to take 
on both a community and an individual challenge. To reach the 
$1 million goal, each family had to realize an average $1,000 net 
worth increase each week. If the community reached its goal, the 
families would choose one of their number to win $100,000. 

The emphasis on community played to one of Bruce’s 
strengths. One of the four pillars of his book is the importance 
of community in helping individuals achieve their financial 

goals. “It’s not only what the book  
is about,” he explains. “It’s what I truly 
believe.” 

The producers believed, too. 
Bruce’s expertise in financial educa-
tion, coupled with his extensive 
business journalism experience and 
engaging on-camera presence, made 
him the ideal choice. He joined co-host 
Dr. Joti Samra, a clinical psycholo-
gist who helped the families address 
personal issues and roadblocks to their 
success. 

Taping began in August 2011 in 
Aldergrove, a bedroom community 
outside Vancouver, BC. In the show’s 
premiere, which aired in January on 
OWN—the Oprah Winfrey Network, 
Canada—Bruce and Joti emerged from 
an armoured truck into a crowd of the 
100 chosen families. The families’ first 
task was to find hidden money—from 
income tax savings, by living without 
credit cards to forego interest charges, 
even by collecting spare change. 

While many of the families were facing seemingly insur-
mountable mountains of debt, Bruce is adamant that there 
were no hopeless cases. “I was inspired by these people who 
tackled the tasks at hand. All the challenges had real-world 

applications—including getting rid 
of excess possessions, supporting 
local businesses, finding energy and 
transportation savings. I felt we 
were definitely making a difference 
in these people’s lives. It’s an enter-
taining show, for sure, but there are 
some serious messages here as 
well.” 

The program garnered posi-
tive reviews and ratings in Canada 
and will be aired on OWN’s US 
network this summer. Now that a 
second season has been ordered, the 
search is on for another community 

to take on the next million-dollar challenge. Meanwhile, Bruce is 
hardly standing still. His Moolala “ministry” continues, with more 
corporate partners signing on and new opportunities to explore. 

He hasn’t met Oprah yet, but it’s not outside the realm of 
possibility. Exciting as that would be, Bruce has already encoun-
tered one of his other TV mentors. “I met Peter Mansbridge at an 
event hosted by Pamela Wallin when she was Consul General in 
New York,” he recalls. “I said, ‘You probably don’t remember me, 
but in 1993 we had a conversation that rocked my world.’ I was 
thrilled to finally be able to thank him in person for having been so 
supportive during our phone call so many years before.”  

Lighting up Times Square in New york

has been picked up for a  
second season and is  
slated to air in 2013.
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1950
Patrick e. murphy (BCom) passed away 
surrounded by family on Dec. 15, 2011. 
Patrick had been a Manager at DuPont 
Canada and an active member of First 
Baptist Church in Kingston. He is survived 
by Ruth, his wife of 65 years, children 
Peter (Pamela Love), Janice Sacks  
(David), Kathleen Llewellyn-Thomas 
(Martin Kenneally), Sharon Murphy 
(Richard Cumyn), seven grandchildren  
and two great-grandchildren. 

1971
James Siu-Ki Tang (mBa) retired in 2001 
after having worked overseas for 12 years. 
He now resides in Thornhill, ON, and 
spends most of his time traveling, playing 
tennis and golf. Email: jamestang88@
hotmail.com

1972
allan Lorne  
Drinkwalter  
(mBa, Arts’70) 
died suddenly  
on Dec. 16, 2011, 
in the middle of 
family holiday  
preparations 
in Toronto. He 
had worked in 
computer systems 
for several multinational corporations 
before starting his own consulting practice. 
He is survived by his wife, Brenda (Camp-
bell), Arts’70, children Alicia Holloway, 
Artsci’01 (David), and Graeme, BCom’03 
(Amanda Rothwell, PHE’00, Artsci’01),  
and two grandchildren. 

george Watson (mBa), for the first time  
in his 40-year career, took an extended  
vacation—five weeks on the Big Island 
 in Hawaii—with his wife  
Sheila, Arts’72. They had 
such a great time they 
are already making plans 
to return, this time for six 
weeks! Email: georgew-
watson@shaw.ca

1974
Paul e. Owens (mBa) has been appointed 
Deputy Superintendent of Pensions in the 
Alberta Finance Department. This follows  
a 35-year career in labour relations, 
pensions and investment industries at 
DuPont Canada Inc., Bank of Nova Scotia, 
and the Colleges of Applied Arts and  
Technology (CAAT) Pension Plan, where  
he was the founding Plan Manager and 
CEO. He has also served as a board 
member of several pension and invest-
ment committees and has been a regular 
contributor to an investment newsletter. 
Email: powens2@cogeco.ca

1975
Peter B. Rose (BCom) is the new VP of 
Corporate Development for Arctic Canada 
Construction Ltd. While he’s based 
in Okotoks, AB, he’ll continue to visit 
Nunavut, since the company does most of 
its work in the north. Email: pbr@shaw.ca

1977
Bob Butterill (BCom) is proud to announce 
that his daughter Stephanie (Artsci’09) 
was sworn in as an RCMP constable on 
March 12, fulfilling her childhood passion 
to become a police officer. She has been 
posted to Demarais, AB, 350 km northwest 
of Edmonton. Email: bob@sage-advice.ca

ginnie Welsman (mBa) sent along this 
photo after attending MBA’77’s class 
reunion in September 2011 at the Toronto 
Cricket, Skating and Curling Club. It was 
a great opportunity to reconnect with old 
friends (pictured), some of whom came 
from as far away as Calgary and Montana. 
Ginnie says the group has vowed not to 
wait so long before their next get-together. 
Email: gwelsman@rogers.com

1940
Jean evelyn (Brown) ellis (BCom) died  
Nov. 2, 2011, in Kingston surrounded  
by her family. She was 91. Wife of the  
late Lt-Col. William Henry Ellis, BSc’39, 
and predeceased by her children  
Jean and Katherine, BSc’75, Evelyn is 
survived by her children David, Sc’68, 
MSc’69, Gordon, Arts’71, Ed’73,  
Susan, Arts’74, Robert, Artsci’88,  
MA’90, PhD’96, Nancy, BCom’77,  
and Peter, Sc’83, MBA’92.

Robert Judson Frost (BCom) died Jan. 18, 
2011, in Victoria, BC, predeceased by his 
wife, Joy. In 1945, Bob commanded the 
Lawrence Park Collegiate Cadet Corps, 
and at 17 was promoted to the rank of 
Sergeant in the Royal Regiment  
of Canada. On graduation from Queen’s, 
he was commissioned as a Lieutenant  
and joined the PPCLI in Calgary, where  
he met and married Joy, with whom he 
spent 49 happy years together, raising 
their three children. Bob served with  
the PPCLI in the Korean War, and was 
also on attachment with the US Marines.  
He was a sportsman and conservationist 
and spearheaded conservation and 
habitat enhancement in Alberta. 

1942
Keith (Casey) Campbell (BCom) passed 
away March 17 in Vancouver. He is 
survived by his wife Liz, his children 
Angus (Diane), Judy (Kim Davies), 
Mary Jo (Pat Heale) and Cathy (Dennis 
McNabb), as well as step-son Richard 
Scott (Masami) and numerous grandchil-
dren and great-grandchildren. Following 
his graduation, he became a chartered 
accountant, working first in Winnipeg, 
then Vancouver, where he retired as a 
senior financial executive in 1986.  
Among many pastimes, he particularly 
loved racing sailboats and was a proud 
founding and lifetime member of the 
ZigZag yacht Club in Clearwater Bay on 
Lake of the Woods, ON, Chair of the 1967 
Pan Am Games sailing event in Gimli, MB, 
and was an Honorary Life Member of the 
Royal Vancouver yacht Club.

MBA’77s reunite in Toronto
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1978
marian Burdsall (BCom) and her husband 
David Morris are three years into their quest 
to see as much of the world as possible 
while still young and healthy. A summer 
return to Kingston is planned before the pair 
head out again in the fall. South America 
and Africa are the next continents on the 
itinerary. The highlight of this year’s trip, says 
Marian, was dancing sur le pont d’Avignon. 
Email: mburdsall@gmail.com

James Kofman (BCom, Law’82) has 
been appointed Vice Chairman of 
Cormark Securities. He has operated an 
independent advisory firm since leaving 
UBS Securities Canada Inc., where he was 
Vice Chairman and Managing Director. 
James lives in Toronto.

1979
Douglas Flood (mBa) was appointed 
President of Poolmaster Inc. in July 
2011 and moved to Sacramento, CA, in 
January. He and his wife Marg are enjoying 
Northern California and say “Hi” to all their 
friends. Email: dougflood1@aol.com

Sam gudewill (mBa’79) did the classic 
“Great Queen’s Dad” thing and treated his 
son Spencer and some Comm’14 class-
mates to dinner while in Kingston for a visit 
that included speaking to a Commerce 
ethics class. Pictured (standing) are Luca 
Trisi (ON), Alex Dudelzak (AB), Sam 
Gudewill (BC), Gordie Matheson (ON), Ben 
Goharian (ON) and Graham Watt (ON); 
(kneeling) Roy Farrer (SK) and Spencer 
Gudewill (BC). 

Lesley morison (BCom) died Oct.19 in 
Toronto, with family and friends close by. 
Predeceased by her mother Lesley and her 
husband Philip J.B. Heath, LLB’81, Lesley 
leaves her children Geoffrey, Jacqueline 
and Jamie Heath, sisters Michel, Arts’73, 
and Kathy, BCom’89, brother Jamie, father 
Arthur and step-mother Annley. After 
graduation, Lesley articled with Coopers 
and Lybrand in Toronto. With her CA desig-
nation, she joined the Bank of Montreal, 
where she was a corporate banker until 
her retirement due to illness. She was a 
founding board member of the Pink Tulip 
Foundation and was responsible for all its 
financial aspects. 

gerald Walter Rose (mBa), PEng, passed 
away peacefully Feb. 18 in Comox, BC. 
Gerry was a proud military officer (Major, 
retired), an accomplished outdoorsman, 
and a loving family man. He is survived  
by his wife Linda, 
children Michelle 
(Michael) and 
Gregory (Karima), 
and three grand-
children.

1980
alex J.B. Pierson 
(BCom) joined 
Siemens Enterprise 
Communications 
as Senior VP, Contact 
Center Solutions, in 
November, the latest 
move in his 30+ year 
career in enterprise 
communications. He and his wife  
Wendy call Roslin, ON, home, although 
Alex spends weekdays in Thornhill.  
They are anxiously awaiting the July  
arrival of a third grandchild to keep  
Colton and Madison company. Email: 
Pierson58@hotmail.com

list-worthy 
alumnae

Profit magazine  

featured two QSB 

alumnae in their  

2011 listing of Canada’s Top Women 

Entrepreneurs. sabine schleese, 

emBa’00, is the Managing Director  

of Schleese Saddlery Service in  

Holland Landing, ON, and Janis 

Grantham, emBa’95, is President  

and COO of Ottawa-based Eagle  

Professional Resources, one of 

Canada’s leading IT, Finance and  

Accounting staffing agencies.

The Women’s Executive 

Network (WXN) list of  

Canada’s Top 100 Most 

Powerful Women included sarah  

davis, BCom’89, Chief Financial 

Officer of Loblaw Companies Ltd. 

in Brampton, ON; Valerie mann, 

BCom’86, a Partner at Lawson  

Lundell LLP in Vancouver; and  

lesley scorgie, amBa’12, author  

of Rich by Thirty and Rich By  

Forty and owner of Rich By Inc.

Profit magazine and WXN name 

QSB alumnae as top achievers
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grant P. Lawrence (BCom) moved to Lake 
Country in the BC interior six years ago 
and is “loving it.” He has started up two 
non-profi ts—www.lcopenair.com and 
www.orcap.org—and consults on the side 
in the hi-tech software fi eld. He says he is 
“a few years away from being ‘kid-free’, 
with one son wanting to attend Queen’s!” 
Email: grant.lawrence@telus.net

1987

Sue Cragg (mBa) is an independent 
“Knowledge Translator and Knowledge 
Broker” working primarily in health 
promotion and health care. She creates 
glossy, action-oriented, plain language 
summaries of academic papers and 
links researchers and front line practi-
tioners to inform both of practice and 
research processes. Other services include 
supporting communities of practice, 
webinar facilitation, writing and desktop 
publishing. Email: suecragg@magma.ca

B. glen Kelly (mBa, Artsci’85) passed 
away March 27 in Oshawa, ON, at the 
age of 50, from lung cancer. He is survived 
by his wife Florence (Marais), daughter 
Dominique (Nickie), parents Bryan and 
Barbara, and sisters Lynn (Robin) and 
Terry (Andy Leitch). Glen was a long-time 
local Esso retailer. 

1989
Ruth Henderson (mBa) 
and her partners 
have launched White-
board Consulting, a 
B2B fi rm focused on 
helping businesses 
become more effi cient 
and effective. With 
more than 40 years’ 
experience in public 
and private sector 
organizations, the fi rm has a breadth of 
knowledge uncommon in many other fi rms. 
While specializing in process improvement 
and design, it also offers expertise in data 

1985

ian g. nelmes (BCom) resides in France, 
where he owns and operates Le Macassar, 
an award-winning boutique hotel in the 
heart of the Somme, Picardy, and the 
memorial sites of the First World War. 
Email: info@lemacassar.com or visit 
(www.lemacassar.com)

1986
Jeffrey m.W. Brock (BCom) was surrounded 
by family when he succumbed to pancreatic 
cancer at his home in Orlando, FL, on Nov. 
14, after a three-year battle. After attaining 
his MBA from IMEDE in Lausanne, Switz-
erland, he and his wife Margaret (Droum-
tsekas) moved from Toronto to Orlando, 
where he launched a diversifi ed real estate 
services business that became a leading 
player in the central Florida market. In 
addition to Margaret, he is survived by their 
children Caley, Cooper and Megan, and 
his parents Anne and Bill Brock. Jeff and 
Margaret were very active volunteers and 
supporters of education in their community.

Rob Hamilton (mBa) (hamilton.co@
sympatico.ca) is General Manager of 
InterMune Canada Inc., a multinational 
biotechnology company focused on 
respiratory and fi brotic diseases. Its current 
major focus is on Idiopathic Pulmonary 
Fibrosis, a severe, life-limiting and ultim-
ately fatal respiratory illness.

alvin m. Hew (BCom) has been heading 
H2O Capital’s business with Greater 
China. This fi nancial advisory fi rm in 
Taipei recently established its fi rst private 
equity fund focused on the beauty and 
fast-moving consumer goods sector. 
He has been elected to the Board of 
Directors of the Taipei American School. 
Email: hewalv@yahoo.com

1982
Paul Stothart (mBa, BSc/Eng’80) died of 
cancer on April 17 in Ottawa at the age 
of 54. A Gaels Hockey star, he was a 
two-time winner of the Senator Joseph A. 
Sullivan Trophy as Canada’s top university 
hockey player (1981/82), the only Gael 
ever to have won this prestigious award. 
He was also a three-time All-Canadian 
and three-time Ontario All-Star, left 
Queen’s as the Gaels’ all-time leading 
scorer (105 goals in 88 games), a record 
that still stands, won the Jenkins Trophy 
in his graduating year, and also played 
for Team Canada in 1983. Speaking of 
alumni games over the past 30 years, 
long-time hockey coach Fred O’Donnell 
told Sun Media, “I got older, and Paul, a 
stand-out skater from the start, just got 
faster.” His civil engineering and business 
career spanned three decades of public 
and private service, most recently as Vice 
President of the Mining Association of 
Canada. He is survived by his wife Karen 
Colby-Stothart (Artsci’83), children Sarah, 
Alex and Julia, parents Patricia and David, 
and siblings Arthur (Sylvie), Judy (Gary), 
Ritchie (Mae), and Janet (Robert).

1984
Shelagh m.R. Campbell (BCom) is working 
on a postdoc fellowship, commuting 
between Montreal and Halifax. Email: 
campbellshelagh1@gmail.com 

elizabeth Christo (BCom) died April 19 in 
Simcoe, ON. She was 52. She had been 
a dedicated employee of the Multi Service 
Centre and Michael Bossy Group in Tillson-
burg, ON. She is survived by her son Carl 
McIntosh, brothers Darren, Bob and Bill 
Christo, and her extended family.
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analysis, strategic planning and design, 
organizational design and project manage-
ment. Visit www.whiteboardconsulting.ca 
or email ruth.henderson@whiteboardcon-
sulting.ca

Doug Corbett (BCom) has been appointed 
Operating Partner of Moelis Capital Part-
ners, a New York-based company. Doug 
previously served as Executive Partner at 
Apta Capital.

1991
Stephen Livingstone (BCom) is the new  
Vice President of Personal Insurance at 
The Economical Insurance Group, based  
in Waterloo, ON.

Cheryl Susan 
mcWatters (PhD, 
mBa’88, artsci’77) 
has been 
appointed the 
inaugural Father 
Edgar Thivierge 
Chair in Business 
History at the 
Telfer School of 
Management, 
University of 
Ottawa. She is 
also cross-appointed to the Department of 
History. Her teaching and research focus 
on the global context of business and the 
emergence of capitalism from the 15th 
century to the modern era. In March, 
she was appointed to France’s Conseil 
d’Administration du Réseau français des 
instituts d’études avancées. She and 
her husband, John MacDiarmid (Sc’78, 
MSc’87), endowed a visiting fellowship 
in honour of Cheryl’s parents at Queen’s 
University Archives to enable researchers 
to make use of collections there. Cheryl 
and John are enjoying living by the Rideau 
Canal, a short distance from their cottage. 
Email: McWatters@telfer.uOttawa.ca 

1992
Sean Silcoff (BCom) has returned to jour-
nalism after working for Canada Post in 
corporate communications for the past three 
years. Sean is now writing about business 
for the Globe and Mail in Ottawa. He can be 
reached at ssilcoff@globeandmail.com.

1993
Tracy (atkinson) muxlow (BCom) left CPG 
marketing four years ago, after the arrival 
of her third child, to become a recruiter 
with fishRecruit in Toronto. She also works 
part-time with QSB’s Business Career 
Centre to help students interested in 
marketing careers. Tracy reports, “Bruce 
Sellery and I are getting ramped up to start 
planning our 20th reunion next fall—info to 
come soon!” Email: muxlows@rogers.com

gregory nott (BCom) has been appointed 
Chief Investment Officer of Russell  
Investments Canada Limited in Toronto. 
Gregory has held increasingly senior roles 
since 1998, most recently serving as  
Portfolio Manager.

1994 
Chris asmis (BCom) 
and Stephanie  
(Shambleau) (BCom’95) 
welcomed their son 
Ryder Elliot on Nov. 
17, a brother for big 
sister Sydney. The 
family resides in 
Greenwich, CT, where 
Chris is a Finance 
Director at PepsiCo. 

michael Castellarin (BCom) has been 
promoted to Managing Director of Clair-
vest Group Inc. in Toronto. Michael joined 
Clairvest in 2002, previously serving as a 
management consultant at Monitor Company 
and as a marketing manager for the National 
Hockey League Players’ Association.

max Chee (BCom) has been promoted to 
partner with Millennium Technology Value 
Partners, a global leader in institutional-
quality liquidity programs. Max, who is 
based in New York, joined the firm in  
2005 from Mellon Ventures.

matt Hutcheon 
(BCom) is the new 
CEO of the Greater 
Kingston Chamber of 
Commerce, charged 
with implementing 
a strategic plan for 
aggressive growth and 

increased visibility. The target is to increase 
the current membership of 860 local busi-
nesses employing roughly 20,000 people to 
a total of 1,500 members by 2016. Previ-
ously, he operated Vista Enterprises, a small 
consulting and tax business he launched 
the day he graduated from Queen’s.

andrea matthew (BCom) and Rob Williams 
are happy to announce the arrival of Claire 
Avery Britton, on Nov. 1, 2011, in Orillia, 
ON. Andrea and Rob are cottage builders 
up north and hope to have Claire swinging 
a hammer soon! Andrea can be reached at 
harboursquare@hotmail.com

1995
mark Keating (BCom) has been appointed 
Vice President, Marketing at Toronto-
based Prinova, a leader in the customer 
communications management market.

1996
Bobby Karabatsos (BCom) passed away at 
his home in Toronto surrounded by family 
on April 12. He is survived by his wife Nia, 
son Nikolas, parents Nikolaos and Georgia 
Karabatsos, sister Maria (Dimitrious)  
Saratsiotis, and was predeceseased  
by his daughter Angelica.

John Knoch (emBa) has been appointed CFO 
of the City of Red Deer, AB. He previously 
served 22 years in executive healthcare 
roles in Saskatchewan, BC, and Alberta. 
John also served as an instructor with Red 
Deer College’s Nursing degree program.

Rob Renaud (BCom), 
along with wife Sarah 
(Bryant), Artsci ‘96, 
and sons Hunter 
(7) and Jake (5) 
welcomed Anara 
Jasmine Sydney on 
Feb. 3. Rob was 
recently promoted to Senior VP and 
Managing Principal at Newmark Knight 
Frank Devencore—Canada’s largest 
corporate tenant real estate brokerage.  
His new role entails overseeing the 
company’s expansion, including a new  
office in the western part of the GTA.  
The Renauds live in Toronto and can be 
reached at renauds@rogers.com
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1997

Scott earthy (BCom) and his wife Carolyn are 
delighted to announce the arrival of daughter 
Emma, born in New york on Feb. 15. Her 
big brother Nathan is thrilled to have a sister. 
Email: scott_earthy@yahoo.com

alison gardiner (BCom) and Mori Hamilton 
are thrilled to announce the arrival of their 
daughter Reiko Finlay Hisami Hamilton 
on May 27, 2011. Older brother Akira 
is enjoying his new role. Following her 
maternity leave, Alison returned to work 
with Canucks Sports and Entertainment 
as Vice President, Marketing and 
Game Presentation.

Kerry munro (emBa) has been appointed 
Group President, Digital Delivery Network, 
a newly created role at Canada Post based 
in North york, ON. Most recently he was 
Chief Operating Offi cer at Syncapse Corp., 
a global leader in social media management.

1998
matt aaronson (BCom) has been promoted 
to Partner and Managing Director at The 
Boston Consulting Group. He still lives 
in Chicago with his wife Kate Sanderson, 
(Artsci’98), and daughters Alex (6) and 
Caroline (3). Kate continues to work for 
Aon Corporation as Vice President, 
Human Resources.

greg Komaromi (emBa) was recently named 
Deputy Minister of Energy, Mines and 
Resources in yukon. Greg previously held 
the position of Assistant Deputy Minister 
and has been the department’s Acting 
Deputy Minister since September 2011.

1999
eric Lau (BCom) and family welcomed 
Katelyn, who already idolizes her big sister 
Valenzia, after whom the family’s Toronto 
custom tailoring business, Valenzia Bespoke, 
is named. Email: elau@valenzia.ca

Douglas Loe (mBa) has joined Toronto-
based Byron Capital Markets as Global 
Healthcare and Biotechnology Analyst. 
Douglas is considered one of Canada’s top 
analysts in the healthcare fi eld.

matthew malcolm (BCom) is President of 
Cube Cities, a 3D real estate search plat-
form. He lives in Austin, TX, with his wife 
Hildi and their three children and would 
be delighted to hear from colleagues and 
classmates at matthew@cubelease.com

2000
Robert Rutledge (BCom) has been 
appointed Principal of Genstar Capital LLC 
and is based in San Francisco, CA.

Jacqueline Sharp (BCom) is a co-founder, 
Senior Managing Partner and head of 
communications and stakeholder engage-
ment at Navius Research, a consulting 
fi rm with offi ces in Toronto and Vancouver. 
Navius forecasts and communicates the 
economic and environmental impacts of 
energy and climate change policies. While 
Jacqueline has particular expertise in the 
carbon capture and storage fi eld, she also 
assists clients with public opinion research, 
education and consultation strategies, and 
stakeholder engagement on a wide range 
of energy and environmental topics. Email: 
Jacqueline@NaviusResearch.com or visit 
www.NaviusResearch.com 

michael Vladescu (emBa) has been 
appointed COO of WiLan Inc., an 
Ottawa-based intellectual property 
licensing company.
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2001

michael J. mahon (mBa) married Laurie 
Marcotte of Vermont on June 22, 2011. 
The couple currently lives in Montreal with 
their Bernese Mountain dog Maisy, but are 
looking to see where life takes them next. 
Meanwhile, Michael extends an open invi-
tation: “The door is always open to visiting 
friends!” Email: mahon.mj@gmail.com
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Karen m. mcBride (emBa) is retiring from 
her role as EVP, Chief Risk Offi cer, and 
Chief Compliance Offi cer for Concentra 
Financial after more than 30 years in 
banking. She recently volunteered with 
the Canadian Co-operative Association 
for a coaching assignment in Ghana and 
Malawi that supported the development 
of credit unions to alleviate poverty and 
improve standards of living. Her retirement 
plans include more coaching assignments 
in developing countries, spending time 
with family and friends (including “12 
amazing grandchildren!”) and offering 
services through her company, Risk Lens 
Consulting. Email: kerriemarg@gmail.com

2002

Katie Harrigan (BCom) has been promoted 
from Manager of Compliance to Chief 
Compliance Offi cer at Burgundy Asset 
Management in Toronto. Katie joined 
Burgundy in 2005 as a Financial Analyst. 
She began her career at Ernst & young 
LLP in 2002, specializing in audits of 
fi nancial institutions and asset 
management fi rms.

marc melnic (emBa) is now President and 
CEO of New Sage Energy Corp., a Calgary 
company. Marc is a professional engineer 
with more than 16 years of industry 
experience in senior management 
roles with several companies. 

2003
martha gibbings merle (BCom) is the 
Assistant VP, Corporate Partnerships, for 
the Special Olympics in Southern California, 
where she works in development and 
corporate partnerships. Martha reports, 
“The Special Olympics is the largest sports 
organization in the world, so I haven’t 
veered too far from my sports background.”

2004
magi Scallion (BCom) moved from Canmore, 
AB, to Vancouver, BC , and is “loving every 
minute.” She has enjoyed working with the 
District of West Vancouver, Whistler Sport 
Legacies and is now with GranFondo Canada. 
Queen’s alums in her informal running 
club include Amy Schneeberg (Artsci’05, 
MSc’07), Stephanie Hamilton (Artsci’03) and 
Caroline Mariano (Artsci’04). “Please look 
me up if you’re in the area!” Magi suggests. 
Email: magi@magiscallion.com

2005
Peter Carter (BCom) has been appointed 
Vice President, Engineering, at Riverstone 
Resources, a mining company headquar-
tered in Vancouver, BC.

alain R. Desmarais 
(mBa) announces 
that Cushman & 
Wakefi eld Ottawa is 
now an independent 
commercial real estate 
fi rm. After working in 
a large corporation 
for 18 years, he purchased the Ottawa 
branch with his business partner, a 30-year 
veteran. Those interested in commercial
real estate services and careers can 
contact him at 613-780-1566 or 
adesmarais@cwottawa.com

Joseph T. Hlady (mBa) and classmate 
Chris Flory have teamed up to build 
an information technology consulting 
company unique in the Calgary market. 
Within its fi rst six months, Aventine 
Consulting already boasts an impressive 
list of clients. Joseph says, “It’s amazing 
what can happen when complimentary 
skills come together.” Email: joseph.hlady
@aventineconsulting.com

2007

andrew Bowen (amBa) and his 
wife Kendra Davidson launched 
URKAI Inc. (your Earth), a 
Montreal-based company that 
helps businesses increase 
profi ts and improve sustain-
ability by implementing bike 
transportation networks in ware-
houses, factories, ship yards, 
conference facilities, and the like. URKAI 
is also the exclusive Canadian distributor 
of WorkCycles, “industrial strength” Dutch 
bicycles. Visit www.urkai.com for details.

natasha n. myles (BCom) recently launched 
a social enterprise she had started during 
her graduate studies at Columbia University 
in 2010. LIFT Investments (www.liftinvest-
ments.org) is a non-profi t, social investment 
fund dedicated to alleviating poverty and 
developing local economies in East Africa. 
LIFT invests in profi table small and medium-
sized businesses and offers training to fi ll skill 
gaps and promote workers to higher-paid 
jobs. In its fi rst project, LIFT is working with 
three coffee companies in Rwanda, while also 
raising funds for its next project in Kenya. 
Email: natasha.myles@liftinvestments.org

Natasha Myles with Ester, an accounting 
trainee, in Rwanda 
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corporations to become more engaged 
with these community organizations.  
To learn more, visit www.SocialFocusCon-
sulting.ca or email JohnPaul@Social 
FocusConsulting.ca

Larry W. Poirier (emBa), founder and CEO 
of Nitro IT Business Solutions, reports 
that the company was acquired by The 
Utility Company (TUC) on March 1. Both 
companies are in the business of managing 
IT services for small and medium-sized 
businesses. Email: larryp@nitro.ca

Bob H. Sprague (emBa) reports, “My MBA 
gave me my greatest insight, that the 
timing was right to sell my company.  
And it was—thank you, Queen’s!” He  
has since embarked on a new career  
as the Hearing Chairman for the Appeals 
Commission for Alberta Workers’ Compen-
sation. He chairs workplace injury cases 
on behalf of the provincial government. 
Bob says it’s a great fit given his previous 
experience in business, medicine (he’s 
also a pharmacist), and administrative  
law. Email: spraguedrug@telus.net

momin Saeed (amBa) was blessed to be 
joined by family and friends from around 
the world when he wed Nosheen Sheikh 
in July 2011 in Virginia. The couple has 
relocated to Kuala Lumpur, Malaysia, so 
that Momin can pursue the Chartered 
Islamic Finance Professional (CIFP) 
designation while working with the Roche 
Consulting Group. He reports that the 

2009

amar Bawagi (mBa) and his wife Suman 
were blessed with the arrival in November of 
a baby boy they named Arjun. Amar reports, 
“He is our first child and has completely 
changed our lives—for good.” The family 
lives in Toronto, where Amar is a Senior 
Advisor at BMO. Email:bawagi@gmail.com

Kel B. Knutson (amBa) successfully funded 
a management buyout of an oil and gas 
service company in Edmonton, AB, that 
subsequently hired him as its CFO. The firm 
is positioned for substantial growth with new 
product and service offerings for expanding 
markets in Alberta and overseas and a 
workforce that has increased by more than 
100%. Kel is currently working on an acqui-
sition in the US. Email: kknutson@telus.net

2010

erin (Borgfjord) ayres (mBa) and her 
husband Benjamin welcomed daughter 
Isadora Abigail Ayres on Feb. 24. The 
family lives in Toronto, where Erin works in 
marketing for new wireless entrant Public 
Mobile. Email: ayres.erin@gmail.com

John Paul de 
Silva (mBa) has 
founded Social 
Focus Consulting, 
a Toronto-based 
firm that helps non-
profits to operate 
more efficiently and 

Sushee Perumal (mBa) is CEO of youBid-
Local, a company founded by Kingston 
auctioneers Barry and Alicia Gordon 
(parents of Adam Gordon, MBA’08) and 
called “the eBay of Estate Sales” by 
Canada.com. The company is expanding 
across Ontario, “revolutionizing the live 
auction industry and creating local jobs 
in the process,” Sushee reports. He 
flies to various cities to hire, train and 
coach a fast-growing workforce and 
says the company will need to acquire a 
bigger plane for its planned expansion 
to Vancouver and Calgary. Those inter-
ested in buying unique items locally or 
selling home or business contents should 
visit youBidLocal.com or email sushee@
youbidlocal.com

2008
emechete Onuoha (emBa), Vice President, 
Citizenship and Government Affairs, 
Xerox Canada, was awarded the Green 
Living Excellence in Corporate Respon-
sibility (ECR) Award in the large business 
(information/communications/technology) 
category. The ECR Awards program was 
developed to honour corporate Canadians 
for outstanding work and dedication in 
creating sustainable and ethical practices 
within business. Emechete is responsible 
for advancing all aspects of Xerox Canada’s 
environmental sustainability agenda, public 
policy engagement, corporate philanthropy, 
customer experience and associated  
stakeholder relations.

Sushee Perumal with youBidLocal staffer 
James Weening and sons
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2012
Bill Karamouzis 
(emBa) founded Hall 
pass Media (www.
hallpassmedia.com) 
in 2008 and quickly 
grew it to more 
than 6.4 million 
monthly viewers. 
In April 2011, while 
Bill was completing 
his EMBA studies, 
the company was 
purchased by Mind-
Jolt, which was 
founded by the former CEO of MySpace, 
Chris DeWolfe. Bill says the lessons 
he learned during the MBA program, 
as well as the peer network he amassed, 
were very valuable during the due 
diligence process and have helped 
him to excel in his role as SVP at 
MindJolt. Email: billkara@gmail.com

Julien Heon (emBa) 
completed a career 
and industry switch 
by joining Pfi zer 
Animal Health in a 
product manage-
ment and marketing 
position. He also 
launched a website, 
www.julienheon.com,
to promote his passion—a professional 
sports photography business. 
Email: heonjulien@hotmail.com

Leigh-ann Ottenhof 
(emBa, BAH’93, Ed’94) 
and Edward Fingland 
were married Sept. 17,
2011, at the Salvation
Army Citadel in 
Kingston. Both 
continue to work at 
Queen’s, Leigh-Ann as Director, Materials 
Management, Queen’s School of Business, 
and Edward as a PeopleSoft Administrator 
with Information Technology Services.

Islamic Finance world is growing, with 
$1-trillion currently in liquid cash. Within 
ten years, he expects to see a strong 
break-through in the Canadian and US 
markets, citing Goldman Sachs’ recent 
issuance of a $2-billion Islamic Bond. 
He welcomes those interested in this 
topic to contact him at momin@
rocheconsultinggroup.com 

2011

Sameer abusaifan (mFin) has joined RBC 
as a Commercial Credit Advisor in the 
bank’s Commercial Advisory Group in 
Toronto. Email: ssaifan@yahoo.com

Jamie Coulter (emBa) and several EMBA’11
friends watched classmate Craig MacTavish
in action behind the bench at Toronto’s 
Ricoh Coliseum in March. Craig’s Chicago 
Wolves took on the Toronto Marlies in an 
exciting afternoon match. Pictured are 
Andreas Guivernau, Mike Mortazavi, 
Li-Wei Ho, Jamie Coulter, Jim Malcolm, 
Giulio DeGasperis, Shahz Beig, Randy 
Carter (event organizer), Sarrah Morris, 
Anna Kobilaski, Kath Perry, Patricia 
McLeod, Judith Kirkness, Sheraz Butt 
and Nader Arafat. Email: jamie.coulter@
raymondjames.ca 

Babatunji a. Farinloye (amBa) was made 
a Fellow of the Association of Chartered 
Certifi ed Accountants of the UK on 
Nov. 30, 2011. Email: babatunjifarinloye@
yahoo.co.uk 

CLaSS ReUniOn

Commerce Class of 2011

see page 39 for details

doing business in india & China?
international Study trips to Shanghai and Bangalore 
open to mBa alumni

Join Queen’s Executive and Cornell-Queen’s Executive MBA participants 
in exploring the challenges and opportunities of doing business in two 
of the world’s fastest growing economies. 

Intensive one-week modules are offered in partnership with the 
School’s international partners, CEIBS (China Europe International 
Business School) in Shanghai, and IIMB (Indian Institute of Management 
in Bangalore). Classroom sessions, led by CEIBS and IIMB faculty,
are augmented by fi eld visits to local companies and presentations 
by local business executives.

These unique professional development opportunities are open to all 
alumni of QSB’s MBA programs, including the Full-time, Executive, 
Accelerated and Cornell-Queen’s Executive MBA programs. 

Oct. 9-16, 2012 “Doing Business in China” 
at CeiBS, Shanghai

$2,750*

Winter, 2013 “Doing Business in india” 
at iimB, Bangalore

Price to be 
confi rmed

*Program cost includes all instructional sessions and fi eld visits. Airfare and accommodation are extra. 

For more information or to register, contact Gloria Saccon, Director, 
Executive MBA, at gsaccon@business.queensu.ca or 613.533.6918.
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TORONTO

At an April event, Queen’s Business Club (QBC) executives 
Courtney Paterson, BCom’09, Ryan garrah, mBa’04 (President), 
Christina Raheja, BCom’96, and Randy Carter, emBa’11, fl ank 
guest speaker Greg Taylor (centre), co-founder of Steam Whistle 
Brewing. More than 100 Toronto-area alumni attended and 
enjoyed the networking, excellent beer, and Greg’s presentation. 

TALKS BY SPEAKERS AT OTHER TORONTO 
EVENTS THIS SEASON INCLUDED: 

“Leadership—Theory to Practice” with David Sculthorpe, BCom’83, 
CEO Heart and Stroke Foundation of Canada, and Organizational 
Behaviour Professor Julian Barling in January.

“The TTC—Back on Track” with Karen Stintz, MPA’96, Toronto 
City Councillor and TTC Chair; Dean David Saunders also provided 
an update on QSB’s strategic direction at this May event.

Commerce graduates celebrate their successful 
completion of the Chartered Accountants exam 
at a Toronto reception hosted by QSB accounting 
professors george Boland (far left) and David 
mcConomy (front row, centre) in advance of the 
ICAO dinner in February. 

Meet the front line team of QSB’s Development & Alumni Relations 
Department. Standing: Catherine Purcell, Director, Principal Gifts; 
Jeanette Hepburn, BCom’89, Acting Executive Director; Jessica 
Duggan, Relationship Manager, Annual & Reunion Giving. Seated: 
Annette Paul, Senior Relationship Manager, and Shelley Hamill, 
Campaign Coordinator. Below: Jennifer Nolan-Railer, Relationship 
Manager, Alumni Relations. 

TORONTO

38 magazine  SUMMER 2012  

Sean Cleary, CFA, BMO Professor of Finance and 
Director, QSB Master of Finance program will 
lead a panel discussion on Risk Management with 
experts in the fi eld, including Tim Deacon, BCom’00, 
Senior Vice President Enterprise Risk Management, 
Manulife Financial, and Joan mohammed, Head, 
Operational Risk Management & SVP, Central Risk 
Management, BMO Financial Group. 

Contact QSB Alumni Relations 1-855-572-1536 
or alumni@business.queensu.ca for details.

SAVE THE DATE—Oct. 4, 2012
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VANCOUVER

NEW YORK CITY

MONTREAL

OTTAWA

CALGARY

Alums attend the Vancouver Business 
Club’s Spring Social in April that featured 
presentations by Tim Ray, amBa’11, founder
of FoodScrooge (featured in the Winter 2012 
issue of QSB Magazine) and Dean David 
Saunders. Pictured are Brig Henry, mBa’97, 
an unidentifi ed guest, QBC Executive 
Darion Jones, emBa’00, and Alastair Hart. 

Ottawa’s QBC Executives Ben Schmidt, 
emBa’03, Dan Saikaley, BCom’82, Dean David 
Saunders and Kevin Horseman, mBa’01, join 
erin Crowe, BCom’93, for a tour of Scotiabank 
Place. Erin, Executive VP and CFO, Senators 
Sports & Entertainment, was the featured 
speaker at a QBC event at the Ottawa 
Senators’ home arena in May (see her profi le 
in the Winter 2012 issue of QSB Magazine).   

Joe Fresh lands in Manhattan and Craig 
Hutchison, BCom’88 (pictured), the 
company’s Senior VP of Marketing and 
Public Relations, is leading the charge. 
He was the featured speaker at the 
Business Club event at the trendy 
retailer’s new store in Manhattan in April. 

Queen’s Chancellor David Dodge, ArtSci’61 (Economics), 
LLD’02, speaks with a QSB alum before delivering his 
presentation “Recovering from the Financial Meltdown:
The Bumpy Road Ahead” at a special dinner in April 
that was hosted by Roger (BCom’80) and guy (BCom’82) 
Casgrain, of Casgrain and Company Ltd. 

Grads network at the QBC’s April 
event that featured a presentation 
by Paul Fisher, VP Commercial, 
Northern Gateway Project. The event 
brought out a record crowd wanting
to learn about the project’s status, 
its benefi ts to Canada and the 
controversy it has generated. 

OTTAWA
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CLaSS ReUniOnS
Sept. 14 & 15

All classes are planning to attend 
the Saturday Brunch and tour of 
the new wing of Goodes Hall and 
then the football classic that pits 
the Gaels against Western’s 
Mustangs. Additional activities 
and reunion organizers’ contact 

information follow. 

Commerce’87 
Add a Friday night reception to the 
activities above. Get in touch via 
Facebook (‘Commerce Reunion’) 
or email Jim Jaques at jj5291@
hotmail.com or jim.jaques@cibc.com

mBa’87
Drinks on Wolfe Island are planned 
in addition to the activities above. 
Contact the Reunion Planning 
Committee at mba87@gmail.com

Commerce’97
The annual Petter Cup Golf Tournament 
takes place Friday afternoon, followed 
by Saturday’s activities noted above, 
capped off  with a class dinner on Saturday 
evening. Contact either Jenn Bourgeois 
at pbandjathome@comcast.net or 
darren mcCaugherty at dmccaugherty@
business.queensu.ca

Commerce’02
A full weekend is planned. Check out 
the Commerce 2002 Facebook page 
or contact rob mellema, robmellema@
hotmail.com, or stephan smith at 
stephan.m.smith@gmail.com

amBa’07
A Friday evening social precedes the 
full slate of activities on Saturday with 
a class dinner on Saturday night. 
Visit the Queen’s Accelerated MBA 
Class of 2007 page on Linkedin or 
contact darren mcCaugherty at 
dmccaugherty@business.queensu.ca

Commerce’11
Priti Kapoor (priti.kapoor89@gmail.com) 
and rose thuringer (rose.thuringer@
ca.pwc.com) have planned several 
surprise socials in addition to the 
Saturday activities above. A class gift—
a scholarship in memory of classmate 
simon deng—is being coordinated
by morgan Klein-macneil 
(mkleinmacneil@gmail.com) 
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Sweating it in Jock Harty arena
Writing exams in the Jock Harty Arena, with monitors patrolling 
silently and ceaselessly, was a rite of passage for thousands of 
Queen’s students over the years. A few weeks after the angst of fi nal 
exams, the empty bleachers above would be full of proud relatives 
witnessing those same students’ fi nest hour: their Convocation. 

Do you have a Jock Harty exam memory to share? 
Email spleiter@business.queensu.ca and we’ll 
publish your reminiscences in the next issue. 

(Photo from the early 1970s, Queen’s University 
Archives, Wallace Berry photographer.)
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Building Building
our future

“My time at Queen’s School of Business was 
life-changing. The quality of the classroom 
experience, the mentorship of my professors, 
learning from my classmates and all the extra-
curricular opportunities combined to deliver 
the best education I could have imagined.

“Supporting the School that started me along 
the path to professional success is something 
I feel strongly about. Having a classroom 
dedicated in honour of my parents, Soni and 
Ira Pancham, and in memory of Professor 
Frank Collom, who had a major impact on 
me, made this gift especially meaningful.

“Please join me in supporting the School at this 
critical time to ensure that our alma mater 
remains one of Canada’s top business schools.”

Thanks to alumni like Paul Pancham, 
BCom’89, mD’94, who donated to 
the goodes Hall expansion

96% of the $22 million goal for the 
expansion has been reached. You can 

help put us over the top and ensure 
that QSB continues to thrive. 

Invest in Queen’s School of Business 
by visiting qsb.ca/invest-in-qsb or 
calling 855.572.1536 or emailing 

invest@business.queensu.ca

PReSeRVe OUR PaST . STRengTHen OUR PReSenT . BUiLD OUR FUTURe



mBa PROgRamS

Queen’s MBA (full-time) 888.621.0060

Queen’s Executive MBA/
Cornell-Queen’s Executive MBA 888.393.2622

Queen’s Accelerated MBA 
for Business Graduates 888.460.5869

gRaDUaTe STUDieS

PhD & MSc 613.533.2303 

Master of International Business/
Graduate Diploma in Accounting 866.861.1615

Master of Finance 855.253.9697

eXeCUTiVe eDUCaTiOn

QSB Executive Education

Kingston: 888.393.2338 

Toronto: 416.214.9655

CenTReS

QSB Centre for Business Venturing 877.955.1800

QSB Centre for Responsible Leadership 613.533.2366

CA-Queen’s Centre for Governance 613.533.3254

The Monieson Centre 613.533.2350

Queen’s Executive Decision Centre 613.533.6681

Offi ce of the Dean 613.533.2305

Development & Alumni Relations 877.533.2330

Business Career Centre  613.533.6715

Commerce  613.533.2301

If undeliverable, please return to:

Queen’s School of Business
Marketing & Communications
Kingston ON K7L 3N6
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CONTACT QUEEN’S SCHOOL OF BUSINESS
BUSineSS.QUeenSU.Ca | 877.533.2330

Queen’s School of Business
Reunion Weekend

Visit http://qsb.ca/reunion

September 14–16, 2012
Celebrate the opening of the new wing of Goodes Hall with former 
classmates, professors and friends on Saturday, Sept. 15. 

HIGHLIGHTS INCLUDE:

 QSB Brunch with remarks by Dean David Saunders

 Student-led tours of Goodes Hall and the new 
75,000-square-foot west wing expansion

 Fall football classic: Queen’s Gaels vs. 
Western University Mustangs

All School of Business alumni are welcome, especially those 
celebrating anniversaries in years ending in “2” or “7”.


