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FROM THE DEAN

David M. Saunders, PhD
dsaunders@business.queensu.ca

There’s no shortage of news about academic achievements by Queen’s School of Business students – from
scholarships to top finishes in case competitions.We pride ourselves on academic excellence, so each of these
achievements is an encouraging validation that motivates us to keep raising the bar. But thousands of students,
alumni and supporters have always told us that academic excellence is only half of our story.

It’s the exceptional experience that our students gain at QSB that resonates. In fact, a recent Environics survey
of Canadian executives confirmed again that among all Canadian business schools, Queen’s provides the best
overall experience for students. Often, these exceptional experiences occur outside the classroom.

The cover story of this inaugural issue of QSB Magazine (formerly Inquiry ), profiles two former Executive MBA
teams that chose to focus their Global Business Projects on the not-for-profit sector – one in Tanzania and the
other in Kenya. Read how both projects are making a difference to communities in these developing nations in
the story on page 12.

As a business school that develops future business leaders, we have a vital role to play in influencing good
corporate citizenship. Four years ago, Queen’s was the only Canadian business school selected to help develop the
Principles for Responsible Management Education, a UN-backed global project to promote corporate responsibility
and sustainability in business education.This important initiative is gainingmomentum,and inApril 2008we celebrated a
membership of more than 100 business schools and universities from around theworld.We’ve been at the forefront of
educating students – and the Canadian business community – on corporate social responsibility for many years, and
formalized this expertise with the launch of the Centre for Corporate Social Responsibility in 2005.

An example of students giving back can be found right here in Goodes Hall, our beautiful home made possible by
the visionary gift of formerWarner-Lambert CEO and alumnusMel Goodes,BCom’57, LLD’94. Earlier this year, the
Commerce student society (ComSoc) approached us with a proposal for a Commerce student fee to support the
School of Business building expansion project. This optional fee would raise $1.2 million over ten years. ComSoc
put the pledge to a student referendum, and an overwhelming majority voted in favour. Read more about this
important student initiative on page 27.

We are delighted and honoured to receive this level of support from our students, and hope that many of you
will take inspiration from these young donors and support the Goodes Hall expansion.

I would like to extendmy personal thanks to the hardworking team behind the inaugural issue of QSBMagazine.
I hope you enjoy it, and we look forward to your feedback and suggestions.

Please stay in touch and enjoy your summer.
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Jeff Batchelor gets some air.
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EDITOR’S NOTE

Welcome to the inaugural issue of
QSB Magazine – produced expressly for alumni
and friends of Queen’s School of Business.

QSB ADVISORY BOARD MEMBERS

Published three times a year by
Queen’s School of Business
Queen’s University
Kingston, Ontario, Canada K7L 3N6

Volume 42, 2008, ISSN 0714798

Tel 613.533.2330
Fax 613.533.6978
Email alumni@business.queensu.ca
Web www.business.queensu.ca

After the magazine’s 31 years as Inquiry, it was time for a change in look and editorial direction.
This isn’t change for change’s sake, but an attempt to connect with alumni in a meaningful
way and generate even more pride in the School’s achievements and those of its graduates.

The title Inquiry was appropriate when the magazine was launched in 1977 by founding
editor Prof. Merv Daub. Topics included contemporary business concerns, academic
discussions and faculty research. The name stuck even though Inquiry gradually focused
more and more on the School’s activities and alumni news.

Concurrently, other publications emerged that captured some of its former elements.
Research News* provides updates on professors’ and graduate students’ research papers,
grants won and conferences attended.Queen’s Leaders Forum*, QSB’s e-zine, presents insights
and innovations from faculty and distinguished visitors, including “New Ideas” and “In the News”
among other regular features. The Annual Report* highlights the School’s successes, profiles
notable donors, and details the School’s financial support.

Clearly, connecting with alumni and friends is important to us, and the School’s flagship
publication remains this magazine, now mailed to you three times a year. Looking for
School news? It’s under “Inside Goodes,” since Goodes Hall has become an inseparable
part of the School’s identity since its opening in 2002. What were “Alumni Profiles” are
now simply “Profiles,” letting us occasionally shine the spotlight on current students such
as Olympic hopeful Jeff Batchelor (page 10). The features also offer something new, with
all three sharing the inspirational theme of QSB people giving back in creative ways. The
length of the cover story is another departure. We let the incredible photos that Team
Canzania took while in Africa tell a good part of this touching story (page 12).

We’ve also given readers several opportunities to be heard. Your Alumni Notes are always
welcome, as are stories of meeting alumni in far away places (see “Fancy meeting you
here ...” on page 33). Check out the photos on page 37 and help us identify some alumni
from yesteryear. Letters, emails and faxes are welcome, and if we hear from enough of
you, look for a “Letters to the Editor” page in future.

Our goal was to reintroduce an alumni magazine that will make you even more proud of
your affiliation with Queen’s School of Business. Please let me know if we’ve succeeded.

Shelley Pleiter
Editor

spleiter@business.queensu.ca

*Available by subscription and online at www.business.queensu.ca



Instead of spending Valentine’s Day at a romantic
restaurant, spa or hotel, a group of Commerce
students spent February 14 visiting two federal
penitentiaries in Kingston. There they experienced
first-hand what happens to those convicted of
white-collar crime. Orchestrated by Business Ethics
Professor Jim Ridler, the tour showed students
the real-life consequences of unethical behaviour
in the workplace. For the second year running,
students in Jim’s third- and fourth-year ethics
courses were able to meet prison officials, tour the
facilities, and even speak to inmates convicted of
white-collar crime.

The prison tours were reported in a Globe and
Mail story on Canadian business schools’ innovative
approaches to teaching ethics (“Lessons from the
slippery slope” by Theresa Ebden, March 26, 2008)
and in a May 18 Financial Times article. “We
definitely got a picture of the consequences of making
unethical decisions in business,” University of Dublin
exchange student Ruth Gardner told the Globe.

Added Jim: “I wanted to make a point there
(in the prisons), rather than in a nice cloistered
class or in a textbook they’re reading in their rooms.
By being more dramatic about it, I’m getting the
point to sink in.”

This year’s visits to Frontenac and Pittsburgh
Institutions (minimum security prisons) definitely
made an impression on the students, Jim told
the Globe. “The raft of scandals we’ve had has
percolated through to the students. They don’t
like it. There’s a feeling out there, among a
sizable portion of the business students, that
there’s a need to do better, not just out of fear of
going to prison, but also for society.”
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Ethics lesson from behind bars –
Commerce students learn perils of white-collar crime first-hand

From left, Prof. Jim Ridler, with students Stephanie Chatland and Ruth Gardner.
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Commerce students score at national competitions

INSIDE GOODES

A first-place finish at the University of Alberta’s
Forepoint Marketing Competition in January for

Steven MacLean (top left), Scott Dimond, Monica Sim
(bottom left), Gemma Gadher and faculty advisor

Peggy Cunningham.

Second-place medal winners
Siddarth Hathiramani (left), Christine Leon and

Candice Shaw at the University of Ottawa
Accounting Competition – Managerial Division

– last November.

From left, Cynthia Hill, Eddie Ho, faculty advisor
George Boland, Michael Brewer and Leta Attard
celebrate a second-place finish at the Royal
Roads University International Undergraduate
Case Competition in Victoria in March.

Dean David Saunders (left), retiring QSB Advisory Board member Glenn Rainbird, BSc’67, MBA’70, and Board Chair David Sculthorpe, BCom’83,
attended the May 6 dinner of the QSB Advisory Board in Toronto. A member of the Board since 2001 and past member of the

MBA for Science & Technology Advisory Board, Glenn’s many contributions to QSB were celebrated that evening.
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Catherine Lee and Gregory Duggan won
Canada’s Next Top Ad Exec competition and each
took home a Mitsubishi Lancer along with their
new titles. This is the second year running that
Queen’s Commerce has come out on top, with
Monica Walker, BCom’07, winning in 2007.

The competition was held at the DeGroote
School of Business at McMaster University inMarch
and was open to all undergraduate, MBA and
business minor students. Organizers received 194
entries from 27 universities across Canada.

Ten teams from eight universities competed
in the final round in Toronto by presenting their
marketing plans for Mitsubishi Motors to a panel of
14 marketing experts from industry and academia.

Third place went to another Queen’s team –
Sean Roberts andMichael Wallace, both in their
fourth year of the Commerce program.Nick Bontis,
Director of Undergraduate Programs at DeGroote
School of Business and a competition judge, said
of the winning team, “They went all the way, and
looked at where the branding of Mitsubishi is today,
as well as where the branding will be tomorrow.”

Student organizers said the event attracted the
attention of key sponsors from the marketing and
advertising world, all interested in encouraging
new talent and furthering a program that is helping
bridge the gap between industry and academia.

Six students from the QSB Full-time MBA
program demonstrated their superior leadership
knowledge and skills at the inaugural Global
Business Leadership Competition hosted by
UCLA Anderson in Los Angeles, CA. The team
took second place – and a $10,000 prize – at
the invitation-only competition that welcomed
16 top-tier international business schools in
April. The two-day event featured presentations
on several real-life cases, culminating in the
main case: FedEx’s acquisition of Flying Tigers,
a cargo airline in Asia.

“The Queen’s MBA team was outstanding –
raising their game continuously throughout the
three separate events and the final round,” says
Scott Carson, Director, Queen’s MBA, and
Professor of Strategy.

First place and the grand prize of $25,000
went to London Business School. Participants
also heard from keynote speakers Mark Zoradi,
President of Walt Disney Studios Motion Pictures
Group, and Peggy Tsiang Cherng, Co-Chair,
Panda Restaurant Group, Inc .

Visitwww.anderson.ucla.edu/gblc/index.html
for details.

MBA team scores top

marks in exclusive

international leadership

competition

Canada’s NextTop Ad Execs take the title, and the cars

Michael Wallace, left, and Sean Roberts finished third.

Scott Carson (left), Director, Queen’s MBA, and student team members Sanyu Kiruluta, Dennis Kondratev,
Arndt Brettschneider, Baanu Ratneswaran, Logan Dunning, and Ram Annasami.
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INSIDE GOODES

Full-time MBA student and
teammates sweep business
plan competitions

Ottawa EMBA teammates honour classmate Ralph Giffin

MBA student Michele Romanow, MBA’08, and
two Queen’s undergrads have taken home more
than $67,000 in cash prizes from competitions
for their business plan on the caviar market.
The Romanov Caviar team comprised of Michele
and Anatoliy Melnichuk, Sc‘07, Artsci’08, and
Ryan Marien, Sc‘08, Artsci’08, impressed
judges at competitions across North America.
Recent first-place wins include a $15,000 prize
at Queen’s Entrepreneurs Competition in
Kingston, ON; $10,000 at the Northwest Venture
Challenge Championship in Boise, Idaho; $7,000
at the New Ventures World Competition at the
University of Nebraska; and $10,000 for a second-
place finish at the Stuart Clark Venture Challenge
at the University of Manitoba.
The team members’ impressive win at the IBK
Capital-Ivey Business Plan Competition in London,
ON, in March netted the $25,000 grand prize
and qualified them to enter the prestigious
Global MOOT Corp. Business Plan Competition at
the University of Texas at Austin and a chance to
compete for the top prize of $100,000. While
they competed well, they were unable to make
the finals in the May event, but continue to enter
other competitions.

Ralph Giffin, EMBA’01, was remembered fondly
by his EMBA teammates during the presentation of
the inaugural Ralph E. Giffin Award to Yi Zheng,
EMBA’08, at an Ottawa Queen’s Business Club
event in May.

Ralph, who passed away in December 2006,
made an indelible impression on his class, and
especially his EMBA’01 teammates who spoke
movingly of his legacy that evening.As Don Bayne,
BA’66,LLD’69,EMBA’01, recalled,“Ralphwill always

be remembered for his exceptional intellect, his
thought-provoking quick wit and an uncanny
ability to instigate superior classroom debate.”

Ralph’s wife Andrea and daughters Megan
and Tricia witnessed the unveiling of a classroom
plaque and presentation of a replica to Yi in
recognition of her outstanding contributions to
the Class of 2008 – contributions deemed to
have most closely mirrored Ralph’s impact on
the class of 2001.

From left, Bill White, President, IBK Capital
Corporation; QSB student Michele Romanow;

Larry Wynant, Associate Dean, Programs, Ivey;
Miranda Werstiuk, Vice-President,IBK Capital

Corporation; student Anatoliy Melnichuk.

Queen’s MBA hockey team competed in the annual MBA Cup held in April
in Toronto. Representatives of all Queen’s MBA programs took to the ice,

played some great hockey, and, thanks to a shoot-out victory against
Rotman, placed third overall.

They shoot
– they score!

From left, Don Bayne, Andrea Giffin, Yi Zheng, EMBA’01 teammates Ian Lovsin, Azam Syed, and René Faucher.



The Centre for Corporate Social Responsibility
launched a unique mentorship project in October for
students enrolled in the Certificate in Corporate
Social Responsibility (CCSR) program. The National
Mentoring Project (NMP) enables corporations,
students and charities to learn from one another
while creating a stronger society.

Over the course of the academic year, the
Centre partnered with sponsor Molson Canada
and seven Canadian charities to pilot this program.
Through the NMP, charities submitted problems
that fell within the areas of expertise of Molson’s
volunteer mentors, such as those involving Internet
marketing, sales, government relations or
recruitment. Molson mentors – mostly mid-level
managers – were partnered with students to help
the charities address their challenges and give

students experience in how corporate philanthropy
works. Students also accumulate 20 hours of
volunteer work required for their CCSR through
working with the charities and Molson mentors.

A program highlight was the Great Canadian
Mentor Lunches designed to reinforce the
concepts of ethical leadership and volunteering.
Speakers included Paul Godfrey, CEO of the
Blue Jays, in February, and the Hon. David Onley,
Lieutenant Governor of Ontario, in March.

Molson donated $7,000 per charity to enable
each to hire a student for the summer to implement
the strategic plans developed during the program’s
mentorship phase.

For more information, visit www.thenmp.com
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Research grants hit all-time high
The results of the annual Social Sciences and
Humanities Research Council of Canada
(SSHRC) grant competition are in and seven
Queen’s School of Business faculty have been
awarded $740,000 to fund studies on the
following topics:

Kee-Hong Bae – Stock market efficiency;

Julian Barling –Two grants: one on the development
of leadership, the other on transformational
leadership and humility;

Yolande Chan – Three grants: 1) Revitalizing
rural economies by mobilizing academic
knowledge; 2) Understanding institutional
influences on cancer care accessibility; and 3)
Revitalizing rural economies through community-
university partnerships;

Tina Dacin – Understanding resource dynamics
in social entrepreneurship;

Jane Webster (with Peggy Cunningham) –
Implementing environmental responsibility in
organizations; and,

Sandy Staples – Managing diversity in teams
through web technologies.

Graduate students also fared well: Ingrid Chadwick
and Samir Saadi each received a Canada Graduate
Scholarship, and Yang Ni was awarded an
SSHRC grant. Eight others received Ontario
Graduate Scholarships: David Barr, AlysonByrne,
Ingrid Chadwick,LindsayMcShane, RashaNasra,
TangNi,MitchStein,andSeanTucker.

For details, see the NewsBlog on the QSB
website at business.queensu.ca

Paul Godfrey with CCSR students.

Professor Emeritus Merv Daub, BCom’66,
received the prestigious Padre Laverty Award
from the Kingston Branch of Queen’s Alumni
Association in recognition of his outstanding
contribution to the Kingston community and
to Queen’s – as a long-time faculty member,
former captain of the football team, founder
of the Business Forecast Lunch, among
many other achievements. The Kingston
Award was renamed to commemorate the
long and distinguished service of the first
University Chaplain, Padre A. Marshall Laverty,
and was presented at a dinner on April 23.

Faculty/Staff news
ProfessorRick Jackson,MBA’71,Commerce’64
Faculty Teaching Fellow in Organizational
Behaviour, was presented with the Frank Knox
Award for Excellence in Teaching by Queen’s
Alma Mater Society in April. The campus-wide
award is the highest honour given to professors
by students. Rick is also a previous winner
of the Alumni Award for Excellence in Teaching,
the highest Queen’s award based on both
alumni and student nominations.

Named for Frank Knox, an Economics
professor who taught at Queen’s for 40
years, the award honours excellent teachers
who have demonstrated an outstanding
commitment to the education of students.

CSR Centre launches mentorship project

Branch President Ann Robinson with
Merv Daub
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INSIDE GOODES

Professor Julian Barling has been
elected a Fellow of the Society for
Industrial and Organizational Psychology
(SIOP) for 2008. Fellow status is an honour
bestowed upon SIOP members who
have shown unusual and outstanding
contributions or performance in I-O
psychology through their research.

The Canadian Academic Accounting Association
named Professor Steve Salterio, Pricewaterhouse-
Coopers/Tom O’Neil Faculty Research Fellow in
Accounting, this year’s recipient of the Haim Falk
Award for Distinguished Contribution to Accounting
Thought. This annual award is given by the
CAAA in recognition of a significant contribution
to scholarly thinking and research in Canada
through a body of work that contributes to the
advancement of accounting thought.

Cormac Evans joined QSB in May as Associate
Director, Corporate Relationships and Student
Programming in the Business Career Centre. His
responsibilities include developing and recommending
relationship management strategies that will ensure
the retention of core corporate relationships.

Until recently a Senior Development Officer at
Queen’s, previous positions included Business
Development Manager with Routes to Learning
Canada and Manager of Corporate Communications
and Partnerships with the Kingston Economic
Development Corporation. He holds a BA fromMount
Allison University and a diploma in Advertising
and Public Relations from St. Lawrence College.

Staff Awards

Teaching Awards

Ken Wong, BCom’75,
MBA’76, Commerce’77
Faculty Teaching Fellow in
Marketing:Commerce Society
Teaching Excellence
Award.

Peter Kissick: Commerce’89
Award (second consecutive
year). Also known as the
“Professor-Student Life
Award,” this award is
given to the professor who
contributes the most to the
graduating class over their
four years at Queen’s.

Commerce Program Director
Shannon Goodspeed was
recognized for her commitment
and passion by having the title
“Honorary ComSoc President”
conferred upon her at the
COMMitment dinner for graduating
Commerce students in March.

At the same dinner,Martha McIntyre,
Commerce Academic Counsellor,
received the Net Impact Outstanding
Contribution to Student Success Award
from the Commerce’08 class.

Clinton Free: Full-time MBA
Faculty Teaching Award
(second consecutive year).

Marc Busch: Accelerated
MBA and Cornell-Queen’s
ExecutiveMBAFacultyTeaching
Awards (second consecutive
year for AMBA honours).

John Moore: National
Executive MBA and Ottawa
Executive MBA Faculty
Teaching Awards.
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CONVOCATION 2008

Jerry del Missier, Artsci’85, MBA’87, was
invited to address the morning Convocation
on May 30 for Cornell-Queen’s Executive
MBAs and National and Ottawa Executive
MBAs. The recently appointed President of
Barclays Capital recalled starting his business
career during an economic downturn and

encouraged the new graduates to seize the
opportunities and confront the challenges

that await them.

Jim Leech, MBA’73, addressed graduates of
the Full-time and Accelerated MBA programs
at the afternoon Convocation. He, too, gave
advice from his own experience of boom and
bust cycles during a career that has led to
his position as CEO of the Ontario Teachers

Pension Plan. (See his profile in Inquiry,
Winter’08.) Although the current credit crisis
has caused “intense and widespread pain…it

has not brought the world to an end,” he
said. “Investors will regain confidence and

growth will return to slow economies.”

Hilary and Galen Weston were awarded honorary doctorates (LL.D.) at the Convocation for Commerce graduates on May 29.
Both were cited for outstanding contributions to Canadian society – through their businesses (including Loblaws and Holt Renfrew),
their philanthropy, and their public service, notably Mrs.Weston’s tenure as the 26th Lieutenant-Governor of Ontario. In their
remarks, both shared their experiences in running a family business, with Dr. Galen Weston emphasizing the importance of

“imagination, creativity, courage, adaptability and hard work.”

The demolition of Jock Harty Arena last fall ended
an era, not only for Queen’s hockey teams, but also
for new graduates receiving their diplomas. No
longer would the procession of gowned professors
and graduands be piped through the arena and onto
the rink’s surface. Instead, Convocations returned to
the storied hall built for that ceremony in 1902 but
outgrown almost 40 years ago. Three Convocations
were required to accommodate ceremonies for the
Commerce and MBA classes of 2008. The stained
glass and wood paneling were a world removed from
the bleachers and distinctive aromas of the Arena.
What remained unchanged was the pride in the
achievements of their loved ones, clearly visible on
the faces of the assembled families and friends.



If you happen to be in the vicinity of Goodes Hall on February 17, 2010,
there’s likely to be a noticeable buzz that will have nothing to do with
post-Valentine’s Day chocolate overload. It will, however, have everything
to do with the Olympic Winter Games in Vancouver, where it is expected
that Jeff Batchelor, Commerce student and member of the Canadian
National Snowboarding Team, will represent Canada – and by association,
Queen’s – in the halfpipe event.

The 20-year-old Oakville, ON, native is an up-and-coming member of
the 10-person national team thanks to a series of recent strong finishes
in major snowboarding competitions, including first place in a 2007
World Cup event in Sungwoo, Korea, and a trio of second-place finishes
in 2008, most recently at the Canadian National Championship in early April.
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PROFILE
BY BEN WHITNEY

Party
Scheduled for 2010

COMMERCE STUDENT JEFF BATCHELOR’S OLYMPIC DREAMS



For those unfamiliar with the sport, picture
riders gliding across the snow on something
resembling a surfboard. In the halfpipe event, riders
perform aerial stunts by launching themselves off
a concave ramp that resembles the cross-section
of a pipe. A crowd favourite, the halfpipe attracts
vocal spectators who roar their approval when
snowboarders soar over the top of the rim and
perform acrobatic moves that seem to defy gravity.
Snowboarders earn points for the complexity of
their stunts, known as tricks, as well as for achieving
tremendous height (or “amplitude” in snowboarder
parlance). Jeff is currently working on a trick he calls
the Backside 1260 – an incredible three-and-a-half
rotations in the air – with a clean landing, of course.
Other stunts in Jeff’s repertoire include the Corked
Frontside 900 and the Linguine.

Some of Jeff’s recent success can be attributed
to his decision earlier this year to take a leave of
absence from the Commerce program to focus
on snowboarding full-time. Since beginning his
Commerce studies in the fall of 2006, Jeff had
found it increasingly difficult to juggle the
rigourous workload with his demanding training
regimen. Given the lack of snowboard training
facilities in the Kingston region, he resigned
himself to the fact that he had to step away from
his studies temporarily if he was to fully commit
to pursuing his Olympic dream. Since then, he
has split his time training with his teammates
(four men and five women) at the Whistler, B.C.
facility and competing in several major events
throughout the world. He describes a typical
week as travelling on Monday, training on-site

for the next three to four days, and participating
in the actual competition, usually on a Saturday.

Jeff acknowledges his decision has been made
easier by the tremendous support he’s received
from Commerce administrators. A bonus has been
his ability to put his business training into practice.
With funding an ever-present challenge for amateur
athletes, Jeff says his marketing background
has helped him attract potential sponsors.

His business acumen, particularly a fondness
for entrepreneurial endeavors, was evident at a
young age when he took up washing windows
for $2 an hour so that he could buy his first
snowboard. In recent years, he has opened his
own wakeboarding instruction school – the
JBatch Wake School. He comes by his entrepre-
neurial tendencies naturally; his father David
owns his own company, Algario Communications,
a Toronto-based performance improvement
company that is – perhaps not surprisingly –
one of Jeff’s principal sponsors, along with
Icarus Skate and Snow and Burton Snowboards.

David isn’t particularly surprised by his
son’s accomplishments. “From the time he
was four years old, Jeff was more likely to be
outside playing than sitting in front of a TV. He
demonstrated a passion at a young age for
rollerblading, skateboarding, skiing and anything
else that challenged him athletically.” Ultimately,
snowboarding emerged from the pack as Jeff’s
favourite, due in large part to the unparalleled
sense of camaraderie that he says the sport
fosters among riders.

Jeff plans to resume his Commerce studies
this fall while continuing to pursue his Olympic
dream.While he hasn’t ruled out the possibility
of continuing to compete in both amateur and
professional snowboarding events post-2010,
he also has designs on earning an MBA in the
not-too-distant future and has thought about
succeeding his father in a leadership capacity at
Algario Communications.

These long-range plans will have to wait. Jeff
has his Commerce studies and the upcoming
Vancouver Olympics in his sights, and nothing
short of his personal best on both fronts will do.

“I’ve been thinking about the Olympics
since I was eight years old,” he explains. “It’s
the height of competition. You’re competing
against the best snowboarders in the world.”

Given the string of strong results he’s produced
of late, this ambassador for Canadian amateur
sport and Queen’s School of Business seems
destined for a place on Canada’s Olympic squad.
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Jeff on the podium in Japan, celebrating a silver medal finish.

Jeff at the 2008 Snowboard World Championships at Whistler.
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QSB FEATURE STORY
BY GINA BUONAGURO

Team Canzania can climb mountains



Six Queen’s MBAs. Two-thousand dollars. One
intrepid doctor. Several dozen enterprising villagers.
And a whole lot of bees. That’s what it took to
jumpstart the economy of Matapwili, a remote
village in Tanzania.

It all began with those six MBAs: Gurjit Gill,
Deirdre Fitzpatrick,Ben La Pianta,Richard Provan,
Dan Price, and Edye St. Hill. As part of their
Global Business Project during their 2005 Executive
MBA, the team was tasked with implementing a
business opportunity outside of North America.

The team knew they wanted to “give back”
by focusing on the non-profit sector. Their goal
was to identify a project that empowered a local
community, developed its economy, and was
both sustainable and eco-friendly. They also
wanted something “do-able.” Deirdre remembers
well a fitting quotation of Prof. Julian Barling’s
that the team took to heart: “It’s the little things
that make a big difference in the long run.”

At the time, Deirdre was working for Barrick
Gold, which had just begun mining operations in
East Africa. Through contacts at the company,
she located staff doctor Rob Barbour, who runs
an eco-lodge called Camp Kisampa with his wife,

Jackie. Dr Rob – as he’s known to the locals –
identified at least 30 development projects the
team could tackle in nearby Matapwili. Edye and
the others immediately jumped at the chance to
work on economic development in Africa. “I’d
been reading that we could eliminate poverty by
the year 2025,” says Edye, “so when Deirdre
sent the note about working in Tanzania, there
was no question that I was in.”

Before leaving for Africa, the team narrowed
down the possibilities and did extensive research
on potential projects, including beekeeping, fish
farming, and building a high school. They also
collected pledges from family and friends in support
of a planned hike up Mount Kilimanjaro, with the
proceeds supporting whichever development
project they ultimately settled on.

Their fundraising objectives achieved, the
team flew to Tanzania in September 2004. They
slept in open-air tents near a savannah that is
home to night-prowling leopards, beside a river
filled with hippos not afraid to overturn boats,
and crocodiles known to attack humans. After
meeting the villagers and playing with the children,
they got right down to business.

SUMMER 2008 MAGAZINE 13queensbusiness.ca

FROM BEEKEEPINGTO FISH FARMINGTO A SCHOOL,THESE EMBA
GRADS ARE MAKING A DIFFERENCE IN A SMALLVILLAGE IN AFRICA

EMBA’05’s GLOBAL BUSINESS PROJECT CONTINUES ECONOMIC DEVELOPMENT
PROJECTS INTANZANIA LONG AFTER CLASS DISMISSED

Meeting with Team Canzania at Kisampa, seated from left Gurjit Gill, Dr. Rob Barbour, Richard Provan,
Deirdre Fitzpatrick, Dan Price (standing), Ben La Pianta, and Edye St. Hill.The team tackles Mount Kilimanjaro.



The team decided on two projects, one helping
Dr. Rob create a marketing plan for Camp
Kisampa, the other designed specifically to improve
conditions in Matapwili. They spent many hours
with the village council discussing which of the
potential projects they’d researched would work
best in Matapwili. “The key to successful economic
development is to get buy-in from the constituents,”
Deirdre explains. Eventually and after much
discussion, everyone agreed that the beekeeping
project was the best fit. “It was a workable
chunk with a real result at the end,” she says.

Give a man a fish, he eats for a day. Teach a
man to fish, he eats for a lifetime. This famous

Chinese proverb could have been the project’s
mission statement. “Sustainability was key,” says
Edye. “We didn’t want to just hand out money.”
Accordingly, the team proposed investing the
money raised to establish a revolving loan. The
first $2,000 loan would be given to the inaugural
beekeepers to pay Honey CareAfrica, an organization
that specializes in providing equipment and training
to local beekeepers, run, perhaps not incidentally,
by Queen’s alumnus Farouk Jiwa, BSc’98.
Those villagers in turn would harvest a crop and
receive half the honey’s value in cash. The other
half of the proceeds would replenish the revolv-
ing loan to fund other villagers in the future who

might want to take up beekeeping, and so the cycle
would continue. Upon repayment of their loans,
the individual beekeepers would be able to retain
all future profits. Dr. Rob would assist by finding
buyers for the honey and administering the finances.

After their hike up Mount Kilimanjaro, the team
returned to Canada to complete their two projects.
Theyworked on their team assignment,whichwas
reviewed by and discussed with their project advisor,
Ken Petersen, EMBA’00, finally submitting their
completed paper at the end of the program to
Prof. RogerWright. They also finished collecting
their pledges and wired the money to Dr. Rob to
get the beekeeping project off the ground.
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“SUSTAINABILITYWAS KEY,”
SAYS EDYE.“WE DIDN’TWANTTO

JUST HAND OUT MONEY.”

Beekeeper at work.



With diplomas in hand, the team was set to
disband. Mission accomplished, after all. A nice
little honey business in a small village in Tanzania
could have been their legacy. But visions of
Matapwili persisted. “There was no way you could
meet these people without it changing your life,”
says Deirdre. “They became a part of us.” Edye
agrees, relating how, about a year after returning,
she had a dream about Hashim (pictured on the
cover) a villager she’d met who suffers from the
disfiguring condition elephantiasis and who
aspired to start a small embroidery business. “I
knew I had to keep helping,” she says. And so
Team Canzania (Canada + Tanzania) was officially
born, with a mission to assist Matapwili for as long
as possible.

Edye donated the $1,200 needed for a sewing
machine for Hashim, though finding a non-electric
one in Tanzania wasn’t easy. Hashim’s self-taught
embroiderywork has been characterized as“stunning,
very colourful, and very well done.” He also has
begun sewing uniforms, tents, and linens, serving
as a positive example for the entire community,
and now another interested villager should be
receiving her own sewing machine very soon.

The team’s focus then shifted to another project
the village council had proposed: building a local
high school. Young people were leaving the area
in droves, the councillors reported, with few
prospects for jobs or secondary education, and
their parents wanted them to stay. “Just $5,000
would build an entire school, including construction
material, local labour, furniture, textbooks, and school
supplies,” Deirdre explains. Inspired by being able to
do so much for so little, Team Canzania decided

to mark their MBA graduation with a fundraising
party in the Toronto Beaches. Their target met,
the funds were transferred to Matapwili and the
school opened in the spring of 2007.

Again, the group could have stopped there,
with three successful ventures to their credit. But,
feeling the momentum, they turned their attention
to a fish farming enterprise to provide a viable
source of protein to the villagers’ diet while exploring
the commercialmarket potential. Like beekeeping, fish
farming is a sustainable and eco-friendly enterprise,
says Edye, who explains that the environmental
problems and diseases associated with fish farming
in the West are not issues in Tanzania. The project
is not without risk, though, since the fish are located
in the aforementioned hippo- and crocodile-infested
river. For about $2,500 invested in a revolving loan,
consultants provide training and equipment, including
how to preserve the fish so the catches last. Edye
spearheaded a fundraiser to support this initiative
by participating in a sailing challenge from the
British Virgin Islands to Toronto. “If fish farming
takes off in Matapwili,” she says, “I want to take it
along the river to the other villages.”
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“THEREWAS NOWAYYOU COULD MEETTHESE PEOPLE
(IN MATAPWILI)WITHOUT IT CHANGINGYOUR LIFE,”

SAYS DEIRDRE.



• Gurjit Gill remains in the tourism industry, currently
with the Montréal Tourist Board.

• Deirdre Fitzpatrick splits her time as an accounting
professor between Ryerson University and George
Brown College in Toronto.

• Ben La Pianta works for Toronto Hydro.

• Dan Price works as a software developer for IBM
Canada in Vancouver.

• Richard Provan is pursuing his dream job, doing
economic development in Yellowknife.

• Edye St. Hill lives in Barrie, ON, and consults globally
in sales leadership, engagement and teambuilding
in the financial services field. Her work has taken
her back to Africa.

Team Canzania would greatly appreciate your support to continue helping Matapwili and the
surrounding villages. Even a small donation can go a long way (though please note that the
team is not technically a charity, for legal reasons). For example, providing enough antibiotics
and anti-diarrheal drugs for the entire village for one year costs just $16. If you would like to
contribute any amount, you can do so in one of the following ways:

PAYPAL:
Select the “Send Money” tab and specify the following email address as the recipient:
e.sthill@rogers.com.

TELEPHONE BANK TRANSFER (through TD):
Call easyline at 1-866-222-3456 to transfer a pledge from your TD account to the
Team Canzania account: # 0182-520797-2.

CHEQUE:
Cheques can be made out to “Team Canzania” and mailed to
36 Fawn Crescent, Barrie, ON L4N 7Z6.

For updates on Team Canzania’s projects, please visit http://canzania.wordpress.com

WHERE THEYARE NOW HOW YOU CAN HELP

Team Canzania’s initial beekeeping project
has unquestionably taken off, yielding tangible
results four years later. The mostly female bee-
keepers tend about 150 beehives that produce 500 to
600 kilograms of organic acacia honey a season,
with a boutique delicatessen in Dar es Salaam
providing a guaranteed market.Wax for furniture
polish is another successful by-product, and the
village is considering producing hives themselves
as an offshoot industry. Another result, this one
quite unexpected, has been felt in the social fabric of
the village. In Muslim Matapwili, women traditionally
have had no money and very little power. Since
Team Canzania’s arrival, they have started sewing
circles and craft projects, which in turn have further
strengthened their own influence.

“We’ve had no failures,” says Deirdre,“but there’s
still so much to do.You can throwmoney at these
problems, but that’s not sustainable or realistic. So we

need to concentrate on these little wins.Anything is
something.”What’s perhapsmost heartening about
these various projects, according to Team Canzania’s
website, is that they have given people an opportunity
“to create their own livelihoods,without dependence
on government or NGOs. They instill pride and a sense
of control over their future and the economic wellbeing
of their children and their community at large.”

In addition to continuing to help Matapwili, Team
Canzania plans to concentrate on the nearby village
of Mkwaja, with fundraisers already planned
throughout the year, several themed around
African foods and wines and generously supported
by friends and colleagues. One immediate goal
is to create a sustainable education fund. Initially,
it will support one student who is in the process
of obtaining a Wildlife Management Diploma.When
he repays his loan, whenever it doesn’t present
a financial burden to do so, themoneywill then go on
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“WE’VE HAD NO FAILURES,” SAYS DEIRDRE,“BUTTHERE’S STILL SO MUCHTO DO.”

to finance another student. In addition, the team
would like to see the student spend time mentoring
in the village and eventually choosing the next
recipient. On a related note, the children of team
member Ben La Pianta are helping two high
school students with their fees, at a cost of $200
per student per year.

The results for the members of Team Canzania
themselves have been profound.“Wewere left totally
transformed,” says Deirdre.“I went to Matapwili, but I
didn’t feel troubled,” says Edye. “Instead,my whole
focus changed. I had connected with these people
and knew I could help them in a very concrete way.”

The goal is to keep Team Canzania going for as
long as possible.“This is more than just about raising
money,” says Edye. “It’s about raising awareness.”
Deirdre adds: “I want to bring my kids there and
get them involved. This is meant to be long-term
and sustainable, one village at a time.”

Team Canzania at a village council meeting.



While the Toronto-based EMBA’05s destined to
become Team Canzania were working on their
Global Business Project (GBP), a like-minded group
of Ottawa EMBA’05 students decided independently
to also focus their project on the non-profit sector
in a developing country.

It started with Dr. Karim Damji, EMBA’05,
an ophthalmologist with The Ottawa Hospital (TOH),
who saw an opportunity to use the GBP to accelerate
a twinning project he’d already been working on
with TOH’s Chief of Staff, Dr. Chris Carruthers.
Hospital twinning enables like-minded institutions
in the developed and developing world to exchange
knowledge, skills, and services and facilitate
ongoing professional development.

Seeing the value of having ‘free’ consultants
work on the project, Chris supported the proposal
to have an EMBA team develop a framework for
identifying a twinning partner. Karim approached his
teammates, Randy Elias and Wendy McCallum,
for help. Inspired by Karim’s vision of making a
contribution in the non-profit sector, particularly
in healthcare, Randy andWendy eagerly signed on.

The team immediately set to work with Chris to
build a rationale for twinning and to produce a
methodology for choosing a partner within the GBP
timeline. “It’s fine to have ideas,” says Karim, “but
you need to structure those ideas in a thoughtful
manner, one that lends itself to execution and
follow-through.” After investigating best practices
from other hospitals that had successfully twinned,
the team created selection criteria based on such
factors as political stability, existing healthcare
systems, the presence of internal champions,
mutually acceptable goals, commitment to
invest human and other resources, and ability to
measure outcomes.

In putting together a list of potential partners,
the team researched hospitals in Asia, South
America and Africa, but focused on Africa, especially
after receiving a request from Stephen Lewis,
the former UN Special Envoy for HIV/AIDS, to
consider the Queen Elizabeth II Hospital (QEH) in
Lesotho. It became one of their short-list
candidates, along with the Aga Khan University
Hospital (AKUH-N) in Nairobi, Kenya.

With their preliminary research complete,
there were still important unknowns to investigate,
and so Karim, Randy, Wendy, and Chris went to
Africa in the spring of 2005. The first stop was
Nairobi and the AKUH-N, with its impressive
facilities. “The AKUH-N was transitioning to
becoming a teaching hospital,” says Wendy,
“and they have a passionate leadership.”

The group then headed to Lesotho, where
they found quite a different situation: a hospital
challenged by a lack of resources and poor
infrastructure. They learned that the AIDS crisis
was having a devastating effect on the country,
impacting the availability of trained hospital staff
to manage the crisis. The capital city was filled
with people working hard to address this human
catastrophe: UNICEF workers, volunteers from
the Clinton Foundation’s HIV/AIDS Initiative, and
World Health Organization representatives. Doctors
sent by the Ontario Hospital Association (OHA) to
teach instead started practising frontline medicine.
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Ottawa and Nairobi hospitals twinned,
thanks to EMBA’05 Ottawa Team

Ottawa EMBA’05 team in front of Aga KhanUniversity Hospital in Nairobi,
Kenya. From left, Randy Elias, Dr. Karim Damji, andWendyMcCallum.



On a nine-hour layover in Amsterdam on
their return trip, the team took out their laptops
at an airport café and worked on their report,
recommending that the Ottawa Hospital twin
with its counterpart in Nairobi. “The AKUH-N had
the human and financial resources to put into such
a project,” says Karim, “and they aspire to become
a hub of regional excellence with international
standards.”While the need at QEH was obviously
enormous, the twinning initiative could not support
the level of aid needed so urgently, and the OHA
was already intervening there, providing life-saving
antiretroviral therapy.

Upon their return to Ottawa, the team
handed in their GBP report to project supervisor
Dr. Douglas Tessier. They also submitted it to
The Ottawa Hospital’s board, which subsequently
supported twinning in principal with TOH’s
Nairobi counterpart.

The project has been up and running for the
past three years, with TOH endorsing informal
relationships on an interdepartmental basis.
Doctors Damji and Carruthers have since travelled
to Kenya several times to forge partnerships between
the two facilities’ ophthalmology and orthopaedic
groups. They piloted a ‘Sandwich’ Fellowship
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model, in which African specialists rotate learning
segments between AKUH-N and TOH.

“The first glaucoma subspecialist in Kenya,
and likely in all of sub-Saharan Africa, is about to
return to Nairobi,” Karim says proudly, and an
orthopaedic candidate who trained at TOH returned
to Nairobi in late May. Fortunately, recent political
events in Kenya have not had any long-term
negative effects on the partnership.

The Global Business Project has had a lasting
impact on the team members. “We encourage
other EMBA teams to focus on the non-profit
sector,” says Wendy. “It was such a fulfilling and
worthwhile thing to do.” Karim agrees: “I wanted
to improve people’s health-related quality of life.
Our goal was to help people help themselves. And
we’ve definitely started to achieve that.”

The team gets a tour of the hospital in Nairobi.

Wendy, Chris, Karim and Randy on safari.
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“You drive on scarymountain tracks to the applicant’s
home. Then you have tea, meet the family, and
share a huge spread of food and a few vodkas,”
he says, describing the experience of assessing a
loan for his employer, the First MicroFinanceBank
of Tajikistan. “Then finally, you ride their donkey
to see the fruit canning factory, or whatever the
bank is considering investing in!”

One of the highlights of his work is seeing
directly how the people of Tajikistan – a former
Soviet republic that borders on Afghanistan and
is one of the poorest countries in the world –
benefit from the bank’s microcredit activities. Since
June 2007, Peter’s been living in the capital,
Dushanbe, on a Fellowship in International Finance –
offered by the Aga Khan Foundation Canada and
the Canadian International Development Agency.

“Microcredit is a powerful development tool
that enables people to lift themselves out of
poverty through small business activity,” Peter
explains. Helping the bank’s 16,000 clients – most
of whom live in extreme poverty in remote areas
– also stimulates the country’s ruined economy.

Most days, Peter is at the Bank, working
closely with the CEO. He assists with business
development, hosts international investors, writes
policies, completes reports to secure international
credit lines, and conducts research and financial
forecasts. His projects range from developing
a gender strategy for the bank, to penning
procurement and human resources policies, to
developing housing microfinance products.

One initiative Peter’s excited about is
redesigning the Bank’s group loan products for
women. Credit is provided for activities such as
dressmaking, yak breeding, and beekeeping. “In a
desperately poor country in which one-third of
the men are working in Russia – 42% of the
Gross National Product comes from remittances
– female borrowers are of paramount importance
to the Bank. Lending to women ensures the
Bank meets its social objectives of targeting
those most vulnerable in society. Women are
also a lucrative market segment in the absence
of the men who are working in Russia.”

Peter’s decision to spend the year between
graduation and grad school – he’s turned down
three U.S. schools including Harvard, and is leaning
toward attending Johns Hopkins University’s School
of Advanced International Studies inWashington D.C.
this fall – was inspired by the exchange program
at Queen’s School of Business, he says.

“I’m driven by the desire to enact social change,”
Peter explains. “I learned a lot about emerging
economic development while on exchange studying
in Bangkok.” An internship at the U.S. Chamber
of Commerce through the Washington Center
program fueled his interest in international relations.

“Peter’s someone who wants to make a
difference,” says Angela James, Director of the
Centre for International Management, which
coordinates exchanges. “While studying abroad
he developed this ability to step outside of his
comfort zone and embrace other cultures, which
opens up amazing opportunities.”

Microfinance, mountain-style:
Peter McConaghy’s 12 months in Tajikistan
Chances are the typical Canadian bank loans officer doesn’t make house calls.
Peter McConaghy, BCom’07, does, and his calls in remote Tajikistan aren’t for the faint-hearted.

Peter on a weekend hike in a favourite
Queen’s t-shirt.

PROFILE
BY KIRSTEEN MACLEOD



Tajikistan is “by far the most challenging
experience”he’s ever had, Peter confirms.Difficulties
include working with economists and bankers from
the Soviet system “used to taking orders and not
to having leadership roles”; language issues
created by working in Tajik, Russian and English
– “a lot gets lost in translation”; and lack of North
American-style basics such as human resources
or procurement policies – not to mention regular
electricity, peanut butter and good coffee.

“Every day living in Tajikistan is learning how
to do things all over again,” Peter says with a
laugh.Whether it’s his work to help the poor build
a secure future through microcredit; showering
out of a bucket during water shortages; eating
lots of greasy soup and borscht; or joining in
Tajik dances at office parties and weddings,
Peter welcomes the experiences. “It stretches you
to your limits. I love the challenges and rewards
of international work.”

For more information,
visit the First MicroFinanceBank website at
http://www.fmfb.com.tj/eng/about_v8.htm
and the Aga Khan Foundation in Canada’s site
at http://www.acdicida.gc.ca/cpb/zone-
jeun.nsf/En/JEF-91410279-JYD
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A dress shop in Dushanbe: working with women borrowers is a priority.

The Saidbarg market in downtown Dushanbe.A Dushanbe shopkeeper.

CREDIT IS PROVIDED FOR ACTIVITIES SUCH AS DRESSMAKING,YAK BREEDING AND BEEKEEPING.
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COMMERCE OUTREACH COMMISSION MOBILIZES STUDENTS
TO MAKE A DIFFERENCE AT HOME AND ABROAD

Good news doesn’t sell newspapers. If it did, the
good works perpetrated by the Commerce
Outreach Commission and its 190+ Commerce
student volunteers would be front page news.

The students – 1st-year novices to seasoned
4th-year veterans – manage to juggle their
studies and extracurricular activities with doing
good deeds such as mentoring grade school children
and building houses for the poor in Cambodia.

Michelle Garrett, Com’09, recalls helping a
quiet six-year-old girl whose reading level was
below her grade level. “She used to be shy. She
never talked in class and always kept to herself.
After I worked with her during the school year,
her reading level improved beyond her grade
level. She’s now the most outspoken girl in the
class! It’s great to see that confidence in her,”
Michelle laughs.

While Commerce students have a long
tradition of giving back to their community
through raising funds for local shelters, food
banks and other good causes, recent classes

have taken up the cause in a more organized
way. The Commerce Society (ComSoc)
established the Outreach Commission in 2005,
not coincidentally just one year after the School
launched its Certificate in Corporate Social
Responsibility (CCSR) program. One of the four
primary requirements of this optional program is
that students complete a total of 60 hours of
‘approved outreach activities’ throughout their
four years of study, in addition to other
requirements (see sidebar on page 24).

Recognizing the range of student interests and
breadth of opportunities to give back, the Commission
organized its activities around four major initiatives:

• Commerce Charity Cup hockey tournament that
raises money for cancer research and treatment;

• Commerce Kids that partners with Kingston
elementary schools to mentor local school children;

• Queen’s Commerce Outreach that provides
volunteer opportunities for students, locally and
internationally, while also leading fundraising
efforts for established charities; and the

• Equity Issues Committee that works to ensure
all Commerce students feel welcomed at
Goodes Hall, regardless of their background,
gender, ethnicity, religion, or sexual orientation.

The 40 students who serve on these
committees and the 150+ who volunteer are
making a difference, according to Commerce
Program Director Shannon Goodspeed. “We’re
so used to seeing students at tables in the Atrium
raising funds for charities, or fundraising for their
own outreach initiatives, that we almost take it for
granted,” she reflects. “That’s just the tip of the
iceberg, though, because they’re just as active in
donating their time to local and international
charities and in raising awareness. They’re
passionate about so many causes – child literacy,
the environment, poverty in the developing world
– it’s really inspirational to see them in action.”

Second-year Commerce student Annetta Ho
recently got the low-down on the four groups that
make up the Outreach Commission and reports in the
following pages.

QSB FEATURE STORY
BY ANNETTA HO

Changing
the world
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The Commerce Charity Cup
As with so many good ideas, this one started

with one person’s ‘light bulb’ moment. Inspired by
Organizational Behaviour Professor John Phelan’s
class-ending exhortation, “Go out and make a
difference,” Jared March, BCom’06, decided to
do just that. The news of his father’s cancer
diagnosis in 2004 motivated him to establish the
Commerce Charity Cup (CCC) hockey tournament
to raise money for the Cancer Centre of
Southeastern Ontario at Kingston General Hospital.
What has become an annual tournament pits
teams from York’s Schulich, Western’s Ivey,
McGill’s Desautels business schools and QSB
in a fun tourney that manages to stir the
competitive juices of all involved. Over the past
four years, the CCC has raised more than
$75,000 through such events as a silent auction
and a ‘Hockey Night in Commerce’ at a local
watering hole, the Ale House.

“Because we have to turn a profit to make a
donation, keeping costs low are really important
in our operations,” explains incoming co-chair
Mike Costas, Com’10. The challenge this year

was finding a new venue to hold the tournament,
given the demolition of Jock Harty Arena. The
committee turned its sights to Montréal, where
the tournament was held in January. The
relocation meant additional transportation and
accommodation costs, but co-chair Andrew Cyr,
Com’10, believes it was worth it.

“I think more people knew about it because
we were going to Montréal,” he explains. “At the
ComSoc Appreciation Dinner, we were given the
award for Most Innovative Internal Committee.
I’m proud that we were able to turn a challenge
into an opportunity.”

Plans for next year include invitingmembers from
the Kingston community to strengthen the Queen’s-
Kingston relationship and to create a unified effort for a
cancer-fighting cause that benefits all.“The benefit of
donating locally is that you get to see the tangible results
fromyour donation,”Mike explains.“I used to think that
when you donatedmoney thatwould be the end of it,
but KingstonGeneral Hospital sends you a letter saying
exactlywhat they boughtwith yourmoney.You get to
know that you’remaking a difference.”

Commerce Kids
Local community involvement is also part of
Commerce Kids’ philosophy. Started more than
ten years ago, Commerce Kids partners with
three local elementary schools to assist children
with their learning and personal development.

Commerce student volunteers
might spend part of the day
tutoring children in English,
math or science, then supervise
games during recess. They also
help teachers ensure that proper
attention and care is given to
every child, especially when
classes are overcrowded.
Michelle Garrett, incoming co-
chair, believes getting off
campus and giving back to the
community can provide a
refreshing outlook on life.

“The general message I try to give people is that
there’s more to life than Goodes Hall.We’re here
Monday to Friday, and whether you get 80 percent or
90 percent on a test, in the grand scheme of things it
really doesn’t matter.Working with kids and helping
them develop really puts things in perspective.”

A new project that Commerce Kids started last
year is Queen’s Young Women in Leadership in
collaboration with Queen’s Women In Leadership
(QWIL). QWIL organizes conferences to empower
women and inspire them to assume leadership roles
in society. Organizers welcomed nearly 65 grade 7
and 8 girls to Goodes Hall, where they attended
workshops and participated in case studies.

“There was lots of positive feedback,” recalls
Michelle.“The girls loved the experience and gift bags.
All the leadership discussionswere very inspiring.”

Michellehopes that theCommerceKids program
will continue to expand next year and that even
more students will sign up to be volunteers.

“We really just want to get the word out. I think
when kids wait all week to see you and shout out
your name when they do, you’ll know that you’ve
really made a difference in someone’s life.”

Commerce volunteers’ housebuilding efforts (left) entertain the locals (above).
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Queen’s Commerce Outreach
Harnessing the idealistic impulses of a student

body of 1,170 is a challenge in itself. The objective
of Queen’s Commerce Outreach (QCO) is to
provide an outlet for students who want to
volunteer their services to a variety of good causes.

The group’s website features a
comprehensive listing of volunteer opportunities,
all of which are CCSR-approved, which means
students participating in the program can count
those volunteer hours towards their CSR
certificate. Students can volunteer to be
companions to Alzheimer’s patients, or bingo
volunteers for local Canadian Diabetes
Association fundraisers, or Big Brothers or Big
Sisters. The site is easy to use and enables an
internet-savvy generation to find their volunteer
niche with the click of a mouse.

Not only does the QCO promote volunteerism
within the local community, it also extends to the
global village. This year, the group raised funds
to supplement the travel costs of 20 students
who travelled to Cambodia in the spring to build
10 new homes for families living in extreme
poverty. The Cambodia trip was undertaken in
conjunction with Tabitha Foundation, a non-profit,
non-denominational Christian organization that
helps communities in need around the world.

Chris Henry, Com’10, believes the
Cambodia trip will be the highlight of his time
with QCO. “I really think our favourite moments
will come from this trip abroad. We’ve put so
much hard work into it and it’s just great to see
how excited people are.”

In a creative twist, the QCO formed a consulting
team that works closely with Tabitha Foundation to
develop solutions for its cottage-goods business.
These goods – silk handbags and accessories,
copper jewelery, etc. – are produced in Cambodian
homes and sold in Canada to raise money for the

The Queen’s School of Business Certificate in Corporate Social Responsibility (CCSR) program offers
participating students an opportunity to augment their BCom degree with an experience-based exposure
to the dynamic field of Corporate Social Responsibility. Those who complete the requirements for the
CCSR bring to employers an in-depth understanding of leading-edge thinking and practice on the
strategic dilemmas and opportunities regarding social responsibility on a corporate scale.

In order to earn a CCSR, students must meet the following requirements:
• Fully participate in three CSR Weekends over the four years of the Commerce program. These
weekends incorporate an exciting array of highly participative activities;

• Pass an evaluative component associated with each of the CSR Weekends in which the student
participates;

• Actively participate in a total of 60 hours of approved volunteer outreach activities (over the
course of the program);

• Complete two credits from the approved Ethics/CSR list of courses as part of the student’s
selection of electives during his or her four years in the Commerce Program. One credit must
be from courses offered by QSB and the other must be from the Faculty of Arts and Science.

For more information, visit the following websites:
Commerce Outreach Commission: http://comsoc.queensu.ca/?pid=12
Queen’s Centre for Corporate Social Responsibility: http://business.queensu.ca/centres/csr/
Tabitha Foundation: www.tabitha.ca

Certificate in Corporate Social Responsibility for Commerce Students

house-building projects. Currently, the foundation
lacks a central distribution system, so QCO is
investigating an e-commerce solution.

“This way, students interested in consulting get
to apply what they’ve learned in school to improve
the welfare of struggling individuals,” Chris explains.

Aside from facilitating volunteering, the QCO
fundraises for non-profit organizations, deciding
each year which charitable organizations to support.
This year, there were two. The committee decided
to participate in the Canadian Landmine
Foundation’s Night of 1000 Dinners and also
donated to the Heart and Stroke Foundation.

One of QCO’s major accomplishments was
being able to attract PricewaterhouseCoopers to
sponsor its events next year. “Internal committees
rarely get support on this scale from major
companies. It’s great to see them getting involved
in CSR projects such as ours,” says Chris.

Equity Issues Committee
Philanthropy and volunteerism are only part

of the Outreach Commission’s mission. The
Equity Issues Committee (EIC) aims to address
fairness and human rights issues closer to
home. The purpose of the EIC is to ensure that
all students feel welcome at Goodes Hall,
regardless of their background, gender,
ethnicity, religion, or sexual orientation.

One of its first initiatives was to establish a
mentorship program to reach out to students

struggling with adjusting to Queen’s.The mentorship
program pairs students with EIC executive members
for informal discussions on issues students are
facing in adjusting to university life. In addition, some
mentors participated in Queen’s Positive Space
training program to enable them to provide
information and support to lesbian, gay, bisexual,
transgender and queer (LGBTQ) students.The EIC
hopes to partner with more groups on campus that
share complementary goals, similar to its
collaboration with the University’s Muslim Student
Association to set up an information booth on Islam
for one week in Goodes Hall last November.

EIC also conducted its first EquityAssessment
Survey to determine students’ attitudes towards
diversity issues and how these issueswere being
handled byComSoc.The surveywas intended to gauge
howcomfortable students felt in their own skin.The
committee has already received numerous suggestions
fromstudents regarding improvements to ComSoc
policies and culture.SikandarAli,BCom’08, adviser to
andmember of EIC, feels that the committee plays a
critical role.

“A lot of things we do are behind the scenes.
We don’t always get as much attention as the
other committees, but I do believe that what
we’re doing is fundamentally important here.
We’re helping students adapt to a different
curriculum or an unfamiliar culture, and we help
them be at peace with their identities.”
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Climbing the creaky staircase to the hiding
place of Anne Frank and her family in that
famous house on a canal in Amsterdam has
moved millions of visitors. On a summer
backpacking trip in 1985,Michael Organ,
BCom’88, was one such visitor. Facing the
reality of that tragic family’s fate led to a promise
made to himself that very night. The then
19-year-old Commerce student promised to
make a difference with his life.

“I understood that I wasn't ready yet,” he
recalls. “To make the biggest difference, I would
need to learn much more, both at Queen’s and
through later work experience.”

With degree in hand, he joined Toronto’s
Ogilvy & Mather Advertising as an account
executive for such brands as Dove™ soap, all™

dishwasher detergent and American Express™.
Eleven months later, he co-founded College
Financial Aid Service, a Washington-based direct
marketing company. That company, rebranded
as FastWeb.com, became part of the
Monster.com empire. Michael spent the next two
years travelling and studying art and acting at
Columbia College Chicago before spending six
years as a marketer for management and
technical consulting giant Accenture.

But what about the promise Michael had made
to himself, at age 19?

“I realized I still hadn’t made my difference
yet,” he says. So he took a year’s leave of absence
from Accenture to make good on his promise.

The result was Charity Guide (CharityGuide.org),
an innovative, online volunteer directory that bills
itself as the way for busy people to make a
difference at anytime, from anywhere. “We call our
concept ‘Volunteering On Demand.’ It’s directed
towards people like me whose unpredictable work
schedule makes it difficult to plan much beyond
lunch,” says Michael, now Charity Guide’s
Executive Director.

He compiled the first 50 service projects that
met what he called the ‘cancelled meeting test’ –
every one of them could be accomplished in 15
minutes. The offering expanded to include
opportunities to make a difference in a few hours,
or on a ‘Volunteer Vacation’ such as the one
Michael’s wife Jenna and mother Barbara took to
help care for "failure to thrive" children in Romania.

To drive traffic to the website, Michael pioneered
search engine advertising that linked Charity Guide’s
volunteer opportunities to secondary search terms.
Within six weeks, his website had more online traffic
than the UnitedWay’s.

In 2000, Michael leveraged his e-business
pioneering experience as co-founder of Mosaic
Data Solutions, an Internet and database marketing
company that quickly became the third-busiest

Internet commerce presence behind Amazon and
eBay. He also served as Vice-President of
Marketing for Accenture Procurement Solutions
until the call of Charity Guide once again became
too loud to ignore.

“Charity Guide sells volunteerism using the
same techniques used to sell the AmEx™ card
and Dove™ soap,” he explains. “What sets us apart
is the fact that we’re applying the principles of
marketing, consumer behaviour and e-business to
a non-profit purpose.”

By 2005, Charity Guide was a registered U.S.
charity with a Board of Directors. It now servesmore
than 1.5 million would-be volunteers annually.

As another way of giving back, Michael wrote
The Internet Advocacy Book, which is published
online, for free, at IssueMarketing.com to help
non-profits and cause marketers use the Internet
to advocate for their causes.

Michael is practising what he preaches by
lending his online marketing prowess to Senator
Barack Obama’s bid for the US presidency as
Director of Internet Advertising for the senator’s
campaign. “This is an exceptional opportunity to
pioneer Internet advertising for advocacy and
politics,” he says.

Twenty years after the promise made in
Amsterdam, Michael is finally confident that he’s
making a difference. “My work on Charity Guide
and promoting the causes I believe in have filled a
real need in my life,” he says.

The legions of volunteers who have donated
their time and efforts through Charity Guide likely
echo his sentiments.

PROFILE
BY CHRIST INE WARD

Volunteers unleashed

MICHAEL IS ALSO CURRENTLY DIRECTOR OF INTERNET ADVERTISING
FOR SENATOR BARACK OBAMA’S CAMPAIGN FORTHE US PRESIDENCY.

Michael Organ’s Charity Guide.org helps busy people make a difference at anytime, from anywhere.
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For the past 16 years, Kevin, who was appointed
President and CEO of this Ottawa-based agency in
February, has devoted himself to CARE’s mission
of ending poverty.

“It’s a great honour to be part of this,” he
says of his role at CARE, which recently marked
its 60th anniversary. CARE Canada belongs to a
12-member international federation, with projects
focused on HIV/AIDS, development, and emergency
relief and rebuilding in 70 countries.

Surprisingly, in a job that frequently takes him
to disaster and war zones, what’s toughest is not
coping with illness, displacement, hunger, or
death. “It’s this ever-present knowledge that you
could do more to help,” Kevin says. This tends to
affect aid workers in one of two ways: either it
becomes an unbearable burden or, as Kevin sees
it, an endless opportunity. “Even if we fail, I know
I did my part; I didn’t sit there and watch it happen.”

Since 1992 when he joined CARE Canada as a
food security and emergency response specialist,
Kevin has been “an itinerant” – living and/or
working in 50 different countries. He has led relief
efforts in Somalia, Haiti, Tanzania, Burundi, the
Democratic Republic of Congo, and Bosnia; worked
with refugees as CARE’s Zambia country director;
and served in senior management as VP of Inter-
national Operations, among many other postings.

PROFILE
BY KIRSTEEN MACLEOD

MAN ON A MISSION:
CARE Canada’s CEO Kevin McCort

Asked about a typical workday at CARE Canada, Kevin McCort,

EMBA’05, pauses. “Well, it can be just about anything from sedate

desk work to wild times in the field dodging bullets.”

Acknowledging there’s a danger of being
consumed by the work, Kevin says having a wife
and three children – a 10-year-old and seven-
year-old twins – keeps things in perspective.

His colleagues also help. CARE has 2,300 staff,
most local and native to the communities they are
assisting. “I often reflect on the inspiring people I
work with,” Kevin says. “I appreciate the richness
of other cultures and how, when you put different
people together, you can have a great impact –
and great times.”

Great times? “Yes! This work attracts colourful,
intelligent people who are full of stories,” Kevin
maintains. “There’s this idea that we are all
wearing hair shirts or something. Actually, we
have a lot of fun.”

People like a woman he met recently in Kabul
also lift his spirits. Destitute until CARE provided
sheep, goats and skills training on how to treat
livestock, her modest earnings from the meat,
milk, and fur now allow her family to eat and her
kids to attend school. “She’s being empowered,
and we are doing that thousands of times a day,”
Kevin says cheerfully. “That really inspires me.
People’s lives are getting better.”

For more information, visit http://care.ca

Tackling his MBA in 2005 prepared him to take
over as CARE Canada’s interim President and
CEO in June 2007. “I needed to gain understanding
of marketing, human resources, and finance. CARE
Canada delivered $150 million to 55 million people
in 50 countries around the world last year. Our
balance sheet is as complex as any company’s.”

As CEO, Kevin says fundraising is a perennial
concern. “Canadians are generous: they gave $8
billion to charity in 2006-2007. But 95% is given
to domestic causes, leaving little for the rest of
the world’s poor.”

Providing security for humanitarian aid
workers is a newer issue. “We are working in
places where we can get caught in the crossfire,
or are direct targets. Our people are getting shot,
kidnapped, and run out of town.”

Kevin’s interest in development work was first
sparked by an international exchange project that
took him to Indonesia with Canada World Youth
25 years ago. Later, at the University of Toronto,
he did a degree in International Development
Studies that included agricultural co-op work in
a small, isolated village in Mali.

He has never looked back. Even the most
harrowing experiences, such as working with
refugees in Rwanda after the genocide, only seem
to deepen his resolve. “Seeing that kind of tragedy
confirms you can’t stop. Nothing would prevent you
from doing something. It’s a gesture of humanity.”
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An upcoming vote generated some interesting
conversations around Goodes Hall in March, and
it had nothing to do with the Clinton vs Obama
Democratic primaries in the US. The buzz at QSB
was all about a referendum – initiated entirely by
the Commerce Society (ComSoc) – on levying a
student fee in support of the Goodes Hall building
expansion. The expansion is a critical part of the
School’s plans. “Strategic growth is just one of
the ways we will continue to be one of the most
innovative and influential business schools in
Canada,” explains Dean David Saunders.

It all started when QSB’s Director of Finance and
Administration, Steve Millan, BCom’89, met with
ComSoc VP External Eddie Ho, BCom’08, to
discuss allocating office space for ComSoc in the
new wing. Eddie was so impressed with the
proposed plans that he broached the idea of
Commerce students contributing to the fundraising
campaignwith ComSoc President DaveWaugh,
BCom’08 and VP Internal Amy Bergenwall,
BCom’08. Both were enthusiastic, as were other
Commerce students, especially when they saw the
impressive architectural drawings.

“We all agreed that the time we spent in
Goodes Hall was a huge part of our Commerce
experience. This tremendous facility makes so
many of our initiatives possible, from the initial
Frosh Week gatherings in first year to the final
COMMitment Dinner in fourth year,” explains Eddie.

“Events like our conferences and case
competitions really use this building to its maximum
advantage,” adds Dave. “When we saw the
drawings,we realized that the new wing could make
another big difference to strengthen the Commerce
program and overall student experience.”

With the Executive firmly committed, Eddie
and fellow ComSoc reps Christopher Henry,

Com’09, Chantal Giurlanda, Com’10, and
Spenser Heard, Com’10, did their homework.They
conducted research to see how other universities
fared when charging fees, looked to the Queen’s
experience in levying a fee in support of the Queen’s
Centre, and solicited feedback from various
committee leaders and students in the program.

Getting approval from the Commerce Assembly –
comprised of top leaders in ComSoc – was the
next step. One of the first questions raised in the
initial debate was whether the expansion was a
good thing. Small class sizes – and the ensuing
camaraderie – are vital to the Queen’s Commerce
experience.Would an expanded building result in
larger and impersonal classes, many Assembly
members wondered.

Dean Saunders weighed in with assurances that
strategic, controlled growth was the objective.
Classrooms in the new wing would continue to have
a maximum capacity of 80. “Over the next few
years, our plan is to add a maximum of two sections
of 75 undergraduate students maintaining the same
rigorous standards used in selecting you and your
peers,” he explained in a letter that was sent to all
Commerce students in advance of the referendum.

After several lengthy debates, the Assembly
passed the motion to stage a referendum asking
students to support the levying of an optional
fee of $97.50 per student per year that would
raise $1.2 million over 10 years.

Commerce students on amission are a determined
and highly organized group.Within a matter of days
a communications plan was developed, class
presentations and town-hall meetings were
organized, a website was created, and

architectural drawings of the proposed wing were
prominently displayed on easels and a plasma screen
in the Atrium. In addition to presenting a large
volume of data, the message was clear: The
Commerce Program has made a difference in our
lives; it’s our turn to ensure that future generations
get the most out of their Commerce experience.

The students were also aware that their
example would be used to encourage alumni to
follow their example of generosity.

In an online vote conducted on March 26 and 27,
all Commerce students were encouraged to vote on
the question of levying the $97.50 optional fee.The
final tally showed that 71.5% of thosewho votedwere
in favour of the fee and resultant $1.2 million pledge.

In his letter encouraging the students, Dean
Saunders wrote,“Beyond your monetary contribution,
a “yes” vote would send a strong message to our
alumni that current students believe in our future and
are proud to be part of Queen’s School of Business.”

“The ComSoc Executive and Commerce
student body have shown tremendous support
for the building expansion,” Dean Saunders
says. “We hope alumni will be inspired by the
students’ action to contribute significant funding
for the new wing.”

For more information, visit the ComSoc
Goodes Hall expansion website at
http://comsoc.queensu.ca/goodes/
To make a contribution, visit
https://www.givetoqueens.ca/qsb or contact
Stacy Kelly at 800.267.7837, 613.533.3192
or skelly@business.queensu.ca

$1.2 MILLION PLEDGE TO GOODES HALL BUILDING EXPANSION

QSB FEATURE STORY
BY SHELLEY PLEITER

Commerce students step up
Eddie Ho - one of the initiative’s driving forces.

A proposal initiated entirely by the Commerce Society.



Deborah Yedlin, MBA’91, is a study in
contradictions.

As an English-Economics double-major in the
1980s, she alternated readings of Pride and
Prejudice with demand theory text books. Two
years after graduating, as an analyst at New
York’s Goldman, Sachs & Co. she clocked 12-
hour days before spending the evening at the
symphony and then hitting the spreadsheets
again until 3:00 a.m. She tackled both marketing
and finance during her MBA at Queen’s. And, 11
years ago, in what may be the epitome of an
extreme career makeover, she gave up a
successful career as an investment banker to
become a journalist.

“I wanted to be a sports writer from the time
I was in high school,” says Deborah from her home
office in Calgary. She opted instead for English and
Economics at Edmonton’s University of Alberta,
where her mother was a professor. “I opted to study
something practical and something I loved,” she says.

No matter that they were at seemingly opposite
ends of the academic spectrum.

Combining the unexpected remains Deborah’s
modus operandi today. “Give me the numbers
and I’ll tell the story,” she says.

As one of Canada’s most widely recognized
business reporters, Deborah has written for
the Financial Post, The Globe and Mail and The
Calgary Herald – a paper she recently re-joined
as its business columnist. Since 1996, she’s also
been a frequent contributor to CBC Radio and TV,

commenting on such hot-button issues as the
Bre-X mining scandal, the changes to royalty and
income trusts, and the skyrocketing price of oil.
During last year’s Alberta Royalty Review, she
took a hard-line stand against the government’s
controversial decision to charge energy companies
20% more for the right to develop the province’s
oil and gas resources.

“I’m not a shrinking violet. I take the chance to
write about the government and to point out what
it’s not doing for the electorate. In this case, I really
felt we were making a mistake, that the government
had no clue about the consequences.”

The response, Deborah says, was incredible.
“I heard some readers and listeners say, ‘I get it
now.’”To others, her words added fuel to an already

flaming fire. “I was the whipping boy on CBC Radio
for about two months,” she laughs.

Still, Deborah was in her element.
It wasn’t always so. After spending the two years

following her MBA working for investment banks
Richards Greenshields and Burns Fry Limited, she
had a classic ‘I’ve had it!’ moment. “I was working
on a major merger deal and training to run the
1993 Calgary Marathon,” Deborah remembers. “I
came to work one Sunday at noon after a long run
and everyone said, ‘Where have you been?’”

“I realized then that so much about this business
was what you do, not who you are. I had so much
else (besides work) I wanted to do with my life.”

In addition to raising three sons, ages 13, 11
and 9, being an avid cyclist and active within the
Calgary community, Deborah – along with her
husband Martin Molyneaux – is a generous supporter
of Queen’s TriColour Venture Fund. This innovative
fund is used as a teaching tool to give QSB students
the opportunity to make investment decisions involving
real venture companies. “We absolutely have to
teach business students about taking risks so they
can go out and contribute to Canada’s economy in
an unconventional way,” she says.

“I’m not a risk-taker,” Deborah insists. She’s
confident that her investment banking days are a
thing of the past. But she might still have a bit of
the high finance yin and yang left in her.

“If I ever get tired of being a journalist,” she
says, “I just might do a PhD in Economics.”

28 MAGAZINE SUMMER 2008

PROFILE
BY CHRIST INE WARD

BANKER-TURNED-JOURNALIST DEBORAH YEDLIN:
Give her the numbers and she’ll tell you the story

AS ONE OF CANADA'S MOSTWIDELY

RECOGNIZED BUSINESS REPORTERS,

DEBORAH HASWRITTEN FORTHE

FINANCIAL POST, THE GLOBE AND MAIL

AND THE CALGARY HERALD.



Alumni Central @ www.queensbusiness.ca
is getting a new name, new look, new features

Over 4,750 alumni are on Alumni Central
at www.queensbusiness.ca

Are you?

Update your profile and email address
so we can invite you to join the new
QSB Online Community when it launches.

Alumni Directory

Online mentoring

Online groups

Social networking

Support for
student conferences,
competitions, and more

Watch for the launch in the
November issue of QSB Magazine

www.queensbusiness.ca

QSB Online Community

No password for Alumni Central? No problem.
Just send an email from the login page.



Gim Ong (MBA) has made a significant donation
to Queen’s Theological College to establish two
new bursaries. The first is “The Mr. and Mrs. ONG
Hoo Hong Theological Fund ” for international
students, established in memory of his parents.
It sponsors a pastor from a third world country
to pursue graduate studies in theology so that
he or she can return home better equipped to
lead a congregation. The most recent recipient
graduated and returned to serve in Sri Lanka, a
region severely devastated by the tsunami. The
second is the “The Gim Chye Ong and Nona
Ong Theological Fund ” for pastoral workers
and students who wish to serve as chaplains in
health centres, prisons, universities or the military.
If others are inspired to add to these funds, they
can contact Gim Ong at gimcong@hotmail.com
or Principal Jean Stairs, Queen’s Theological
College, at theology@queensu.ca

1972
John Abbott (BCom) and
Laurie (Gauchie) Abbott
(Arts’71), after 37 years
of marriage, continue to
live in Calgary and travel
extensively. Their latest
trip took them to Dubai,
India and Nepal. John is
now consulting with
Watson Wyatt World-
wide and Laurie teaches
part-time at bible colleges.
Contact them
at abbottj@shaw.ca
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Bruce Matheson (BCom) passed away peacefully
surrounded by family and friends in Gananoque, ON,
at the age of 86 in January. He was born in
Stratford, ON, to Ada (Fisher) and Rev. Finlay Matheson,
a founding member of the United Church of Canada.
His uncle, John Matheson, was Dean of Arts at Queen’s
from 1924 to 1943. On graduation, Bruce joined the
Canadian Army and was in training for overseas
deployment when WWII ended. He became a CA
and held senior positions with DuPont Canada in
Kingston, Montréal and Mississauga. He and his
wife Winnifred (Elliott), who married in 1949, raised
three children: George (Arts’72), Anne (Artsci‘77) and
Robert. Bruce attended several Queen’s reunions,
proudly sporting his frosh tam, and donated his time
and energy to such organizations as the Juvenile
Diabetes Foundation and Gananoque Food Bank.

1952
Dick Macklem (BCom) and his wife, Janet
Gray-Donald, celebrated their 50th wedding
anniversary with family and friends by renewing
their marriage vows in the same church – the Church
of the Ascension of Our Lord in Westmount, QC –
on the same date – April 19 – that they were
originally married.

1943 1970

Bruce Matheson

The Abbotts in front of
the Taj Mahal (India).

Gim and Nona Ong

Sheila (Vowles) Rambeau (BCom) and her
husband, Patrick Hickinbottom, retired and
moved from Vancouver to southwestern France
in 2007 to supervise the construction of their
new house in the historic village of Beaumont
du Périgord. Having taken up residence in
October, they now have a guest suite available
as a “chambre d’hôte” (B&B). Contact them at
sheila.rambeau@orange.fr

1978
Jennifer Camelford (MBA) and husband
Jim (Artsci’78) live in Richmond Hill, ON, and
are avid (not good) golfers, Jennifer reports. She is
President of Ipsos Camelford Graham, a qualitative
market research company located in Toronto.
Jim sold his Wendy's restaurants a couple of years
ago and is enjoying retirement. Their two children
are now “launched” – Jason as a lawyer in
Miami, and Jaime in the pet industry in Toronto.

Karen Gregory and Peter Webster (both BComs)
met at Queen’s and married in 1980 in the Queen’s
chapel with Padre Laverty presiding. The couple
went out to Calgary to work in Employee Relations
in the oil patch for six years before taking an
extended bicycle trip in Europe and sleeping in
a two-man tent every single night for 16 months.
They knew they could work and do anything
together after that. Wanting to work for them-
selves, they decided to study at LaVarenne
cooking school in Paris. They were the first married
couple to graduate with Grands Diplomes
Culinaires. They returned to Karen’s home
stompin’ grounds in a suburb of Montréal and
opened their own catering business in Ste-Anne-
de-Bellevue, called Bouquet Garni. The business
is now celebrating its 20-year anniversary. Karen
and Gregory have been married nearly 28 years
and have three daughters, BrieAnn (18), Keesha
(15) and Tareya (11).

1974 Sheila (Vowles) Rambeau at home
in southwestern France.



Louis F. O’Brien (MBA) is Senior Vice-President
of Canada Post Corporation and President of the
$1.3-billion Parcels Division. In addition, he is
the new Chairman of the Board of SCI Logistics
(Director since 2001) and a Director of Purolator
Courier (since 2005). He is the current National
Chairman of Financial Executives International
Canada, the premier organization for Canadian
financial executives which, among many other
things, annually bestows the “CFO of the Year”
award to an exemplary Canadian. He is also
past Chairman of the Board of SCO Health
Services, a $100-million chronic, palliative, and
long-term care group. He has been married to
Sharon for 27 wonderful years, and they have
two children – Heather and Cameron. Home is
the Orleans section of Ottawa.

1983
Joseph Faello (BCom) left Mississippi State
University in August 2007 with only his dissertation
to complete to obtain his PhD in accounting this
year. He currently resides in Columbus, Mississippi.

John Thompson (MBA) and Ellen (Clark)
Thompson (BCom) have been in Moscow since
April 2007. John is Marketing Communications
Director on the Nestlé Russia management
team. Adjusting to the empty nest and her work
hiatus, Ellen is painting, learning Russian and
looking for Skippy peanut butter. They can be
reached at thompsonellen@mac.com
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Garth Webb, BCom’47, is on a mission.
The World War II veteran and member of the 14th Field Regiment was among those

Canadian soldiers who stormed the beaches of Normandy on D-Day, June 6, 1944. He
was among the lucky ones who returned home from the fields of battle, but he can’t
forget his Commerce classmate who wasn’t so fortunate.

Dick Stewart was a member of the Class of 1943.
“He was a leader,” Garth recalls. “He was the best athlete
in the class and an honour student.”

Dick enlisted along with friends from his Glebe Collegiate
days in Ottawa who also went on to graduate from
Queen’s Commerce Class in 1943: Ian Alexander, who
served in the Canadian Navy, and then-fighter pilot
JimMcCallum. A third friend from Glebe and Commerce’43
was Fraser Elliott, who founded the renowned Toronto
law firm Stikeman Elliot.

Dick was on assignment from his Canadian unit to
the Royal Highland Regiment (the famous Black Watch)
when he was killed in action just months before the
end of the war in Europe, in February 1945, in a small
town in Germany’s Hochwald Forest.

Garth has kept alive the memory of Dick Stewart and countless other Canadian
WWII veterans through his commitment to the Juno Beach Centre. This privately operated
Canadian military museum opened in Courseulles-sur-Mer, France, on June 6, 2003,
the 59th anniversary of the D-Day landings. After his retirement from a career in real
estate appraisal and consulting in Toronto, Garth became actively involved in getting
the Centre off the ground. Now, as President of the Juno Beach Centre Association
based in Burlington, ON, he continues to play a pivotal role in its ongoing promotion
and fund-raising activities.

And his mission? To never forget. To honour the memory of fallen comrades, both
unknown and those fondly remembered. To that end, he visited Groesbeek Canadian
Cemetery, near Nijmegen, Holland, in May and placed a Canadian and a Queen’s flag
on the grave of his old friend, Dick Stewart.

For more information about the Centre, visit www.junobeach.org
For information about making a donation, perhaps in memory of Dick Stewart, someone
else on Queen’s Honour Roll, or another WWII veteran, contact jbca@junobeach.org

MEMORIES OF BCOM’43 – 65THANNIVERSARY
OF A CLASS FORGED INWAR

Dick Stewart, member of the Class of 1943

John and Ellen Thompson

Garth Webb, BCom’47 at Dick Stewart’s grave in Groesbeek Canadian Cemetery, near Nijmegen, Holland.

Louis F. O’Brien
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Bryan Routledge (BCom) is an Associate
Professor of Finance at Carnegie Mellon
University. He and his family – wife Marie,
Scott (6), and Charles (1) – live in Pittsburgh, PA.

Henri van Eeghen (MBA) reports that his family
company is developing well. Henri has been taking
social responsibility more seriously the past few
years by having people in the company involved
in a number of developing countries, through a
foundation the company created. This not only
makes for a stronger cohesion within the
company, it actually has brought new business
with producers in these countries. Many of his
customers are also now interested in participating
in these projects by, for instance, arranging long-
term contracts with these producers. More info
on the Van Eeghen group can be found at
www.vaneeghen.com. Anyone involved in similar
activities and wanting to share experiences is
encouraged to contact Henri through the website.

1990
Jeanne Bennett (BCom) is at Novartis as Vice-
President of Marketing, North America. Jeanne
and Kim live in New Jersey and are always happy
to see Queen's friends. Their blog is generally
up to date and can be viewed at
www.threescalliwags.blogspot.com

Tom Weedon (BCom) has joined Microsoft to
manage their recently signed partnership with
Viacom (MTV Networks/Paramount/BET). Although
he’ll still be based in Los Angeles, Tom will be
splitting his time among Redmond, Seattle and
Los Angeles.

1987

’ 1992
Kristina Pearce (BCom) recently launched a
specialty search firm called workharmony, “an
expert in flexible employment.” workharmony
provides a platform for professionals who have
opted out of the full-time workforce for various
reasons, but are interested in customized,
flexible career opportunities. To contact her,
email kristina@workharmony.ca. Kristina and
Dan Pawliw (BCom’92) are enjoying their busy
family life with daughters Annie (8) and Sophia (5).

1993
Stephanie (Pettit)
Peters (BCom), hus-
band Bill and sons
Steven (5) and Tyler (3)
would like to
announce the birth of
Brayden William Peters
on March 5 in
Southampton, NY

1994
Peng-Sang Cau (BCom) lives and works in
Kingston, ON, with her husband, Richard
Zakrzewski (BSc’93), and two beautiful children.
Peng would love to hear from friends with whom
she has lost touch. She runs an engineering and
manufacturing firm called Transformix
Engineering Inc. View the corporate video on
www.YouTube.com, type ‘transformix’.

1995
Steve Lawrence (MBA) continues to live in
Kingston, ON, and is currently a computer artist who
has created many “infinitely large mathematical
universes” within which he has found the most
amazing fractals. From what Steve thinks are the
best of the computer files, he produces incredibly
detailed and colourful holographic prints and
offers them for sale in various sizes. His largest
gallery show to date was very well received last
year at the Proof Studio Gallery in the Distillery
District in Toronto. For more, see Steve’s web-
site: wellbredfractals.com

1996
Deborah Benton (MBA) and her husband,
Hans Dau (Tuck’92), welcomed their second son,
Lars Philip Dau, on Jan. 13. Big brother Joshua
(7) is excited about the new family addition. They
continue to reside in Malibu, CA. Friends can
contact Deborah at deb@daufamily.com

Doug Warren (EMBA) was on the front cover of
Canadian Business franchise magazine in
November 2007. He is Director of Franchising for
Canada and the northeast USA for Aaron Rents,
the largest lease-to-own retailer in the world.
Reach him at Doug.Warren@aaronrents.com

Kristina Pearce with Annie and Sophia Pawliw.

Scott and Charles Routledge

Henri van Eeghen

Steven, Tyler and new brother
Brayden Peters.

Send an update for the next
QSB Magazine – it’s easy.

Just go to http://queensbusiness.ca, enter your
confidential password and user ID, and update
your Alumni Profile’s “Personal and Other
Information” section. Check “Publish in the next
QSB Magazine?”, and that’s all there is to it.
Don’t forget to include a recent photo!
You can also mail submissions c/o QSB
Magazine to the address on page 2.
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QSB alumni are a well-travelled bunch who seem to gravitate towards one another, as chance
encounters in remote places attest.

Have you ever encountered a fellow alum while lining up for opera tickets in Vienna, or when
on a safari in Africa? Tell QSB Magazine about your out-of-the way rendezvous, and we’ll
publish it in the next issue. It can be a recent story or an old favourite, as long as the setting is
surprising or exotic. Anecdotes accompanied by photos taken at the site of the encounter,
featuring both or all of you, are especially welcome.

Our inaugural submission comes from former Commerce program Director Marjorie Peart,
who retired in 2004.

New Zealand is a land of wonders, as my husband Peter and I discovered during
a five-week trip there this winter. Hiking up the South Island’s Franz Josef Glacier
was a highlight of the trip, and encountering an ex-student at the top was one of
the reasons why.

The one-kilometer climb itself was challenging and the view magnificent on that
warm and sunny day. (Although we had ascended to the “top” of the Glacier, there
were still about 12 kilometers above us!) Of course, we were all eager to capture
the amazing scenery with our cameras, and our fellow climbers were eager to
share their impressions. I mentioned to the young woman next to me that we had
the same camera. We were, as it turned out, both Canadians.

This led to the discovery that we had
more in common – namely Queen’s School
of Business! During 1995-96, my first
year at the School as Associate Chair of
the Commerce Program, Stephanie Sloan
was a 4th year Commerce student. We
vaguely remembered each other, but since
I had just arrived and she was just leaving,
we’d had few personal encounters. However,
we did share the same warm memories
that Queen’s and the Commerce program
engender. Now we share the fact that
we met in New Zealand hiking on a huge
river of ice.

Marjorie and her husband Peter live in Kingston where Marjorie is active in the local
community. Stephanie lives in Newmarket, ON, and teaches at Aurora High School.

FANCY MEETINGYOU HERE …

Retired former Commerce Program Director Marjorie Peart with her husband Peter on a glacier in New Zealand.

1997
Scott Earthy (BCom) just moved from San Francisco
to New York to join Ingleside Investors, a family
investment office, as Managing Director.

Patrick Freeman (EMBA) and his wife are
finally “empty nesters” and are embarking on a
project to return their home to its original state.
Their oldest is looking forward to beginning
medical studies (c/o the Bank of Mom and Dad)
while the youngest is entering his third year of
carpentry. The Freemans recently brought home
a four-legged “child,” a poodle, to fill the house
with laughter and more exercise, giving father and
son a reason to build a small fence to keep “the
little fluff bucket” in the yard.

Darren McCaugherty (BCom, AMBA’07) and
Niki Hunter (BA’00) are proud to announce the arrival
of their daughter Avery on June 13, 2007. They are
still in Kingston, ON, where Darren is an Associate
Director with Queen’s Executive MBA programs.

Gregory Skotnicki (MBAst) began working with
Manderley Turf Products in their golf division after
some time off in 2006. Greg managed to lower his
handicap enough for them to offer him the job of
President. Now he doesn’t have time to golf.

The Freemans

Avery
McCaugherty

Stephanie Sloan on Franz Josef Glacier in New Zealand
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Doralynne Block (BCom) is still in Montréal, but
has taken on a new role with Campus for Christ.
She is now directing their international ministries
and alumni network, while continuing the training
and development of staff.

Gavin Magrath (BCom)
joined with Sarah O'Connor
(Artsci’01) to form
Magrath O’Connor LLP,
one of Toronto’s newest
litigation boutiques. They
represent a wide variety of
clients in civil, commercial,
and quasi-judicial litigation,
with a particular emphasis
on tax litigation and
cases related to international transportation. Visit
them at www.magrathoconnor.com

Brett Potvin (BCom) and wife Kara (Harness)
Potvin (BCom’97) are pleased to announce the
arrival of their second daughter, Meghan Leslie, on
March 24. Everyone is doing well and, as you can
see by the photo, Victoria is a very proud big sister.

1998

Jason Lewis (EMBA) lives in Guelph with his wife
Paula Power and three wonderful girls, Madeline (12),
Lauren (8), and Hillary (5). He has leveraged his
Queen’s EMBA experience to build PharmaComm, a
unique communications agency that specializes in the
healthcare industry. Founded in 2002, the company
has grown into a leader in e-communications
and developer of novel strategies to give clients
sustainable competitive advantages.

Sarah Whittington (BCom) moved from Paris to
London in February, changing law firms as well, and
is now working for Linklaters LLP. If you are passing
through London and want to catch up, her email
address remains sarahwhittington@hotmail.com

Michael Zinay (EMBA, Artsci’77) reconnected at
Homecoming 2001 with Yvonne Hiemstra (PHE’77),
whom he had dated during his undergrad years
(’72-’76). Fast-forward to 2005, when they decided
to live together. Yvonne quit her job as a marketing
research guru with Cadbury Adams, sold her Toronto
home and moved to Montréal (Beaconsfield). She
has since set up a consulting company – whY
Marketing – and has learned to cheer for the
Habs “en français.” Keenly interested in boating,
they purchased an old trawler – Yankee Zulu – in
2006 and are refurbishing it. So far they’ve
cruised the St Lawrence and Lake Ontario from
Montréal to Toronto, as well as the Ottawa River and
Rideau Canal. This summer they will be cruising the
Bay of Quinte from their base in Kingston. If
you’re in the area, they would love to hook up.
Contact them at MZinay1999@queensbusiness.ca

2000
Michael Brownhill (BCom) is now married to
wife Mireille and has three kids, Zavier, Zachary,
and Matthias. They live in Orleans, ON.

1999
David Stapely (EMBA) is completing his fifth
year of living and teaching in China. He is currently
teaching the Humber College (U Toronto) business
program to Chinese students and doesn’t know
when he'll return to Canada for good.

Carrie Truman (BCom) and Ben Keys (Arts/PHE’00)
are proud to announce the birth of their daughter,
Natalie Violet Keys. Natalie was born at North York
General Hospital on Jan. 8, weighing in at 7 lbs.,
11 oz. Ben and Carrie were married May 28, 2005,
in Peterborough. They live in Thornhill, ON, and
work in Toronto, where Carrie is a Public Relations
Manager at Procter & Gamble and Ben is
Director, Content Distribution, at CTV.

Taya Van Waterschoot (BCom) is currently a
homeopathic doctor practising in downtown
Oakville, ON. Taya has a special interest in pregnancy,
pediatrics and women’s conditions and has furthered
her training by becoming a birth doula. She also
teaches yoga and pilates privately in Toronto.
For contact details, visit www.thrive-wellness.ca

ALUMNI NOTES

Victoria and
Meghan Potvin

Doralynne Block at
The Great Sphinx at Giza, Egypt.

Jason Lewis
and family.

Natalie Violet Keys

David Stapely

Taya Van Waterschoot

Michael Zinay and
Yvonne Hiemstra then
(above ) and now (left).



2001
Patrick Gharzani (EMBA) is now Director of
International Sales at steel manufacturer SBB
(www.sbb.ca), where he is enjoying traveling
the world to promote their products and services.
Despite the constant traveling, Patrick managed
to get married to Joanna Caballero in 2003.
They now have a daughter, Maya (2), and a
baby was due at the end of May.

Leslie Herr (EMBA) is pleased to announce his
April appointment as President and CEO, The Empire
Life Insurance Company. Leslie joined Empire Life
in November 1999 as Director of Sales, Central
Ontario. In July 2001, he was appointed Vice-
President, Individual Sales and Distribution, and

over the next five years
also held executive respon-
sibility for Individual New
Business Operations,
Distribution and Strategy.
Last January he was
appointed Senior Vice-
President, Individual Products.

Angus and Anita (Tejwani) McOuat (both
BCom) are pleased to announce the birth of
their daughter, Lilia Grace, on Jan. 18 in Toronto.
Lilia weighed in at 7 lbs., 4 oz. She is healthy
and happy and ready to meet everyone.

Madleine Rab (EMBA) left the
role of General Manager,
Business Development and
Olympics, Bell Canada, to
become Vice-President of
Business Development, Citizens
Bank of Canada. Madleine can
be reached at
Madleine_Rab@Citizensbank.ca

2003
Andrew Beamer (BCom) is living in Toronto and
practising corporate law at Bennett Jones LLP, with a
focus on mergers and acquisitions, corporate finance
and securities law.

Stefan Cowell (EMBA) is almost ‘changed out’
with the crazy year the Cowell household has
had. The most important change was the arrival
of twins on Jan. 31. Ella Julia emerged at 9:15
a.m. at 5 lbs., 14 oz., followed a minute later by
her baby brother, Evan Hudson, at 7 lbs. Brenda
did fantastically well and now has three kids to
deal with (Stefan being the third, in case you’re
wondering). The Cowells are currently in the
process of moving from Calgary to Abu Dhabi, UAE.
The adventure continues.

Ian DiTullio (EMBA) is happy to announce that
he has been promoted to the role of Director –
Loyalty Marketing and Strategy at the AIR MILES
Reward Program (Alliance Data). In parallel, he has
also kicked off a doctoral program at Cranfield
University (UK) with his research interests being
CRM (Customer Relationship Management) and
segmentation development processes.

Michael Douglas (BCom) is working in the
private equity group at the Canada Pension Plan
Investment Board and is in the process of moving
to the UK to assist in the opening of the pension
plan’s first European office.

Heather (Moon) Hook (BCom) married Paul
Hook (BA, RMC’02) on May 1, 2004. Heather
enjoys being a stay-at-home mother to their
wonderful daughter Megan, born May 28, 2005.
They are living in Oromocto, NB, and expecting
their second child in July. With one year left in
their military posting to the Maritimes, they hope
to be posted back to Ontario, where Paul will
continue his career as a Captain (Armoured)
with the Royal Canadian Dragoons at CFB
Petawawa.

Leslie Herr

Angus and Anita McOuat
with Lilia Grace.

Stefan and Brenda Cowell with their twins Ella and Evan.

Ryan Garrah and his fiancée Kendra Newell.
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Rob Stelzer (BCom) articled with Ernst and Young
and earned his Chartered Accountant designation
in 2006. He is now living in Toronto and employed
as a Financial Manager at the Equity Services
Group of EllisDon Inc.

2004

Ryan Garrah (MBAst) is pleased to announce
his engagement to Kendra Newell (Artsci'00).
Wedding plans are underway for June 2009.

Peter Linkletter (EMBA) is honoured to be
included on RealComm’s “Top 35 People to
Watch in 2008” list (see www.realcomm.com
for details). Peter is a cancer survivor and
devotes time and energy to the cause as a Board
member of the Ottawa Regional Cancer
Foundation. This includes leadership roles in a
street party in Ottawa and the planning and
development of the Richard and Anita Bloch
Cancer Survivors Park in Ottawa, which will open
later this year. Peter also serves on the Board of
the Real Property Institute of Canada and was
recently elected to the Board of the Open
Standards Consortium for Real Estate Americas.
Currently a Senior Project Director at Public Works
and Government Services Canada, he is also a
retired rock and roll musician. He combines his
passions for music and giving back to the
community as a member of the Twentieth
Century Boys, a band that plays exclusively to
support a variety of charities.

Adolfo Vera (EMBA) has returned to Toronto
after almost four years living in Lima, Perú.



2005
Bernard Chang (MBAst) and his wife are pleased
to announce the birth of their first child, Joseph.

Jeff Grevstad (EMBA) is now a consultant with
Legacy Bowes Group out of Winnipeg, specializing
in Leadership, Organizational Structure and Dynamics,
Business Planning and Strategic Process.

Deborah Hall (EMBA, Sc’98) is pleased to announce
the birth of her daughter Nathalie on April 10, 2006.
Deborah is a partner in a technology company
that specializes in SMS aggregation & mobile
application development and is based in York, ON.

Nikhil Jayara (EMBA) is working in Sydney,
Australia, as a Brand Manager, promoting
pharmaceuticals for Alcon Laboratories.
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Bill Lane (EMBA), CET, CMA candidate, now enjoys
using his combined experience, abilities, and
professional accreditations to help businesses and
associations grow and become more profitable by
articulating clear objectives and developing action
plans. His services (Right Lane Strategies) include
assisting clients ensure success by creating such plans
and charting strategic direction, sales andmarketing, and
operations. After 20 years in director and general
manager-level roles in engineering, sales and
operations, he gets the greatest satisfaction from
collaboratively leading companies, business units
or associations to deliver improved results.
Contact him at bill.lane@rightlanestrategies.com

Jonathan Suter (BCom), has decided to leave
Vancouver and travel the world for a year after
close to three years at RPO Management
Consultants. Read about his journey at
www.ihopecheetahsdonteatus.com

James Warren (BCom), has been working for
KPMG LLP (Toronto) for the past three years and
qualified as a Chartered Accountant in March. He
plans to take a secondment to South Africa for the
summer to work in the Johannesburg office.

2006
Abbas Aslani (MSc) is starting his PhD in
Management and Organizations at Kellogg School
of Management, Northwestern University, Chicago,
this fall. Some of the streams of research he plans
to pursue are “Cross-cultural studies on conflict
and negotiation, with a focus on the Middle East,
Emotions and affects in negotiations” and “The
impact of communication media and technology
on negotiation and conflict processes and outcomes.”

Atta Emami (EMBA) is
pleased to announce the
arrival of a son, Arshaun
Benjamin, on Jan. 18.

Ruheng Li (MBAst) will terminate his career at
Dell in early May to move to Intel in Shanghai
and is glad to finally go back to marketing.

2007
Neeraja Ramjee (MBAst) and
Anand Karat (MBAst) tied the
marital knot seven months after
they graduated from the full-time
MBA program at Queen’s. Their
traditional Indian wedding ceremony
took place on Dec. 5, 2007, at the
Sun Temple in Bangalore, India.

2008
Dennis Kondratev (MBA) is
pleased to announce that he plans
to marry in August. He continues
to reside in North Vancouver.

Oz Morali (AMBA) is a consultant with Toronto-
based Sage Consulting, where he is responsible
for developing corporate and marketing strategies
and business plans for medical associations,
advertising agencies and new media industries.
Outside of work, he enjoys philosophy (Eastern in
particular), poetry (reading and writing), visual
arts (application of mixed media, calligraphy, and
Ottoman miniatures), and pets – dogs in particular,
since he is a certified animal behaviourist.

Kam Wong (EMBA) and wife Anjulia embarked on
a three-week cruise from Buenos Aires, Argentina,
to Santiago, Chile, by rounding Cape Horn after
completion of his EMBA in December 2007.
Recently, Kam completed a two-month journey in
southern and western Africa (Ghana and Mali). It
has been a fantastic experience, he says.

Arshaun Benjamin Emami

Neeraja Ramjee and Anand Karat

Dennis Kondratev

Bill Lane

Jeff Grevstad

Deborah Hall
and family.

Abbas Aslani

Bernard Chang with his wife and newborn son.
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Flashback Contest

To mark a pair of class anniversaries,we dug up two old photos fromTricolourYearbooks.
Can you identify anyone in the photos of the Commerce Clubs of 1953 (above) and 1963
(below)? Let us know by emailing alumni@business.queensu.ca or writing to the address
on page 2. The first five people who respond will each receive a nifty QSB business card
holder. We’ll publish the identities and name the contest winners in the next issue.



Vancouver
VanBizNet events, under the auspices of the Vancouver QBC, bring together alumni of QSB and other national and international business schools, as well as members
of the local business community, for informal networking events. Its inaugural offering – Spring Fling 2008 – attracted over 60 guests for an evening of networking at
the Sandbar Restaurant. Thanks to owner Brent Davies for sponsoring this late-February event.

Calgary
QSB alumni and guests gathered at the Sahara Restaurant in March for an evening of wine and food pairings presented by
sommelier Linda Garson, creator of Vine & Dine, a local wine and food events company.

Montréal
Marc Gagnon, Cirque du Soleil’s
EVP, Business Services and
Development, will be the featured
speaker at the next Montréal
event, planned for Fall 2008.

New York
A diverse group of alumni gathered at Manhattan’s elite
21 Club for a reception sponsored by QSB Advisory Board
member Walt Macnee, BA’77, BEd’78, to welcome
Jerry del Missier, BSc’85,MBA’87, President of Barclays
Capital, as he took up his new position in New York.

Hong Kong
Stay tuned for details on
upcoming QBC Hong Kong
events.

London
Stay tuned for details on
upcoming QBC London events.

Brian O’Sullivan, President of English Bay Energy, offered a humorous and
informative presentation on ‘Wind Energy: Is it Really a Viable Solution?’ to a
group of alumni and their guests at an event in mid-April.
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VanBizNet’s May wine tasting featured sommeliers Cyndy Pellegrin and
Greg Sweeney at a well-attended event at the Royal Vancouver Yacht Club.
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Toronto
Gordon Smeaton, Vice-President, NFL International, was the featured presenter at a March event at the Hard Rock Café. He kicked off his presentation with the
world-premiere video of the NFL’s 2007 season, then opened the floor for questions. His free-wheeling presentation thoroughly engaged the sell-out crowd. Another
highlight was the presentation of the door prize: a football signed by Super Bowl champion NY Jet quarterback Eli Manning.

Ottawa
Sommeliers Debbie Trenholm, EMBA’03, of The Savvy Grapes and Stephen Beckta of Beckta Dining & Wine impressed a capacity crowd at a wine tasting in April.
A highlight was the draw for donated door prizes – gift certificates for a Savvy Grapes wine tasting event and dinner at Beckta’s restaurant.

Labour Relations and Negotiations Professor Rick Jackson spoke on ‘Teaching, Learning and Dispute Resolution,’ at a June event at the Rideau Club.

Nearly 100 alumni and guests attended the 3rd annual Alumni Symposium held at the St. Andrew’s Club in May. This half-day professional development session began
with a networking breakfast before Strategy Professor Douglas Reid spoke on “Managing for Advantage in a Canadian Subsidiary.” Organizational Behaviour Professor
Julian Barling followed with his presentation on “New Developments in Transformational Leadership.” A buffet lunch provided another great opportunity for alumni to network.

Jay Wright, BCom’81, President and CEO, Vincor Canada was the keynote speaker at an exclusive wine tasting held at the LCBO’s flagship Summerhill
location in mid-June.

Dr. Peter Jensen thoroughly engaged the audience with his dynamic presentation on ‘The Inside Edge: Mental Fitness for
High Performance ’ at a popular May event at the Rideau Club.



Convocation, May 30, 2008

Photo by Bernard Clark

PARTING SHOTPARTING SHOT



Come back to QSB!

PROGRAM/YEAR REUNION CORDINATORS CONTACT EMAIL

BCom’48 John Purkis jpurkis@cogeco.ca

BCom’58 Don Cooper donaldcooper@sympatico.ca

BCom’68 Patrick Edwards alumni@business.queensu.ca

BCom’73 Lachlan McLachlan alumni@business.queensu.ca

BCom’78 Peter Kingston Peter.Kingston@cibc.ca

BCom’83 alumni@business.queensu.ca

BCom’88 Heather (Wilson) Carruthers wilsonh@wilson.nb.ca

BCom’93 Andrea Cuthbert accuthbert@cogeco.ca

BCom’98 alumni@business.queensu.ca

BCom’03 Blair Guilfoyle blair_guilfoyle@hotmail.com

MBA’63 Patrick McCue nmccue@sympatico.ca

MBA’78 Janet Isaac isaacja@wyeth.com

MBA’83 Richard Healy rhealy@rogers.com

MBA’88 Sally Peterson psons@rogers.com

SEVERAL CLASSESARE RAISING FUNDS FOR CLASS GIFTS,
INCLUDING BCOM’48, BCOM’78, BCOM’83, BCOM’93, BCOM’03ANDMBA’88.

TO CONTRIBUTE, PLEASE VISIT
http://business.queensu.ca/alumni_and donors/annual_reunion_giving.php

To start a class fund, please contact Stacy Kelly at skelly@business.queensu.ca or 613.533.3192.

To pre-register for other Homecoming activities, check events, or see who’s coming back,
go towww.homecoming.queensu.ca

PLAN TO ATTEND QSB’S HOMECOMING BRUNCH – SATURDAY, SEPTEMBER 27
hosted by Dean David Saunders in the Atrium of Goodes Hall.

The cost for alumni and guests is $20, $8 for children (6 to 12).

The Tricolour Guard (alumni celebrating their 50th and higher anniversaries) are welcome at no charge.

FOR DETAILS AND TO REGISTER BY SEPT. 10, VISIT HTTP://BUSINESS.QUEENSU.CA/HOMECOMING2008

For details on planned reunions, please contact the Coordinators, below.

If your class is not on the list, email alumni@business.queensu.ca or call 613.533.6264 for an update.

HOMECOMING 2008 WELCOMES 5-YEAR CLASS REUNIONS FROM 1948TO 2003

SEPTEMBER 26 TO 28

Photos taken at Homecoming 2003.
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