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David M. Saunders, PhD
Dean, Queen’s School of Business
DSaunders@business.queensu.ca

GOODES HALL EXPANSION ENTERS THE HOMESTRETCH

Eight years ago, Mel Goodes (BCom’57), former chairman & CEO of
Warner-Lambert, officially opened a new 113,000-square-foot home for
Queen’s School of Business named in honour of his parents. Built on the
site of the carefully restored Victoria Elementary School (circa 1892), the
new facility elegantly blended rich history with modern innovation, mirroring
the personality of its occupant.

Fast forward to 2010, and much has changed at Queen’s School of
Business since we opened the doors of Goodes Hall. Our first-year Commerce
class has increased to 320 students and we’ve launched several new programs, including an Accelerated MBA
for Business Graduates, a dual Executive MBA program with Cornell University, and two new Master of Management
programs specializing in Global Management and Finance.

As we enter this new decade, Queen’s Board of Trustees has approved our plans to enhance QSB’s home to
achieve even greater collegiality, collaboration and communication through a carefully designed building expansion.
With this new space, we will realize our ambitious plan to grow the School’s students, faculty, programs and research
centres, while honouring our tradition of intimate learning through classes that remain capped at 80 students.

The 75,000-square-foot expansion will feature three new high-tech classrooms, along with breakout rooms
geared at fostering group discussion and promoting leadership, teamwork, critical thinking and creativity. There
will also be a student common area and multi-purpose room for conferences, guest speakers and recruiting
events, as well as increased ComSoc and study space for students. (Turn to page 3 to see the architect’s design.)

The Goodes Hall Expansion is a core component of our five-year Strategic Framework that also includes:
• Growing our Commerce student body by 50% from 300 first-year students to 450 of the best candidates
from an application pool of 4,500 and increasing enrolment across our portfolio of MBA programs, all
without compromising our first-in-class student experience that nine out of 10 QSB alumni agree is
key to our future.

• Strengthening our faculty team to 75 of the world’s best business professors in fields of global significance.
• Enriching innovative programming to ensure QSB builds on its unparalleled history of innovation in programs,
research and business education.

I’m pleased to report that the financing needed to expand Goodes Hall is near completion – thanks in no small
part to $1.2 million from QSB Commerce students, and gifts from other generous donors. Now with $18 million of
the $22 million that QSB needs to raise for this $40 million expansion, we are just $4 million away from advancing
our mission to be one of the most innovative and influential business schools in Canada and the world.

As we enter the homestretch, we are calling on our extended, global family of alumni and friends to help us
cross the finish line and complete the financing of this project.We want to ensure that we have full private support
in place to ensure the project’s success. Our goal is to have the building fully funded by the time the doors
open in late fall 2011.

Stay tuned for more updates, and thank you for your continued interest, advice and support. As always,
I welcome your comments.
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EDITOR’S NOTE
QSB ADVISORY BOARD MEMBERS

To send a letter to the Editor, email spleiter@business.queensu.ca or write to the address on page 1.

Sincere congratulations on your superb Summer 2009 issue of QSB Magazine! It’s a keeper, along with other
special editions of magazines I’ve treasured: Harper’s Centennial Issue (1950), New Republic’s 40th (1954),
New Statesman’s 50th (1963), Esquire’s 50th (1983) and Queen’s Quarterly’s 100th (1993), to name a few.

One error: Bandleader (Glenn) Miller’s first name had a double “n”. You’re not alone, though: in April 1999,
the British Library displayed a huge poster of “Glen [sic] Miller.” I told the attendant about the misspelling.

I was interested in the statistics (Edgett was one of my favourite profs) re: Commerce students entering
vs. graduating (70 to 22 in ’53; 80 to 24 in ’66). In September 1942, some 100 students entered Commerce;
in May 1945, there were six [6!] graduates. I believe 3 of us survive.

Please keep up the great work, though it’s difficult to imagine how you can surpass that issue. (In all
probability I won’t be able to wait for the Centennial one.) Don Mathieson, BCom’45

Kingston, ON

Congratulations. It takes quite an effort to put together such an accomplishment. I’m sure all your readers
will appreciate it as much as I have.

Knowing that you couldn’t include everyone in “Professors Fondly Remembered,” I would like tomention two,
in particular, who had a great influence on me: Prof. Cecil Law and Dean R.J. (Rich) Hand. Prof. Law had an
extensive career in business before he came to Queen’s which he was able to draw on for his Operations Research
class, and Dean Hand was able to bring alive…a pretty dry subject, Economics, in quite a remarkable way.

Bill Robbins, BSc’63, MBA’68
Etobicoke, ON

Re: “The Forties: Fighting Over” and the Class of ’48 being almost exclusively veterans:
Just one correction for your archives. The BCom degree was a three-year program in the 1940s and ’50s, although
it was an honours program. So Commerce ’48 came to Queen’s in September 1945. The war was still on in
1944 − very much so. Gerald Sutton, BCom’48, MCom’49

Oakville, ON

I am full of admiration for the creative approach taken in producing such a memorial. Just to consolidate
the vast mass of material represents a gigantic task. Congratulations!

John Welch, BCom’38
West Vancouver, BC

Ilke Hincer, BCom’95, pointed out that on page 28, the two jackets on the far right of the photo are
from the Class of ’96, and the jacket, far left, is not from the Class of ’95.

Flashback Contest winner: Former Dean John R. M. Gordon, Professor Emeritus, identified the man
on the cover as visiting Harvard professor James L. McKenney. John writes: “He’s leading a debrief of
the Business Game in Dunning Hall. Amazing what a Flashback will trigger!” Signed “John – a source of
Institutional Memory – sometimes.”

Ed. note:Writer Anne Kershaw correctly put the year at 1945, but assuming that the Class of ’48 completed
a four-year program, the editor slipped up and changed the date to 1944. As the daughter of
a WWII veteran and history major, the editor deeply regrets this error.

I’m delighted to be turning this space over to readers who sent letters
and emails in response to our 90th Anniversary issue −most with kudos,
some with corrections, a few with both.All were equally welcome, even
the corrections, for the chance to set the record straight.

May the letters below inspire others to write with your comments,
suggestions, corrections, queries and observations on all things
related to Queen’s School of Business. We look forward to publishing
these in the next issue.

Shelley Pleiter
Editor

spleiter@business.queensu.ca
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INSIDE

GOODES
BREAKING NEWS

•Three new high-tech classrooms.

•More breakout rooms.

•A student common area and multi-purpose room for conferences, guest speakers and recruiting events.

•Increased study space for students and office space.

HIGHLIGHTS OF THE 75,000-SQUARE-FOOT EXPANSION:
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INSIDE GOODES

Meet QSB’s newAdvisory Board members

Shawn S. Cooper,
BCom’87, is Managing
Director and Country
Manager for Canada
at Russell Reynolds
Associates, a global
executive search and
assessment firm. He leads
the CEO/Board Services
Practice and the Financial
Services Sector in Canada.
He was recently elected to the firm’s global Executive
Committee. Previously, he held executive positions at
the Canadian Bankers Association (CBA), Scotiabank,
and Standard & Poors in the US. While at the CBA,
he led the industry’s successful drive to deregulate
Canadian financial markets and products. He also
played a key role in NAFTA and WTO negotiations
on cross-border trade and services.

He serves on the board of directors and
committees of several financial and cultural public
and private institutions. In addition to his Queen’s
Commerce degree, he holds an MBA in finance and
management from New York University’s Leonard
N. Stern School of Business.

David Court, BCom’79,
is a Director in the Dallas
office of McKinsey and
Company. He has led the
firm’s global marketing
practice, and most
recently taken on the
role as global leader of
McKinsey’s Functional
practices. Since joining
McKinsey in 1983, he has
served a wide range of domestic and international
companies on a variety of strategic, organizational and
operational improvement initiatives.

Also a Harvard MBA grad, David is a frequent
presenter at marketing conferences and has written
articles for The McKinsey Quarterly and Harvard
Business Review. He spearheaded the publication
of Profiting from Proliferation, a book summarizing
research compiled from nearly 50 CMOs at Fortune
500 firms. He serves on the Board of Directors of
Phoenix House of Texas and the Council of Advisors
for National Geographic.

Queen’s School of Business is among the
top business schools internationally for both
executive MBA programs (#25) and open

enrolment executive education (#19), according
to BusinessWeek magazine’s 2009 rankings,
released in November. Queen’s was the only
Canadian business school to make either of the
magazine’s rankings this year. Queen’s has
placed first in the magazine’s previous three bi-
annual rankings of full-time MBA programs outside
the US.

BusinessWeek’s 2009 executive MBA rankings
are based on surveys of 5,056 members of the
2009 graduating class at 83 programs and a poll
of 83 EMBA program directors. Combined with
student surveys from 2005 and 2007, students
were surveyed on various measures, including
teaching quality, career services, and curriculum.

The magazine’s 2009 executive education
rankings are based on the results of online surveys
received from managers and human resources
directors from 188 companies.

Ryan Garrah, BSc’00,
MBAst’04, is Director
of Development and
Planning for Emerson
Electric Co.’s operations
in Canada. Emerson is
a Fortune 150 company
headquartered in
St. Louis, MO, that
employs more than 3,000 people in Canada.

He began his career as an engineer with Swiss
manufacturer Huber+Suhner, helping to establish
its fiber-optic manufacturing presence in Canada.
Related opportunities followed, entailing moves to
Vermont, Switzerland and Cuba before he relocated
to the US to work for a defense contractor. After
completing his MBA, Ryan joined Emerson in 2004.
He is currently serving as President of the Queen’s
Business Club in Toronto.

Benita Warmbold,
BCom’80, FCA, is Senior
Vice President and Chief
Operations Officer at the
Canada Pension Plan
Investment Board. Her
responsibilities include
treasury, investment risk,
operations, investment
finance and technology
functions. The CPP
Investment Board invests the funds not needed by
the Canada Pension Plan to pay current benefits. The
CPP Fund was $123.9 billion at December 31, 2009.

Prior to joining the Board, Benita was Managing
Director and Chief Financial Officer of Northwater
Capital Management Inc., a privately owned
institutional fund manager. In addition to her role
on QSB’s Advisory Board, Benita is a member of
the Board of Canada Development Investment
Corporation and Chair of the Board of the
Alzheimer Society of Toronto.

EMBA and Exec Ed programs ranked among
best in the world:
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Queen’s School of Business celebrated a $2 million
gift from BMO Financial Group in support of the
expansion of Goodes Hall in January. In recognition
of BMO’s support, the Goodes Hall Atrium was
renamed the BMO Financial Group Atrium. A
group of Commerce student leaders helped to
unveil the new signage at the ceremony that
brought together students, faculty, staff and
BMO representatives.

The donation was presented by Eric Tripp,
BA’81, President of BMO Capital Markets, to
Principal Daniel Woolf and Dean David Saunders.

“We are extremely proud of our longstanding
relationship with Queen’s and also our deep
commitment to education,” said Mr. Tripp. “Of the
nearly $50 million in sponsorships and donations
that BMO Financial Group delivers each year in
Canada, close to one-third goes toward education.”

David Saunders expressed the School’s
appreciation of BMO’s generosity. “With more
great teaching, research and learning opportunities,
we can expand QSB’s global footprint and alumni
network and advance our goal to be one of the
most innovative and influential business schools
in Canada and the world,” he said. “We are very
thankful for BMO’s continued support of QSB
and our mission to develop outstanding leaders.”

Queen’s University and BMO Financial Group
have been working together since 1867, one of the
longest-running business relationships in Canada.
In addition to BMO’s support of the new wing at
QSB, the bank has also established a professorship
recognizing teaching excellence in Finance, as
well as the Bank of Montreal National Award, a
student award recognizing academic excellence,
leadership and community involvement.

BMO Financial Group donates $2 million
for expansion of Goodes Hall

QSB/CFA partnership
benefits Commerce,
MSc and MBA students
QSB was welcomed as a CFA Program Partner
by the CFA Institute, the global association for
investment professionals that awards the
prestigious CFA® (Chartered Financial Analyst)
designation. The partnership was formalized at
a signing ceremony that took place in September
with representatives from the School, the CFA
Institute and the Toronto CFA Society.

Three programs at QSB – the Bachelor of
Commerce, MSc in Finance and MBA program –
have all been aligned as CFA Program Partners.
The CFA Institute partners with a limited number
of globally diverse institutions whose degree
programs cover at least 70 percent of the CFA
Program Candidate Body of Knowledge, including
the CFA Institute Code of Ethics and Standards
of Professional Conduct.

“The CFA designation is the gold standard for
investment professionals, and we are privileged
to be one of an elite group of the CFA Institute’s
global university program partners,” says QSB’s
Sean Cleary, CFA, BMO Professor of Finance and
Academic Director of the Master of Management
in Finance program. QSB students will benefit from
free online resources offered by the CFA Institute,
including SmartBrief, a daily email alert on top
stories in the financial industry, access to industry
publications, and scholarship opportunities.

From left, Sean Cleary, Dean David Saunders, Bob McLean,
CFA Institute, Peter Jarvis, Toronto CFA Society and

Jonathan Allen, BCom'01

From left, BMO's Lloyd Fleming, Kathryn Wizinsky, Kevin Reid, Dean David Saunders, Eric Trip, Louis Tsilivis,
Forrest Lothian and Logan Roberge
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Master of Management
in Finance launches in
downtown Toronto
Queen’s School of Business is coming to Canada’s
financial centre to offer a new Master’s program
designed for aspiring investment bankers, asset
managers and financial analysts. The Master of
Management in Finance is an innovative 10-month
program that starts in July in the heart of Toronto’s
financial district. Classes are held one evening per
week and Saturdays, enabling students to continue
to work while obtaining this highly sought-after
degree.

This intensive and highly focused program has
been developed in partnership with the Chartered
Financial Analyst (CFA) Institute. It offers a balance
between the theoretical and practical, with sessions
taught by a combination of the School’s renowned
faculty and industry specialists. Its curriculum
includes extensive preparation for CFA Levels 1
and 2 exams and gives students an inside edge in
attaining their CFA designation.

“Graduates of the programwill have acquired the
knowledge and skills needed to make an immediate
impact in their organizations,” says Eric LeBlanc,
Director, Queen’s Master of Management Programs.
“The fact that the curriculum includes subjects
covered in the CFA exams will give our graduates a
distinct advantage as they complete the requirements
for their CFA designation.” The Economist has
called the CFA the “gold standard among investment
analysis designations.”

“It’s no surprise that the Financial Times has
called aMaster’s degree in Finance the ‘must-have
degree’ for people pursuing a career in investment
banking or asset management,” says Professor
Sean Cleary, the program’s Academic Director.
“Increasing globalization in the financial sector
has created the need for recognized qualifications
for those who work in finance.”

Download a brochure about the program at
www.qsbmasters.com/finance or call
1.866.861.1615 for more information

INSIDE GOODES

Making wishes come
true – QACE Conference
helps Foundation help
sick kids
Students from across Canada who attended the
Queen’s Advancing Canadian Entrepreneurship
(QACE) Conference in October were presented with
an intriguing challenge: Devise an ‘E-strategy’ for
the Make-A-Wish Foundation of Canada® to help it
generate awareness and philanthropy among
various age groups, but especially the younger,
tech-savvy generation.

This was no theoretical exercise. All delegates
were encouraged to rise to the challenge and
develop a strategy that would incorporate such
electronic tools as social media websites, online
fundraising and e-commerce. While a panel of
judges decided on the best proposal, the strategies
developed by more than 100 of the country’s top
business students were presented to the Foundation
for possible implementation.

“Wemust keep upwith the changing technological
landscape to raise awareness and funds and attract
volunteers but, most of all, to grant more wishes to
children with life-threatening medical conditions,”
said Jennifer Ritter, CEO of the Foundation,
when the partnership was announced.

PricewaterhouseCoopers LLP was the 2009
Social Entrepreneurship Challenge Sponsor. Its
contribution not only enhanced the delegate experience,
but also funded the prize for the best proposal,which
was donated to the Foundation in thewinners’ names.

A team of 10 QSB Commerce students came up
with the winning strategy designed to engage high
school students and encourage them to raise funds
for the Foundation through the use of an online portal.

QACE E-strategy winning team members, from left,
Danny Hong, Caroline Chagnon, Samantha West, Shaine Currie,
Spenser Heard, Jamie Shea, Blake Macdonald, Sarah MacPhail,

James Bortolus, and Costa Tsapralis

Eric LeBlanc and Sean Cleary
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Scholarship has awarded more than $1.75 million
to 56 students.

This past October, 26 Sobey Scholars returned
to campus to thank their benefactors and welcome
six new members to their ranks. In addition to
academic excellence, the 2009 recipients were
recognized for their exceptional skills and abilities
in athletics, music, theatre, student government
and volunteering.

The anniversary was marked at a festive
dinner at the University Club, with the Sobeys,
Principal Daniel Woolf, Dean David Saunders and
special guest Frank McKenna, Deputy Chairman
of TD Bank and former Premier of New Brunswick,
also in attendance. A menu highlight of the evening
was the fresh Atlantic lobster flown in for the
occasion by the Sobeys.

For more than 10 years, father and son
Donald (BCom’57) and Rob (BAH’88) Sobey have
played a role in changing the lives of aspiring
business and community leaders from Atlantic
Canada.The scholarship they established at Queen’s
in 1999, valued at $60,000 per Commerce student
over four years, recognizes students who are proven
leaders in their schools and communities. Since
its inception, the D&R Sobey Atlantic Leadership

D&R Sobey Atlantic Scholarships celebrated
at 10th anniversary reunion and lobster feast

Stock Trading Simulation winners open the market at the TSE
As if wheeling and dealing on the trading floor of
the original Toronto Stock Exchange building on
Bay Street wasn’t exciting enough, Commerce
students who won a stock trading simulation
earned the ultimate prize: They opened the TSE
market on 2010’s first day of trading.

The simulation is the highlight of the annual
Queen’s School of Business Finance Association
Conference (QFAC), which focuses on finance and
capital markets. Student delegates network with
professionals and explore a variety of finance-
related careers. Assisted by investment
professionals, the delegates then compete by
trading stocks and options in a real-time stock
market challenge at the old TSE building.

The trading simulation winners joined
Robert Fotheringham, Senior Vice President,
Trading, TMX Group, to open the market for the
first day of trading of the new year on January 5.
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many Commerce alumni wanted to say a big
thank-you to both Rick and his wife Moira, and
were eager to do that in person,” says Warren.

A social event at Toronto’s Hard Rock Café
on October 15 brought out more than 50 grads to
thank Rick and Moira for all their contributions
to the School. Volunteers from various classes
helped organize the event and raise funds for the
scholarship.They included BCom’91s Peter Meyers
and Margot McLeod; Greg Loewen and
William LeMay representing BCom’93;
Michael Castellarin of the Class of ’95; and
BCom’96 stalwarts Steven Goldbach,Rob Renaud
and Mike Murray.

“Rick encouraged me to get really involved in

student life at Queen’s and make the most of that
quintessential ‘Queen’s experience’ that is at the
heart of what the University offers students. We
wanted to help current students to continue doing
that when financial pressures might otherwise
mean another part-time job instead,” Bruce explains.

The group has raised more than $67,000 to
date, generating enough interest to provide a
scholarship to one student per year in perpetuity.
The goal now is to at least double that amount
so that two students can benefit each year.

If Rick Jackson made a difference in your life, you
can make a difference in his honour by contributing
to this scholarship fund. For more information, please
contact Tina Bailey at tbailey@business.queensu.ca
or 1.800.267.7837. It’s also easy to contribute online
atwww.givetoqueens.ca/rickjacksonscholarship

A group of former students have ensured that
retired Professor Rick Jackson will be
remembered by deserving Commerce students
for years to come. Commerce alumni spanning
the 1990s banded together to establish the
Rick Jackson Scholarship that will be awarded to
a third-year Commerce student on the basis of
academic achievement and general contribution
to student life. In accordance with Rick’s wishes,
preference will be given to a student planning to
go on international exchange.

Commerce grads Warren Jones (’92) and
Bruce Teron (’91) led the charge in rallying fellow
alumni to the cause. “Based on a few phone
calls to test-run the idea, it was apparent that

Grateful grads fund Rick Jackson Scholarship
for high-flying Commerce students

INSIDE GOODES

A team of Queen’s Commerce students brought home first place in the
NUS-DBS International Case Competition held in Lion City, Singapore, in
September. Teams from Asia, Australia, Europe and North America competed
at the inaugural five-day event, hosted by the National University of Singapore
Business School and sponsored by DBS Bank, one of the largest financial
services groups in Asia.

To make the experience even more challenging, the format of the
competition was not announced until the teams arrived in Singapore.
“The students gave their ‘A’ game all around and really nailed the case,”
Prof. George Boland said of the win.

The winning team, from left: Michael Portner-Gartke, Jenny Wang, faculty advisor George Boland,
Will Fang and Sheldon McCormick

Queen’s Commerce
team takes top honours in first
Singapore case competition



SPRING 201O MAGAZINE 9queensbusiness.ca

A proposal to enable women to track their individual
healthcare needs on their own during pregnancy
was the winning entry in the 2009Agfa HealthCare
eHealth Innovation Challenge. Third-year students
Kayleigh Roberts and Ben Richards came up with
the idea of connecting expectant mothers to their
personal electronic healthcare records, maintained
on an online portal, through their mobile devices.
In addition to giving the women access to their own
information, this solution increases the effectiveness
of delivering proactive care and monitoring the
well-being of expectant mothers.

The prize included a trip toAgfa HealthCare’s global
headquarters in Belgium to pitch their proposal to
the global HealthCare CEO and Executive Team.

“We’re very proud to win the award, because we
see eHealth as such a critical element to improving
the Canadian healthcare system,” said Kayleigh on
learning of their win in November. “To be offered the
opportunity to contribute our ideas on how to better
enable eHealth in Canada was an absolute thrill,
and Ben and I are looking forward to discussing
them at the Belgium meeting.”

The annual Agfa HealthCare eHealth Innovation
Challenge was created to provide Ontario students
with the opportunity to help improve the quality of
patient care, support the continuation and growth
of Canada’s Health Informatics industry, and drive
the advancement of healthcare IT solutions. This
year, 30 groups of university and college students
from across Ontario were asked to submit proposals
that answered the question, “How can IT enable the
exchange of medical records and information among
patients and healthcare providers in Canada?”

Commerce students brighten the holidays –
raise $10K+ for Kingston kids

eHealth Innovation Challenge winners Kayleigh Roberts
and Ben Richards

Members of the Queen’s community cheered on one of
their own on February 17 as Commerce student and
snowboarder Jeff Batchelor competed in the men’s
halfpipe event at the Vancouver Olympics.

Students flocked to theAthletics and Recreation Centre’s
Olympic Lounge and the Queen’s Pub to watch Jeff
compete. His Olympic quest was covered in the Summer
2008 issue of QSB Magazine (see the magazine’s
archive at business.queensu.ca). While he failed to
advance past the qualifying round, family, friends and
classmates were quick to send messages of support
and encouragement to Jeff via his Facebook fan page.

Jeff, who took a year-long leave of absence from
Queen’s to participate in the Games, turned in two top-five
finishes in Olympic qualifiers, which earned him priority
selection for the Canadian Olympic Snowboard Team.

Jeff’s journey on the Olympic qualifying circuit was also seen on the popular MTV/CTV reality
show “Over the Bolts,” where he was a fan favourite. He is also profiled in the current issue of
Vanity Fair’s online edition in its “Faces of the Games” feature.

Jeff Batchelor’s Olympic
dream comes true –
Commerce student
competes in Vancouver

Winning eHealth
Innovation competition
sends Commerce team
to Belgium

Goodes Hall in early December, the Kingston
Whig-Standard covered the ‘feel good’ story.
“We have never, never seen anything like this,”
Yvonne Cooper of the CAS was quoted as saying.
“It’s overwhelming.”

“We’ve been given so much privilege and
opportunity here from Queen’s, so to be able to
get in touch with our student body and provide
them with the opportunity to give back is where
[the idea] really came from,” Adam Mitchell
explained in the Whig story.

More than 150 underprivileged
children across Kingston enjoyed a
more joyous holiday season thanks
to gifts from Commerce students
donated to the Children’s Aid Society
(CAS) in December.

Dubbed the Holiday Hope
campaign, it was the brainchild of
AdamMitchell (Comm’11) and
Spenser Heard (Comm’10, ComSoc
President) to give back to the local
community. Groups of students
signed up to sponsor a family in need of a
helping hand and, through a partnership with
the CAS, were provided with a holiday wish list.
Each group was given a $100 starting fund
covered by generous donations from the Queen’s
Commerce Society, QSB, the NetImpact Support
Centre, and Oil Thigh Designs. The expectation
was for each group to match the $100 original
funding, but many far exceeded it.

At the end of the campaign, a holiday tree in
the Atrium was almost completely buried by
hundreds of wrapped gifts. When the CAS
collected the holiday haul at a ceremony in

Commerce students Spenser Heard (far left) and Adam Mitchell (far
right) with representatives from the Children’s Aid Society of Kingston



The Toronto Consulting Club has grown steadily
since its launch in 2008 and has now expanded to
Ottawa. To accommodate similar initiatives across
the country, the club is being rebranded and its
governance process taken to the national level
under the leadership of Monica Porteanu, CQ-
EMBA’08, the club’s founder and current president.

Its inaugural Ottawa event in February was
organized by Amit Chandan, CQ-EMBA’10, and
featured speakers from Deloitte sharing their
experiences in the consulting field.Kevin Horseman,
MBAst’01, Manager in the Human Capital practice,

and Jennifer Peckham, BAH’97, Talent Advisor,
led the interactive presentation that attracted 33
current students and alumni.

The Toronto chapter held a very successful event
last October that brought together an attentive
audience of MBA alumni for a panel discussion
on consulting opportunities and challenges. The
Deloitte-sponsored event featured a
panel of seasoned professionals:
Tim Christmann,MBA’96, and
Gord Sanford, both Partners at
Deloitte; Janet Rodgers, VP at the
Cumis Group; and Ted Graham,
MBA’96, Director of Client Services
at Interbrand. QSB attendees and
speakers included Elspeth Murray,
MBA’87,ArtsSci’85,Associate Dean,
MBA Programs; Brian Marchant,
Director, Business Career Centre;
and Shai Dubey, Law’94, Director
of the Cornell-Queen’s Executive
MBA program.

The Toronto chapter is headed by
Stefanie Sigurdson, AMBA’05, who is planning
an exciting series of speaker and networking
events, including some targeted to entrepreneurial

and freelance consultants. At press time, a
March 25 event was to cover ‘An Insider’s View
of a Management Consulting Career’ presented
by McKinsey alumnus Sameh Elrefaei, MBAst’05.

For more information about the Club and its
Toronto and Ottawa chapters, email toronto-
consultingclub@queensbusiness.ca or
connect through the ‘Toronto Consulting Club’
group on LinkedIn.

Toronto Consulting Club rebranded – chapter launches in Ottawa

It may surprise some, but Commerce students
don’t always spend ReadingWeek with their noses
buried in books and laptops. Nor at beach parties.
Nor on ski hills. This year, 24 Commerce students
spent the annual study break learning about
subjects not usually covered in the classroom.

They learned how to swing a hammer and
slap on a coat of paint when they travelled to Peru
to renovate community centres in Santa Cruz
and La Campina. This is the second year that
the Queen’s Commerce Initiative Abroad (QCIA)
has organized a trip to the developing world to
improve the lives of underprivileged children.

Commerce students
spend Reading Week
helping kids in Peru
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As part of their Global Business Project, the Vancouver-A
team members of EMBA’10 travelled to South Africa
last year to develop a strategic operating plan for
Tomorrow Trust, a South Africa-based NGO.The Trust’s
mandate is to provide meaningful and sustainable
intervention in the lives of orphaned and vulnerable
children by way of educational and psychosocial
programs. During their visit, the team met many
children whose lives have been devastated as a result
of the high prevalence of HIV/AIDS in the region.

Teammembers JohannaNavas,Cameron Copeland,
Attila Hajdu, Christopher Lythgo and Jogi Nijjar
were so moved by the plight of these children that they
decided to launch a fundraising campaign in support
of the Tomorrow Trust. They solicited donations and
organized two auctions that took place at the closing
banquets of the summer ’09 residential sessions in
Kingston. Donations from their classmates and faculty

included a fly fishing trip in BC, the rental of a Porsche,
and consulting services courtesy of professors
Ken Wong, Peter Richardson and Douglas Reid.
The auctions raised more than $33,000.

“This may have started out as an MBA
assignment, but it’s no exaggeration to say that our

EMBA’10 class project
benefits South African
not-for-profit organization

Global Business Project’s trip to South Africa was
a life-changing experience,” says Johanna. “We
hope to continue using the tools and skills that the
MBA taught us for the betterment of the world and
especially communities in need.’’

More info at www.tomorrow.org.za

QSB’s Olympics connection;
Team Canada psychologist Peter Jensen
shares inside view

TheVancouver Olympic Games were celebrated by
the area’s QSB alumni and members of the local
business and sports communities at an event
featuring Dr. Peter Jensen, CEO of Performance
Coaching Inc., team psychologist for the Canadian
women’s Olympic hockey team and a top-rated
instructor in the School’s executive programs.

Co-hosted by Gloria Saccon, Director, EMBA
Program, on behalf of the School, and Vancouverite
Brian Peters, EMBA’10, the event took place at
Vancouver’s historic Wing Sang Building, site of
the Olympians Reunion Centre during the Games.
The highlight of the evening was Peter’s dynamic
presentation about the way Olympic athletes prepare
for the pressure of competition day. He gave some
intriguing examples of how lessons from Olympians
can help executives perform under pressure in the
business world.

Peter Jensen, Gloria Saccon, Ryan Laurin, Director, Olympians Reunion Centre and
Craig MacTavish, EMBA’12, former NHL player and coach
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Find out by participating in the Best Small &
Medium Employers (BSME) in Canada Study
developed in a partnership between Queen’s
School of Business Centre for Business Venturing
(QCBV) and Hewitt Associates, a global human
resources consulting and outsourcing company.
Canadian organizations with between 50 and 399
permanent employees are eligible to participate
in this annual ranking.

Using the methodology of the well-known Best
Employers in Canada survey, the BSME study focuses
on measuring employee engagement and allows
employers to discover the degree of intellectual
and emotional commitment employees have in
their workplace.

Benefits of participating: It’s not where you
place, but what you learn
Each organization’s results are benchmarked,allowing
companies to gauge their strengths against others in
their specific industry or overall. You will also be able to
identify your organization’s strengths as anemployer,
as well as your challenges, providing the opportunity
to focus your efforts to ensure that your people
practices are aligned with your company’s strategy.

All participants in the study receive a
complimentary report that highlights their employee
engagement survey results with key comparisons
to the Best Small & Medium Employers in Canada.
The QCBV has also developed follow-ups that
you can purchase, including a more detailed
analysis and an action plan customized to your
organization.

Benefits of being named a Best Employer
If your company is designated one of the top 50
BSMEs in Canada, your accomplishment will be
promoted through Queen’s and Hewitt’s marketing
initiatives. For example, the top 50 companies
that participated in the study released in February
2010 will be recognized in Profitmagazine.

The exposure your firm receives by being
recognized as one of the Best Small and Medium
Employers will also enable you to attract – and
retain – key talent.

Impacting the bottom line
There’s no doubt that being a Best Employer is
strongly related to a company’s strong performance
in a number of areas:
• creation of greater shareholder value;
• improvements in productivity;
• heightened capacity to introduce and manage

change;
• measurably higher employee morale;
• enhanced quality of customer service.

REGISTER NOW FOR THIS YEAR’S STUDY –
RESULTS AVAILABLE FALL 2010

For information about participating in the current
study, visit business.queensu.ca/bsme or call
1.877.955.1800

For a summary of the study released in February
and a list of the top 50 Best Small & Medium
Employers, visit business.queensu.ca.

Are you one of
Canada’s Best Small &
Medium Employers?

In October, Fulbright Scholar Dr. Rajiv Sabherwal
presented his research entitled “Knowledge
management and business intelligence: Resource
competitors or synergistic forces?” The lecture
examined ways in which knowledge management
(KM) and business intelligence (BI) complement each
other, and how organizations can best benefit from
deploying them both. Following the presentation,
faculty, staff and students were able to meet and
pose questions to Dr. Sabherwal at a reception in
the BMO Financial Group Atrium in Goodes Hall.

Dr. Sabherwal is System Curators’ Professor,
Emery C.Turner Professor of Information Systems, and
Director of the Ph.D.Program in BusinessAdministration
at the University of Missouri, St. Louis. He is a Fellow
of the Association for Information Systems (AIS).

The Monieson Centre
hosts Fulbright lecture

From left, Brent Gallupe, Associate Dean and past Director of The Monieson Centre; Yolande Chan, its current Director;
Michael Hawes, Executive Director, Canada-US Fulbright Program; Rajiv Sabherwal, Fulbright Scholar; and Jim McKeen, also a
past Director of the Centre.

BSME ISL Engineering & Land Services' President & CEO Rod Peacock

Centres
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While 26 classmates headed to Peru, another group
of Commerce students headed south for Reading
Week, this time to make a difference in the lives of
two families in Tijuana, Mexico. The 46 Commerce
students plus three staff members were selected
to build houses for two deserving families through
the auspices of the Homes of Hope organization.
Travel and related expenses were covered thanks
to the generous sponsorship of the initiative by
Calgary’s Boardwalk Rental Communities,
Companies with a Mission, Youth with a Mission,
and the QSB Centre for Responsible Leadership.

The QSB Centre for Corporate Social Responsibility
recently changed its name to the Queen’s School
of Business Centre for Responsible Leadership.
The new name is more closely aligned with the
School’s mission to develop outstanding leaders.
The Centre’s mission is to educate students
and foster research, outreach and advocacy on
responsible leadership. This broadens the focus
of the Centre to directly incorporate business
ethics and integrity, social innovation, as well as
community leadership.

Homes of Hope built in
Mexico by Commerce
students and staff
volunteers

A new name:
Centre for Responsible
Leadership

Laurence Ashworth (left), Dean David Saunders
and Pamela Murphy

For one QSB scholar, consumers’ reaction
to perceived mistreatment is a source
of great fascination. For another, it is
the psychological aspect of fraud that
keeps the research fires burning.

The questions they ask may differ,
but what Professors Laurence Ashworth
and Pamela Murphy do share is a
passion for business research and a
special honour from their Queen’s
peers. At a ceremony held December
2, Laurence received QSB’s 2009
Award for Research Achievement,
while Pamela took home the School’s
2009 New Researcher Achievement Award.

Laurence – an Assistant Professor in Marketing
who joined QSB in 2003 – discovered different
routes by which unfair treatment can have a
strong impact on a consumer’s self-esteem. “I find
fairness intrinsically interesting, partly because
most people have the experience of being treated
unfairly by stores. What always got me was the
strength of those reactions, the feelings of injustice
inspired even in trivial cases. I wanted to figure
out what was going on.”

Assistant Professor in Marketing Pamela Murphy,
who joined the School in 2007, is a fitting recipient
of the QSB’s New Researcher Achievement Award,
which recognizes a pre-tenured faculty member’s
contribution to new knowledge. Her research, which
grew from her involvement in the business world
as an auditor, controller, marketing manager, and

management consultant, is focused on identifying
how people rationalize unethical behaviour.

She runs experiments with students in networked
computer labs to show the role rationalization
plays in committing fraud. “I love getting people
into experiments and looking at what they do,”
she says. “Humans truly fascinate me, and they
rarely do everything I think they will. That’s what
keeps us going as researchers.”

The award program is administered by an ad
hoc committee of QSB professors who consider
the research achievements of their peers. In
addition to the recognition, recipients receive
grants to support their research and facilitate its
dissemination through journals and other quality
publications.

Professors Ashworth and Murphy take
Research Award
honours

Dean David Saunders congratulates Bob Cavanagh, Director
of QSB’s Information Technology department, at his retirement
reception in August. Bob devoted 25 years to Queen’s, first
with the University’s central IT department before he joined
QSB in 2000. Colleagues and friends paid tribute with heartfelt
thanks and some good-natured ribbing.

Faculty/Staff News
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A mere three months after watching her
daughter Logan Dunning, Class of 2008,
graduate with her MBA from Queen’s,

Leslie Dunning found herself on campus, ready
to start an MBA of her own from her daughter’s
alma mater.

“It all happened on January 16, 2008, which
was not only Logan’s birthday but also my 30th
anniversary at the Canadian Red Cross,” said
Leslie, Director General, Western Canada for the
Canadian Red Cross in Calgary, AB.

“I was going to a meeting in Toronto at the
Sheraton Centre, and as I walked through the doors
I realized it was in this very hotel that I had gone
to my first Red Cross meeting 30 years before,” she
said. “Then, as I walked through the lobby, there
was a sign that said a Queen’s MBA information
session was going to be held at noon that day,
and I thought, what a coincidence!”

Dunning senior decided to drop in at the
session to see what her daughter had been
studying at Queen’s School of Business. Forty-five
minutes later she returned to her hotel room,
having just completed her application to enroll at

Leslie embraced her daughter’s advice and
hung out with members of her team on many
occasions to get to know them better. It helped
her to adjust to the fact that she was easily the
oldest student in the class.

“The average age of my teammates is 38
and there are two guys who are in their 20s, so
together they add up to my age,” she said with a
laugh. “But the team experience was one of the
highlights for me. It was huge.”

The only real difference between the mother
and daughter experience is that Logan completed
her MBA on-campus at Queen’s in 12 months of
full-time study, while Leslie spent 15 months in
the School’s Executive MBA program while she
continued to work. The format of the EMBA
enabled her to remain in Calgary, since classes
are delivered through a combination of interactive
videoconferences and several residential sessions
in Kingston. Leslie completed her coursework in
November and will graduate in May.

Both women agree on one thing: Their time
at Queen’s was “terrific.”

PROFILE
BY PAUL DALBY

Mom inspired by daughter

TO DO HER MBA
Conventional wisdom says a daughter follows in her mother’s footsteps,
but in the Dunning family, the shoe was definitely on the other foot.

Queen’s, sent away for her references, requested
transcripts from her undergraduate university
and emailed her family to break the news.

“It was totally not planned and totally not
expected, but I felt I was not too old to learn some
new tricks,” she said.

In August 2008, the mother-daughter role
reversal kicked into high gear when Logan, an
engineer with AltaGas in Calgary, picked up her
mother at the family cottage in Bracebridge, ON,
and delivered her to university.

“Taking her to Queen’s instead of the other
way ‘round was pretty funny,” Dunning junior
recalled. “I helped her unpack in her room and
got her settled in for her first residential session
in Kingston.”

There were even a few sage words of advice from
daughter to mom about that other extra-curricular
activity embraced by all students: pub nights.

“I kind of a joked with her that having lived in
Kingston, I knew all the pubs and I was warning her
of the ones I didn't want her going into,” she said.
“But I did tell her it was very important that she get
out and socialize with her classmates.”

This story was originally published by the Toronto Star on Sept. 10, 2009. It has been edited for publication in QSB Magazine with the author’s permission.
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MBA’06 GRAD SOMEN MONDALMBA’06 GRAD SOMEN MONDAL TAKES TECH START-UP N4 SYSTEMS TO THETAKES TECH START-UP N4 SYSTEMS TO THE
NEXT LEVELNEXT LEVEL –– REVOLUTIONIZING THE SAFETY COMPLIANCE INDUSTRYREVOLUTIONIZING THE SAFETY COMPLIANCE INDUSTRY

QSB FEATURE STORY
BY ALEC ROSS WITH SHELLEY PLEITER

THE BUSINESS PARTNER

After graduating with a Computer Engineering
degree from the University of Toronto in 2002,
Somen followed a fairly typical path. He accepted
a position writing customized software programs
for clients of a Toronto consulting firm. It was there
that he met Shaun Ricci, a Computer Science
grad (University of Guelph),who occupied the cubicle
next to Somen’s. It didn’t take long for the two
of them to realize a basic truth: “What we were
making was a fraction of the rate that the company
was charging for our services,” Somen recalls.
“Shaun and I had the same objective: We didn’t
want to work for someone else for the rest of
our lives.” So the two formed a partnership and
began taking on independent consulting projects
in their spare time.Within 12 months, N4 Systems
was born. However, the partners’ objective wasn’t
to create yet another computer consulting company.
From the outset, Somen and Shaun were on the
look-out for a product or service that could be
developed into a business.

THE MBA EXPERIENCE

While juggling his day job and N4 Systems
responsibilities, Somen realized that the status
quo wasn’t sustainable. “We had already started
the business, but I knew that we didn’t know
enough about business to take it to the next
level. An MBA would give me the solid business
foundation that we would need to move forward.
I also knew that a major benefit of doing an MBA
was access to an alumni network that I could
tap into. It was a major selling point for me, and
one of the main reasons I chose Queen’s.”

His 12months in the programwere everything
he had hoped for. In addition to covering such
business fundamentals as marketing, finance
and strategy, he learned about raising capital,
structuring a financing deal and, especially,
teamwork – the hallmark of a Queen’s MBA.

An Entrepreneur by DesignAn Entrepreneur by Design

S omenMondal is a man with a plan. Virtually
every step along the way to his role as co-
founder and CEO of an already successful

start-up seems to have been carefully planned. He
may not have had a list with every step spelled
out, but if he had, it might have looked something
like this:

• Find a like-minded business partner:�

• Complete MBA to hone business skills and
expand network of contacts:�

• Come up with a business concept: �

• Leverage QSB connections to get advice and
financial backing: �

• Develop product offering and sell, sell, sell: �

• Carve out a previously untapped niche and
become the industry leader: �

• Expand operations to meet growing demand:�

All that remains is the end game, and even that
is on his ‘list of things to do.’

This is the story of how a highly focused and
energetic graduate of the MBA Class of 2006
realized his vision of launching a successful start-up
with a little help from some friends with a QSB
connection.

N4 System co-founders Somen Mondal (left) and Shaun Ricci
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the handheld device was in development, and
that the company had landed one major contract.

One of Paul’s first pieces of advice was for Somen
to read Crossing the Chasm, by Jeffrey Moore.
He explained the author’s theories about the
technology adoption curve.

“Paul described how a company enters a
market, and, if there’s nothing like its product,
how it needs to be discovered by the early
adopters, who start the buzz, and then others
jump on board. We were a prime example of a
company poised to cross that chasm and
achieve success.”

His second piece of advice was to start
selling. “I told Somen that having just one
person interested in their software wasn’t
enough to demonstrate that their product could
sell,” Paul recalls. “They needed to sign up other
early adopters and then they’d know that there
was a market for their product.”

THE BUSINESS CONCEPT

Somen was immersed in his MBA studies
and working on N4 Systems part-time when the
business opportunity he and Shaun had been
looking for presented itself. A customer, Unirope Ltd.,
came to N4 looking for a solution to an operational
problem. The company was in the business of
conducting equipment inspections for their
clients who needed to document compliance
with safety and other government regulations.
Unirope inspectors went to their clients’ sites,
identified a piece of equipment, consulted a
manual containing that equipment’s inspection
standards, recorded their inspection notes on
paper, then manually filed the paperwork. The
entire process was slow, inefficient and generated
massive amounts of paper.

Somen and Shaun proposed a simple but
innovative solution.Why not enable an inspector
to use ahandheld computer to read a Radio Frequency
Identification (RFID) chip – those increasingly
ubiquitous little black tags, slightly longer than a
piece of Chiclets gum, stuck on electronics
packaging, for example. “They’re like bar codes
on steroids,” Somen laughs.With RFIDs affixed to a
piece of equipment, inspectors could immediately
identify its make, model and serial number and
use a checklist of government safety criteria
unique to that equipment model. Using the checklist,
the inspector could enter and save his observations
into the mobile device, which would wirelessly
upload the inputted compliance data to a Web-
based system where it could be quickly retrieved
via theWeb.Applying this concept, the duo designed
a software program they dubbed Field ID that
would save inspectors time by allowing them to
identify equipment quickly and determine which
safety standards to use.

For companies like Exxon Mobile or British
Petroleum that manage huge inventories of
equipment, having accurate, easily accessible
compliance data would bemore than just convenient.
Governments require all companies to keep safety
records that can be audited at any time. In the
event of a workplace accident involving a particular
piece of equipment, compliance records are
needed immediately to determine whether lax
inspection or improper maintenance was a factor
in the mishap.

The scope of the business opportunity soon
became clear. Not only would Unirope benefit, but
companies around the world subject to compliance
audits would have a similar pressing need for a
system such as Field ID, the partners believed.

THE QUEEN’S CONNECTION

One of the highlights of Somen’s MBA experience
was meeting then-QSB Entrepreneur-in-Residence
Paul Hyde in 2005. The founder of Kasten Chase
Applied Research of Mississauga had grown the
company into a leading systems provider for the global
financial services industry. Under Paul’s leadership,
the company emerged as an industry leader; in 2000,
it was the top performing stock on the Toronto Stock
Exchange. Paul retired as President and CEO in 2003
but continues to serve as a corporate director of several
companies, and is currently a Principal of venture
investment firm Temple Mill Ltd. A strong supporter
of Queen’s and the business school, Paul and
Greg Cochrane, MBA’74, together with their families,
contributed to the establishment of the Queen’s School
of Business Centre for Business Venturing (Inquiry
cover story, Spring 2002).As Entrepreneur-in-Residence,
Paul regularly met with students one-on-one to discuss
new venture ideas and share his vast experience.

It didn’t take long for Somen to drop by Paul’s
Goodes Hall office for a chat. The talk turned to
Somen’s business aspirations as he described N4’s
business plan and revolutionary new product. He
explained the operation of the Field ID system, that

“They’re like bar codes on steroids,” says Somen of the
RFID chips integral to N4’s product.

Checking for compliance: Field ID-equipped scanner in action
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The investors’ view: “We’re not investing in your technology, we’re investing in you.”

THE INDUSTRY LEADER

Since it was first launched, Field ID has
evolved beyond a simple field identification and
inspection technology targeted mainly at third party
inspection companies. Now it’s a comprehensive
Web-based information system that connects
users in much the same way that Facebook,
LinkedIn and other social-networking sites operate.
Called the Safety Network, it allows subscribers
to create lists of ‘friends’ that might include third-
party safety inspection companies, equipment
manufacturers or distributors.

“If you add a ‘friend’ to your Safety Network, you
gain access to all data from that friend that applies
to your safety and compliance situation,” Somen
explains. “It’s entirelyWeb-based, so users don’t have

THE BIG SELL

After earning his MBA, Somen landed a job as
an associate at a major Canadian bank in Toronto,
still working on N4 in his spare time. This, too,
was all part of the grand design.Working at a
bank enabled him to learn about the world of
finance – something N4 would need to reach the
planned ‘next level’. He kept in touch with Paul
and plugged away at his own company after
hours, but within months he decided to focus
exclusively on N4 Systems. He quit his bank job,
rented an attic in downtown Toronto and, with
Shaun, concentrated on selling Field ID full time.
This included travelling to a trade show in Palm
Springs, California – their first showcase. “We
were so confident that we’d land sales that we
had order forms printed and just expected people
to line up to buy because our product was so
great,” Somen laughs. “What we learned is that

it’s really difficult to sell software, especially to a
crowd that had never heard of using software to
simplify their inspection processes.”

They left Palm Springs without any deals signed
but with a lengthy list of potential customers. In the
ensuingmonths, they cold-called every one of them.
By the end of 2007, they had five customers
signed up.

THE QUEEN’S CONNECTION 2

Paul had continued to offer advice and
encouragement as the partners embarked on
their major sales push. Now, with confirmation
of their fifth customer, Paul came on board as
the company’s lead investor. So convinced was
he of the company’s potential, Paul assembled a
team of three other well-connected backers to
invest in the company. They were Greg Cochrane,
General Partner at Graoch Associates, QSB Advisory

Board member, and a longtime investment partner
of Paul’s; Rob McEwen, Chairman and CEO of
US Gold and Lexam Explorations and the founder
and former Chairman and CEO of Goldcorp; and
Mike Stein, the founder and chairman of Cap
Reit, Canada’s second-largest apartment real
estate investment trust.

Greg recalls being immediately impressed by
Somen’s earnestness, energy and focus. “He was
absolutely committed to this business and this
idea,” he says. “Failure was not going to be an
option for Somen.”

Paul concurs. “In a startup, energy is hugely
important; it’s what drives people, even at their
weakest moments, and allows them to chase
their dreams. That’s one of the things Somen
had, a vision and a dream, and he had the
thoughtfulness to develop his business in a
meaningful way.”

“We were thrilled that we didn’t have to go
to an outside source of funding, that we were
able to rely on private investors,” Somen explains.
“For an entrepreneur, one of the objectives is to
preserve equity. When you end up with venture
capital funding, the VCs tend to come in and take
over. What worked for us was that Paul and the
other investors believed in us. Their perspective
was, ‘Who better to run the company than the
people who are passionate about it, who are
willing to work 24 hours a day to build it?’ It was
important to us that our investors had that level
of trust in us.”

During one of their early meetings, Greg
summed up the investors’ view:“We’re not investing
in your technology, we’re investing in you.”

Big projects, big safety compliance needs – N4’s potential clients span the globe
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tomaintain any computers or databases – all the data
and hardware resides on N4 Systems’ servers.

“We’ve gone much further than just providing
an inspection system.We’ve essentially created
an entire new function that we’ve labeled ‘Inspection
and Safety Compliance Management’, or ISCM.
We created the acronym that’s now being used
in the industry, and we provide that service to
safety managers around the world.”

The other critical aspect of the business model
is licensing the software to users. Rather than
charging a one-off fee, customers pay an ongoing
subscription fee in order to own a license for the
software. They can load that software on their
choice of handheld devices either provided by
N4 or purchased from their own supplier. “Selling
subscription-based software licenses provides the
highest margins and enables us to maintain a lean
operation,” explains Somen. “Software licensing
is how modern companies like Salesforce and
NetSuite make the bulk of their revenue, so it’s
not a bad business model to follow.”

For the Safety Network to gain traction, N4
has to bring manufacturers on board and have them

As for what will constitute future success, “We’ll
know we’ve reached the top of our industry when
we’re the first and foremost choice of Fortune 500
companies for inspection and safety compliance
management,” Somen says.

When it comes to long-range plans, for once
Somen doesn’t have a ready answer. “I’m really
just focussed on building the business and making
it the best it can be. It’s been four years of 12-hour
days, but loving what I do keeps me motivated. If I
look way down the road, I could see myself doing
something like what Paul does. I’d like to help other
companies grow, give advice and guidance but
keep my hands off the day-to-day stuff and trust
the people I’ve invested in to make a success of
their venture.”And he’s still just 29. He smiles. “It
would be nice to be in that position, to pay it forward
to the next entrepreneur with a big idea.”

Who knows? Maybe that next entrepreneur will
be another young QSB grad with a big idea and a
passion to succeed.

agree to affix Field ID chips on the equipment
they produce. As of February 1, two major
manufacturers have signed on: crane and hoist
manufacturer Columbus MacKinnon and MSA
(Mine Safety Appliances), maker of safety
harnesses, hard hats and other safety devices.
The objective is to get all other makers of safety
equipment to adopt Field ID as the standard. The
benefits to their clients, the end users of the
equipment, are so compelling that Somen is
confident that becoming the industry standard is
just a matter of time.

THE EXPANSION

From an attic downtown, to an office across the
street from MuchMusic, to a 4,000-sq-ft office in
downtown Toronto opening this spring, N4 Systems
is definitely on the move and on the way up. Its
employees are committed to the company and
excited about its growth, according to its CEO.“I think
we’ve been successful so far because we have a
great enthusiasm for what we do,” explains Somen.

Inspecting N4’s new offices before moving day – Somen and investors Greg Cochrane (centre) and Paul Hyde



There’s a solution for urbanites who long for
a home-grown crop of tomatoes but are too
busy or horticulturally challenged to grow

their own. A Toronto-based company, Young Urban
Farmers, comes to the rescue with vegetables
and herbs they plant, tend and nurture so clients
can honestly say, “These tomatoes? Why yes,
they’re from our own garden.” No need to be
overly specific on exactly who did the planting,
watering, weeding and harvesting.

The company is the brainchild of three recent
Commerce grads with green thumbs, an interest
in food, and an entrepreneurial bent. Chris Wong
(2007),Nancy Huynh (2008) and Jing Loh (2007)
launched Young Urban Farmers in the summer of
2009.All share a common love of gardening, having
helped tend their parents’ backyard gardens during
their childhoods.

The seeds of their venture may have been
sown in fourth year, when Chris was inspired by
Professor Kelley Porter’s class on entrepreneurship.
He’d had some business experience already,
having run a successful painting business as a
summer job after his first year. “I’d always been
interested in entrepreneurship, but I didn’t know
when I was a student that it was something I’d
actually get into as a career,” Chris explains.

The three friends took divergent paths after
graduation, but stayed in touch. Chris travelled
for a year, spending time in Asia on various work
experience assignments. Nancy completed an
18-month internship with IBM, while Jing joined
George Weston Ltd., working in commodities risk
management. When hanging out one day after

Chris’s return from his travels, the three realized
that they all shared a passion for two things:
starting their own business, and gardening. “It was
Nancy who came up with the original concept, and
then it just morphed from there,” Chris recalls.

They started small in 2009, with Chris and
Nancy working on the venture full-time, along with
one employee, while Jing contributed in his spare
time. They did their research, pooled their savings
and set about setting up shop. They chose a
company name – Young Urban Farmers – that says
it all, and a similarly appropriate slogan: “Fresh
food in your yard without the work.” Jing did the
majority of the paperwork required to incorporate

the company. “To other aspiring entrepreneurs
who are thinking of starting their own business, it’s
not as complicated as you might think,” he advises.
“It does take a great idea, but it also takes just
getting out there, putting the word out and taking
action on your idea.”

That’s just what the trio did when they
commandeered a workshop in Chris’s parents’
backyard, purchased seeds and materials to build
planters and “critter guards” to keep pesky
wildlife at bay. The next step was getting the word
out through direct mailings and good, old-fashioned,
door-to-door salesmanship. In their first summer,
24 customers in midtown Toronto chose either the
full service of a planted and regularly maintained
garden, or the basic set-up of a four-by-four
planter they would tend themselves.
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Commerce grads turned Young Urban Farmers

Their slogan says it all:
“Fresh food in your yard
without the work.”



and at-risk neighbourhoods. They offer to plant a
garden and share a portion of the produce with
the property owner while selling the surplus to
local subscribers on a cost-recovery basis.

“We believe strongly that home-grown food
is the healthiest alternative. It’s not just for trendy
types in high income neighbourhoods. It’s even
more important for people on limited incomes to
reap the benefits that come from fresh and
nutritious food,” Nancy explains.

Some repeat customers have already signed
up for the coming summer. Says Lucie Trepanier,
“We had an amazing crop last year. The one plant
of cherry tomatoes produced close to 1,000 fruits!
We also really enjoyed the interaction with
neighbours and all the curiosity it generated. One
of the real joys was when little kids visited and
helped collect and eat the harvest.”

For those with a patch of lawn to spare and
an interest in home-grown, healthy food, Young
Urban Farmers are at your service in Toronto, with
dreams of spreading their message farther afield.

Visit www.youngurbanfarmers.com for
more information.
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Their non-profit initiative
brings home-grown

produce to less privileged
neighbourhoods.

Their customers varied from earnest foodies,
determined to fully nurture their gardens, to the
time-challenged whose contributions consisted
of snipping off a tomato here or pulling a carrot
there. Another somewhat unexpected clientele
was families who used the opportunity to teach
their children where food comes from before it
arrives on the grocery store’s shelves.

“I think it’s really important for kids to see
how you can create food without pesticides and
chemicals,” says Bob Hillhouse (Arts’85), one of
the company’s satisfied customers. “It takes more
work sometimes, but you can definitely taste the
difference. Tasting one of our home-grown
tomatoes versus store-bought is like comparing a
cellophane-wrapped sandwich loaf
to the best baguette you can get.”

As their second growing season
approaches, the management team
has undergone some changes. Jing
left George Weston Ltd. to join Chris
full-time in the business, while
Nancy contributes while juggling
her studies in Queen’s MA program
in Geography.

The company has also unveiled
some ambitious plans. It’s offering
franchises to interested entrepreneurs
to expand their territory beyond the

North Toronto/Lawrence Park region of the city
where they currently operate. In exchange for a
fee, franchisees would have access to building
materials, soil mixes, and herb and vegetable
seedlings bought in bulk for better prices. They
would also receive marketing support, training
and advice from the company’s founders to help
franchisees make a success of their respective
businesses.

Even though they’re still in start-up mode,
the company’s founders have made a commitment
to give back to the community. They recently
launched a non-profit arm – Young Farmers CSA
(Community Shared Agriculture) – to bring
home-grown produce to those in less privileged

Chris Wong and helper Sasha Cumming



hey may talk about ‘bear’ markets on
Toronto’s Bay Street, but if Nancy (Firstbrook)
Jenkinson, BCom’82, mentions the creature,

she has likely spotted one through her corner
office window. The views of the mountain and
wildlife are just some of the perks of her job as
Director of Finance at Panorama Mountain Resort
in B.C.’s Rocky Mountains.

The trail that led her to Panorama began with
her decision to pursue an accounting career after
graduating with her Queen’s Commerce degree
in 1982. After attaining her CA designation while
at Clarkson Gordon, she moved to commercial
real estate accounting at Oxford Properties and
later OMERS Realty in Toronto.

Her view from the 32nd floor of BCE Place
overlooked the Air Canada Centre – not bad by
Toronto standards, but hardly comparable to a
Rocky Mountain high. It was during her commute
on the Go Train in 1998 that she spotted the
newspaper ad that changed her life. Panorama was
looking for a Director of Finance. After an on-site
interview on a sunny February day (“I was blown
away by the views”) and an accepted job offer, she
and her educator husband Jim packed up their
two small children and moved west. “I told my
boss at the time I’d just landed my dream job.”

While her new position paid less than she was
making, she was happy to exchange less green

for more blue (sky) and white (snow) to be able
to combine her love of skiing with a job in her
field. The Toronto native had donned her first
set of downhill skis at the tender age of 3 and
spent countless weekends and holidays skiing at
Collingwood, north of the city. An accomplished
skier by the time she entered Queen’s, she had
no trouble qualifying for the university’s alpine
ski team. She contemplated taking a year off to
ski after graduation, but chose the career route
instead. At the same time, she muses, “I’d
never really lost the dream that I was going to
end up in the mountains.”

These days Nancy’s commute is a far cry from
her previous Go Train routine. She drives from
home in nearby Invermere (pop. 2,500) on a
winding road that follows a creek running through
a steep canyon. “It’s beautiful. The river freezes
over sometimes, other times it’s crystal blue, but
it’s just gorgeous. Sometimes I see moose or elk on
the side of the road, as well as bears in the spring.”

Once at her desk, Nancy turns her sights to the
tasks at hand.These include overseeing accounting
and technology for the resort, as well as regular
budgeting, forecasting and financial reporting. She’s
also involved in operational planning, tackling such
issues as the upgrading of ski lifts and the addition
of new amenities. The resort operates year-round
with nearly 500 employees during the peak season.
Snowboarding, downhill and helicopter-skiing
are replaced in the spring and summer by hiking
and mountain biking on an extensive network of
trails and golfing at Greywolf Golf Course.

There’s a real team spirit in operation at
Panorama, with everyone pitching in as needed.
On occasion Nancy has rolled up her sleeves,
quite literally, to help clear tables or make beds.
Every so often she fills in as duty manager and
has to handle phone calls in the middle of the
night. “I was woken up one night by a guest who
was yelling on the phone that his neighbours
wouldn’t go to bed.”
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“I’d never really lost the dream that
I was going to end up in

the mountains,” says Nancy.

Rocky Mountain high
NANCY J ENK I NSON ’ S

high



Nancy and her family have definitely
acclimatized to their Rocky Mountain lifestyle.
Daughter Barbara, nearly 15, is involved in ski
racing, while Jaime, 13, skis just for the fun of it.
Husband Jim is a school trustee for Rocky
Mountain School District 6. He also teaches at
the College of the Rockies.

“What I love about it is that I’m passionate about
skiing and ski racing,” says Nancy. “I remember
doing accounting for shopping malls I’d never been
to. I felt so removed from it and had no emotional
feeling about it.That’s what’s sowonderful about this.”

Clearly she hasn’t changed her mind one bit
about that dream job she left Toronto for twelve
years ago.
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THERE’S A REAL TEAM SPIRIT IN OPERATION AT PANORAMA,
WITH EVERYONE PITCHING IN AS NEEDED.

This hands-on experience gives her insights
into the sorts of issues staff frequently deal with
and areas that might need more resources or
another approach. Squeezing in a few runs on her
lunch hour or during a break on a good day brings
her into contact with the resort’s guests. Chats
with fellow skiers during chair lift or gondola rides
help her keep current with the company’s core
business: providing an exceptional experience to
its guests.

It’s not all blue skies, though. Recently Intrawest
– Panorama’s parent company – experienced
difficulties in meeting loan payment deadlines. The
resort has been sold to a group of local investors,
and Nancy is pleased to be staying on in her cur-
rent position under the new regime.

Above and top, Panorama Mountain Village



There’s probably a high school art teacher out there
shaking his or her head in disbelief at the thought of
former student Scott Lyall being listed in Canadian Art

magazine’s top ten artists.As the contemporary artist represented
by galleries in New York, Paris, London and his native Toronto
recalls, “I think I’d dropped art by grade ten.”

He waited until his fourth year in Comm’87 to pick it up
again when he enrolled in two art classes. Whether it was an
unconscious picking up of a dropped thread or just a whim,
Scott doesn’t recall. He does remember this: “I took a 100-level
Art History lecture course and an open studio for drawing and
sculpture.” Still, he was not yet ready to dive fully into art.
Law school at the University of Toronto beckoned first. His foray
into the legal field, however, turned out to be a detour. His
interest in art was rekindled when he spent a summer working
in London, England, for Merrill Lynch. “I went to exhibitions at
the Tate and Saatchi galleries and started buying art magazines,”
explains Scott. “Although I did return to complete law school
after that summer, I knew I would go to art school next.”

When he finally did apply to several Fine Arts programs, he
requested advanced standing. “I hoped my degrees would let me
bypass the foundations year,” says Scott. They did. But he never
expected to jump right into a Master’s program, especially at
one of the top art schools in the US, the California Institute of
the Arts (CalArts). “I think my Commerce degree contributed
to the critical-thinking skills that enabled me to think and talk
conceptually about art, which,” he reflects, “is what CalArts
was all about in the ‘90s.”

It was an intense experience for Scott. “Art presented
challenges that were huge for me. I didn’t know the people in art;
I had to learn how to map a career in a whole new social
situation.Also, I had to figure out how to make things, how to
operate my own hands. I like those kinds of problems.”
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Scott Lyall

The Color Ball 2008
Site-adapted installation at The Power Plant, Toronto Photo: Rafael Goldchain

Portrait of an

ARTIST Scott Lyall, BCom’87, makes his mark on the art world



He found that lessons learned through both
his business and legal studies contributed to his
art practice. “The thinking that’s involved in
commerce and law is useful because it tends to
be task oriented and organizational.” Scott’s work
– whether paintings, sculptures or assemblages
of both – relies primarily on organizing experiential
qualities, such as the colour, shape, dimension and
scale of images and objects. “When I start a project,

Several large collections have purchased
multiple parts, even whole shows, including the
Stone Foundation (San Francisco), Thea Westreich
Art Advisory (New York) and the Francois Pinault
Collection (Venice). “This is really the most exciting
for me,” says Scott, whose works are regularly
exhibited in galleries in New York (Miguel Abreu),
in London and Paris (Sutton Lane) and in Toronto
(Susan Hobbs).

Scott Lyall is living the dream. Although his
rise in the art world may look easy in retrospect,
he worked hard to build his career. “After I
graduated from CalArts, I worked as a studio
assistant for Dara Birnbaum, an appropriation
artist working in video at that time. I lived in
New York with a group of friends and plugged
away at my own practice.

“In a way,” Scott muses, “art is about the
way you live your life. It’s like a set of tools you
develop to see how everything else is meaningful.”
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“I have more faith in the
art market than in
state-sponsored
grant systems.”

The Canon Copiers 2004
Site-adapted installation comprising

sculpture, painting and drawing elements
Photo: Isaac Applebaum, Courtesy Susan Hobbs Gallery

only the beat of a tiring drum 2001
Colour photograph

Photo: Isaac Applebaum, Courtesy Susan Hobbs Gallery

I usually begin with a formal and physical problem
rather than imposing conceptual language and a
narrative theme. I almost always begin on screen
with a computer design process. From there, I
output the screen images into material – print-out,
dye sublimation (inked fabric), laser-cut building
material and so on.” He then assembles the
objects into compositions – or “scenes”– in the
exhibition space.

Scott describes this process as “sceneography,” a
term from theatre that describes the development
of visual aspects such as set design and stage
spacing. “It’s a term used more and more by
museums to talk about the theatrical side of
staging exhibitions,” he explains.

Against the odds, especially for experimental
and conceptual art, Scott’s work sells. “I haven’t
had to take any grants,” he admits. “Though I’m
based in Toronto, I work a lot in the US, which
helps. People buy art there. But I also make the
work with the idea that the elements in the
show can be sold as stand-alone objects after
the show is over. It’s an important consideration.
I have more faith in the art market than in state-
sponsored grant systems.”

A Single Man/asm/2349
Acrylic paint, ink, pen ink and graphite on printed paper

Photo: Toni Hafkenscheid, Courtesy Susan Hobbs Gallery

Against the odds, especially for experimental and conceptual art, Scott’s work sells.



Noone knows who started it, but “Just
Give’r” became the mantra of the
Commerce Class of 2006. The cult film

FUBAR was the likely source of the catch-phrase
that urbandictionary.com defines as “going all
out to take care of business as quickly and
awesomely as possible.” Maybe it’s a chicken-
and-egg argument: did we adopt the expression
because it so perfectly summed up our energy,
enthusiasm, and ‘go for it’ approach? Or did the
expression motivate us to give it that extra effort?
Whatever its origin, and however it caught on, the
“Just Give’r” approach was applied to virtually
every aspect of our QSB experience. From awesome
socials to classroom presentations that rocked, from
new ComSoc initiatives to our travels throughout
the world, our tight-knit class raised the bar.

It all began in the fall of 2002, when Comm’06
came together as a group for the first time. After
only a few academic, social, and extra-curricular

interactions, it became apparent that our class of
257 was motivated to make a difference and
had the energy and people to make it happen.
We organized a wide variety of social events,
including the memorable “Hawaiian” and “Sex
and the City” semi-formals, the Comm’06 Olympics,
and the “Dress in the attire of your international
exchange destination” social. These attracted
impressive turnouts with the overwhelming
majority of classmates in attendance. They truly
connected us and contributed to building the

meaningful relationships that so many of us
maintain to this day.

Throughout our four years, we pushed the
leadership envelope. Not only did Comm’06 produce
two ComSoc Presidents (the author, who served
in third year – a first – and Krista Hapke, who took
the reins in fourth year), but a record number of
classmates held leadership positions in ComSoc and
the AMS. Some ComSoc highlights included bringing
the Queen’s Marketing Association Conference
(QMAC) under its jurisdiction (it had previously
operated under the auspices of the AMS), creating
the ComSoc Advisory Board, and enhancing many
of the long-running conferences and competitions
for which the Society is justly renowned.

We also led the way when we raised more
than $15,000 for our COMMitment graduating
class gift – the Comm’06 Bursary. This was the
largest graduating class gift on record, at least
up to that time. If other classes have since
surpassed the mark, perhaps they were inspired
by our example.
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One of many memorable class tripsCommerce’06 Olympics

CLASS FLASHBACK
BY JACK WEISZ

“Just Give’r”
COMM’06’s RALLYING CRY GALVANIZED A CLASS

QSB Magazine’s last issue was a celebration of the School’s 90-year history.
Alumni representing each of the decades from the 1930s to the present shared stories of their class’s experience.

We were so pleased with these Class Flashbacks that we put out a call for alumni to nominate their class for a future profile.
Jack Weisz and Krista Hapke responded with an enthusiastic proposal to highlight the Commerce Class of 2006.

This is their story. Want to see your class represented in a future issue?
Email editor Shelley Pleiter (spleiter@business.queensu.ca) with your proposal.



JACK WEISZ

After graduation, Jack joined
PepsiCo’s Brand Management
department. There he applied
many of the marketing strategy
skills he learned at Queen’s to help

grow some of the company’s major brands, including
Quaker Cereals and Tropicana Orange Juice.

In 2009, he decided to pursue his passion for
understanding human behaviour and joined In-Sync
Strategy, an insights-based, brand-consulting group
in Toronto. In-Sync specializes in delivering
human-centred insight and strategy to some of the
world’s largest corporations. His ties to QSB remain
strong: He has been a classroom guest speaker, a
judge at the Queen’s Entrepreneurs Competition, a
sponsor representative at QMAC, among others, and
is the Permanent Class President of the Commerce
Class of 2006.THE CLASS THAT TRAVELS

TOGETHER, STAYS TOGETHER
Comm’06 was a class notorious for its love

of travel, with numerous class trips taken in
each of our four years at Queen’s. We regularly
visited Montreal and scenic small towns like
Westport, checked out a Casino to test our luck,
or hit the slopes on ski trips to Calabogie Peaks.

We also travelled to make a difference, like the
group of classmates who organized a volunteer
trip to Nepal, representing not only the class, but
the entire School.

For many, third year offered the ultimate
travel and learning experience; most of us went
on international exchanges.We’d visit classmates
all over Europe or Asia, making the most of the
opportunity to see as much of the region as we
could, always balancing our studies, of course. And
who could forget the St. Patrick’s Day rendezvous in
the perfect destination: Dublin, Ireland? Admittedly,
some may have forgotten because, rumour has
it, there was an after-hours party in the Guinness
brewery’s executive boardroom.

The ultimate trip, though, was our grad year
Cuban adventure, organized by Ben Freeman
andMeghan Jones. Some 100members of the class
packed our bags and headed south for Reading
Week. This group that barely knew one another at
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Grad Formal in a transformed Ban Righ

the start of first year had come together like one
massive family. The memories and anecdotes
from that trip alone could fill libraries!

BACK TO OUR ROOTS FOR AN
UNFORGETTABLE GRAD FORMAL

Nostalgia ruled as we entered the hall where
our Grad Formal took place at the end of fourth year.
Organizers Yoomi Park and Brittany Compton
made the inspired choice to hold our last formal
at Ban Righ, the site of so many cafeteria meals
from our first year on. Where we were used to
lining up for food that was just okay, and balancing
eight or even more tiny glasses of juice and pop
on our trays, we were now celebrating our
pending graduation by being served in elegant
style. We’d formed a lot of friendships in those
food lines with people who are now our best
friends, business partners, bridesmaids, and even
spouses. That night, the energy and enthusiasm
that defined Comm’06 was felt once again in a
Ban Righ dining room decorated from floor to
ceiling in a Las Vegas theme. There was a
casino, a magic show and dancing that didn’t
stop until the last notes of the last song played.
There was no better way, and no better place, to
celebrate four unforgettable years together.

SINCE GRADUATION
Comm’06 came together from day one,

made a big impact while at Queen’s, and has
stayed connected long after graduation. Even
with classmates spread out around the world in
leadership roles in entrepreneurial, small,
medium, or large businesses, the unity of the
class remains. With a five-year reunion around
the corner, Comm’06 promises to continue to
“Just Give’r” for years to come.

COMMERCE’06 SNAPSHOT
What was hot:Mesh-back hats, MSN Messenger,
first generation iPods, creative PowerPoint
presentations, Stooley’s Fries

What was not: “Smart Phones,” 8:30 a.m.
classes in Dunning Hall

Favourite spots on campus: Goodes Hall (ours was
the first class to spend all four years in Goodes),
Alfie’s for Board Meetings, the QP

Favourite Kingston haunts: Smijies (with
classmate David Black as the infamous DJ
Blackout), Stages, Peel Pub, Woodenheads

Most popular courses: Anything with Professors
McConomy, Kissick, Pliniussen,Wong, Cannon, or
Busch; Business Decision Models with Professors
Levin and Nediak; Leadership with Professor Phelan

Hit song/s: Sweetness by Jimmy Eat World
(Comm’06 Year Song); Hey’Ya by Outkast;
anything by Sean Paul, Ashanti, or J.Lo

Most common saying: “Just Give’r!” – “Behind
Door C…. a GOAT!” – “Beaverdddaaaammm” –
“Krista in da House… uh ohhhhh!”

Fashion favourites: Lululemon pants, Just
Give’r hats, customized Oil Thigh Design zip-ups,
ComSoc conference swag

Professor McConomy with Comm’06s

A Cuban adventure in 4th year



undergrad years at Queen’s fondly and with typical
wit, “I learned a healthy disrespect for numbers.”

His Commerce degree whetted his appetite for
further study and the long-term marketability a
graduate degree would provide. From numerous
options, Douglas elected to pursue a doctorate at
theWharton School of the University of Pennsylvania.
The competition at this world-renowned business

school was fierce. “You always wonder whether
your education from a small Canadian school is
going to stand up to the test. I was competing with
people from the very best small US colleges, and
people from Harvard and Princeton. My Queen’s
education held up very well. In fact,David Smith’s
Economics course served me in good stead
throughout my career.”

LLong before he began his career as
Toronto-Dominion Bank’s Senior VP and
Chief Economist, and even longer before

his turn as Secretary of State under the Chrétien
Liberals, Douglas Peters entered an employment
office in Winnipeg. He confessed he had no education
or experience and was told, “Well young man,
there’s only one place for a man with no education
and no skills to go, and that’s to work in a bank.”
The Commerce’63 grad’s eyes gleam as he shares
this story, punctuating it with a laugh. He took the
advice and spent the next ten years in banking.
One of the responsibilities of his first job was
being in charge of “technology.” “That consisted
of filling the inkwells and changing the nibs on
the pens,” he jokes.

A transfer to a bank branch in Swift Current, SK,
brought him into contact with a manager with whom
he didn’t always see eye-to-eye. Douglas’s wife
Audrey suggested the time was ripe for him to
resume his education, as he had long planned. So,
along with their two young children, they moved
to Kingston and Douglas began his Commerce
studies in 1960.

The Peters family lived frugally on approximately
$3,600 a year, Douglas recalls. His one-time $1,000
Canada Student Loan as well as scholarships helped,
while the balance came from summer jobs at a local
bank that was happy to have such an experienced
vacation replacement. Douglas remembers his
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The new grad and proud family at Queen’s Convocation 
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Addressing the European Bank for Reconstruction and 
Development in St. Petersburg, Russia

The 1993 Cabinet swearing-in ceremony

Immediately after finishing at Wharton in 1966,
Douglas was appointed Chief Economist at
Toronto-Dominion Bank, where he would enjoy a
27-year career. He had also been offered a senior
position with the Bank of Canada, but his public
service would not begin until 24 years later, after
he had retired from TD. Shortly before his 1993
retirement, in a speech to a group of bankers, Douglas
was highly critical of the Mulroney Conservatives.
He was later asked by a member of the Scarborough
East Federal Liberal Association if he would
consider becoming a Liberal candidate. Initially
reluctant, his anticipated retirement beckoning,
Douglas eventually agreed to run in that riding.   

During a gruelling 16-month campaign, (part
of which was spent waiting for the Conservatives to
call an election), he walked virtually every street in
Scarborough East, knocking on more than 26,000
doors. In October 1993, his efforts paid off when
he won his seat and became a member of the
victorious Chrétien government. With typical humility,
he reflects that “the real swings in elections seem to
come from voting against, not for, a candidate or
party. Despite all our hard work, and my recognition
factor as a former high-profile banker, I feel people
didn’t so much vote for me as vote against Brian
Mulroney. They could have run a Liberal rabbit in
Scarborough East and it would have been elected that
year.” On a more serious note he adds: “In reality
a great many people did vote for the Liberals, their
policies and Mr. Chrétien. A few may have been
influenced in their voting by me.”

Douglas decided a brief holiday in Bermuda
with Audrey was required after the long and tiring
campaign. “I was such a neophyte! Anybody who
knows anything about politics knows that if there
is the slightest chance of a cabinet post, you sit
at home and wait for the phone to ring.” Upon
returning from Bermuda, he found 13 voice
mails most from Prime Minister elect Jean Chrétien
and his staffers. He went immediately to Ottawa,
where he was subjected to a rigorous interview
process that culminated in his selection as Secretary
of State for International Financial Institutions.

Douglas describes his subsequent life in politics
as extremely demanding. “If my bosses at the bank
had ever told me to work that hard, I’d have told
them to shove it. But in my experience, elected
representatives see their role as a public service,
and feel they can add something to public life. They
don’t go into politics looking to line their pockets.”

The stakes as a cabinet minister were high.
“At the bank, I would be presented with a problem
or a challenge, and then with a variety of options
or strategies to approach it. Until you get into
public life, you have no idea exactly how many
options there are. There are so many wide-reaching
ramifications to every decision! You’d think an
economist would think in those terms, and of
course I did, but even that experience was not
sufficient to make me understand how broadly every
aspect of government affects the lives of people.”

Asked what advice he might give to current
Liberal leader Michael Ignatief, Douglas quips,
“Get elected!” He feels that the Liberal Party
needs to stimulate public interest by creating new

and progressive policies, particularly with regard to
environmental stewardship and job creation. If asked,
he would advise Prime Minister Harper to be cautious
about cutting back on stimulus efforts too soon.

An avid traveler who has visited more than 60
countries, Douglas volunteered with Canadian
Executive Service Overseas (CESO) to help the
central bank of Azerbaijan develop a deposit in-
surance system. In 2002, he spent a month in
the capital city, Baku, under CESO’s auspices.
“It was very interesting to be there as the country
came out of Soviet rule,” he reminisces.

Douglas lost his beloved wife Audrey in August
2007 and continues to miss “the most important
member of the family, who kept all of us going.”
The family includes two other like-minded PhDs:
daughter Catherine Gilchrist (London School of
Economics) and fellow Queen’s graduate and
son, David Peters (’91).

Though he’s approaching his 80th birthday,
Douglas continues a writing career that began in his
PhD days, currently for the Canadian Centre for Policy
Alternatives, The Globe and Mail and Toronto Star. He
still writes with long-time collaborator Arthur Donner,
co-author of The Monetarist Counter-revolution:
A Critique of Canadian Monetary Policy. He also
consults and writes with his son, David.  As for
politics, “I go to fundraisers. That’s it!”

His advice to today’s Commerce students
reflects his own philosophy. “Find work that you
enjoy doing, find a group of people you enjoy working
with, and don’t think you have to be wealthy by
the age of 40 to be successful. If you are working
with people you like in a job that you like, that’s
the best reward you can expect.”

“My Queen’s education held up very well,” says Douglas, comparing it to
his Wharton PhD studies with classmates from Harvard and Princeton.



Gary Bissonette (GB): Concerns about emissions of
carbon dioxide (CO2 – also known as a greenhouse
gas) are resulting in increasing regulatory and
social responsibility pressures on the energy
sector.  What are some of the initiatives that
ExxonMobil has undertaken and is considering in
response to these pressures? 

Hugh Helferty (HH): The issue of greenhouse
gas emissions has definitely attracted significant
global attention in recent years. At ExxonMobil,
we’ve concentrated our efforts in three major areas:
1. Improving the efficiency of our existing operations;
2. Improving efficiency in consumer use of fuels;
3. Developing breakthrough technologies.

In the first case, ExxonMobil invested more than
US$1.5 billion over the last six years to improve
efficiency and reduce greenhouse gas emissions
from our operating facilities, such as refineries and
chemical plants. We have reduced greenhouse gas
emissions in our operations by more than 7 million
metric tons since 2005, which is the equivalent of
taking about 1.4 million cars off the road. These
investments are not just good for the environment,
they’re good for profitability as they reduce the
cost of our operations

Our second approach involves developing
products that enable customers to reduce their
energy use and CO2 emissions. For example, we’ve
developed specially formulated lubricants for cars,

trucks and industrial equipment that help end-users
reduce their energy consumption. We’ve created tire
liners that retain air better than their predecessors,
thereby improving vehicle fuel efficiency. Our plastics
are used in a number of automotive components
to reduce weight. We’re involved in joint research
with auto and engine manufacturers on other 
efficiency technologies. And we have developed
a technology to improve the separator films used
in lithium-ion batteries, which are used in laptops,
cell phones and, increasingly, hybrid vehicles.
These films, produced and marketed by a joint
venture in which ExxonMobil has a 25% interest,
can stand up to the more demanding conditions
these batteries face in vehicle applications.

30 MAGAZINE SPRING 2010

Dateline 2030
A Q&A with QSB Executive-in-Residence Dr. Hugh Helferty on energy challenges facing the world today and 20 years on

ExxonMobil’s Kawasaki Chemical Plant in Japan

QSB FEATURE STORY
BY GARY BISSONETTE AND SHELLEY PLEITER

I n this special QSB Magazine interview, Dr. Hugh Helferty, Manager of Products Research and Technology with

ExxonMobil, talks with Assistant Professor Gary Bissonette and shares insights on how global energy demands

are being met today and how these will evolve in future, especially as new technologies emerge. 



Nearly 25 years after
completing a Queen’s
MBA, Hugh Helferty,
MBA’85, BSc’77,
(PhD’81, University of
Toronto), returned to
campus in October to
speak to students, faculty
and staff about the
global energy outlook.
It was his first outing
as the School’s newest

Executive-in-Residence, and his presentation on
growing demands for energy and the implications
for greenhouse gas emissions was extremely well
received. Since then, Hugh has spoken to several
classes at the undergraduate and graduate levels and
at student-run conferences, including the Commerce
and Engineering Environmental Conference in early
March. His regular visits to Goodes Hall have enabled
him to consult on research projects and offer advice
to students interested in pursuing careers in the
energy sector.

Hugh is especially qualified to share his expertise
and deep knowledge of the energy industry. He has
held a wide range of manufacturing, planning, research
and engineering management positions with Imperial
Oil and ExxonMobil. Currently, he leads ExxonMobil’s
Products Research & Technology organization in
Paulsboro, NJ, and is also responsible for the Tonen-
General Research Lab in Kawasaki, Japan.

Assistant Professor
Gary Bissonette has
been with QSB since
1998. He teaches
Business Management
and Business Strategy in
the Commerce program
and has a special interest
in the energy sector.
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ExxonMobil has reduced greenhouse gas emissions 
in our operations by more than 7 million metric tons 

since 2005, which is the equivalent of taking about 1.4 million
cars off the road.

Our third approach relates to our participation
in the development of breakthrough technologies.
Here’s just one example:  Over the next five
years, ExxonMobil will spend up to US$600 million
on a joint program with Synthetic Genomics Inc.
to develop a strain of algae that can consume
CO2 and, through a highly integrated production
process, produce bio-oil and process it into a liquid
biofuel you can use in your car. Consider the large
amount of CO2 that a coal-fired power plant emits,
and then imagine turning those emissions into a
liquid fuel. The potential benefits of this are
enormous. It’s a promising concept, but we have
to develop it and demonstrate that it can be scaled
up for commercial production. This approach
should have significant advantages over conventional
biofuels production. For instance, algae can be
grown in environments not suited to growing
food crops such as corn or soy, which are used
today for biofuels. 

GB: It is estimated that by 2030, CO2 emissions
will have grown by another 25% and the global
marketplace will be demanding 35% more energy
than it is using today. How do we move to a more
sustainable and less carbon-intensive future, given
these anticipated energy needs?

HH: Let me offer three approaches that can help
reduce CO2 emissions:
1. Improving the efficiency of fuel and energy
consumption;

2. Using low/no carbon fuels for power generation; 
3. Using alternative energy sources such as wind
and solar power.
The approach with the most immediate

wide-ranging application involves improving the
efficiency of energy and fuel consumption. One
example is the continuing improvement in vehicle
fuel economy. This can be achieved, in part, through
the use of smaller vehicles which are already
common in Europe, and through advances in vehicle
technology. Another example that comes to mind is
the use of compact fluorescent light bulbs instead
of the decades-old incandescent bulb. The new
energy-efficient bulbs consume about 75% less
than their incandescent counterparts. These are
just a few examples. There are many technologies
in place today that improve our energy efficiency,
and more are on the way. Increasing efficiency
is equivalent to increasing supply, so it’s very
important over the long term.

The second way we can make a significant
impact on reducing emissions is by using less
carbon-intensive energy sources where possible.
For example, greenhouse gas emissions from

natural gas-fired power plants are up to 60%
lower than they are from coal plants. ExxonMobil
is working to increase the supply of natural gas,
including so-called unconventional natural gas.
This includes gas trapped in shale that requires
special technologies to extract. These technologies
have recently become economic, which is why
there’s so much interest and activity in shale
gas right now. 

Nuclear energy is another alternative to coal
as a source of power generation and many 
proponents believe it is under-utilized in North
America especially. More than 75% of the power
used in France is generated from nuclear power.
One might ask, “Why is this acceptable in
France but not elsewhere?” 

The third approach that can pay dividends
in emission reductions is the use of lower-carbon
alternatives such as next-generation biofuels or
wind and solar energy. Growth in wind energy is
especially strong and ExxonMobil contributes to
this by being the world’s leading supplier of 
lubricants for wind turbines. This enables the
turbines to continue to operate well, even in
colder climates such as Canada’s. 

Solar energy, although growing, still needs major
advances in technology to improve efficiency.
Without these advances, solar energy will generally
be uneconomic for large, commercial applications.

Today, wind and solar energies meet less than
2% of global energy demand. Despite a strong
growth rate from this small base, they will still
make up less than 3% of energy supply by
2030. Given the anticipated 35% growth of
energy demand already mentioned, we need to
draw on whatever sources of energy are available
and economic to help to meet that demand. 

And, while alternative energies will make a
difference through their rapid growth, we believe
the major sources of supply – at least  for the
foreseeable future – will continue to be oil, gas, coal
and nuclear. To the extent we can supplement those
with alternatives – such as the next-generation
biofuels we are pursuing in our algae program – we’ll
be helping to expand supplies and reduce emissions.
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GB: Oil and gas exploration initiatives increasingly
involve partnerships in the world’s developing
economic regions. What are some of the risk
management issues that challenge ExxonMobil
when operating in developing countries?

HH: ExxonMobil is the largest publicly traded oil and
gas company in the world, with a 125-year history
and operations in about 200 countries, so we’ve
had a lot of experience in assessing investment
risks.  Any large investment decision involves a
thorough assessment of the technical, economic
and political risks. Most of our investments have
large upfront capital requirements and a lifetime of
30 years or more, so the analysis is quite complex.
Volatile crude prices are a major source of economic
risk. Our integration across the value chain, all the
way from oil production to refining and marketing,
helps to mitigate this.  

Significantly challenging in today’s world are the
political risks. To make an investment, we need to
have confidence that future governments in that
country will honour the contracts made by their
predecessors. We commit to operating with 
excellence so that we’re recognized as an asset
by the country. We demonstrate that we intend to
live up to our side of the agreement. Most countries
we invest in do respect the sanctity of contracts.
In the event of a conflict, we attempt to resolve
it by working with the government or through the
international courts if necessary.  

The International Energy Agency
estimates more than $1 trillion per
year needs to be invested over the
next 20 years to meet growing energy
demand. Almost half of this is for oil
and gas.

Battery separator film is a key component in lithium-ion 
batteries, an ExxonMobil film technology for use in future 

hybrid and electric vehicles

GB: What about the capital requirements for
meeting future energy needs? These are long-
term projects, some spanning 30 years or more.
How does ExxonMobil determine where and
how to invest?

HH: The International Energy Agency estimates
more than $1 trillion per year needs to be invested
over the next 20 years to meet growing global
energy demand. Almost half of this is for oil and
gas. That’s such a huge amount that both private
sector and government-owned energy companies
will need to invest consistently for targets to be met.

ExxonMobil is continuously developing and
evaluating a large number of potential projects.
In the end, a decision to proceed is determined
by the attractiveness of the opportunity and our
ability to execute it with excellence. ExxonMobil
spends between US$25 and $30 billion per year
on capital projects to produce oil and gas, process
it, and deliver it to our customers. This spending
is funded from earnings and is sustained whether
crude prices are high or low. This kind of consistent
spending helps us maintain our project management
expertise to ensure efficient project execution,
which is critical to our success. Our projects tend
to be extremely complex. They’re located all over
the world, often in remote locations. Managing
these multifaceted and far-flung projects requires
a tremendous breadth and depth of knowledge
from our workforce.

Biotech research to develop the raw material for transportation fuels from algae

GB:What about developing nations where most
of the growth in CO2 emissions is taking place?
Do they see curbing their emissions as a priority?

HH: Projections show that developing countries
like China and India will continue to grow rapidly
over the next 20 years as their economies develop.
In particular, per-capita use of electricity is expected
to rise significantly as development leads to higher
living standards. As a result, it is likely that CO2
emissions in developing countries will continue to
increase, as much of the new electricity is generated
by coal-fired power plants. All indications are that
China and other developing countries will use
coal, natural gas, wind, and solar – everything
possible to increase energy production and improve
standards of living.

So while I can't speak to the policy priorities
of these countries, clearly we expect their rapid
economic growth to continue, and their energy
demand and emissions to continue growing
along with it.



GB: China is not alone in facing scrutiny over its
emissions. Increasingly, Canada’s oil sands projects
are under attack due to environmental concerns.
Are there innovations in extraction processes or
new technologies on the way to minimize the
environmental impact of these projects?

HH: The fundamental approach to reducing the
environmental impact of oil sands production is
similar to the steps we’ve taken to reduce CO2
emissions at refineries. We’re constantly improving
the efficiency of our existing operations. For 
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example, our affiliate Imperial Oil has an interest in
Syncrude Canada, a company that has improved
its efficiency so that 60% less water is consumed
per barrel of oil produced compared to the 1980s.At
Cold Lake in Alberta, where ‘heavy oil’ is produced,
water use per barrel is down about 85% over the
same period. Water re-use or recycling is preferred
rather than drawing on fresh water supplies, and
non-potable, saline water is also used. 

We’re also involved in research into carbon
capture and sequestration (CCS), which involves
capturing CO2 emissions from a plant and 

Consider the large amount of CO2 that a coal-fired power plant
emits, and then imagine turning those emissions into a liquid fuel.
The potential benefits of this are enormous.

A production unit at ExxonMobil's Baytown Chemical Plant in Texas

transporting it underground so that it stays there
and is not released to the atmosphere. The Government
of Alberta has committed substantial funds to
support the development of CCS technology. Our
affiliate, Imperial Oil, is the founding sponsor of the
Centre for Oil Sands Innovation at the University
of Alberta, which is developing ways to reduce the
environmental impact of oil sands production.
And ExxonMobil is researching ways to address
technological and economic barriers to the application
of this technology. 

In a world of growing energy demand, the oil sands
represent a key strategic asset for Canada. I believe
that continued improvements in the technology will
reduce their environmental impact while enabling
Canada to reap the benefits from this resource.   

GB: This year marks the 25th anniversary of your
graduation from Queen’s School of Business. In
your role as one of QSB’s Executives-in-Residence
you’ve visited the School often this year. How has
it changed since you received your MBA in 1985?

HH: Over the last 25 years, QSB has transformed
itself from a very good business school to a 
world leader. The School’s high ratings, such as
BusinessWeek’s #1 ranking, reflect the outstanding
feedback from employers on its graduates. I believe
that innovation and technology have been key to
this transformation. QSB made radical changes
to its MBA program, learned from those changes,
and improved it again. It embraced the technology
essential for offering MBA programs across Canada
and the US and has become a leader in that field.
Making these changes and investments demanded
courage and leadership on the part of the Deans,
Associate Deans and professors at QSB who have
reshaped the School over the last 25 years.

I am confident that QSB has the team in place
to continue to innovate and retain the leadership
position it has worked so hard to earn. 

Finally, I’d like to say how impressed I am by
the students at QSB – not just by their intelligence,
but also by their maturity and ability to work well
in teams. The companies that hire them will find
they’ll start making contributions the first day
and will rapidly grow into business leaders. Their
experiences at QSB have given them a great
foundation on which to build their careers. 
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ALUMNI NOTES

William Hesler (BCom) CMA, passed away in
November in Stoney Creek, ON. He was born in
Welland, ON, and attended Welland High School
before entering Queen’s. Bill was an avid
sportsman who won his letter at Queen’s playing
hockey and was also an Olympic-level swimmer.
He was awarded a Military Cross during WWII for
his exploits in chasing a tank with a pistol to save
his men. Upon his return to Canada, he worked as
an accountant, first at John Deere in Welland and,
until his retirement, as the Treasurer of Ronark
Developments in Hamilton. He served in the
Canadian Army Reserves and as the Deputy
Commanding Officer of the 57th Light Anti-
Aircraft unit (Welland, Fort Erie, St. Catherines and
Niagara Falls), retiring in 1956 with the rank of
Major. He is survived by his wife Mary, son Robin
and brother Richard (MD’47). 

1942
George Smith (BCom) has retired as CBC
Radio-Canada’s Senior Vice-President, Corporate
Priorities and Implementation. During his 37-year
career, he held executive positions in Human
Resources at Air Canada and CP Rail before joining
CBC Radio-Canada in 1996 as Vice-President,
Human Resources. George’s post-retirement home
base is a chalet on Lake MacDonald in the Laurentians
with his wife, Sandra (Huggan) (Arts’73), and his
black lab, Parker. His next career may include teaching,
consulting and/or board appointments, but short-
term plans revolve around the chalet and golf course.

1973

Dick Macklem (BCom) celebrated his 80th birthday
with family at Chateau Montebello, Québec. Family
members played hockey and squash, worked out in
the exercise room, went swimming, snow-shoeing
and tubing and participated in a family curling match,
all in a day and a half! The highlight was a superb
dinner prepared and served by the excellent Chateau
Montebello staff. Among those present were son
Tiff Macklem (BA’83), his wife Rosemary Cuthbertson
(BCom’83), and their Queen’s freshman son Richard.

1952

Logan Naftel (MBA) reports it was an honour
and privilege to be one of 12,000 Canadians 
to carry the Olympic Torch.

1974

Don Thurston (MBA) spoke to Queen’s Chemical
Engineering students in January 2010 as a participant
in that department’s speaker series. In attendance was
retired QSB Professor Derm Barrett – “a real class
favourite and very skillful teacher who remains 
a mentor to many,” Don reports, adding that Derm 
has recently retired from the Board of Guardian
Capital after many years. Don also recently attended
the Engineers Without Borders National Conference
in Newfoundland (www.ewb.ca). To view his
updated profile, visit www.selkirkportfolio.com

1962

Doug Martin (BCom) proudly announces that
his daughter Gillian (Com’13) enjoyed her first
term in the Commerce program and was happy
and proud to wear her new leather jacket 
home at Christmas.

1975

Marian Burdsall (BCom)
MDE (Master of Distance
Education, Athabasca
University), retired in 
August 2009 and is
spending the winter in
Zihuatanejo, Mexico, with
her husband, David
Morris (MBA, Athabasca)
on what they hope will 
be the first of annual
working/vacation
sojourns in different
countries around the
world. Kingston remains
their home base. 
Marian can be reached at
mburdsall@gmail.com or through her 
blog marianburdsall.wordpress.com

1978

Logan Naftel carrying
the Olympic Torch 
in Orangeville, ON, in
December 2009 

Commerce’74 classmates at their September 2009 reunion (from left): Rolly Ashman, Adrian Donoghue, Henry Dortmans, 
John de Sevigne, Norm McPhedran, Cam Ross, Howard Fergusson, Bob Cotton and John Telgmann
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Louis O’Brien (MBA) has been appointed
the Chief Customer Officer for Canada Post
Corporation, responsible for the overall customer
experience. He also has line responsibility for
the retail network of some 6,600 postal outlets
across Canada, the Customer Service team
and its call centres, and for canadapost.ca –
the 8th busiest Canadian web site. “Just to
make sure I have something to do in my spare
time,” Louis adds, “our CEO has also given me
and two of my colleagues the task of finding
significant new sources of revenue to help
offset the decline in our letter-mail revenues.”

David Holland (BCom) was named President
and CEO of Torstar Corporation in November. Its
businesses include the Star Media Group led by
the Toronto Star, Canada’s largest daily
newspaper, toronto.com, Workopolis, Olive
Media, eyeReturn, Metroland Media Group, and
Harlequin Enterprises. David has worked
throughout Torstar since 1986, serving as
Executive Vice-President and Chief Financial
Officer since 2005.  

1981

Maria Scanga-Ricci (BCom), as Co-Chair of
Fundraising for Ottawa’s Villa Marconi Long-Term
Care Centre and Chair of the city’s Ital-Fest, came up
with the novel idea of building the world’s largest
marionette to create awareness for the Centre.
When she recruited The Hon. John Baird, M.P., as
an official witness, she was pleasantly surprised
to find out that he was a fellow Queen’s alum
(Artsci’92). After a year’s labour, the Centre’s
efforts were recognized by Guinness World
Records™, which now certifies that “The largest
marionette was the mascot to Ottawa’s Ital-Fest,
measuring 17 m, 82 cm (58 ft, 5.5 in) in height
and was presented by the Villa Marconi Long-
Term Care Centre during the annual Ital-Fest in
Ottawa, Canada, on 6 September 2008.” Their
entry beat the previous record of a 49-ft, 11-in
marionette, held by the Kiwanis Club 
of Santa Fe, New Mexico. 

1985

Michael Sifton (BCom) was named Managing
Partner at Beringer Capital in October 2009.
He joined the firm after a 20-year career in
newspaper publishing that culminated in his role
as President and CEO of Sun Media, a position
he held until November 2008. Beringer is an
independent investment and financial advisory
firm based in Toronto that focuses on the
marketing services, communications and
specialty media industry in North America.

1983

Janet Mann (MBA), Associate Deputy Minister
for the Government of the Yukon, was honoured
with the 2009 Premier’s Award of Excellence for
leadership of the Mobile Radio System Project –
a multi-year, multi-contractor negotiation to
replace the territorial emergency responder
communication system. The Premier’s Award
of Excellence recognizes the significant
accomplishments of Yukon government
employees in providing outstanding service.

1984
Jay Wright (BCom) was promoted in December
2009 to President of Constellation Wines North
America (CWNA), a division of Constellation
Brands, Inc., the world’s leading wine company.
Its portfolio includes such recognized brands as
Robert Mondavi wines, Ravenswood, Franciscan, 
Kim Crawford, Blackstone, Clos du bois, Simi,
Estancia, Inniskillin, Black Box wines, SVEDKA
Vodka, and Black Velvet Canadian Whisky. CWNA
encompasses Constellation Wines U.S. (CWUS)
and Vincor Canada. Last March, Jay relocated to
CWNA’s headquarters in Rochester, NY. His
previous positions at Constellation include EVP
and Chief Commercial Officer of CWUS,as well
as President and CEO of Vincor Canada. Prior to
joining the company, Jay held various management
and marketing roles at Borden Foods, Molson
Breweries, Nabisco Brands and Procter & Gamble.
He is currently a Director on the Boards of the
Canadian Vintner’s Association and Opus One
Wineries and was profiled in the Winter 2008
issue of Inquiry (QSB Magazine’s predecessor),
available at www.business.queensu.ca

Maria Scanga-Ricci (BCom) and The Hon. John Baird, M.P standing in
front of the world’s largest marionette

1980



Frances Maizen (BCom) and husband Neil are
pleased to introduce their son Elliott Adam, born
April 26, 2009.  Elliott and big sister Ashley keep
their parents busy, but Neil reports they’re
enjoying every moment. 

Ted Graham (MBA) joined Interbrand Canada as
Director, Client Services, after traveling the world
with McKinsey & Company and Hill & Knowlton. 

1997

Jim Dennis (BCom) and his wife, Meghan Kennedy,
are delighted to announce the arrival of their first
child, Alexander, on June 11, 2009.  They live in
Toronto, where Jim is a Director for Richardson GMP,
Canada’s pre-eminent wealth management firm.
He can be reached at jwdennis@rogers.com
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1996

Steven Lawrence (MBA) continues to work as
a fractal artist and reports he is nearing the
completion of a grand survey of complexity in
our universe, comprising nearly 7,000 images.
He’s taken 1,000 of these pictures to design
image-driven seminars on various topics,
including a survey of fine art from a fractal
perspective and business strategies to suit a
complex universe.

Charles Kidd (EMBA) and his partner of two years,
Nila Primasari, are the proud parents of Aiysha
McLean Kidd, born Jan. 5, 2010. EMBA’95 friends
are welcome to visit them in Indonesia and enjoy
some good Canadian/Indonesian hospitality. 

1995

ALUMNI NOTES

Valerie Swatkow (BCom) has repatriated to
Canada after nearly 14 years out of the country.
Now working and living in Toronto, she looks
forward to reconnecting with old friends. She
had an eventful 2009, she reports, having
welcomed son Finnegan on April 16 and married
the love of her life, Brian Kelly, on August 22.
Contact her at valerie_swatkow@yahoo.com

1992

Blair Cooper (MBA) has been appointed
President and CEO of Tradex Management Inc.
of Ottawa after becoming a CFA charter
holder.  In 2010 Tradex is celebrating its
50th anniversary as one of Canada’s oldest
no-load mutual funds.

1987

In 2005, Geoffrey Varga (BCom) joined
Kinetic Partners – a global professional
services firm focused on the asset management
industry – to head up their insolvency and
forensic offerings.  He is currently a partner in
both their New York and Cayman Islands offices.

1991



Jeff Norton (BCom) and his wife Sidonie are
thrilled to share news of the arrival of baby boy
Caden Jackson Kingsmill-Norton, born Nov. 1, 2009.
The proud parents have enjoyed several “Caden
firsts”:  first Christmas, first smile, and yes, even a
first black tie dinner (see photo). In professional
news, Jeff has left Chorion after three years to
pursue his own creative projects. He plans to focus
on originating, developing and writing original
concepts for books, TV, and film. His Skate School
book series has just been optioned for TV, so fingers
are crossed for a green-light in 2010. While based in
London, UK, the family is on an extended
“babymoon” to southern Portugal to escape the
London drizzle and enable Jeff to explore his
“creative mojo.” May will be spent in LA, and a

return to Toronto is
planned for June. Jeff
can be contacted at
norton2k@yahoo.com

Monica R. Bast (EMBA), formerly Assistant
Chief Judge of the Provincial Court of Alberta,
was appointed to the Court of Queen’s Bench of
Alberta on Aug. 13. She continues to be based in
Red Deer.  

Tim Young (EMBA), General Manager of family-
owned, Regina-based Young’s Equipment, is proud
to announce that the company was selected as
the top farm equipment dealer in North America
in the over $50M in sales category. More than 130
companies were nominated, and Young’s was the
only winner in five years of competition to have been
selected unanimously by the judges of the Farm
Equipment Dealership of the Year Awards. For the
full story, see http://www.farm equipment.com/
pages/Dealership-of-the-Year.php

Pat Walcott (EMBA) was awarded the 2009
Lieutenant Governor’s Medal of Distinction in
Public Administration at a reception in Toronto
hosted by The Hon. David Onley in February. This
is Ontario’s highest honour for public service
and is awarded to only one recipient per year.
Pat’s many achievements in her various roles at
Human Resources and Skills Development
Canada were recognized, as were her many
notable contributions to the community at large.  
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Lt. Gov. David Onley, centre, with EMBA’99 classmates (from left) Andrea Peckham, award recipient Pat Walcott, Enrica Mammoli,
Linda Traill, Jodi Marrin and Christine Keeling

1999 2000

2001
Ottawa EMBA’01 grads are helping to raise funds
for classmate René Faucher, who suffered a
spinal cord injury in a pickup hockey game in
January 2010. Classmates and friends are
encouraged to make a donation in support of René,
his wife Dianne and their three children, all under
the age of five. For information on how to contribute,
contact René’s brother, Marc Faucher, in Toronto at
416.433.8719 or mfaucher@jlaventures.com
Follow Rene’s progress on Facebook (‘Friends of
René Faucher’). 

Michael DiLollo (EMBA) was named President
of Transat Tours Canada business unit in
November 2009. Since 1991, he has held
progressively more senior positions with Transat
A.T. Inc., including Executive VP, Transat Tours
Canada, and Senior VP, Technical Operations and
Customer Service, for Air Transat. A Montreal
resident, he is also an Airbus A330 captain.

Justin Thouin (BCom)
and his wife Susan (BSc
’01) welcomed their
first child, Madeleine
Anne, in January 2010. 
They live in Toronto,
where Justin is the Vice
President of Business
Development and Product Management for
CryptoLogic Inc. and Susan is an emergency
room physician. They would love to hear from old
friends and can be contacted at
justinthouin@hotmail.com.

Eric Van Gemeren (MBA) sends a ‘big hello to
MBAst 2000!’ He’s been out of touch for some time,
but has updated his profile in the Alumni Directory at
queensbusiness.ca and invites classmates to drop him
a line at evangemeren2000@queensbusiness.ca,
especially any heading to Dallas, TX.



Rob Arnoth (EMBA),
a YonDan (4th
degree black belt)
and Renshi
(Masters grade in
Karate) sets a
personal-best

record by breaking six slabs of 2-inch concrete.  
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2004

2003

2002

Simona Ioffe (BCom) married Jonah Ackerman (BCom’04, Carleton) on May 24, 2009, at the Har Zion
Hotel in Jerusalem, Israel, surrounded by the walls of the old city, their families and wonderful friends.
Classmate Allison Moore flew in from Calgary, where she is currently the Marketing Specialist at the
Glenbow Museum, while fellow BCom’04 Leilei Li came from Paris, where she was completing her MBA
in Luxury Brand Management at ESSEC Business School before moving to Beijing to accept a position

with Louis Vuitton.
Post-wedding, Allison
joined the couple and
their families for a
tour of the ‘land of
milk and honey.’
Simona is currently
Manager, Web Content,
with Public Works and
Government Services
Canada, managing
the Information
Technology Services
Branch web team and
presence and
“leveraging 2.0 tools
for the greater
government good.”

jThe Flowerday family in the Finger Lakes last summer 

Jason Flowerday (EMBA),  his wife Angela, and
children Victoria (7), Thomas (4), and Julia (2),
enjoyed a busy summer highlighted by a trip to
the Finger Lakes region in New York State, where
Jason completed a “Half-Ironman” distance
triathlon in preparation for his big race – Ironman
Wisconsin, featuring a 2.4-mile swim, 112-mile
bike ride and 26.2-mile run – which he
completed in September.  Victoria has yet to
remove her wrist band from Great Wolf Lodge
some eight months later and vows to keep it on
until it is replaced with a new one on her 8th
birthday in April. Anticipation is growing for the
family’s first trip to Florida in March, where days
will be split between triathlon training with
several Kingston triathletes and family visits to
Walt Disney World. The jury is out on which takes
more preparation, but it promises to be a wonderful
adventure for everyone, Jason reports.

Chris Conway (EMBA) has been
named Executive Vice-President and
Chief Staff Officer of the Building
Owners and Managers Association
of the Greater Toronto Area (BOMA
Toronto). Chris has nearly 15 years
experience in government,
government relations and commercial real estate
industry associations. BOMA Toronto’s goal is to
actively and responsibly represent and promote
the interests of the commercial real estate
industry through effective leadership and
advocacy, through the collection, analysis and
dissemination of information, and through
professional development. It represents some
700 members in the GTA who provide a product
or service to the commercial real estate industry.  

Faizal Hasham (EMBA) moved back to Ottawa
after a year in Philadelphia, where his wife Safeena
completed a fellowship in pediatric ENT surgery.
He continues to work for Rolta Canada Ltd. as a
Director on its business development team. On
Dec. 9, 2009, the couple welcomed their second
baby boy, Zahaan, who weighed in at 7 lb., 9 oz.;
his big brother Khaleem celebrated his second
birthday on Feb. 11. 

Ronald Wilson (NMBA) concluded a very
successful five years with Toshiba and is seeking
his next full-time or consulting engagement –
referrals welcomed! The Oshawa resident can be
reached at RWilson2003@queensbusiness.ca

ALUMNI NOTES

The Ioffe-Ackerman wedding in Jerusalem 
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Timm Tondorf (BCom) has been in Hangzhou,
China, for nearly a year, working as Managing
Director, Asia Pacific, for Kenguru Cars, the first
electrically powered vehicle designed especially
for wheelchair users. He plans to marry in May
and has been learning Mandarin. Timm
welcomes visitors and questions about China
and can be reached at timmtondorf@yahoo.de  

Ian Rea (EMBA) was
appointed CEO of Conexus, a
Saskatchewan-based financial
institution, in September.
Conexus is Saskatchewan’s
largest and Canada’s seventh
largest credit union, offering
personalized service to its

118,000 members at 47 branches across the
province. His 31-year career in finance and accounting
has been dedicated to serving credit unions and
cooperatives in Saskatchewan, including 17 years
with the Credit Union Deposit Guarantee Corporation.
Ian is committed to community involvement through
his service on boards and committees, including
those of CMA Canada (Saskatchewan) and the Regina
branches of Financial Executives International and
the Canadian Mental Health Association. He also
spent time in Ghana, Africa, in 2008, assisting in
the launch of that country’s credit union deposit
protection system. In 2006, he was awarded CMA
Canada’s highest honour, a prestigious Fellow
designation (FCMA) for contributions to his employer,
community and the accounting profession.

Matthew Pisko
(EMBA) and his wife
Erin celebrated the
birth of their first son,
Hudson, on Aug. 25,
2007, and their
second son, Alex, on
July 9, 2009.

Christopher Eaton (EMBA) left his position as
Director, Risk Management, at ENMAX Corporation
in Calgary to pursue a PhD in risk management
and strategy at the University of Calgary’s
Haskayne School of Business, starting in January.
He also launched a new consulting firm, Eaton
Advisory Services Inc., which provides integrated
corporate governance, risk management and
strategic planning services.

Michael Lobsinger (BCom) sent this snapshot
taken while descending a mountain at
Kodaikanal, India, during a recent visit to Cisco’s
Globalization Centre in Bangaluru, India. He has
been with Cisco since 2005 and noted that this
photo was taken with his Flip camcorder,
manufactured by Pure Digital Technologies, a
company acquired by Cisco in 2009.

2005
Matt McEachran (EMBA) continued a series of
adventures with his best friend Carrie Skinn when
they were joined in marriage on Oct. 30, 2009. The
wedding took place on the covered porch of their
cottage overlooking Fawn Lake in Bracebridge,
ON. Together they have “five crazy kids and two
dogs,” Matt reports, and live in Mooretown, ON.   

Ian McKay (EMBA'05) was appointed National
Director of the Liberal Party of Canada effective
March 1, 2010. The BC native will be relocating
to Ottawa to lead the National Office and assume
responsibility for the party's day-to-day activities
across the country. 

Juggy Sihota (EMBA) was promoted to VP of
Client Experience Strategy and Development at
TELUS in Vancouver. In July, she will marry
Dwayne Chahil, who is currently completing his
MBA at Kellogg. 

Send an update
for the next
QSB Magazine.

It’s easy.
Go to queensbusiness.ca, enter your
confidential password and user ID, and
update your Alumni Profile’s “Personal
and Other Information” section. 

Check “Publish in the next QSB
Magazine? ” and that’s all there is to it. 

Don’t forget to include a recent photo!
Password assistance is available on
the login-page.

You can also mail submissions c/o
QSB Magazine to the address on page 1.
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2007
Rehana Allidina (AMBA)
died suddenly in a tragic
accident in Calgary on
Aug. 12, 2009. Born in
Calgary, Rehana attended
West Island College and
the University of Calgary
(BCom). She proudly
attended Convocation in
May 2009 to receive her

Queen’s MBA, and was focused on her career in
Calgary’s oil and gas strategy/procurement field,
most recently with Encana. She is survived by
her parents, Shahida and Sheeraz Allidina, husband
Rahim Kanji, and brother Faheem (Jabeen) Allidina
of Calgary. To convey condolences to the family,
visit rememberingrehana.com
Rehana’s classmates were inspired by her
indomitable spirit to pay tribute to her memory.
As they explained in an online tribute at
www.southcalgaryringette.com/sc_news.htm:

“When we first met Rehana, we found a lively,
energetic individual with a passion for life. …
She also had a great passion for athletics… (and)
was always the first to sign up to participate in any
activities offered through the Queen’s on-campus
sports program. Rehana was also very involved
in the community, which was reflected in her
relentless kindness and generosity. … In order
to ensure that the memory of her incredible
energy and spirit lives on, (her classmates
donated) $3,100 towards the South Calgary
Women’s Ringette Association.”

Chris Bain (AMBA) has returned to Edmonton
from Toronto to take on franchise planning and
development at BioWare, a division of Electronic
Arts. He’s looking forward to reconnecting with
his local AMBA team.

Ronald Ha (BCom) has joined Sievert &
Sawrantschuk LLP, a Toronto accounting firm
providing tax and accounting services to owner-
managed businesses.

2009

Ronald Ha on a visit to Drumheller, AB

Christopher Stephan (MBA) was called to the Alberta
Bar in June 2009 after articling in Calgary at Gowlings
LLP and Walton International Group. Shortly thereafter
he and his wife Laura bought a house in Texas and
spent two months in Australia and New Zealand. Then
Christopher passed the New York State bar exam in July
and will be admitted to practise law there this spring. An
entrepreneur at heart, the former President of the MBA
New Ventures Club launched his company Shared
Homes International at the National Home Show in
Toronto in February. The company provides consulting,
legal and exchange services for purchasers of vacation
properties abroad and specializes in shared ownership
structures, with multiple owners purchasing one
vacation property. For more information, visit
www.sharedhomesinternational.com, or email
cstephan@shintl.com

2006

Melissa (Tan) Lee (BCom) and husband William
have welcomed their first son, John-Peter.   

Daniel O. Monehin (AMBA) was awarded the
designation Fellow of the Society of Management

Accountants of Canada
(FCMA) in October 2009.
This is a prestigious
national designation
awarded to Certified
Management Accountants
who, through their
outstanding achievements,
bring distinction to the
management accounting

profession and serve as role models for others.
Daniel is the first Canadian of African descent to be
named a Fellow. As VP and Regional Finance Officer
at MasterCard Canada, he is responsible for all
aspects of strategic financial management, analysis,
planning, accounting, reporting and taxation for
the Canada region. He lives in Mississauga, ON,
with his wife, Helen Ola, and son David.

Mike Schauch (MBA) kicked off 2010 with 11
other community leaders by climbing 5,895 meters
to the summit of Mt. Kilimanjaro in Tanzania, Africa.
Mike, a Director of UBS Bank (Canada) in
Vancouver, was the expedition leader and is a
‘Power to Be’ Adventure Therapy Volunteer. The
objective of the climb was to raise funds and
awareness for this charity that provides outdoor
recreation programs that enrich the lives of
disadvantaged children, young adults and their
families. The climb raised more than $165,000,
and Mike and his wife Chantal are now planning
their next adventure.  

2008

Called to the bar: Christopher Stephan and family  

ALUMNI NOTES



Kel Knutson (AMBA) happily announces the
birth of Nathan Cory on Aug. 14, 2009, weighing
in at a “hefty” 9 lbs., 3 oz. Both parents and his
two sisters are thrilled with the new addition to
the family.

Darryl McKenzie (AMBA) was named CEO of the
YMCA of Oakville, ON, in a unanimous decision by
the Board in December. The Oakville YMCA has 300
full- and part-time employees, more than 300
volunteers and approximately 8,000 members. 

Carisa Miklusak
(EMBA) launched her
new venture project
more than 10 months
ago and is happy to
report that the business
is profitable and in full
swing. It focuses on both
traditional executive
leadership and business
development consulting,
as well as social media

and mobile marketing.  While she operates
independently on the majority of projects, she
also co-founded a second firm, SoMedios. For
information, visit www.somedios.com
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Baby Nathan Knutson gets big hugs from his sisters

Reunion
S P R I N G

SATURDAY, MAY 29, 2010
noon to 2:00 pm
Goodes Hall

MAY 28 - 30

S E C O N D  A N N U A L

Queen’s Spring Reunion news at queensu.ca/alumni

FOR MORE INFORMATION:

alumni@business.queensu.ca
800.267.7837

Dean David Saunders invites you to a 

GROUND-BREAKING EVENT 
AND CELEBRATORY LUNCHEON
for the Goodes Hall Expansion

All QSB alumni and guests are welcome

REGISTER ONLINE:
business.queensu.ca/springreunion/luncheon

by May 10, 2010 (space is limited)
Luncheon: $20 for adults, $8 for children (6 to 12) 

(no charge for children under 6)

Returning classes:
BCom’60, BCom’65, BCom’70, BCom’90, BCom’00, 
BCom’05, MBA’80, MBA’85, EMBA’00, EMBA'05

Classes planning reunions for September 2010:
BCom’75, BCom’85, BCom’95, MBA’70
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The fall/winter season was a busy one, with events that attracted hundreds of alums and their guests to 

presentations and social events organized by local QBC executives. There’s no better way to network with

fellow business professionals and reconnect with former classmates than to take in a Business Club event. 

Vancouver

QUEEN’S BUSINESS CLUBS

Vancouver’s Elephant and Castle pub – the place to be in early February for some pre-Olympics socializing

George Watson, above left, at the Calgary Club’s September event

Jeremy Gutsche, 2nd photo, middle, shows off his just-released book Exploiting Chaos at November event

December socializing at Milk Tiger Lounge   Pentti Karkkainen, centre, with QBC Execs 
Tim Onyett, Scott Tizzard, Adrienne Bellehumeur
and Alex Danzinger in January

The Calgary Club kicked off the season in September with a presentation by George Watson, MBA’72, President of
CriticalControl Solutions and former President and CEO of TransCanada Pipelines. Chief Trendhunter Jeremy Gutsche,
AMBA’05, followed in November and wowed a full house with his presentation on ‘the next big things.’ A Christmas Social at
Milk Tiger Lounge put everyone in a festive spirit. Pentti Karkkainen, MBA ’81, spoke on ‘The Energy Business from the
Perspective of a Private Equity Provider’ at a sold-out event in January. 

Calgary
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Hong Kong
Commerce students studying in 
Hong Kong were treated to an evening at
the Royal Hong Kong Yacht Club in
February by local alumni David Mulvenna,
BCom’98 and David Nesbitt, MBA’70 

New York   
Prof. Julian Barling was the featured
speaker on ‘Transformational Leadership’ at
an event sponsored by SECOR and featuring
James Buchanan, Managing Partner, on
‘Mobilizing Talent Today’ in January. 

London, UK      
Alumni and friends enjoyed
making new connections
and seeing old friends at
the Albannach in February. 

Jeremy Gutsche at Toronto’s Hard Rock Café in September ‘Humour in Unhappy Times’ with Second City Communications
and IBM Canada’s David Rodgerson, EMBA’00, in early November

Toronto

Ottawa

Standard & Poor’s Managing Director Thomas Connell’s presentation ‘Out of the Crunch? A Look Ahead for the Credit Markets’ at the National Club in November

Retail pioneer Harry Rosen’s presentation in February – another sold-out event

Peter Drake, MA’73, Vice President, Retirement & Economic Research, Fidelity Investments Canada (1st photo above, centre), on ‘Investing in
Uncertain Times’ in October 

Stephen S. Poloz, Senior VP Financing, Export Development Canada (EDC) on ‘Where is the Real Recovery and What is EDC’s Role?’ in February
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The Vanier Cup Commerce Connection: The Gaels’ Commerce contingent with the Vanier Cup in the new Queen’s Centre: (from left) Vanier Cup MVP and quarterback 
Danny Brannagan, Comm’09; fullback Patric Hong, Comm’13; defensive lineman and All-Canadian team member Osie Ukwuoma, Comm’09; linebacker Connor Moen,
Comm’13; cornerback Josh Sultana, Comm’12 and running back Jimmy Therrien, Comm’10. Not pictured: Kyle MacDonald, Comm’11, who was on international exchange. 

Four teammates plan to return to the gridiron next season. Osie has signed a one-year contract with the CFL’s Calgary Stampeders and plans to explore law school options.
Danny signed a three-year contract with the Toronto Argonauts in mid-March and has a shot at ending the 13-year drought of Canadian-born quarterbacks starting a CFL game.
Said Argo coach Jim Barker, “He has a personality and leadership qualities that will allow him to be successful at this level.” He certainly proved himself at Queen’s where
he passed for over 10,000 yards to become the leading passer in Gaels’ history. In this season’s championship game, he passed for 286 yards and three touchdowns to rally
the Gaels from an 18-point deficit to beat the Calgary Dinos 33-31 and capture the coveted Cup, last won by Queen’s in 1992.

Read Merv Daub’s cover story on the Gaels’ win in the current issue of the Queen’s Alumni Review (online at www.queensu.ca/alumni/programs/quaa/alumnireview.html)

PARTING SHOT


