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FROM THE DEAN

David M. Saunders, PhD
Dean, Queen’s School of Business

Wherever you are today – from the boardroom to the classroom – chances
are you’ve already seen or heard a great deal about the current economic
downturn.With all the doom and gloom, many people are searching for
some good news.

While there is no doubt that Canadian universities have been
affected by the global financial situation (endowments are down andmany
capital projects have been put on hold) overall, business schools appear to
be something of a safe harbour. The reality is that MBA applications
have increased substantially at many top b-schools like Queen’s.
So what’s going on?

MBA APPLICATIONS ON THE RISE
MBA enrolment numbers tend to be counter-cyclical to the economy.Whether it’s about finding new jobs,

reaching more senior positions or gaining a competitive edge, during an economic downturn many people head
back to school to sharpen their skills, acquire new expertise and build their credentials.

Queen’s has seen the largest-ever increase in applications to our full-time MBA program this year, and most
experts would agree we’ve got a long way to go before the economy brightens. Despite this growth in the quantity
of applications, the quality of applicants remains high, with average GMAT scores consistently above 650. To
accommodate this demand, we are increasing the intake for the Class of 2010, who arrive this May.

The counter-cyclical interest in MBA programs, however, does not mean applications to all programs are up.On the
executive education front, our enrolment numbers are tracking consistent with this time last year.Whilewe’d prefer growth,
these levels are encouraging, sincemany other business schools are reporting that their numbers are down significantly.

INVESTING IN PEOPLE AND INFRASTRUCTURE
Despite our strength,by nomeans arewe immune to today’s challenges.As you know,we are in themidst of fundraising

$22million for the expansion of Goodes Hall.With 75,000 square feet of increased collaborativeworkspace,classrooms
and offices,QSB is poised to increase our student intake and faculty recruitmentwhilemaintaining the intimate nature of
our student experience.While our fundraising efforts keep pacewith the economic recovery,we remain focused on achieving
our goal.Our generous supporters have invested just over $11million so far – thank you!To find outmore about the plans
for expanding Goodes Hall and to make your contribution, please visit business.queensu.ca/goodes_expansion.

YOUR CAREER PATH
We know that the economy has had an adverse impact on some of our alumni, particularly those working in

sectors that have been hit hard by the downturn. If you find yourself looking for the next step in your career, please
remember that the Queen’s School of Business Career Centre (www.business.queensu.ca/recruiting) is open to alumni
to support your career search with coaching services and access to our recruiters.And don’t forget Queen’s Business
Clubs are active in major Canadian and international cities, providing excellent networking opportunities and
timely discussions of business issues. For a listing of events near you, visit business.queensu.ca.

HONOURING MEMORABLE PROFESSORS
Finally, as part of the celebration of our 90th anniversary in 2009, I am pleased to announce the launch of the

QSB Faculty Hall of Fame – a new initiative that recognizes faculty members who have had the greatest influence
on the thousands of students at Queen's School of Business, and that celebrates our long and successful history.
Thanks to our alumni and friends who sent in nominations by the due date of April 17. For more information
about this initiative, visit http:// business.queensu.ca/faculty_hall_of_fame

Wewill induct the first honorees at the QSB Luncheon on Saturday,May 23, in Goodes Hall during Queen's Spring
ReunionWeekend. I hope to see you there for a weekend of good times, good friends ... and great newmemories!
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EDITOR’S NOTE QSB ADVISORY BOARD MEMBERS

If you’re looking for hints on selecting hors d’oeuvres for your next
party, just drop me a line. I’ve become expert in picking out the best
nibbles at Queen’s Business Club events. Of course, I don’t go just
for the food. The main attraction is always the chance to meet and
pick the brains of our alumni.With my ‘editor’ hat on, I’m always
on the look-out for story ideas for this magazine. From the alumni
relations perspective, my colleagues and I learn a lot by asking
attendees, “So, what brought you out tonight?” “The speaker’s
topic,” is a popular response, as is, “Catching up with classmates.”

Events tend to bring out a mix of repeat attendees and newcomers,
from current MBA students and recent graduates to retirees and

all ages in between. The Clubs provide a great opportunity to network and to learn about interesting
topics from dynamic speakers.

The Clubs are run by a dedicated group of alumni volunteers who put together a program of
events that typically run from September to June. Over the years, they’ve scored such prominent
speakers as former Prime Minister Paul Martin in Ottawa; former American Airlines CEO Don Carty,
BA’68, LLD’01, in Toronto; Agrium’s CFO BruceWaterman, BCom’73, in Calgary; and Jerry del Missier,
BSC’85, MBA’87, President of Barclay’s Capital, in London and New York, to name just a few.
Frequent guest speakers Dean David Saunders and our own QSB professors also attract large
numbers of alumni interested in hearing School updates.

The Toronto Club has been ably led by Jason Flowerday, EMBA’04, since 2004. Jason is stepping
down to devote more time to his other personal, professional, and community interests. These include
raising a young family of three with his wife Angela, growing RxMedia's business as its Vice President,
and training for the upcoming Toronto Ride to Conquer Cancer – a 200-km, two-day bicycle ride
to Niagara Falls in June. Thank you, Jason, for your dedication and enthusiasm, not to mention your
impressive time management skills!

Incoming President Ryan Garrah, MBAst’04, is Director of Growth and Planning at Emerson
Canada and has been on the Club’s Executive since 2005. He’s been project leader on several
QBC events and is a member of his Class Reunion planning committee, so he comes to the position
with terrific event management credentials.

The Ottawa Club is also under new leadership. Kevin Horseman, MBAst'01, has rejoined
the Ottawa Executive as President and is looking forward to sustaining the Club’s momentum.
Kevin served as President from 2001-03 before heading to New York on an assignment with
Deloitte, and now he’s back as a manager in their Ottawa Human Capital practice.

If you’ve attended any Business Club events this season, check out pages 26 and 27 to see
if you’re in any of the candid photos there. If you’ve never attended an event, or haven’t in a while,
please consider this a personal invitation. They’re great opportunities for you to reconnect with
your classmates, extend your professional network and hear some terrific speakers. And of course,
the hors d’oeuvres are usually excellent.

Shelley Pleiter
Editor

spleiter@business.queensu.ca

FEEDBACK

Your letters and messages are always welcome. This issue’s offering comes from
Michele C. Gustafson, BCom’00, from Lloydminster, AB.

I just received my QSB Magazine and immediately read the cover story “Bearing Witness.”
I was surprised how intrigued I was at the description of a financial event that I’m
positive will define my generation. It read very much like a high-octane television
drama and drew me in at my office desk. As always, I appreciate the updates on the
School’s direction and on notable Queen’s alumni. Thank you!
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INSIDE

GOODES
Meet QSB’s newAdvisory Board members
Shân Atkins,
BCom’79, MBA’83
(Harvard), is Managing
Director of Chetrum
Capital LLC, a private
investment firm based
in Barrington, Ill., which
she co-founded in 2001.
Previously, she served as
Executive Vice President
of Sears, Roebuck & Co.
and was a partner at Bain & Company, the
international strategy consultancy, where she was
a leader in the consumer and retail practice. She
began her career in public accounting with Price
Waterhouse in Toronto and is qualified as a CPA
and Chartered Accountant.

She serves on the boards of The Pep Boys –
Manny, Moe & Jack, Spartan Stores, Tim Hortons,
and Shoppers Drug Mart Corporation. Apart from
corporate affiliations, she reaches out to the
community as a board member of Northwest
Community Hospital in Arlington Heights, Ill., one
of the top 100 hospitals in the United States, and
is board chair of ProLiteracy Worldwide, a leading
global adult literacy organization.

Michael Kehoe,
BCom’78, is CEO of
Toronto-based
Cosmetica Laboratories
Inc., a leading third-
party provider of added-
value innovation and
manufacturing solutions
for some of the world’s
most recognized
cosmetic brands.
Previously, Michael was the CEO of CIBA Vision, a
global leader in the contact lens business, following
a 27-year career at Procter & Gamble, which
included seven years as President of the Global
Oral Care business unit. In these roles, Michael
lived and worked in Switzerland, Germany, the US
and Canada. He is rejoining the QSB Advisory Board,
having served as a member from 1995 to 1998.

Michael Sifton,
BCom’83, is a seasoned
media executive with
more than 25 years’
experience in leading
newspaper organizations
in all parts of Canada.
He has been President
and CEO of Sun Media,
Osprey Media, Hollinger
Canadian Newspapers
and Armadale Communications and active in many
industry-related organizations: Chairman of Canadian
Press, Vice Chairman of the Canadian Newspaper
Association and Director of the Newspaper Audience
Databank.
He has also served on various community and
non-profit boards. These currently include Crime
Stoppers of York Region, St. Andrews College and
the Toronto Polo Club.
Michael has strong ties to Queen’s, having met his
wife Julie, Artsci’82, during his Commerce studies.
Of the couple’s three children, two are currently
Queen’s students: Alexandra, Comm’09, and Torie,
Art History’11.

Recognizing excellence – QSB launches
Faculty Hall of Fame
Two new traditions will launch on May 23, 2009: the inaugural Spring Reunion
Luncheon and the induction of the first honorees into theQueen's School of Business
Faculty Hall of Fame. The Hall idea originated with David Sculthorpe, BCom'83,
Chair of QSB’s Advisory Board, as a way of recognizing outstanding faculty members
who have made a lasting impact through their teaching, research or service.

“2009 marks the 90th anniversary of the launch of Queen's Commerce program
– Canada's first undergraduate business degree,” explains Dean David Saunders.
“What better way to celebrate our rich history than to recognize the professors
who most influenced the thousands of students who have earned their business
degree at Queen's?”

An email from Dean Saunders sent on March 11 to the alumni community
solicited nominations by April 17. The Selection Committee, comprised of Queen’s
officials, alumni, faculty, student and staff representatives, will review all nominations
and choose the inaugural honorees based upon criteria defined in the Terms of
Reference (available online at http:// business.queensu.ca/faculty_hall_of_fame
or by request through alumni@business.queensu.ca or 800.267.7837).

The celebration at Spring Reunion announcing the inaugural inductees will
be covered in the summer issue of the magazine.

David Kwon, Comm'10, pictured at right, and his teammates from Peking
University, where David is on a full-year exchange, won their category
in the KPMG Business Administration Paper competition. This prestigious
competition, now in its 23rd year, is organized by the Hong Kong
Federation of Business Students, an association for more than 10,000
business students from the eight universities in Hong Kong. David and
his teammates earned internships with KPMG China for their efforts.
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INSIDE GOODES

A QSB contingent of 27 MBA students braved Halifax in
January to take part in the annual MBA Games. This
year’s event, with its corporate social responsibility
theme, attracted 15 teams from business schools across
Canada to compete in academic, sports and spirit
competitions. The Queen’s team placed second in the
strategy case competition, third in the marketing category
and raised some $200 for a local Halifax children’s charity
as part of its CSR contribution.

The class of 2009 thanks all those who provided financial
support, including Pita Pit – the team’s platinum sponsor at
the $7,500 level, RBC, and the MBA Class of 1998.

Commerce student team ‘Campus Connect’ took
home top honours and the $5,000 prize at the
second annual Paul and Tom Kinnear Business Plan
Competition held in February at QSB.Campus Connect,
founded by Comm’09 students David Phillips and
Ian MacDonald, is a student marketing solution that
brings together student sampling, online interaction
and market research to propel clients’ brands
forward faster (see www.campus-connect.ca).
The team also came second in the Queen’s
Entrepreneurs Competition, winning $6,000 and
the opportunity to pitch their idea on an upcoming
episode of the hit CBC TV show Dragon’s Den.

The Kinnear brothers both graduated from
the Commerce program, Paul in 1963 and Tom
in 1966. Tom established the award in 2008 to
create an undergraduate Business Plan
competition that would provide a cash prize to

Director of the Samuel Zell & Robert H. Lurie
Institute for Entrepreneurial Studies at the University
of Michigan, where he founded the Wolverine
Venture Fund – the inspiration for QSB’s own
Tricolour Venture Fund (see story on page 14).

“Each year QSB Commerce students are invited
to submit their business plans to be judged in a
preliminary round. The final four present their plans
to a panel of judges that selects the team that is
most committed to pursuing the business,” explains
Kelley Packalen, competition organizer and QSB
Assistant Professor of Strategy and Organization.

This year’s judging panel includedWilliamWhite,
BA’75,MBA’80, Director,W.White & Associates, Ltd.;
Lisanne Hill, BCom’80, President, Contor
Industries Ltd.; and ElspethMurray,BSc’85,MBA’87,
CIBC Faculty Fellow in Entrepreneurship and
Director of Queen’s Centre for Business Venturing.

Paul and Tom Kinnear Business Plan Competition held at QSB

Ian MacDonald and David Phillips

QSB sweep at MasterCard ForePoint Case Competition
For the second consecutive year, a QSB

Commerce team won the annual MasterCard
ForePoint Case Competition. Hosted by the
University of Alberta Marketing Association, the
competition brings together 16 teams of
business students from all across Canada. It
allows students the opportunity to perform
extensive research on the appointed company,
industry, and the featured product or service by
distributing the case three weeks before the
main competition event. This places a greater
emphasis on case research, analysis, and
preparation, which accurately reflects how most
decisions are made in the business world. The winning MasterCard team, from left, Michael Brewer, Prasanna Ranganathan, Lauren Parker and Michael Koichopolos.

MBA Games 2009

MBA’09 Snow Soccer Team in Halifax

support the start-up or ongoing operations of a
student-run business. Tom is a member of the
QSB Advisory Board, was awarded a Queen’s
honorary degree (LLD) in 2002, and is currently
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ComSoc Highlights of 2008-09
“Thank you to the passionate students and generous speakers, sponsors and
corporate mentors who have enhanced the Commerce student experience
and contributed to the advancement of ComSoc in 2008-09. The theme of
‘ComSoc as One’ has unified us in our purpose, but it is the dedicated
contribution of each of you that makes possible the vast opportunities that
provide such value to Canada’s premiere undergraduate business degree.
Here are some of the highlights of the past year.

Cam MacNeil, Comm’09, VP Internal (far left), Clarisse Lau, Comm’09, VP External,
Matthew Price, Comm’09, President

Arlene Dickinson, another ‘Dragon’,
spoke at Queen’s Advancing Canadian
Entrepreneurship (QACE) Conference.

Conference speaker Jerry del Missier, BSc’85,
MBA’87, President of Barclay’s Capital, with
Queen’s Conference on International Business
attendees Katie Shotbolt, Comm’11 (left) and
Sarah Whelan, Comm’10.

CEO of Maple Leaf Sports and
Entertainment Richard Peddie with QSIC
attendee Jacob Barnes, Comm’09.

This awareness campaign mimicked the
‘I Like Commerce’ Frosh week slogan
in response to some divisive racism
issues on campus. ‘I LIKE DIVERSITY’
pins were circulated to and proudly
worn by Commerce students
throughout the year.

Elizabeth May, Leader of the Green Party,
spoke at the Commerce Engineering
Environment Conference (CEEC).

Brett Wilson, one of the ‘Dragon’ judges
on CBC’s Dragon’s Den TV show, at the
Queen’s Entrepreneurs Competition (QEC),
with Co-chairs Jennifer Turliuk, Comm’10
and Jeremy Einhorn, Comm’09.
Commerce students Ian MacDonald and
Dave Phillips placed second (see related
item on opposite page).
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Consulting for a Cause – student-run case competition
for Canadian Blood Services.

Queen’s Commerce Initiative Abroad brought together 25 Commerce students who volunteered their services in Ecuador during Reading Week.
The work included building improvements to a day care centre, preparing meals and feeding local children and teaching classes.

‘Commerce Kids’ program features students volunteering at
local schools, including this Christmas celebration in December.

The ‘Commerce Has Heart’ clean-up day at Almost Home, a haven for families
with seriously ill children receiving treatment at Kingston hospitals.

The Commerce Charity Cup annual hockey tournament has raised a total of $75,000 over the past five years.

Interested in getting involved with
Canada’s largest undergraduate

business student society?

Browse http://comsoc.queensu.ca,
download the Corporate Viewbook

(About > ComSoc Viewbooks), or
use the ‘Contact ComSoc’ feature.

BECOME A SPONSOR, SPEAKER OR MENTOR.

Commerce Outreach Initiatives

6 MAGAZINE SPRING 2009
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The Toronto Consulting Club was founded last year
by Monica Porteanu, Cornell-Queen’s MBA’08,
to bring together Toronto alumni and MBA students
interested in the consulting field. Fellow alumni
Nadia Nzabi, AMBA’09, Raluca Petrut,AMBA’09,
and Diana Campoli, EMBA’09, helped organize
a series of events last fall with speakers from
top consulting firms, including AT Kearney, the
Boston Consulting Group, Capgemini,
PricewaterhouseCoopers Canada, and Secor Group.

More recent events have focused on current
market conditions, with topics such as

‘Consulting During a Recession’, a panel
discussion led by Prof. Douglas Reid and featuring
Bob McCulloch, Chair of the National Board of
CMC-Canada and founder of the Energy Exchange;
Anne Marie Ryan, President of AMR Associates
and Women in Capital Markets board member;
Julia McGillis, BCom’99, Associate Partner at
Oliver Wyman and Partner at Social Venture
Partners; and Mark Raheja, BCom’98, a
researcher and strategist in the field of
behavioural change. For more information or to
get involved, contact
torontoconsultingclub@queensbusiness.ca

Tina Dacin, E.Marie Shantz
Professor of Strategy and
Organizational Behaviour,
whose research interests
focus on social
entrepreneurship and
strategic collaboration,
was named Director of

the Centre for Corporate Social Responsibility
(CSR) in January. The Centre was founded in
2004 to help train students to meet the demand
for business leaders concerned with the
challenges of CSR and to foster research that
would ultimately promote better CSR practice.

“The Centre offers a wonderful opportunity to
engage members of the QSB community,” she
explains. “For example, Commerce students
generously provided more than 3,000 hours of
outreach to the local community in 2008, and our
full-time MBA students were involved in several
CSR-related case competitions over the last year.

A number of professors offer courses on
business ethics, CSR, and sustainability in our
Commerce and MBA programs. We are currently
working on some exciting curriculum, research
and outreach initiatives in the areas of responsible
leadership, social innovation and socially
responsible enterprise.”

The Centre is the hub of the School’s CSR
and ethics initiatives, which include the CSR
Certificate program for Commerce students,
support to the local and national non-profit
community, and ongoing involvement with the
Globally Responsible Leadership Initiative
developed by the United Nations Global Compact
and the European Foundation for Management
Development. The work of the Centre is
generously funded by such corporate sponsors as
Nexen, P&G, Certified Management Accountants,
Molson and Concerned Children's Advertisers.
See the related story on the Centre’s National
Mentor Program on page 12.

Toronto Consulting Club draws top speakers

Faculty/Staff news

Centre for CSR welcomes new director Tina Dacin

Jacline Abray-Nyman is an accomplished leader
in the public sector with more than 18 years of
demonstrated success in senior roles within
Canadian universities, having focused on external
relations and philanthropic fundraising. She joined
QSB as Executive Director of Development and
Alumni Relations in October. In this capacity, Jacline
provides leadership for developing meaningful
relationships with QSB’s alumni and donors.

“Investing personally and financially in the vision
of Queen’s School of Business provides extraordinary
value for QSB alumni and all its stakeholders, as
we ensure a future of continued academic
excellence and exceptional experience,” she says.

Jacline has worked in the private sector in business
administration and marketing and as a consultant
on relationship-building, resource development,
marketing and strategic planning. Before Queen’s,
she held the positions of Vice-President of
Fundraising and Donor Relations for the York
University Foundation; Director of Development and
External Relations for the Haskayne School of Business
and Director of Development Communications, both
at the University of Calgary; and Director of
Advancement Services at the University of Ottawa.

Jacline holds a Bachelor of Administration, an
MBA and has completed her PhD course work.
She is currently finishing her doctoral studies,
with research interests in social-mission sector
marketing and philanthropy.

Darlene Holden, left,
and her daughter,
Karey Barr, are
pictured at Darlene’s
retirement reception,
held in February.
The Goodes Hall

Atrium was filled with friends and colleagues who
paid tribute to Darlene’s 40 years of service to the
School in various financial administration roles.
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QSB Magazine Main page':La'''' 1  4/3/09  1:11 PM  Page 7



8 MAGAZINE SPRING 2009

Perhaps that oratorical success piqued his
interest in entering the Next PM contest last
fall. Busy with a new non-profit called S-Drive
(www.sdrive.ca) that creates social networking
events, volunteer activities and professional
development opportunities for a membership
base of driven young professionals, plus working
full-time as a financial institution underwriter
for Chubb Insurance Company of Canada in
Toronto, he worried he had too much on his
plate to enter. However, adhering to the old
adage ‘If you want something done, ask a busy
person,’ Robert jumped in.

The contest began in 1995 as an essay
competition sponsored by Magna International
Inc., but it’s been running on CBC-TV since

2006. It has evolved into a series of challenges for
contestants aged 18 to 25 – videos, online
questionnaires, town hall events and ultimately
an all-candidates debate, just like a real election.
Two other sponsors have joined Magna: the
Dominion Institute and the Canada-U.S. Fulbright
Program. The grand prize is $50,000 plus a paid
internship with each of the sponsors.

Like any good politician would, Robert created
a “campaign team”, in his case comprised of
three former Queen’s classmate advisors:
Brian Edge, BCom’07, Dave Connolly, BCom’06,
and AustinArmstrong,Artsci'07. His entry video
showed how he would improve Canada politically,
socially and economically. The next steps included
answering questions on the CBC website and
creating a community event designed to showcase
leadership abilities. As his event, Robert chose to
replicate the competition itself on a smaller scale at
his old junior high and high schools in Dartmouth.

He particularly enjoyed that phase because he’s
so passionate about the importance of involving
young people in the political process. Not only

One of the first things you notice when
you meet Robert Marsh, BCom’07, is his
strong handshake – which is definitely a

good thing. Because if there’s anything the top-four
finalist in the ‘Canada’s Next Great Prime Minister’
contest needs to go with his winning smile, great
ideas and healthy dose of charisma, it’s a good
handshake. “I’ve been perfecting it,” laughs the
Dartmouth, NS, native. “Actually, I have to give credit
to the Commerce communications class that taught
us a strong and firm handshake was important.”

His handshake got a workout during his four
years at Queen’s when he packed his schedule with
such extracurricular activities as Class President,
Q'BET Co-Chair and ICBC’s winning debater. Another
lesson learned was the importance of giving back.
“Receiving one of the Donald and Rob Sobey Atlantic
Scholarships made it possible for me to attend
Queen’s in the first place,” Robert explains. In fourth
year, he ‘paid it forward’ by co-chairing the class
gift campaign. As class valedictorian, he delivered
an impassioned address that convinced many
present that his future held something special.

ROBERT MARSH A RUNNER-UP IN CBC TV’S NEXT GREAT PRIME MINISTER CONTEST

LLIIGGHHTTSS,,  CCAAMMEERRAASS,,  AACCTTIIOONN!!

“BRIAN MULRONEY TOLD ME … YOU
HAVE TO MAKE VERY DIFFICULT

DECISIONS AND PEOPLE ARE OFTEN
GOING TO DISLIKE YOU AT THE END

OF THE DAY.”

QSB FEATURE STORY
BY GEORGIE  B INKS
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The boot camp was gruelling. “There were ten
people who were very ambitious, very politically
savvy.We got along well, but we were debating
our hearts out, knowing that only four people
would be chosen for the televised final.”

Those four were Robert, Amy Marlene
Robichaud, David Suk and Gabriel Bran Lopez.
For their final challenge, they taped a debate
before a live studio audience with four former
prime minsters – Kim Campbell,Brian Mulroney,
Paul Martin and Joe Clark – and moderator
Alex Trebek. As Robert recalls it, “They each
seemed to have an aura around them.”

Not only was Robert able to test his political
acumen in front of a national audience, but he
picked up tips from four former PMs who really
know the job. For instance, “Brian Mulroney told
me one of the big things with true leadership
was that you have to make very difficult decisions

and people are often going to dislike you at the
end of the day.” Being knowledgeable about
these PMs’ policies and opinions might have
tempted Robert to formulate his answers to
accommodate their views, but he didn’t. “I decided
early on that I couldn’t change my ideals. I knew
there would be things people wouldn’t agree
with or that might make the politicians a little
harder on me, but if I said something that wasn’t
true to what I believe, all the people who voted

did he love hearing the students’ views on the
issues, he loved their enthusiasm. “When we
offered them photos with me, they basically
engulfed me. They added me on Facebook. I got
to feel like Barack Obama for about two hours.”

On January 15, the number of contestants was
whittled down to the final ten, one chosen by online
voters and the other nine by a judging panel of
sponsors and CBC representatives. Robert says
the voting had come to feel like a real political
campaign. “Everyone from my grandfather out
at Tim Hortons in Cape Breton to my friends in
Toronto helped me out. It was as if I really was
running to be Prime Minister.” When he used the
Alumni Notes of QSB Magazine’s previous issue
to promote his candidacy and ask for alumni
support, that resulted in more votes, he says.
Robert garnered the most votes in that round –
his “golden” ticket into the top ten, as he calls it.

Next came a political boot camp in Toronto to
test contestants’ political skill and general savvy.
“The first day, they told us we’d be getting started
at 9 a.m., but they came over at 7 a.m., woke us
up with the cameras and started filming.We were
given an envelope containing the details of our first
challenge – a hypothetical terrorist attack on the
West Coast. We had an hour to get dressed, get to
the CBC studio, and address the nation as Canada’s
Prime Minister in a mock press conference.”
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for me and told me to enter this competition
would call me on it.”

With his debating experience in high school
and university, Robert was confident about the
televised final, but admits it was still a bit daunting.
It reassured him to know that even if the PMs were
tough and disagreed with him, the viewers would
have the final say. “It was ultimately democracy
that would prevail,” he said, “and Canadians who
would choose Canada’s Next Great Prime Minister.”

The show was taped in February, widely
promoted by the CBC and finally broadcast on
March 18. An enthusiastic crowd of friends and
supporters gathered at a downtown Toronto bar
to cheer for Robert. The vote was close, with
Robert receiving 37 percent and winner Amy
Marlene Robichaud 50 percent. As one of the four
finalists, Robert receives $5,000 and optional
month-long internships with each sponsor. But
there’s a bigger prize for all the contestants: a
taste of political life that might nudge them to go
for the real job someday.

It’s a good thing for Robert that he’s already
got that handshake down.

Rob visits Erin Graves Memorial Junior High School to solicit hometown support

ROBERT HAD ONE HOUR “TO DEAL

WITH A HYPOTHETICAL TERRORIST

ATTACK ON THE WEST COAST.”

“Everyone from my grandfather out at the Tim Hortons
in Cape Breton to my friends in Toronto helped me out.”

To view the show online, visit
http://www.cbc.ca/nextprimeminister/video.html
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At the tender age of 30, Calgary native
Jeremy revels in what he calls his dream job, one
that, in fact, reflects a number of his hobbies.
“Trendhunter.com encompasses all of the things
I like to do – random pursuits, new ideas,
graphic design and programming, to name a
few. I’m doing my hobby and I love it.”

Jeremy completed his BCom in Finance at the
University of Calgary, studied innovation at Stanford
and earned his Queen’s Accelerated MBA for
Business Graduates in its inaugural year, which
he jokingly calls its ‘guinea pig’ year. Perfect for a
man who likes to takes chances. “I was always
an entrepreneur,” he muses, “but I didn’t know
what my business opportunity was going to be.”

If you want to converse with Jeremy Gutsche
about his work, be prepared to discover a
new language. While ‘clusters’ may be

chocolaty-almond delicacies and ‘sparks’ a
function of electricity in your lingo, to Jeremy
they’re the constructs of the massive ‘trend’
universe he’s created online.

The AMBA’05 grad and founder of
Trendhunter.com, along with his worldwide
army of ‘trendspotters’ and ‘cool hunters,’ are
akin to modern-day explorers trooping through
their local cultural jungles in search of trends.
If those same trends show up in someone else’s
cultural jungle on the other side of the world,
they’re destined to explode worldwide.

JEREMY GUTSCHE’S JOB DESCRIPTION:

Trolling for trends…
Capturing cool
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Ironically, Jeremy’s business opportunity
turned out to be figuring out everyone else’s
business opportunity. He officially launched
www.trendhunter.com in 2006, and it took off
immediately. You could say the rest is history, but
it’s really just the opposite: It’s about predicting what’s
going tomake history. It’s all about discovering trends
and creating a way for business to use those trends.

Jeremy works with a legion of trendspotters
who contribute to the site from around the
world. His home office is a hub of activity, with a
handful of staff in Toronto’s trendy King/Spadina
neighbourhood.

It’s not that trendspotting hasn’t been around
for awhile. As Jeremy explains, “What makes us
different is that old school trendspotters would
be sitting in agencies clipping newspaper articles.
Instead, we have the world’s biggest on-line
network of trend hunters.” In fact, about 25,000
people around the world are signed up and globally
searching for cool innovations, which they post in
website portfolios. “Once we publish the trends,
we have the unique privilege of seeing how the
viral blogosphere reacts,” he says. “On any given
day, one article might get a thousand views,
another might get a million.”

Yes, viral blogosphere is part of the Jeremy
lingo too. As for ‘clusters’ and ‘sparks,’ Jeremy
explains them this way: “It starts with little
sparks, and where there is a cluster of the
biggest sparks, there’s a trend.”

What keeps trendspotters spotting is the fact
that successful ones can make as much as
$2,000 a month, which they receive from ad
revenue on the website. Jeremy says, “If an article
goes viral, it will get a thousand times more traffic
than anything else on the site.”

For Jeremy the new trend in trendspotters is
high school students. He says, with a laugh, that
“a lot of students could make more than they do
now in retail by hunting for cool things and
building a portfolio.”

The site is the world’s largest of its kind, with
eight million monthly views. Traffic to the site flows
from everywhere. Journalists and bloggers come
looking for the next big thing, while entrepreneurs
log on in search of specific ideas that will make them
money. Then there are those who simply covet the
knowledge to flaunt at the martini bar with friends
after work. Says Jeremy, “There’s a certain amount
of social currency in being that person in the know.”

Visit Trendhunter.com on any given day and
you can lose hours perusing photos like a pig
with two heads, Barbie-inspired fashion designs

in honour of her 50th anniversary, a Russian
Roulette Beer Bong and $300,000 cave houses, to
name a few. Trendhunter’s email newsletter is
free, but the company’s 2009 Master Trend Report
costs $1,499 to download. Niche trend reports start
at $189, while industry trend reports are $699.

As far as Jeremy is concerned, the new big
thing is actually the old big thing – nostalgia. That
means you can either wear Grandma’s old dresses
or enjoy ‘credit-crunch couture’ in which fashion
designers are stitching tablecloths into dresses. He
says tough economic times are also invigorating
people’s interest in do-it-yourself websites, while
bartering is fast becoming the old/new way of doing
business in countries like Iceland, which declared
bankruptcy last year.

When Jeremy looks in his own crystal ball,
the future looks busy. He’s planning to relaunch
Trendhunter.com, is hiring eight new programmers,
is busy with Trendhunter TV, a video channel on
youtube.com, as well as giving speeches on
subjects like Unlocking Cool, Clusters of Inspiration
and the Culture of Innovation.

He’s also just completed a book to be released
in September, entitled Exploiting Chaos. It details
how to identify opportunity during a time of crisis.
Of course, right now, if you’re speaking Jeremy’s
language, it’s just a spark he’s slaving on until the
wee hours of the morning. But once it’s published
and goes ‘viral,’ then it’s anyone’s guess how
long it will be until we’re talking ‘clusters.’

And most likely, with Jeremy’s prescient
touch, it will be the next big thing.

NEARLY 25,000 PEOPLE ARE GLOBALLY SEARCHING FOR COOL INNOVATIONS FOR TRENDHUNTER.COM

IT’S THE WORLD’S LARGEST

SITE OF ITS KIND, WITH

8 MILLION MONTHLY VIEWS.
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Since the age of four, Troy Beharry has been
a soccer player. The third-year Commerce
student learned his playmaking skills with

the North York Hearts Azzurri Soccer Club. Last
year, his love of the sport and his education goals
merged when he landed a dream summer job.

Hired to work with the Hearts-Azzurri, Troy
was handed a mission to do nothing less than
put the 1,700-player club – comprised of more
than a hundred teams in separate house, indoor
and advanced leagues – on a firm footing for the
future. He knew these two things going in: the Club
needed a sponsorship policy that would help to
attract financial backing, and it needed access to
government decision-makers who could address
the club’s urgent need for a new indoor facility
for Toronto’s ever-growing soccer community.

For a volunteer-run, nonprofit organization,
tackling such multifaceted challenges can be
difficult, if not impossible. Despite their passion
for the cause and good intentions, club organizers
often lack the time and specialized expertise
necessary to deal with complex projects.

Though it’s only a year old, the NMP is proving
to be one of the more successful ventures of the
Centre, whose mandate is to instill awareness
amongst Commerce students, corporate clients,
and the public that while businesses need to turn
a profit, the way they earn that profit matters.Today’s
more ethically conscious consumers, investors and
employees expect companies to be environmentally
responsible, transparent, respectful of human
rights, and to give back in meaningful ways to the
communities in which they operate. In other words,
companies are expected to do the right thing, to lead
by example.The NMP presents an ideal opportunity
for transmitting those values to students.

“Most of our students are already very savvy about
sustainable business practices, and opportunities
such as the NMP allow them to demonstrate this,”
says Tina Dacin, the E. Marie Shantz Professor
of Strategy and Organizational Behaviour and the
CSR Centre’s new Director (see announcement
on page 7). “The mentoring program has been
very successful at showing them how corporate
social responsibility fits into that paradigm.”

Student Sara Ross, Molson mentor Frank Ivankovic, Lieutenant Governor of Ontario David Onley (seated) and Baycrest’s Janis Sternhill

STUDENTS, SPONSORS AND CHARITIES JOIN FORCES IN

MENTORING PROJECT

DO THE right THING

“WE ARE WITNESSING A CHANGE IN THE
LANDSCAPE OF CORPORATE GIVING”

Fortunately for the Azzurri club, help was on
the way. Troy was chosen last summer to take
part in the inaugural year of the National Mentoring
Program that funded his summer job at Azzurri.
This program provides a meaningful mentoring
experience for students while building awareness
of the principles of corporate social responsibility
(CSR). Launched jointly by the School’s Centre for
Corporate Social Responsibility and Molson Canada,
the National Mentoring Program (NMP) connects
seven QSB students enrolled in the Certificate in
CSR program with a charity that they feel
passionate about and would like to work for during
the summer. Molson covers the students’ wages
– $7,000 each for 16 weeks – and pairs them with
an expert mentor in marketing, strategic planning,
or corporate philanthropy from Molson. This
mentor advises them in weekly meetings as
they work on a specific task for their charity.
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For Molson and other potential corporate
participants, the NMP offers advantages that are of
distinct benefit to the company. “Many
organizations today are looking for ways for their
staff to be more engaged in their communities
and their organization,” Tina says. “Partnering in
this type of program offers a really critical factor
for employee retention. Once employees begin to
think they're doing meaningful work and making
a meaningful contribution, they start feeling a
greater sense of commitment and engagement
with the organization. That is very key here.”

When Mary Donohue, a Toronto-based
corporate philanthropy consultant for Molson,
first pitched the idea of the mentoring program to
the CSR Centre’s then-director Jay Handelman,
her vision was to achieve a unique melding of
students, mentors, charities and corporations in
a mutually beneficial partnership. At the time,
Jay was already exploring sponsorship
opportunities with Molson and immediately
warmed to the concept of having his students
learn and apply private-sector tools and skills in
service of a non-profit agency as part of their
learning about corporate social responsibility. So
did Molson executives, who saw the program as
a way to fulfill some of their own philanthropic
objectives and to train and retain future leaders
– including both the Queen’s students whom
they might one day hire and the Molson
employees selected to be mentors.

The first group of seven Queen’s Commerce
students was selected by Mary Donohue,
Molson, and the CSR Centre on the basis of
essays they wrote describing why they wanted
to work with their chosen charities. Reporting for
duty by the close of the 2008 academic year,
Troy Beharry headed to the soccer club; Sara Ross
began helping Baycrest geriatric care hospital in
Toronto improve its corporate branding;Melissa Ha
would help plan logistics for a Global Vision Junior
Team Canada trade mission visit to Colombia;
Bangsil Cho went to work at Volunteer Canada;
and Mary Matthews and Serena O’Keefe
would help develop a marketing strategy for
VHA Home HealthCare in Ottawa.

The seventh, third-year Commerce student
Lara Kulach, was assigned to coordinate the Great
Ontario Salmon Derby for the Canadian National
Sportsmen’s Shows (CNSS) in Toronto, gaining
valuable event-planning andmarketing experience. For
50 days in July andAugust, she took on all aspects of
planning the tournament, organizing weigh
stations, sponsors and media outlets across Ontario.
She distributed promotional and sales materials,
fielded customer service enquiries,managed online
ticket sales, and tracked and reported the daily results
for a Toronto newspaper. After the tournament, she
helped organize the closing and awards ceremonies
and reported the 2008 results.

Thanks to the National Mentoring Program,
2008 was the first time the charity organization
didn’t have to pay a student to organize and
oversee its annual salmon derby.

“This gave my non-profit employers a capable
and committed student and freed up some of their
funds to go towards the organization’s other
activities,” says Lara. “I like to think that the CNSS
benefited from my business school experience and
that I successfully streamlined a number of activities
that are central to the salmon derby tournament.”

Troy, too, believes the NMP proved to be a boon
for all parties.Working with his Molson mentor,
Steve Ropp, he developed and implemented a
sponsorship policy and package that made a strong
case to prospective backers to support the club. As
well, with the assistance of Molson’s external
relations team,Troy scored face-to-face meetings
with municipal government managers.

Students and mentors at a luncheon with Ontario Lt. Governor David Onley

Student Melissa Ha and Molson mentor Craig Balfour

“The relationships established resulted in the
first serious steps towards the erection of an
indoor soccer facility in the Toronto community,”
says Troy. “This is an ongoing process, and will not
take place overnight. However, the ball is rolling.”

So is the NMP. This year, Molson will be
sponsoring business students from Queen’s and
three other Canadian universities – proof positive
that corporate social responsibility is coming of age.

“We are witnessing a change in the landscape
of corporate giving,” says Troy. “Long gone are
the days of just writing a cheque to a charity.
Programs such as the National Mentoring Program
represent the new face of corporate giving.”

Companies are expected to do the right thing, to lead by example. The NMP
presents an ideal opportunity for transmitting those values to students.

Student Troy Beharry with Molson mentor Steve Ropp

For more information, visit http://www.business.queensu.ca/centres/csr/index.php and
http://blog.molson.com/community/tag/national-mentoring-program/
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QSB FEATURE STORY
BY ANNE KERSHAW

advisement by the TVF’s Investment Advisory
Board, a committee of seasoned entrepreneurs,
angel investors and venture capitalists.

“It’s a hands-on translation of theory into
practice. It’s real money, it’s real business, and
it’s serious business. This is the ‘look-the-
entrepreneurs-in-the-eye’ experience as they’re
pitching their companies,” says Elspeth Murray,
Associate Professor and Director of QSB’s Centre
for Business Venturing. The Centre, a leading
source of knowledge and expertise in the creation,
leadership and management of new ventures, has
a key mandate to embed new venture thinking
into the School’s curriculum.

“We completely replicate the experience the
students would have if they were full-time venture
capitalists,” says Elspeth, who is also the CIBC
Faculty Fellow in Entrepreneurship. “It’s unique
in that respect. There is only so much you can
learn in the classroom through case studies,
however great they are, or from guest speakers.

“We are able to look at the companies’
portfolios and see whether they are on track and
turn out to be good investments. This becomes a
way to revisit the assumptions made when we
put the money in, to see if they panned out and
whether there is any way to effect any
changes,” Elspeth says.

The paths of Alan and Amie, both MBAst’06,
crossed when they participated in Canada’s first
student-advised venture capital fund and one of
the most ambitious and innovative curriculum
projects offered through the School’s Centre for
Business Venturing.

Launched in 2006, the Tricolour Venture Fund
(TVF) enables students from the Commerce and
full-timeMBA programs to gain hands-on experience
in managing a $3-million investment fund, making
decisions that affect real-life companies.

Early-stage companies seeking investments
make their pitch directly to student teams, who
then take on the thorough and meticulous work of
assessing the opportunity and conducting due
diligence. Students begin by reviewing the business
plans and executive summaries of the various
companies. They then invite a select number of
them to make a detailed presentation and answer
questions. At this point, the students narrow down
the list to three to five companies. Next, students
more vigorously investigate company claims and
operations, checks that can include everything
from a review of their intellectual property
holdings to the dimensions of their facilities.

Ultimately, the students decide whether to
invest and, if yes, under what terms. Their
recommendations are then taken under

Since the TVF’s founding, the School has seen
close to 50 students hone their entrepreneurial
acumen and investment judgement through
participation in the reality learning exercise.

Amie andAlan were part of the TVF program team
that recommended an investment of $100,000 in
Pathogen Detection Systems Inc. of Kingston, a
developer of fibre optic technology for rapid,
automated detection of bacteria in water systems.

Alan remembers the fun of interacting with
entrepreneurs who had exciting new ideas. “We
were seeing how companies come in and pitch
for money. It was a good first glimpse into the
world of venture capital for someone interested in
that field. It felt like being in on the ground floor
when potentially developing that technology.

“And it was the first financial modeling I had
ever done outside a classroom assignment. It was
an opportunity to actually dig into the financial
statements of a company, do some financial
modeling, and see if the amount of money the
company was asking for made sense. That was
challenging, and I was totally learning on the fly.”

Amie notes that her involvement in the TVF helped
her understand the role that personal relationships
play in winning the confidence of investors.

“A lot goes into the personal side that is often
missed or misunderstood by the entrepreneur. They

Alan Ridgeway, a PhD in biochemistry from UWO, spent nearly 10 years in scientific labs before deciding to
change course and embark on his MBA studies at Queen’s. He saw the program’s then-focus on business education
for those with a background in science and technology as a perfect fit.

Alan’s classmate Amie Sergas, a BSc in biotechnology from Brock University, had also come from the scientific
sector, having worked in a bio-pharma start-up and later at Vancouver’s StemCell Technologies Inc.

Both expected their MBA studies to further their business aspirations, especially in the venture capital area to
which both students were drawn. Neither anticipated being part of a team of student venture capitalists who
would actually recommend whether or not to invest in new ventures.

INTRODUCES STUDENTS TO THE WORLD
OF VENTURE CAPITAL

REAL MONEY…
REAL BUSINESS

Reality learning
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plastics and appliance industries, and $175,000
in Performance Plants Inc. (PPI); a biotechnology
company that develops drought- and heat-resistant
traits that boost crop yields and drought tolerance.

get so caught up in the technology, the numbers and
the mechanics of the business they’re pitching that
they discount the importance of how they present
themselves as leaders of a venture,” she says.

“It’s easy to think that the investment process
is quite calculated, but in fact, it’s not.A lot depends
on relationships among the people involved and
the trust that is established. If the people aren’t
right, it’s a ‘no-go’.”

These are just some of the insights she gained
that have helped her in her current role as Program
Manager for the Business Mentorship and
Entrepreneurship Program (BMEP) at MaRS
Discovery District, a $17-million part of Ontario's
Market Readiness Program, set up to provide
support services and mentorship to early-stage
technology companies.

Now in its third year, the TVF has also invested
$50,000 in Datec Coating Corp. of Milton, an
advanced materials company using novel ceramic
coating technology for applications in the automotive

Sustainable Development Technology Canada
recently awarded $5.5 million to a project led by
PPI to advance its trait technologies for improving
conversion of cellulose into cost-effective biofuels
and biochemicals.

In 2007-08, when Performance Plants was
identified by students as a potential investee, the
company opened its facilities for a tour and made a
formal presentation about all aspects of its business
model. Topics covered included its organizational
structure, management expertise and track
record, protection of its intellectual property,
commercial partners, pathway to market, and the
basis and uniqueness of its plant science.

But, says President Peter Matthewman, the
company saw its involvement with the TVF program
as more than just an investment opportunity.

“It is always valuable to have people who come
and have a fresh look at business, ask us questions
and provide an independent appraisal. However, this
was also a chance to work with the MBA students, to
mentor some of them and to show them what you
might call the real world, where sometimes the
answers aren’t crystal clear or black and white.

“We really enjoyed the interaction with them
and I hope they found it to be of value as well.”

The Fund is a joint initiative of QSB and PARTEQ
Innovations, the technology transfer arm of Queen’s.
The TVF will make equity and debt investments of
$50,000 to $150,000, or up to 20 percent of the
total capital base of the fund, in any one business.

Peter Gallant, founding CEO of Pathogen Detection Systems, Elspeth Murray and PARTEQ’s Paul Vicker

“WE COMPLETELY PARALLEL THE EXPERIENCE STUDENTS
WOULD HAVE IF THEY WERE FULL-TIME VENTURE CAPITALISTS.”

SHOWING STUDENTS THE REAL

WORLD “WHERE SOMETIMES THE

ANSWERS AREN’T CRYSTAL CLEAR

OR BLACK AND WHITE.”

David Dennis, CEO, Performance Plants
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While all investments are co-investments with an
independent fund, up to $50,000 may be invested
as a lead seed investment to demonstrate value and
entice other investors.

All proceeds of the Fund, which is seeded with
contributions from alumni and friends of Queen's,
are reinvested into sustaining and expanding the
educational program. PARTEQ structured the
fund to ensure it qualifies under the Ontario
Commercialization Investment Fund. Under the
OCIF program, the province will grant to the TVF
30 percent of each investment it makes in an
eligible business. “This is one way that we are going
to be able to build the fund,” explains Prof. Murray.

“We work very closely with PARTEQ, and its staff
has been terrific,” she adds. “They have great
expertise, including wonderful patent agents who
take a look at anything we might invest in.”

John Molloy, PARTEQ’s president and CEO,
says the Tricolour Venture Fund is a valuable tool
for helping startup companies to grow. “The
Fund provides a relatively small amount of
money, but it is leveraged with other money to
provide the companies with the cash they need
to get to a significant milestone,” he says “When
a company is approved, that gives other
interested investors added confidence that the
due diligence has been done and that the
opportunity is seen as worthy of investment.”

The contribution that the entrepreneurs make
to the program is considerable, she adds.“Many of
these business people have graciously volunteered
their time to work with the students.There is a vital
mentoring component. And these businesses are
always looking to recruit the best students, so
we have seen a number of grads go on to jobs
in venture capital or in private equity.”

After only three years, the TVF is already
seeing a return on its investments. Pathogen
Detection Systems has just been acquired by a
major company in the water industry, becoming
the Fund’s first-ever sale and first money-maker.

And theTVF program continues to gain
momentum. This year, 14 students were
selected. They have reviewed 11 businesses and
are inviting five to make formal presentations. “It’s
another great year for the Fund,” says Elspeth.
“We’re looking forward to seeing which
companies our students pick to succeed.”

At the same time, the company’smanagement also
benefits,he says.“From the company’s point of view,the
more scrutiny their business plan receives, the better.”

Elspeth also sees theTVF as away to help improve
the odds of success for new ventures.Much of the
country’s economy is fuelled by small businesses,
which Industry Canada has reported as employing 38
percent of Canadians working in the private sector.
“We are one of the most entrepreneurial nations
in the world. Small business is our future,” she says.
“Unfortunately, we know that up to 70 percent
of new ventures fail within five years. We like to
think we are helping to curb that failure rate.”

“IT’S A HANDS-ON TRANSLATION OF

THEORY INTO PRACTICE. IT’S REAL

MONEY, IT’S REAL BUSINESS, AND

IT’S SERIOUS BUSINESS.”

For more information, please visit:
http://www.business.queensu.ca/alumni_and_donors/top_funding_priorities/tricolour.php
http://www.parteqinnovations.com/
http://www.business.queensu.ca/centres/qcbv/index.php
http://www.performanceplants.com/
http://www.pathogendetect.com/
http://www.dateccoating.com/

John Molloy, President & CEO, PARTEQ Innovations, with David Dennis, CEO of Performance Plants Inc.
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PROFILE
BY CHRIST INE WARD

Onthis recent winter morning, The Globe
and Mail is missing from his front door and
Michael Nowlan, BCom’82, is out of sorts.

The President and Chief Executive Officer of
Marketwire, a full-service newswire and
communications workflow solutions provider, has
started his day with the Canadian daily ever since
he was a Commerce student living on Albert Street
in Kingston. By the time he arrives at his desk in
Toronto’s Commerce Court, he feels like a coffee
addict deprived of his 6 a.m. jolt.

To say Michael is a news junkie might be
putting it lightly.

In 1999, his personal interest in media and
his career direction merged. He left a career in
accounting and consulting to join CCNMatthews,
a made-in-Canada newswire service with offices
across the country and an international distribution
partnership agreement with a US firm. He spent
just one year as CFO before being named CEO in
2000. That’s when the real change began.

“Our business model at CCNMatthews was
simple, but it was also limited,” he explains. “We
were exposed to whatever our big US partner
decided and nothing more. Strategically, it wasn’t
a comfortable position for me to be in to protect
shareholder value. At the end of the day, I realized
we needed to develop ourselves globally.”

In April 2006, despite enormous risk, Michael
orchestrated the purchase of an American
newswire called Market Wire, and literally
overnight the tide turned for CCNMatthews and
for Michael, who was appointed President and
CEO of the newly expanded company.

“Before we merged with Market Wire, we
had 1,500 Canadian clients and a US business
about one-fifth that size.” The expanded North
American venture – renamed Marketwire – one
word with a small ‘w’ to distinguish it from the
US company purchased by CCNMatthews –
averaged 30 percent growth, year over year.

Within just 12 months, its US market share
had more than doubled to 16 percent and market
share north of the border rose to nearly 53 percent.
Today,close to 300Marketwire employees servemore
than 8,000 clients worldwide through 20 offices

on four continents, distributing news releases,
managing 600,000-plus media contacts and
providing a full range of services for public
relations, investor relations, journalists and other
communication professionals.

The most significant change, however, is in
how the company defines itself. “Ten years ago
we were a news wire,” notes Michael. “Now we’re
partners in advising clients how they can use
technology and distribution channels to take their
messages to the world.” One of Marketwire’s
newest offerings is a four-part “webinar” series
that teaches clients how to build, enact and
measure social media marketing strategies.

“Organizations no longer control their message.
Instead of worrying about what a handful of
journalists and analysts are writing about your
company, you have to worry about what consumers
are saying on blogs and websites. Everyone’s an
expert today.” And that is why Marketwire has
continued to evolve under Michael’s leadership. “If
you aren’t investing in technology, hiring, training,
product development, branding and marketing,
your numbers won’t be there. It’s impossible.”

Michael Nowlan (centre) and his wife Elsa vacationing in Rome with their family:
eldest daughter Katharine (photo left), daughter Sarah (centre front) and son Alexander (centre back).

“NOW WE’RE PARTNERS IN ADVISING CLIENTS HOW THEY CAN USE
TECHNOLOGY AND DISTRIBUTION CHANNELS TO TAKE THEIR

MESSAGES TO THE WORLD.”

“THE ENTIRE NEWS BUSINESS HAS CHANGED, AND WE’RE CHANGING WITH IT.”

The chartered accountant who as a fresh-
faced Commerce graduate said “You need to
understand the numbers of a company to truly
understand the company,” has become far more
appreciative over the years of the myriad of
factors that determine business success.

As mid-morning approaches, Michael is in his
element and about ready to put the day’s rough
start behind him. A running stream of news feeds
his BlackBerry, and he’s had 10 minutes with
The Economist, his favourite magazine.

He can’t help reflecting on the revolutionary
changes in the media business and how people
consume news. “When I first started at
CCNMatthews, we were still running hard copy
around on foot,” he says. “The entire news business
has changed, and we’re changing with it.”

For more information, visit
http://www.marketwire.com

MICHAEL NOWLAN
AND MARKETWIRE
A news junkie’s perfect fit
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ADVICE FORYOUNG WOMEN:
“TAKE OWNERSHIP OFYOUR
CAREERS.”

If she had to do it all again, Kim McKenzie,
MBA’85, would approach some aspects of her
career differently.

That may be hard to believe of someone who has
just been named one of Canada’s Top 100 most
powerful women, and for the third consecutive year.

Kim has held progressively senior positions
with Scotiabank – in Finance, Integrated Support
Services and International Banking. And she
loves her current role as Executive Vice-President,
Information Technology and Solutions.

She cautions, however, that not all career paths
are as smooth as hers, and she advises today’s
young women to “take ownership of their careers”
in a way she didn’t.

“I had no idea that I would advance to the
position that I have now. My advancement came
in a number of different ways, including through

hard work, luck and the support of people
stretching me and giving me opportunities to
grow. I didn’t really have a plan. I just focused
on doing a good job and taking on different
assignments in various parts of our organization.
I believed that would be enough to succeed, but
I don’t recommend that approach in today’s world.”

She says today’s young professionals need
to “have goals and aspirations and seek out the
right opportunities. There are so many options
available. This is a great time for young women
who are just starting out.”

Kim is one of four graduates of Queen’s
School of Business recently honoured by the
Women’s Executive Network (WXN) as among
the country’s most accomplished and influential
corporate leaders. Along with Stephani Kingsmill,
BCom’88, and Shauneen Bruder,MBA’84, she has

been named in the Corporate Executive category
of WXN’s list of 100 most powerful women in
Canada for 2008. This category recognizes
women who hold the most senior positions in
the country’s largest publicly traded and privately
owned companies, pension funds and cooperatives,
weighted equally by sales revenue and assets.

The fourth honoree in the QSB quartet is
Cathy Williams, MBA'77. With her induction into
WXN’s 2008 Hall of Fame, she becomes one of
52 Canadian women of extraordinary achievement,
each of whom has been named to the Top 100 list
at least three previous times in the past four years.

Four QSB alumnae among Canada’s 100 most powerful women
WHAT THEY SAY ABOUT LEADERSHIP, WORK AND LESSONS LEARNED
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and scope of my responsibility and to the way my
organization has required me to adapt to different
businesses, cultures and management styles.

“In some countries Manulife deals with, it’s critical
that I amsensitive to those cultures wherewomenare
certainly in theminority inmanagement. I have needed
to find different ways of exerting influence where I
might not have specific control or responsibility.”

CathyWilliams recently retired as Chief Financial
Officer, Shell Canada Ltd. She has served Shell
in a variety of roles, including two assignments
in the UK with Shell International. She describes her

leadership style as “open, inclusive and at the same
time quite decisive.”

“Communication is one of the most important
aspects of leadership, and to me that is both
talking and listening,” she says

While working in Europe from 2001 to 2003, she
learned the importance of communication as someone
based in London with direct reports in seven countries
and indirect reports stationed across Europe.

“Effective communication skills are even more
important when you are dealing primarily by phone
and email and only seeing some direct reports every
two or three months rather than daily or weekly.

“This aspect of work is increasing in many jobs,
whether international or not. You learn to choose
your words very carefully, to be as clear as possible
and to listen carefully for nuance behind words,
especially when dealing with people who speak
other languages.”

Particularly interesting challenges, she says,
were the “communication sessions” that involved
talking about business development with staff in
various countries and hearing her words being
translated into Turkish or Portuguese, and also
having to conduct Q&As through translators.

Cathy now serves on the Board of Directors of
Enbridge Inc., chairs the Board of Governors of
Mount Royal College of Calgary, and is a recent
appointee to the Board of Tim Hortons Inc. She also
sat on the federal government’s recent Advisory
Panel on Canada’s System of International Taxation
and is a member of the QSB Advisory Board.

The WXN is considered Canada’s leading
organization dedicated to the advancement of
executive women. For its Top 100 list, an independent
advisory board selects winners in each of eight
categories: Corporate Executives, Entrepreneurs,
Public Sector Leaders,Trailblazers and Trendsetters,
Champions, Professionals, Future Leaders, and
Arts and Communications.

Contacted by QSB Magazine, the four 2008
honorees shared some thoughts on their personal
leadership styles and on what young women starting
their own careers should keep in mind.

Kim McKenzie and Stephani Kingsmill agree
that their leadership styles have evolved as their
careers have progressed.

Stephani is Senior Vice President and General
Manager, Real Estate, at Manulife Financial, with
responsibility for the company’s global real estate
portfolio. She says she has increasingly come to value
the exchange of ideas that occurswhen an organization
puts a high premium on intellectual agility.

“The thing I’ve always loved about working
at Manulife is that the debating of issues is
encouraged, regardless of what level you are in
the organization. My management style reflects
that and the idea that different perspectives
yield better solutions.”

This leadership philosophy has served her
especially well as her career has progressed to
roles that require more strategic, big-picture
decision-making.

“In the beginning, I was more focused on subject
matter expertise and hands-on management,
but over the last 10 years, I’ve had five different
roles in three distinctly different businesses.
That has forced me to rely less on my technical
expertise and more on an ability to draw upon
different points of view. That’s something I’ve
always valued, but now it’s even more important
for me as a general manager.”

Kim, who holds responsibility for technology
across Scotiabank’s operations in close to 50
countries, says her “collaborative” management
style has evolved “both in response to the level

Shauneen Bruder, Executive Vice President of
Business and Commercial Bankingwith RBC Financial
Group, says she has always been well served by her
own intellectual curiosity and an ability to synthesize
ideas and think strategically. However, she says she
realized early on that these traits alonewould not enable
her to accomplish broad, transformational change.

“As my career progressed,” she says,“I came to
understand the power of and need for engaging,
partnering and collaborating with others to drive
broader agendas and mobilize resources to make
a real difference.”

She advocates “finding something that you love
and can feel passionate about. This will define and
enlighten everything you do. It creates meaning,
clarity of vision and the opportunity to engage
others with you. It allows you to frame the future
positively and engage a team in working together
to make a difference.”

One theme emphasized by two of the honorees
when asked what advice they would give young
women making the transition into the work world
from university was the importance of networking.

Shauneen says she would urge women to “focus
on building relationships and a strong network.
Not only will this help you get your work done, it
will provide varied and valuable perspectives on
the challenges you face from time to time.”

Kim notes that women across many fields have
made great progress in establishing a networking
infrastructure for themselves, and says this is
critical, given the reality that women don’t network
in the same way that men do.

“Women aren’t self-promoting by nature. Men
have more natural networks around such interests
as golf.They network a little more naturally.We have
done a lot to establish the kind of formal networks
for women that previously weren’t out there.”

The WXN represents the ultimate networking
experience, offeringwomen executives from across
the country the opportunity to meet and learn from
themost successful and influential women in Canada.

The appeal of the organization, says Kim, is
rooted largely in the diversity of women it represents.
“The WXN is providing this opportunity not only
for corporate women but for many different women,
including young women and community workers.”

Kim McKenzie,
MBA’85

Cathy Williams,
MBA'77

Stephani Kingsmill,
BCom’88

Shauneen Bruder,
MBA’84

“FINDING SOMETHINGTHATYOU LOVE AND FEEL PASSIONATE ABOUT ...
WILL DEFINE AND ENLIGHTEN EVERYTHINGYOU DO.”

For more information:http://www.wxnetwork.com
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Preston Reid “Jerry” Cook (BCom) died on
Jan. 7, 2009, in Thunder Bay, ON. He was 85.
Jerry was a 50-year member of the Lake Superior
Scottish Regiment: an active serviceman in WWII,
Commanding Officer 1962-65, and then Honorary
Colonel. He was President of Barnett-McQueen
Construction for 35 years and CEO of the
Thunder Bay Harbour Commission. Jerry will be
dearly missed by his wife Marie (Bain), son
Grigor, Sc’72 (Janice, Artsci’72), daughter Gail
Johnson (Neil), four grandsons, a great-grandson,
and extended family.

1947
John Bannister (BCom), who retired from
Queen’s in 1984 as Secretary of the University and
Secretary of the Board of Trustees and who still
lives in Kingston, celebrated his 90th birthday on
March 7, 2009.

1943 1954

David Wilson (BCom) continues to serve as the
President and CEO of the Graduate Management
Admission Council, the owner of the dreaded
GMAT Exam, and is director of several companies.
But his dream, he says, is that when his two-
year-old grandson, Briggs, reaches David’s age,
cancer will be something that is read about in
history books. “My own commitment,” he says,
“is to support the Lance Armstrong Foundation.”
David has raised more than $250,000 for it in
the past five years with Team MBA.

George Nicholas
Speal (BCom), “the
people’s mayor” of
Kingston and long-
time Queen’s Trustee,
passed away at
home on Dec. 27. A
lifelong Kingstonian,
George served as
Mayor from 1973 to
1976, and among
his legacies is
Portsmouth Olympic
Harbour, built to

host sailing events for the 1976 Olympics in
Montréal and still home to international regattas.
Two favourite memories were of Royal Visits –
one during Kingston’s Tercentenary in 1973 and
the other to launch the Olympics. Another Speal
legacy is the continuing tradition of the Mayor’s
Levee, bringing together area politicians and
citizens at City Hall on New Year’s Day.

Before Queen’s had a law school, George
studied at Osgoode Hall and became a well
respected lawyer. He received his Queen’s
Counsel honour in 1971 and a Distinguished
Service Award from the Ontario Bar Association
in 1997. He was elected to three terms on Queen’s
Board of Trustees, serving 1978-90. Deeply
committed to his community, his faith, his alma
mater and his profession, George volunteered
generously for literally dozens of organizations.
Among his trophies was the local Alumni Branch’s
1986 Kingston Award (later renamed for his friend
Padre Laverty) for outstanding contributions to
both the City and the University. A man with a
booming laugh and optimism to match, he will be
remembered for his warm interest in people, his
first-rate legal mind, and the political savvy that
made him a valued mentor to so many, but
especially those who succeeded him as mayor.
George is survived by a close and loving family
that includes Marina, his beloved wife of 48
years, his three children – Edward, Com’83,
Stephanie, MA’88, and Allison; their spouses –
Sue Rooks, Com’84, John Boone and Andrew Barth,
respectively; and their nine children, to whom he
was a beloved Gramps: Nicholas, Eleni, Madeleine,
Jodi, Erin, Benjamin, Kara, Matthew and Jake.
George is also survived by sisters Gabriella Risk,
Com’43, and Maria Speal, but was predeceased
by sister Deena Albrecht.

1964

Ronald Love (BCom) died in Scarborough, ON,
on Oct. 29, leaving his children Carol and Bill,
grandchildren Melissa, Julie and Ryan, and brother
Douglas among his mourners. He spent most of
his career building his accountancy practice in
Toronto, but he also had a keen interest in politics
that led him to support many area candidates
and riding associations. It was said of him that
he blended his business and personal lives in a
way that made him a friend and mentor to his
clients, as well as their accountant and advisor.

1959

Henry Dortmans (BCom) is still
writing his On the Line column.
Check it out at
http://www.henrydortmans.com

1974

David Wilson participating in a charity event in support of the
Lance Armstrong Foundation

Send an update for the
next QSB Magazine.

It’s easy.
Go to http://queensbusiness.ca, enter
your confidential password and user ID,
and update your Alumni Profile’s
“Personal and Other Information” section.

Check “Publish in the next QSB
Magazine? ”, and that’s all there is to it.

Don’t forget to include a recent photo!

You can also mail submissions c/o QSB
Magazine to the address on page 1.

Editor’s Note: Our apologies to Mark Rechichi
for misspelling his name while summarizing a
news item about him for the Alumni Notes
published in the winter issue.

Unless otherwise indicated, all dates in the
following notes are 2008.

ALUMNI NOTES
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Ron Wilson (EMBA) has taken on more
responsibilities as part of the Global Strategic
Alliance Marketing team. When the new job
called for Ron to travel to Global’s headquarters
in Tokyo last September, he and his partner spent
a few more vacation days in Japan, sending
along this photo.

Elie Germain
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Wendy McCallum (EMBA) has a son, Alexander,
who arrived in great form in the early hours of
Dec. 9 – very healthy, 7 lbs. 10 oz., and 20
inches long. He continues to grow quickly, and
both mother and son are very well. “I savoured
our first Christmas holiday season together
in our new home,” Wendy writes. “Thank you all
very much for your good wishes and lovely gifts.”

2006
Ashutosh Chandra (MBAst) was invited to be
a speaker-panelist at the Regional Airports World
Asia Pacific Summit at Singapore in February 2009.
The panel discussed “Identifying opportunities
in increasing aeronautical revenue for airports
through different channels.” Ashutosh is head of
Marketing and Aviation Contracts at Bangalore
International Airport, India’s newest. During the
summit, he and his family toured Singapore,
taking this photo at the Jurong Bird Park.

Cameron and Neil Rowell

Alexander McCallum

Ashutosh Chandra and his family touring the
Jurong Bird Park in Singapore

Leilei Li (BCom) is currently enrolled at ESSEC
School of Business in France, completing a one-year
MBA in International Luxury Brand Management.

John Politopoulos (AMBA) has returned to
Edmonton after six years of living elsewhere,
having undergone a career change in
January 2009. John is now with Lilydale Inc. as
a National Key Account Manager.

Gunjan (Seth) Rowell (AMBA) and her husband
Jeff announce the birth of their second son, Neil,
on Dec 22. Gunjan is loving motherhood all over
again and is enjoying every day of her maternity
leave with her sons, Cameron and Neil.

2004

Hugo Germain (AMBA) and Marilyn are expecting
their second baby in May – a brother or sister for
Elie, born October 2007.

Peter Lukomskyj (EMBA),
after spending almost
four years managing
one of Sophos’ strategic
product lines from
inception to maturity,
was appointed last fall to
the position of Director,
Global Customer Loyalty,
on the company’s Global
Sales Platform team. “My new role is an exciting
one,” Peter writes. “I influence and drive change
across the organization – in sales, marketing,
products, services – with a single goal: to create
lasting fans of Sophos.” Sophos is a leading global
provider of IT security software. Though it has
headquarters in Oxford, UK, and Boston, MA,
Peter will continue to be based in Vancouver,
where he lives with his wife and two daughters.

2005
Dan Scarrow (BCom) switched positions
in late 2008, moving from VP Finance at
Macdonald Realty Capital to form the
Platinum Residential Group with Shirley
Aun. If you’re moving within Vancouver
or relocating there, look them up at
http://www.platinumresidential.ca

2007
Oonagh Fitzgerald (EMBA) sends greetings to
classmates from her post in the Department of
National Defense as Canadian Forces Legal Advisor.
After two years there, she has developed a
particular interest in governance and risk
management. She is also teaching two courses
at the University of Ottawa: “Public and Social
Governance” in the Masters Program at the
Faculty of Public Administration and “International
Corporate Governance and Social Responsibility”
at the Faculty of Law. An article Oonagh co-wrote
with James Ngombe on “Malawi Business Against
Corruption” was recently published in The Business of
Sustainable Development in Africa. Now she’s trying to
write a textbook about international corporate
governance and social responsibility and would
enjoy hearing from others interested in this topic.
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You can help us cut costs by ensuring we have your current email address. If you’ve been
receiving ground mail invitations to Business Club events, please let us know if we can
email future invitations. Just drop us a line at alumni@business.queensu.ca or update
your email address at queensbusiness.ca (password assistance available on the login page).

From Calgary’s oil patch to a Hong Kong yacht

club, alumni met, mingled and reconnected with

their alma mater at a variety of cost-recovery

events delivered by local QBC Executives.

SAVE A TREE – INVITATIONS BY EMAIL

Vancouver
David Doroghy, Director of Sponsorship Sales for the Organizing Committee for the Vancouver 2010 Olympic and Paralympic Winter Games (VANOC),
gave an update on the Games’ progress to alumni at the Royal Vancouver Yacht Club in March.

Calgary
A Christmas Social at Wild Ginger restaurant brought out an enthusiastic crowd
of alumni and guests who enjoyed Asian fusion food, good wine, and holiday cheer.

Montréal

Agrium’s Bruce Waterman, BCom’73, CFO of the Year, spoke about the changing role
of the CFO at a luncheon at the Petroleum Club in March.

QSB Advisory Board member Cathy Williams, MBA'77, former CFO of Shell Canada,
was the featured speaker at a January luncheon.

Bruce Sellery, BCom’93, Anchor of CTV’s Business News Network, will be the
featured speaker at the Club’s next event on May 6.

Marc Gagnon, Cirque du Soleil’s Executive Vice President,
Business Services and Development, will be the featured
speaker on June 3.

Toronto
A diverse group of alumni turned out in March to hear
Andrew Souvaliotis and Owen Ward of LoyaltyOne™and the
AIR MILES® Rewards Program, respectively, co-present on
‘When Green Means Business: Leadership Strategies in an
Environmental Era’.

4TH ANNUAL ALUMNI SYMPOSIUM A half-day of
professional development the morning of May 19 will feature
Professor Shawna O’Grady on ‘Managing Talent in Tough
Times’ and Sean Cleary, BMO Professor of Finance on
‘Finance is NOT a four-letter word’ at the St. Andrew’s Club
in downtown Toronto. Watch for your invitation, coming soon.

Stay tuned for details on the next VanBizNet event planned for Spring 2009.
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New York

Hong Kong
Commerce exchange students studying in Hong Kong
were treated to an evening at the Royal Hong Kong
Yacht Club in February by local alumni David Mulvenna,
BCom'98, Jason Saunderson, MBAst'04, and
David Nesbitt, MBA'70.

London
Robert Wardrop, BCom’86, hosted an evening at London’s hottest venue, The 02, for QSB exchange students
and several alumni. They enjoyed dinner and a concert by the band Snow Patrol.

Ottawa
A January presentation on 'The Changing Climate of Business' featured panelists Anthony Cary, British High Commissioner to Canada, Christopher Henderson,
President, Lumos Energy, and Jeff Passmore, EVP, Public Affairs, Iogen Corporation. The event was hosted by the British High Commission and attracted
a capacity crowd of interested alumni and guests.

Edmonton
Patrick LaForge, President and CEO of the Edmonton Oilers, was the featured speaker at a February QSB alumni event at the Westin Hotel. Dr Daniel Woolf, Queen’s
incoming Principal and Vice Chancellor, attended this as his first alumni event since his appointment was announced. Organizers Craig Toms, AMBA'05,
Doga Ozum, AMBA'08, Patrick Adams, EMBA'03, and Geoff Kliza, EMBA’04, welcome alumni who are interested in attending a future event to email craig.toms@td.com.

At press time, Gord Ray, BCom’93,
Publishing Director of Wallpaper* Magazine,
is scheduled to be the featured speaker at
an event at Canada House on April 21.
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QSB Professor Bill Cannon will be the featured speaker at the next New York QBC event on June 3.
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Cory Richardson, BCom’09, atop Preikestolen (Preacher’s Rock) near Stavanger, Norway, May 2008.

This winning photo in the adventure category of the Commerce Exchange Photo Contest

was taken by fellow international exchange student Michael Brewer, BCom’09.

PARTING SHOTPARTING SHOT
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Can you identify anyone in the 1989MBAYearbook
photo at right, entitled“Orientation 1988 in Review”?

Let us know by emailing alumni@business.queensu.ca
or writing to the address on page 1.

The first five people who respond will each receive a
nifty QSB leather portfolio.

We’ll publish the identities and name the contest
winners in the next issue.

Flashback Contest results from the winter issue.

MBA Antics COMMERCE CLUB OF 1963

Congratulations to Wendy Ma, Peter Hopkins and Irene Karon
(honourable mention to John Taddeo, MBA’94) who identified
their MBA’95 classmates in the above photo:

Back row, from left, Jeff Barteaux, Fred Allan (arm raised),
John Duda, Brett Attamanchuk and Sylvie Briz.

Front, from left, Laura Blair, Irene Karon, Ajay Kumar and
Lisa Gelb. Irene adds, “Wow, we were young!”

Thanks to Marion Conroy (Powell),
BCom’64, who identified #1 as
Milton Hess, BCom’64, and #2
Jim Symington, BCom’64.

Thanks to Kitty (Gillespie) Green,
BCom’56, and to Donald L.Mackenzie,
BCom’54, who identified the
following alumni pictured in the
Commerce Club of 1953 photo from
the previous issue: Back row, far left,
Marilyn Whitla, Artsci’55, third from
left, Paul Town, BCom’54.
Front Row, #6, confirmation that this
is Prof. Lorne McDougall.

COMMERCE CLUB OF 1953

Flashback Contest

1

2

6
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Canada Post Publications Agreement Number 40063794If undeliverable, please return to:

Queen’s School of Business
Goodes Hall, Room 447
Queen’s University
Kingston ON K7L 3N6

QSB alumni and guests are welcome to attend the Spring Reunion Luncheon at no charge,
though you must RSVP for this event no later than May 8, 2009, as space is limited.

Among the classes returning for this inaugural Spring Reunion are:
BCom’84, BCom’89, MBA’69, MBA’74, MBA’89, Executive MBA’94, MBAst’99 and MBAst’04.

Join Dean David Saunders, fellow alumni and guests, faculty and staff at the
SPRING REUNION LUNCHEON

Saturday, 23 May 2009
From 12:00 pm to 2:00 pm
in the Atrium of Goodes Hall

Relive your glory days in the classroom by attending an afternoon session
with Professor Rick Jackson on

“Recollections of an absent-minded Professor:
Some thoughts on students, teaching and dispute resolution”

and Professor Elspeth Murray
on “Innovation: the lifeblood of any business and prosperous nation.”

More Spring Reunion news at http://queensu.ca/alumni

For information on how to sign up, and for news of other events on Reunion weekend,
contact alumni@business.queensu.ca or call 800.267.7837

REUNION
MAY 22 - 24

To register online visit http://business.queensu.ca/springreunion/luncheon
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